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Group  of  N*  Y*  ‘‘Specials”  Draft  Proposal  and  Counsel  Their  Publishers  to 
Revise  Rate  Cards — Say  Prompt  Action  May  Retrieve  Some  Schedules 

Getting  behind  a  definite  proposal  By  ROBERT  S.  MANN  it  is  certain  that  the  manufacturers  of 

for  action  to  minimize  the  damag-  „  .  ..  ,  .  .  .  cigarettes,  food  products,  gasoline,  and 


KJ  for  action  to  minimize  the  damag¬ 
ing  effect  of  existing  local-national  ad¬ 
vertising  rate  differetials,  New  York 
.special  representatives  this  week  have 
(been  writing  to  their  publishers  urging 
•revision  of  rate  cards.  The  revision- 
suggested  consists  of  establishment  of 
local  and  national  rates  at  equal  levels 
jin  five  classifications  where  the  side¬ 
stepping  of  national  rates  has  been 
;  especially  pronounced. 

;  These  classifications  are: 

1.  Automotive,  including  tires  and 
:  tubes,  and  gasoline  and  oil,  as  well  as 
new  cars  and  new  trucks. 

2.  Electrical  appliances  —  refrigera¬ 
tors,  washers,  radios,  air  conditioners. 

,  3.  Amusements.  In  this  classifica- 
:tion,  local  rates  should  be  higher  than 
■itional,  it  is  stated,  because  of  cus¬ 
tomary  press  notices. 

4.  Beer,  soft  drinks,  wine  and 
liquors. 

^  5.  Soaps  and  cleansers,  insofar  as 
.iodividual  advertisements  of  the  soap 

roducts  of  a  given  manufacturer  are 
ncerned,  whether  offered  in  deals  or 
IS  specific  advertisements,  and  whether 
^mitted  over  the  signature  of  one 
jiiealer,  a  group  of  dealers,  or  the  sig- 
l>iture  of  the  manufacturer. 

;•  The  proposal  was  initiated  by  a  group 
of  New  York  representatives  who  have 
^keen  holding  weekly  meetings  to  discuss 
the  differential  problem.  It  is  in  line 
^th  recommendations  adopted  by  the 
EUand  Press  Association  at  its  recent 
pmvention,  and  with  resolutions  adopted 
iby  several  state  associations  in  recent 
jpionths. 

5  The  meetings  were  begun  by  a  few 
IRpresentatives  who  felt  strongly  about 
the  problem,  but  have  been  widened  to 
a  larger  group.  It  is  hoped  to  obtain 
the  participation  of  all  representatives 
in  New  York,  through  whom  the  move- 
^nt  would  be  placed  before  the  pub- 
B^ers  of  nearly  all  the  daily  newspa- 
ptrs  carrying  substantial  national  ad- 
|icrtising  linage. 

P  Discussions  have  been  informal.  Harry 
|J.  Prudden,  of  Prudden,  King  &  Prud- 
1^,  Inc.,  has  acted  as  chairman  of  the 

Broup,  and  Herman  H.  Halsted,  of 
aul  Block  &  Associates,  has  been 
hairman  of  an  executive  committee  of 
i?e. 

As  the  outcome  of  the  discussions,  a 
titement  of  the  plan  proposed,  with  the 
rgumcnts  in  its  favor,  was  drawn  up, 
>d  copies  furnished  to  all  the  New 
York  representatives  for  the  informa- 
ion  of  their  newspapers.  Mr.  Prudden 
)ld  Editor  &  Publisher  he  thought 
ractically  all  the  representatives  were 
lacing  the  matter  before  their  pub- 
ihers,  and  that  some  representatives 
ad  requested  additional  copies. 

A  letter  to  the  representatives,  over 
le  signature  of  Mr.  Prudden,  urged 
nick  action.  It  said: 

“Not  to  be  exclusive  but  to  secure 
l>eed  and  action  a  small  group  of 
ewspaper  representatives  in  New  York 
as  arranged  a  supply  of  material  for 
ktribution  to  help  settle  the  increas- 
igly  serious  problem  of  national  ad- 
artising  running  at  local  rates — supple- 
teiting  the  campaign  initiated  in  the 
test  last  year  by  the  Giicago  Repre- 
Intatives  Association. 


“All  representatives  are  affected 
whether  on  commission  or  on  salary 
because  in  the  long  run  their  remunera¬ 
tion  is  gauged  by  linage  classed  as  na¬ 
tional. 

“Prompt  action  may  retrieve  some  of 
the  automobile  tire  and  mechanical  re¬ 
frigerator  schedules  now  in  the  works. 

“Enclosed  with  this  letter  is  an  ar¬ 
ticle  prepared  impersonally  dealing  with 
the  subject  as  a  whole.  It  is  suggested 
that  every  representative  send  that  ar¬ 
ticle  to  each  of  his  publishers  together 
with  an  appropriate  letter  covering  his 
particular  situation. 

“Herewith  are  enough  copies  to  cover 
your  complete  list.” 

The  article  included,  as  an  indica¬ 
tion  of  how  one  newspaper  had  met  the 
situation,  a  copy  of  the  letter  sent  by 
the  Sioux  Falls  (S.  D.)  Argus-Leader 
to  its  local  advertisers.  This  letter  was 
jiublished  by  Editor  &  Publisher  in 
the  issue  of  March  2  (page  7). 

The  article  also  included  a  list  of 
some  prominent  national  advertisers 
said  to  be  buying  part  or  all  of  their 
newspaper  advertising  directly  or  indi¬ 
rectly  at  local  rates.  These  included 
automotive  accessories,  electrical  appli¬ 
ances,  radios,  tires,  gasoline  and  oil, 
soap  and  toilet  goods,  shoes,  motion 
pictures,  men’s  clothing,  heating  appli¬ 
ances,  medical  products,  liquors,  paints, 
foods.  “Practically  all  automotive  com¬ 
panies  where  retail  rate  is  possible  to 
secure,”  said  the  list,  place  their  adver¬ 
tising  that  way,  together  with  practi¬ 
cally  all  shoe  manufacturers,  and  all 
motion  picture  producers. 

“Check  these  accounts  against  your 
own  records  of  local  outlets.  Calculate 
the  dollars  you  have  lost  and  the  new 
revenue  you  can  gain,”  publishers  were 
urged. 

The  article  itself,  headed  “Increase 
Your  Revenue  by  Charging  National 
Rates  for  All  National  Advertising,” 
said: 

“The  menace  of  continued  acceptance 
of  national  advertising  by  newspapers 
at  local  rates  is  certainly  a  threat  to 
the  publication’s  whole  rate  structure 
as  well  as  to  its  future  volume  of  na¬ 
tional  advertising, 

“It  is  imperative  that  publishers  real¬ 
ize  the  importance  of  quick  and  decisive 
action,  and  that  they  take  it. 


“One  outstanding  cause  for  violation 
of  rate  structure  is  the  rivalry  between 
local  and  national  departments.  Stop 
the  tendency  to  take  national  accounts 
locally,  in  order  that  the  local  depart¬ 
ment  may  show  an  increase  in  linage. 
That  practice  robs  your  publication  of 
dollars. 

“It  is  wiser  to  look  not  at  the  num¬ 
ber  of  lines  your  paper  carries,  but  the 
amount  of  dollars  that  the  linage  brings 
to  your  business. 

“A  continuance  of  the  practice  of  per¬ 
mitting  the  entry  of  national  advertising 
as  part  of  the  contract  of  the  local  ad¬ 
vertiser  means  the  selection  of  media 
other  than  newspapers.  Advertising 
agents  resent  the  loss  in  their  commis¬ 
sions,  the  discrimination  against  them 
and  are,  therefore,  in  self -protection 
employing  other  media. 

“There  are  some  agencies  actually  so¬ 
liciting  general  advertising  on  the 
strength  of  being  able  to  secure  lower 
newspaper  rates  through  the  local  door. 

“Magazines  and  radio  showed  a  larger 
percentage  of  gain  in  1934  over  1933 
than  did  newspapers.  Here  are  the 
figures  quoted  from  Advertising  & 
Selling,  Jan.  31,  1935: 

Newspapers  1933  1934 

(national).  250,687,0501ines  284,690,002 lines 
Mauazines..  $97,019,147.00  $118,056,062.00 

Radio  .  31,380,811.00  42,659,461.00 

Increase 

Newspapers  (national)  _  13.56% 

Magazines  .  21.68% 

Radio .  35.94% 

“There  is  no  question  but  a  part  of 
the  appropriations  for  radio  and  for 
magazines  has  been  diverted  from  news¬ 
papers  because  some  advertising  agents 
realize  the  protection  they  receive  from 
these  other  media.  They  have  no  local 
rates.  The  agency  commission  is  secure. 

“No  retail  advertiser  should  be  given 
the  right  to  lend  his  local  contract  to 
any  national  advertiser  for  the  advertis¬ 
ing  of  any  national  account.  Granting 
such  permission  has  caused  newspaper 
publishers  to  lose  millions  of  dollars  of 
legitimate  national  revenue,  has  cost 
agencies  heavily  in  lost  or  reduced  com¬ 
missions,  has  caused  resentment  among 
advertisers  and  agents  alike  and  has 
played  right  into  the  hands  of  competi¬ 
tion. 

“With  the  volume  of  national  adver¬ 
tising  at  local  rates  increasing  annually. 


it  is  certain  that  the  manufacturers  of 
cigarettes,  food  products,  gasoline,  and 
other  large  users  of  space  are  going 
to  demand  that  such  unjust  discrimina¬ 
tion  end.  Then  you  may  see  practically 
all  of  your  national  advertising  at  local 
rates. 

“It  will  then  be  necessary,  of  course, 
to  increase  your  local  rates  generally  in 
order  for  you  to  find  a  method  of  re¬ 
gaining  your  lost  revenue. 

“What  are  you  going  to  do  about  it?” 

The  statement  ^en  makes  the  recom¬ 
mendations  cited  in  the  box  on  this  page 
for  setting  up  equal  local  and  national 
rates  in  the  five  classifications  men¬ 
tioned.  After  making  these  suggestions, 
the  statement  takes  up  the  possible  ob¬ 
jections  of  local  advertisers,  making  the 
following  comment: 

“You  will  have  no  trouble  with  local 
advertisers  when  they  realize  why  na¬ 
tional  rates  are  rightly  higher  and  that 
they  must  be  enforced  or  the  local  rates 
must  go  up. 

“A  local  advertising  contract  does 
not  carry  the  right  to  share  that  rate 
with  anyone  else. 

“This  may  work  a  hardship  on  local 
innocent  parties,  but  it  is  your  own  busi¬ 
ness  you  must  save.  If  local  advertis¬ 
ers  passed  along  your  local  rate,  the 
responsibility  is  theirs,  not  your  own. 

“Get  together  with  competitors  and 
other  publishers  in  your  state.  Your 
representatives  will  be  glad  to  join  the 
conference  if  they  are  wanted. 

“Tire,  gasoline,  oil,  refrigerator  cam¬ 
paigns  are  imminent  right  now.  Act 
quickly,  definitely.  Delay  means  in¬ 
creasing  losses.  Action  insures  increas¬ 
ing  profits. 

“Do  not  ponder  why  the  job  cannot 
be  done,  but  consider  best  how  it  can 
and  must  be  done.  You  may  lose  some 
linage,  but  at  the  end  of  1935  you  will 
have  gained  dollars. 

“Here  is  the  definition  of  general 
or  national  advertising  as  interpreted 
and  agreed  upon  by  a  number  of  news¬ 
paper  publishers  who  have  organized  in 
their  states  to  protect  themselves  against 
the  demolition  of  their  whole  rate 
structure : 

“  ‘Any  general  advertising  placed  by 
a  wholesaler,  distributor  or  local  dealer, 
when  prepared,  and/or  scheduled,  and/or 
paid  for  in  whole  or  in  part  by  the 
manufacturer,  shall  take  the  general 
(national)  rate.’ 

“Attached  is  a  letter  from  a  progress¬ 
ive  publisher  who  appreciates  what  the 
breakdown  in  national  rates  is  doing  to 
his  business.  It  is  working  the  same 
havoc  with  yours.  Now  is  the  time 
to  act.” 

Mr.  Prudden  told  Editor  &  Pub¬ 
lisher  this  week  that  in  most  cases  the 
representatives  are  writing  personal  let¬ 
ters  to  their  publishers  instead  of  simply 
forwarding  the  prepared  statement. 
This  naturally  slowed  up  the  distribu¬ 
tion  of  the  recommendations,  and  con¬ 
sequently  it  was  too  early  this  week  to 
say  what  the  response  of  the  publishers 
would  be. 

Referring,  however,  to  earlier  action 
by  western  newspapers,  he  said  that 
publishers  who  Irad  taken  the  recom¬ 
mended  step  were  enthusiastically  in  fa¬ 
vor  of  the  plan. 
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Editor  &  Publisher  for  March  16,  1935 


AUDIT  BUREAU  REPORT 
EXPECTED  IN  APRIL 


CUBAN  PAPERS  RESUMING 


Special  Investigatint'  Committee  Holds 
3-Day  Executive  Meeting  in  Chi¬ 
cago — Studying  Rules 
and  By-Laws 


^St'ecial  to  Editor  &  Publisher) 

Chica(;o,  March  11 — The  special  in¬ 
vestigating  committee  of  the  Audit  Bu¬ 
reau  of  Circulations  concluded  a  three- 
day  executive  conference  here  at  the 
Stevens  Hotel  yesterday  and  adjourned 
until  March  30  when  a  report  on  pro¬ 
posed  changes  in  the  rules  and  regula¬ 
tions  affecting  999  members  of  the  news¬ 
paper  division  of  the  bureau  will  prob¬ 
ably  be  submitted. 

Frank  S.  Newell,  circulation  man¬ 
ager,  Toledo  Blade,  chairman  of  the 
committee  and  president  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion,  when  interviewed  by  Editor  & 
Publisher,  pointed  out  that  it  would 
be  "unethical  to  divulge  the  conclusions 
reached  before  the  final  report  is  pre¬ 
sented  to  the  members.”  The  commit¬ 
tee  hopes  to  have  its  final  report  avail¬ 
able  early  in  April,  Mr.  Newell  said. 

Members  of  the  investigating  commit¬ 
tee,  representing  various  regional  pub¬ 
lisher  groups,  were  appointed  by  Presi¬ 
dent  P.  L.  Thomson  of  the  .\.B.C.  to 
study  all  by-laws,  rules  and  and  opera¬ 
tions  of  the  bureau. 

The  committee  held  its  first  meeting 
here  Jan.  24-27,  inclusive.  Opinions, 
complaints  and  suggestions  were  pre¬ 
sented  by  newspaper  publishers,  repre¬ 
senting  papers  in  the  United  States  and 
Canada.  The  special  dues  committee 
and  newspaper  directors  of  the  bureau 
met  with  the  committee  at  that  time. 
Documentary  evidence  on  a  number  oi 
questions  affecting  the  bureau  was  fur¬ 
nished  by  O.  C.  Harn,  managing  di¬ 
rector,  and  members  of  the  A.B.C.  staff. 
Mr.  Newell  complimented  the  bureau 
staff  for  cooperation  extended,  remark¬ 
ing  the  staff  has  aided  the  committee 
“to  the  extent  of  much  overtime  work 
and  laborious  digging  out  of  informa¬ 
tion  for  us.” 

During  the  interval  between  the  first 
and  second  meetings,  committee  mem¬ 
bers  worked  on  various  phases  of  the 
study,  according  to  Mr.  Newell,  an¬ 
alyzing  the  data  submitted  and  propos¬ 
ing  specific  recommendations.  These 
recommentktions  had  the  attention  of 
the  committee  at  its  second  meeting 
here  March  8,  9  and  10.  A  final  re¬ 
port  is  now  in  preparation,  it  was 
stated.  March  30  has  been  set  as  the 
tentative  date  for  the  next  committee 
meeting. 

The  A.B.C.  board  of  directors  is 
scheduled  to  meet  here  at  the  Drake 
Hotel,  Friday,  March  IS. 


Ban  on  Publication  Being  Lifted  as 
Government  Puts  Down  Revolt 

(Py  cable  to  Editor  &  Publisher) 
Havana,  March  14 — To  all  appear¬ 
ances,  the  government  has  been  victo¬ 
rious  in  its  effort  to  put  down  the  revo¬ 
lution  which  student,  radical  and  com¬ 
munistic  forces  were  endeavoring, 
through  every  possible  means,  to  bring 
about  through  a  series  of  progressive 
strikes.  The  majority  of  public  em¬ 
ployes  returned  to  their  posts  again  to¬ 
day  and  mail  was  being  collected  and 
delivered. 

March  8  the  morning  papers  Mundo 
.  Iccion  Ahora  and  La  Talabra  were  not 
published,  and  have  not  yet  appeared. 
The  afternoon  papers  El  Pais  and 
Avance  were  published  as  usual,  but  the 
Saturday  Pais  and  the  Hai’ana  Post 
failed  to  appear. 

Since  March  9  no  Havana  papers 
have  been  published  except  the  Diario 
De  La  Marina  and  Avance.  The  Diario 
De  La  Marina  yesterday  stated  that  the 
government  was  considering  withdrawal 
of  the  restrictions  recently  placed  on 
newspapers,  and  it  is  expected  that 
more  important  papers,  now  under  sus¬ 
pension,  will  resume  within  24  to  48 
liours.  Cartelcs,  the  most  popular 
weekly,  missed  no  issues. 


ALABAMA  GROUP  DISSOLVES 

Announcement  of  the  dissolution  of 
the  Alabama  Group,  comprising  the 
Birtmnghatn  News  and  Age-Herald, 
.Mobile  Press-Register,  Montgomery 
Advertiser  and  Huntsville  Times  was 
received  this  week  by  all  major  adver¬ 
tising  agencies.  An  "informal  com¬ 
plaint"  has  been  registered  with  the 
Federal  Trade  Commission  charging 
that  a  combination  of  Southern  news¬ 
papers  is  accepting  group  advertising 
at  reduced  rates.  Although  the  papers 
were  not  named,  Fredrick  I.  Thomp¬ 
son,  publisher  of  the  Montgomery 
(Ala.)  Journal,  made  a  statement  con- 
deming  the  “practice  of  certain 
Alabama  newspapers  acting  as  a 
group.” 


ABC  NETWORK  QUITS  CHICAGO 

The  recently-organized  American 
Broadcasting  Company  network  has 
withdrawn  from  Chicago,  leaving  sta¬ 
tions  WJJD  and  WIND,  formerly 
CBS,  without  network  affiliations.  Sta¬ 
tion  WJJD  will  reorganize  its  schedule 
with  local  features  and  WIND  is  also 
planning  additional  sustaining  programs. 
It  is  understood  that  after  strengthen¬ 
ing  its  eastern  affiliations,  ABC  will 
again  invade  the  middle  west  and  both 
Chicago  stations  may  rejoin  the  net¬ 
work. 


CONVICTED  OF  UBEL 

^our  Chicagoans  were  found  guilty 
of  criminal  libel  by  a  jury  in  the  court 
of  Judge  Donald  S.  McKinlay  recently 
and  were  fined  $3l  each  and  placed  on 
probation  for  one  year  when  the  judge 
overruled  a  motion  for  a  new  trial. 
Those  fined  were  Rev.  Andra  Popo¬ 
vich,  of  the  Serbian  Orthodox  Church; 
Steven  Vrancic,  owner  of  the  Jugo- 
slavenskt  Glasnik  newspaper;  Vlaho  S. 
Vlahovic,  editor  of  the  paper,  and  Lazar 
Todorovic,  reporter.  They  were  found 
guilty  of  libeling  John  R.  Palandech. 
head  of  the  Foreign  Language  News¬ 
paper  Advertising  and  Publicity  Ser¬ 
vice,  Chicago. 


EDITOR  &  PUBLISHER 
CALENDAR 

March  17-18 — Interstate  Circu¬ 
lation  Managers  Assn.,  meeting, 
Penn-Harris  Hotel,  Harrisburg. 

March  29-30 — Canadian  Weekly 
Newspapers  Assn.,  Ontario,  Que¬ 
bec  Division,  annual  convention. 
Royal  York  Hotel,  Toronto,  Ont. 

April  34 — Ohio  Circulation 
Managers'  Assn.,  spring  meeting. 
New  Secor  Hotel,  Toledo. 

April  5 — Northeast  Missouri 
Press  Assn.,  convention,  Hanni¬ 
bal,  Mo. 

April  5-6 — Interstate  Advertis¬ 
ing  Managers’  Assn.,  spring  meet¬ 
ing,  Bethlehem,  Pa. 

.\pril  6 — Allied  Daily  News¬ 
paper  of  Washington,  quarterly 
meeting,  Benjamin  Franklin  Ho¬ 
tel,  Seattle. 

April  11-12 — American  Associ¬ 
ation  of  Advertising  Agencies, 
eighteenth  annnal  meeting.  White 
Sulphur  Springs,  Va. 

April  12-13  —  Southwestern 
Journalism  Congress,  annual  ses¬ 
sion,  Louisiana  State  University, 
Baton  Rouge,  La. 

April  16-17 — New  Y'ork  State 
Circulation  Managers’  Assn., 
spring  meeting,  TenEyck  Hotel, 
Albany,  N.  Y. 

April  18-20 — American  Society 
of  Newspaper  Editors,  annual 
meeting,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  23-26 — American  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  26-27 — South  Texas  Press 
.\ssn.,  annual  convention,  St. 
Anthony  Hotel,  San  Antonio. 

April  29-May  4 — Journalism 
Week,  University  of  Missouri, 
Columbia. 


H.  DAVIS  WILL  RETAIN 
CODE  POSITION 


Herald  Tribune  Business  Manager 
Will  Not  Be  Candidate  to  Succeed 
Himself  As  A.  N.  P.  A. 
President 


N1 

Plel 


A  March  13  letter  to  the  1,223  as- 
senters  to  the  Daily  Newspaper  Code 
.Authority  announces  a  referendum,  de¬ 
cided  upon  at  last  week’s  Code  Author¬ 
ity  meeting  in  New  York  City,  to  re¬ 
tain  Howard  Davis,  Nnv  York  Her¬ 
ald  'Tribune  business  manager  as  chair¬ 
man  of  the  code  body  after  the  close  oi 
his  term  as  president  of  the  American 
Newspaper  Publishers’  Association. 

Under  the  constiution  of  the  Code 
Authority,  as  approved  under  the  NR.\, 
the  president  of  the  A.  N.  P.  A.  is 
automatically  chairman  of  the  code 
authority,  and  Mr.  Davis  this  week  an¬ 
nounced  that  under  no  conditions  will 
be  a  candidate,  through  either  volition 
or  draft,  to  succeed  himself  in  his 
•A.  N.  P.  A.  post.  He  has  served  three 
years  in  that  capacity. 

At  the  meeting  of  the  A.  N.  P.  A. 
board  of  directors  in  New  York  City 
last  week  a  formal  resolution  was 
passed  expressing  the  hope  that  Mr. 
Davis  would  continue  as  chairman  oi 
the  Code  Authority  and  suggesting  to 
the  Code  Authority  that  it  send  ballots 
to  code  assenters  calling  for  a  change 
of  the  code  to  allow  Mr.  Davis  to  con¬ 
tinue  as  code  chairman.  This  week’s 
letter  proposes  to  delete  the  italicized 
portions  of  the  following  section  of  the 
code :  , 

“Section  2.  The  Code  .Authority 
shall  consist  of  10  members  from  the 
newspaper  publishing  business  to  be  se¬ 
lected  as  hereinafter  provided;  and  in 
addition  there  may  be  three  members 
without  vote,  to  be  appointed  by  the 
president,  to  serve  without  expense 
to  those  assenting  to  this  code.  Five 
members  shall  be  designated  by  the 
board  of  directors  of  the  American 


Newspaper  Publishers’  Association,  of 
Florida  Dailies  Denied  its  present  shall  be  one,  oaA 

r  •  •  member  by  each  of  the  following 

Stamp  Tax  injunction  associations  (six  sectional  groups 


tspecial  <0  Editor  &  Publisher)  Newspaper  Publishers’  Association  shall 

Tallahassee,  Fla.,  March  11— Cir-  rnd,  Authnritv" 


listed).  The  president  of  the  Americas 


cuit  Judge  J.  B.  Johnson  of  Tallahassee,  be  cf^inmn  of  the  Code  Attthority. 

-■  •  "  •  •  .  ..  -f  _  Elimination  of  those  italicized  parts 


March  8,  denied  the  application  of  -  .  .  -  , 

group  of  Florida  newspapers  for  an  of  ' 

injunction  to  restrain  the  State  Comp-  S.  M.  Williams  Code  Authority  rtm- 
trollcr  from  collecting  documentary  ^er.  would  make  it  possible  for  .Mr. 
stamp  taxes  on  newspaper  advertising  fo  continue  as  chairman  of  the 

contracts.  Counsel  for  the  newspapers  Code  Authority  without  displacement 
said  they  would  appeal  the  case  to  the  pf  any  of  the  present  member. 
Supreme  Court  of  Florida.  'ots  are  to  be  returned  to  the  Code 

At  the  same  time  Judge  Johnson  de 
he  dismissed 


RECEIVES  RADIO  PERMIT 

License  to  operate  on  a  day  schedule 
was  granted  recently  by  the  Federal 
Communications  Committee  to  the  Ard¬ 
more  (Okla.)  Daily  Ardmoreite,  which 
proposes  to  build  a  100-watt  broadcast¬ 
ing  station.  The  application,  which 
asked  for  authority  to  operate  on  both 
day  and  night  schedules,  was  filed  sev¬ 
eral  months  ago.  Call  letters  will  be 
assigned  after  the  station  is  completed. 


nied  the  injunction,  he  dismissed  pro 
ceedings  by  Pensacola  and  Daytona 
Beach  newspapers,  because,  he  said, 
their  advertising  contracts  were  not 
subject  to  documentary  taxes,  as  they 
did  not  contain  a  promise  to  pay 
money. 

Claude  Pepper,  Tallahassee  attorney, 
counsel  for  the  newspapers,  claimed  the 
documentary  stamp  tax  act  did  not  ap¬ 
ply  to  newspaper  advertising  contracts, 
because  the  contracts  were  neither 
promissory  notes,  nor  written  obliga¬ 
tions  to  pay  money. 


Authority  not  later  than  April  5,  1935, 
and  the  referendum  will  then  be 
approved  by  the  NR  A.  Under  the 
terms  of  the  NRA,  the  Code  .Authority 
will  cease  to  exist  after  Jime  IS,  un¬ 
less,  as  code  officials  now  expect.  Con¬ 
gress  extends  the  life  of  the  NRA  in 
some  form. 

The  successor  to  Mr.  Davis  will  be 
selected  at  the  coming  A.  N.  P.  A 
convention  through  nomination  from 
the  floor,  since  the  body  has  no  nomi¬ 
nating  committee  either  prior  to  or 
during  its  convention,  L.  B.  Palmer, 
.A.X.P..A.  manager,  said  this  week. 


WILLIAMS  SUCCEEDS  BECHTOLT 

(Special  to  Editor  &  Publisher) 

CmaNNATi,  March  12— George  T. 
B^htolt,  advertising  director  of  the 
Cincinnati  Enquirer  for  the  past  two 
years  when  he  succeeded  Roger  H. 
Ferger,  resigned  last  week  and  it  is 
stated  will  go  back  into  the  merchandis¬ 
ing  business.  Mr.  Bechtolt  was  formerly 
wth  the  Ralph  Jones  Advertising 
Agency  and  later  was  advertising  and 
assistant  sales  manager  of  the  Philip 
Carey  Manufacturing  Company.  He 
has  been  succeeded  by  T.  Norman  Wil¬ 
liams,  former  advertising  manager  of 
the  Minneapolis  Journetl. 
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Dapping  Re-elected  Chairman — Beat 
ty  Succeeds  Brown  in  Albany 

The  Association  of  New  York  State 
Members  of  the  .Associated  Press 
unanimously  re-elected  William  _  0 
Dapping,  Auburn  Citisen-Adz'ertiser, 
chairman  of  the  group  at  its  annua 
meeting  in  New  York  City,  March  li 
A  message  of  congratulation  was  voted 
to  Walter  T.  Brown,  who  resigned  last 
week  as  chief  of  the  Albany  bureau  to 
become  secretary  to  (Jov.  Herbert  H. 
Lehman. 

Morgan  M.  Beatty,  who  succeeds  Mr. 
Brown,  was  named  ex-officio  secretary 
of  the  group. 

The  Associated  Press  was  repres«ted 
in  the  association’s  discussions  by  Keirt 
Cooper,  general  manager,  and  his  staff 
of  executive  assistants. 
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NEYLAN  MOVES  PERIL  A.  P.,  SAYS  NOYES 

'  Plebiscite  Impossible  on  Major  Matters  Affecting  Body’s  Credit,  President  Declares _ Favors 

:  Smaller  City  Representation  and  Declares  Board  Now  Effects  It 
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IX  a  letter  this  week  to  all  members 
of  the  Associated  Press,  Frank  B. 
X'oyes,  U  asliinytoii  Star  publisher  and 
president  of  the  A.  P.,  reproduces  his 
March  ‘t  appeal  to  John  hrancis  Ncy- 
lan’s  "proxy  committee  of  25.”  Mr. 
X’eylans  .March  2  letter,  in  behalf  of 
the  committee,  solicited  the  entire  A. 

P.  meml)ership  for  proxies  on  the 
question  of  keeping  or  dropping  Wire- 
photo  by  the  A.  P.  at  the  coming  con¬ 
vention,  and  to  provide  for  definite  rep¬ 
resentation  of  smaller  papers  on  the 
P.  hoard  of  directors. 

Mr.  Noyes  explained  to  members  of 
the  committee,  and  later  to  the  entire 
membership,  that  Wirephoto  was  self- 
amortizing  and  that  when  the  cost  of 
the  venture  was  amortized  the  equip¬ 
ment  would  become  A.  P.  property. 
He  also  went  on  record  in  favor  of 
by-law  revision  to  specify  more  repre¬ 
sentation  by  smaller  papers  "at  a  time 
other  than  when  proxies  in  favor  of 
smaller  paper  representation  are  pledged 
also  to  vote  in  favor  of  action  on  other 
matters  that  attack  the  very  vitals  of 
the  organization.” 

The  Noyes  letter  to  membership  en- 
dosed  i)roxy  forms  for  a  committee 
committed  to  support  of  the  A.  P.  ad¬ 
ministration.  and  also  a  blank  proxy 
form.  At  the  same  time  he  urged  per¬ 
sonal  attendance  by  all  members  if  pos¬ 
sible. 

The  text  of  Mr.  Noyes’  letter  to  the 
committee  follows: 

March  9,  1935 

The  meiiibersliip  of  the  Associated  Press 
hu  received  a  letter  from  a  committee  of 
which  you  are  a  memher,  seeking  their 
proxies  in  support  of  proposals  advanced  hy 
John  P.  Neylan  acting  as  attorney  for  Wil- 
iiam  R.  Hearst.  The  effect  of  the  proposals 
idvanced  hy  Mr.  Neylan.  not  a  memher  of 
the  Associated  Press,  would  be  to  drive  a 
•edge  between  those  paying  larger  assess- 
nentt  and  the  much  larger  membership  pay¬ 
ing  small  assessments,  and  to  destroy  the 
.tssociated  Press  in  Its  present  form. 

There  are  at  this  time  1.269  domestic  mem 
ben  of  the  Associated  Press.  Of  these,  332 
ire  pony  members. 

The  total  weekly  assessments,  exclusive  of 
Wirephoto,  amount  to  $157,828. R9.  Of  this 
total,  the  weekly  assessments  of  papers  f466) 
in  cities  of  less  than  15,000  population 
amount  to  $16,468.09,  a  little  more  than  10% 
of  the  total  assessments;  of  those  papers 
(478)  in  cities  of  less  than  50,000  popula¬ 
tion  amount  to  $30,034.35,  which  is  19% 
of  the  total  assessments;  of  those  papers  (81) 
in  cities  up  to  75,000  population  amount  to 
19,411.59.  which  is  a  little  more  than  6%  of 
the  total  assessments.  Two  hundred  (200) 
■embers  of  the  organization  pay  weekly  as¬ 
sessments  of  $9,000.  excluding  Wirephoto, 
and  the  remaining  1.069  members  contribute 
157.000. 

Having  these  facts  in  mind,  I  feel  it  is 
m,  duty  to  lay  laefore  you  for  your  consid- 
tntion  some  amplification  of  the  principles 
that  governed  the  organization  of  the  pres¬ 
ent  memhership  corporation  of  the  Associated 
Press  and  its  predecessor,  the  Illinois  organi- 
aation. 

The  basic  necessity  with  both  organizations 
was  to  find  a  way  to  bring  together  the  small 
nnmber  of  papers  who  pay  the  great  bulk  of 
the  assessments  and  the  numerically  greater 
poup  who  pay  the  remaining  portion.  This 
■as  accomplished  in  the  present  organization 
hy  placing  the  direction  of  the  affairs  of  the 
association  in  the  hands  of  a  board  of  direc¬ 
tors,  in  the  election  of  which  members  voted 
broadly  in  proportion  to  their  contributions 
to  the  ex|)enses  incurred  in  collectively  dis¬ 
tributing  the  news,  these  directors  to  be  trus- 
;  tees  for  both  large  and  small  members. 

■  -This  principle,  as  I  have  outlined  it,  was 
folly  accepted  in  1927  by  .Mr.  Neylan,  as 
Hr.  Hearst’s  representative,  when  he  joined 
I  tn  the  rerommeiidatioii  that  a  larger  issue  of 
kmds  be  authorized,  every  member  being 
toade  eligible  to  subscribe  for  bonds  in  pro- 
fortion  to  the  assessment  paid;  with  the  ex- 
i  ^tion  that  the  smallest  member  could  sub- 
I  stribe  to  four  bonds,  and  the  allotments  to 
I  the  largest  assessment  payers  was  limited  to 
I  forty  bonds  for  each  member  paper, 

[  By  virtue  of  the  number  of  memher  papers 
I  owned  by  Mr.  Hearst,  he  controls  the  largest 
onniber  of  bond  votes  of  any  individual  mem- 
ber. 

There  have  been  always  two  schools  of 
i  TOught  as  to  the  membership  make-up  of  the 
I  Aooociated  Press.  One  has  held  to  the  de¬ 


sirability  of  having  a  large  membership  con-  consistent  with  its  non-partisan  and  co- 
sisting  of  a  great  number  of  small  papers  operative  character 


and  a  small  number  of  larger  papers.  On  the 
other  hand  there  were  those  who  believed  that 
the  membership  should  be  confined  to  the 
larger  papers.  The  board  of  directors  almost 
unanimously  has  believed  in  the  theory  of  a 
large  organization,  and  has  consistently  and 
scrupulously  sought  to  conserve  the  interests 
of  the  smaller  units  of  the  memlrership.  By 
a  campaign  of  urging  and  entreaty  extend¬ 
ing  over  a  considerable  period  I  was  able  to 
secure  waivers  from  practically  all  protest 
holders  for  territory  located  more  than  10 
miles  font  the  city  of  publication.  The  effect 
of  these  waivers  was  the  admission  to  mem- 
liership  of  172  small  papers. 

One  of  the  few  refusing  to  cooperate  was 
Mr.  Hearst.  So  far  as  I  recall  no  small 
newspaper  owes  its  inemliership  in  the  As¬ 
sociated  Press  to  a  waiver  by  Mr.  Hearst. 
On  the  other  hand  it  is  reported  to  me  that 
in  the  San  l•"rancisco  protest  territory  the 
I'nited  Press  or  the  International  News  Ser¬ 
vice  is  serving  eighteen  newspaiwrs  at  points 
where  the  newsi>ai>ers  are  not  eligible  to  elec¬ 
tion  to  the  Associ.ated  Press  by  the  board  of 
directors  owing  to  the  lack  of  waivers  from 
the  San  Francisco  members.  In  three  cases — 
Palo  Alto  and  Redwood  and  Santa  Rosa — 
members  were  elected  over  Mr.  Hearst’s  pro¬ 
test  by  the  membership  at  annual  meetings. 

ttlere  Mr.  Xoyes  inserted  a  resume  of 
Mr.  .S'eylan’s  letter  to  the  membership.) 

It  would  be  impossible  to  pban  a  procedure 
that  would  more  effectively  scuttle  the  As¬ 
sociated  Press  than  the  proposals  advanced 
by  Mr.  Neylan. 

It  alre.ady  is  difficult  for  a  coo|ierartive  or¬ 
ganization  to  operate  under  the  direction  of 
a  board  of  directors  of  fifteen  members  scat¬ 
tered  throughgout  the  country. 

It  would  be  impossible  to  operate  when 
each  forward  movement  or  “radical  innova¬ 
tion”  Involving  the  expenditure  of  funds  of 
the  organization  or  the  use  of  its  credit  must 
first  be  subjected  to  a  plebiscite,  and  thereby 
disclosed  to  competitors. 

F'very  forward  movement  made  hy  the  As¬ 
sociated  Press  In  forty  years  would  have 
been  hamstrung  by  such  a  procedure.  Addi¬ 
tional  wires  wanted  by  the  membership,  ex¬ 
tension  of  the  Associated  Press  service  into 
Latin  America,  building  up  of  foreign  news 
sources  throughout  the  world  independent  of 
foreign  agencies,  the  si>orts  wire  service,  the 
financial  wire  service,  substitution  of  tele- 
ty))es  for  Morse  u|>eration,  the  election  ser¬ 
vice,  the  ithotograph  service,  the  feature  ser¬ 
vice,  the  mat  service,  the  state  services,  the 
regional  service  from  Washingtton,  and  the 
Wirephoto  service,  all  were  “radical  inno¬ 
vations”  when  authorized  by  the  Board,  and 
rei|uired  the  use  of  funds  or  the  credit  of  the 
organization. 

Each  of  these  activities  has  in  the  judg¬ 
ment  of  the  hoard  been  to  the  lienefit  of  the 
oi ganization,  but  probably  was  not  welcomed 
by  competing  organizations. 

The  broad  theory  of  the  directors  has 
been  that  the  organization  should  furnish  to 
its  meinliers  or  any  group  of  its  memliers 
such  services  as  are  important  to  them  and 


These  services  were  paid  for  by  the  par¬ 
ticipating  members,  but  in  no  case  have  they 
Ijcen  exclusive  but  oi>en  to  participation  by 
any  member. 

I'or  example,  the  teletyi>e  and  tape  printer 
ei|uii)ment  cost  the  Associated  Press  over 
$1,000,000  and  has  )>een  or  is  being  amor¬ 
tized  in  the  weekly  assessments. 

In  the  case  of  Wirephoto,  alone,  on  ac¬ 
count  of  the  equipment  cost,  contracts  were 
secured  from  members  desiring  this  service, 
providing  specific  responsibility  from  those 
subscribers  covering  all  outlays  for  the  ne¬ 
cessary  equiiMnent  and  the  leasing  of  the 
wires.  The  assessments  of  these  subscribers 
cover  the  entire  cost  of  operation,  and  pro¬ 
vide  fully  for  the  amortization  of  the  equip¬ 
ment. 

The  recent  suspension  of  refunds  had  no 
connection  therewith,  direct  or  indirect. 

When  amortized  the  equipment  is  the  prop¬ 
erty  of  the  Associated  Press. 

All  subscribers  to  the  mat  service  are 
benefited  without  cost  by  earlier  delivery 
than  is  possible  for  any  competitor  and  the 
mat  service  is  open  to  every  member. 

Mr.  Neylan  suggests  that  there  would  l)e 
no  cause  for  complaint  if  thirty-nine  mem¬ 
bers  of  the  Associated  Press  undertook  the 
\\  irephoto  service  as  individuals  and  out¬ 
side  of  the  Associated  Press.  The  Board  of 
Directors  felt  that  a  function  so  important 
to  the  future  of  newspapers  as  Wirephoto 
should  not  be  a  monopoly  of  a  group  of 
newspapers  or  of  a  competing  organization 
l)ut  should  Ire  open  to  any  memlrer  of  the 
Associated  Press  to  the  extent  that  the  mem¬ 
ber  feels  he  can  profitably  use  it. 

The  preposterous  charge  has  been  made  by 
Mr.  .Neylan  that  the  mat  and  picture  ser¬ 
vices  are  being  permitted  to  deteriorate  in 
order  to  force  the  use  of  Wirephoto.  There 
is  no  foundation  for  such  an  accusation.  The 
Associated  Preti  bat  only  one  photograph  ser. 
vice.  The  product  of  that  service  is  distri¬ 
buted  by  mail  to  about  a  hundred  members; 
In  the  form  of  mats  to  a  much  larger  num¬ 
ber;  some  of  its  output  is  sent  by  Wire¬ 
photo.  A  majority  of  the  news  photo  sub¬ 
scribers  are  subscribers  to  the  Wirephoto 
service.  Anything  affecting  the  general  news 
photo  service  benefits  or  hurts  alike  the 
Wirephoto  subscribers,  the  news  photo  sub¬ 
scribers  and  the  mat  subscribers. 

Every  member  of  the  Board  of  Directors 
regards  it  as  eminently  desirable  that  the 
smaller  papers  should  be  represented  on  the 
Board;  this,  not  on  the  ground  of  protection 
of  the  interests  of  the  small  papers,  but  be¬ 
cause  it  is  in  every  way  helpful  to  have  them 
participate  in  tlie  deliberations  of  the  Board. 
There  could  be  no  more  valuable  member  of 
the  boar<l  than  Stuart  H.  Perry  of  Adrian, 
Mich,  (population  13,000).  The  size  of 
Adrian  has  not  been  the  measure  of  the 
value  of  Mr.  Perry’s  service.  Since  the 
formation  of  the  present  organization  six  of 
the  directors  have  come  from  cities  of  less 
than  75.000  and  several  others  from  cities 
only  slightly  more  populous.  The  Board  of 
Directors  has  recognized  the  desirability  of 


U.  S.  LIBRARY  GETS  UNIQUE  MODERN  HISTORY 


Herbert  Putnam,  Librarian  of  Congress,  receives  from  Wilfred  W.  Fry,  Presi¬ 
dent  of  N.  W.  Ayer  &  Son,  Inc.,  on  tbe  anniversary  of  President  Roosevelt’s 
inauguration,  a  huge  book  containing  first  pages  of  1,314  daily  newspapers  pub¬ 
lished  on  March  4,  1933,  the  day  the  President  took  office.  The  newspapers  were 
entered  in  the  annual  exhibition  of  Newspaper  Typography  conducted  by  the 
Ayer  Galleries  in  Philadelphia. 


reprcseniatitin  nt  .'mailer  members  in  tnc 
delilxTationb  oi  the  Board  by  electing  as  vice- 
presitlents  nineteen  elections  members  who 
came  from  the'^e  same  classes. 

I  am  addressing  this  letter  to  you  because 
I  believe  that  you  along  with  other  members 
of  Mr.  Neylan's  committee  misunderstood  the 
situation.  I  can  only  view  Mr.  Neylan’s 
effort  as  a  thrust  at  the  very  vitals  of  our 
organization. 

1  take  it  for  granted  that  you  are  just  a** 
interested  basically  in  the  welfare  of  the  As¬ 
sociated  rres>  as  I  am  and  would  not  knov\- 
ingly  wish  to  do  it  a  mortal  injury.  1  greatl\ 
hope  that  on  further  consideration  ym  will 
agree  with  me  in  this  matter. 

Sincerely  yours, 

Fr.ank  B.  Noyes. 

President, 

The  text  of  Mr.  Neylan’s  letter,  which 
merely  put  in  clarified  and  specific  form 
the  plans  on  which  he  has  been  work¬ 
ing  for  many  months,  follows : 

March  2,  1935 

The  uiidcrsigned  group,  each  representing 
the  Associated  Press  member  paper  indicated, 
constitutes  the  "Membership  Proxy  Commit¬ 
tee  of  Twenty-five”  for  the  1935  annual  con¬ 
vention  of  the  Associated  Press,  to  he  held 
In  New  York  beginning  April  22nd,  next. 

The  Proxy  ('ominittee  requests  your  proxy, 
to  be  voted  in  favor  of  resolutions  and/or 
amendments  to  the  By-^aws,  designed  to  effect 
the  following  purposes: 

1.  (a)  To  require,  henceforth,  a  plebi¬ 
scite  by  secret  ballot  before  the  inaugura¬ 
tion  by  the  Associated  Press  of  any  ac¬ 
tivity,  not  available  to  all  the  membership 
on  an  equal  basis,  and/or  the  underwriting 
thereof  by  the  Board  of  Directors  of  The 
Associated  Press,  and/or  the  pledging  of 
the  Corporation’s  credit  in  behalf  thereof; 

(b)  To  provide  for  the  creation  of  a 
Committee  to  prepare  questions  to  be  sub 
mitted  to  plebiscite,  and  to  provide  for  the 
representation  of  small  member  papers 
thereon ; 

(c)  To  provide  for  a  plebiscite  during 
1935  as  to  whether  Wirephoto  shall  be  con¬ 
tinued  or  discontinued  as  an  official  ac¬ 
tivity  of  the  Associated  Press,  and,  if  dis¬ 
continued,  instructing  the  board  of  direc¬ 
tors  to  arrange  to  forthwith  withdraw  its 
underwriting  of  the  preliminary  cost  there¬ 
of. 

2.  (a)  To  provide  for  election  to  the 
Board  of  Directors  in  1936  of  a  member 
representing  a  paper  published  in  a  com¬ 
munity  of  15,000  population,  or  less,  1930 
census  figures  to  govern; 

(b)  To  provide  for  election  to  the  Board 
of  Directors  in  1937  of  a  member  repre¬ 
senting  a  paper  published  in  a  community 
of  50,000  population,  or  less; 

(c)  To  provide  for  election  to  the  Board 
of  Directors  in  1938  of  a  member  repre¬ 
senting  a  paper  published  in  a  community 
of  75,000  population,  or  less,  and  also  to 
provide  that  thereafter  three  members  from 
cities  of  the  size  enumerated  shall  sit  on  the 
Board  of  Directors; 

(d)  To  provide  that  one  member  of  the 
Executive  Committee  of  the  Board  of  Direc¬ 
tors  shall  be  from  a  city  of  75,000  or  less. 

3.  To  create  a  Committee  of  five  members 
to  review  Wirephoto  activities  and  to  de¬ 
termine  whether  the  rights  of  non-subscrib¬ 
ing  members  and  the  Corporation’s  credit 
are  legally  protected. 

4.  Declares  photograph  mat  service  of 
value  to  small  member  papers,  necessitating 
same  standard  of  efficiency  as  in  past  at 
reasonable  cost. 

Eighty  percent  of  the  approximately  1,2SP 
memlter  papers  of  the  Associated  Press,  with¬ 
in  the  United  States,  are  published  in  cities 
of  less  than  75,000  population,  according  to 
the  1930  census. 

World  events,  constituting  the  news  of  the 
day,  frequently  choose  other  than  metropoli¬ 
tan  centers  for  their  locale,  as  witness  the 
Lindbergh  kidnaping  at  Hopewell,  N.  J-,  a 
village  of  less  than  1,500  population,  and  ths 
birth  of  the  Dionne  quintuplets  in  a  farm 
house  some  miles  removed  from  North  Bay, 
Ont.,  Canada,  a  city  of  15,000  population. 

Relied  upon,  geographically,  by  the  Asso¬ 
ciated  Press  for  eighty  percent  of  its  news 
coverage  and  fulfilling  Its  obligation  with 
fidelity  and  dispatch,  the  Proxy  Committee 
is  firmly  of  the  belief  that  it  is  essential  to 
the  welfare  of  the  Associated  Press  that  this 
preponderant  part  of  the  membership  be  ac¬ 
corded  a  voice  in  the  corporation’s  conduct 
and  in  the  formation  of  its  policies,  not  berc- 
totore  enjoyed. 

Seven  years  ago,  a  Proxy  Committee,,  ac¬ 
tuated  by  similar  motives,  represented  a  ma- 

(Continued  on  page  42) 
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LINAGE  HELD  ITS  OWN  IN  FEBRUARY  { 


Retail  and  Classified  Slightly  Stronger,  While  General  Failed  to  Keep  Pace  with  Usual  Trend 

— Broadcasting  Holds  Steady 


TREND 

OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  Measurements 

in  52  Cities 

E  &P. 

Linage 

1933 

1934 

I’et.  of 

Bar- 

Linage 

Linage 

1934 

ometer 

1  Total  Advertising: 

February  . 

85.430,259 

80,787,702 

105.7 

86.8 

Janu.-u-v  . 

88,054,983 

82.454.643 

106.8 

86.2 

1  Display  Onlv: 

Februarv  . 

70.107,557 

67.126,246 

104.4 

87.0 

January  . 

72,274,146 

67,409,337 

107.2 

86.5 

Classified: 

February  . 

15.322.702 

13.661.456 

112.1 

86.2 

January  . 

15.780,837 

15,045.306 

104.9 

85.1 

Retail: 

February  . 

47.534.992 

44.380,706 

107.1 

91.5 

January  . 

48,942.024 

45,342,962 

107.9 

88.9 

Department  Store: 

February  . 

19.339.809 

18.912.015 

102.2 

93.8 

January  . 

20,220,400 

19,353,833 

104.5 

93.6 

1  General : 

February  . 

.  16,939,316 

16,744,682 

101.2 

83.2 

January  . 

14.988,580 

13,976,589 

107.2 

85.6 

1  Automotive: 

Februarv  . 

4.183.473 

4,358,231 

96.0 

73.9 

January  . 

6.260.229 

5.931.237 

105.5 

91.0 

1  Financial: 

1  Februarv  . 

1.449,776 

1.642.627 

88.2 

55.3 

January  .  2.083,313  2,1.58.549 

NETWORK  BROADCASTING 

96.5 

50.2 

1  i  Compiled  from 

Reports  of  IS’ational  Advertising  Records) 

Total: 

Februarv  . 

4,411.936 

3.599,460 

122.6 

138.9 

January  . 

4,645,577 

3,797,615 

122.3 

140.4 

NBC: 

February  . 

2.757,475 

2,211.637 

124.7 

January  . 

2.894,366 

2,391,667 

121.0 

CBS: 

Februarv  . 

1.654,461 

1,387,823 

119.2 

January . 

1,751,211 

1,405,948 

124.6 

By  ROBERT  S.  MANN 


Newspaper  advertising  linage 
held  its  own  in  February  despite 
declines  in  some  other  business  indexes. 
The  Editor  &  Publisher  Linage  Ba¬ 
rometer,  based  on  Media  Records  fig¬ 
ures,  was  a  trifling  fraction  higher  than 
in  January,  but  not  enough  to  be  im- 
iwrtant.  As  usual,  the  actual  February 
linage  was  smaller  than  in  January,  but 
this  decline  was  merely  seasonal,  due 
primarily  to  the  difference  in  number 
of  days.  February  linage  was  5.7  per 
cent  greater  than  in  February  of  1934. 
In  January  the  gain  over  last  year  had 
been  6.8  per  cent. 

The  small  rise  in  the  Linage  Ba¬ 
rometer  was  due  to  improved  showings 
in  retail  and  classified  advertising.  Na¬ 
tional  and  automotive  linage  fell  off — 
the  latter  quite  sharply.  Financial  ad¬ 
vertising  jumped  upward  five  points  in 
the  Barometer^  but  the  small  volume  in 
this  classification  makes  for  wide  and 
thus  far  ftieaningless  swings.  As 
shown  in  the  accompanying  table,  finan¬ 
cial  advertising  made  a  poorer  showing 
in  comparison  with  1934  than  it  did  in 
January. 

The  gain  in  retail  linage  likewise  is 
not  enough  to  give  ground  for  enthusi¬ 
asm.  The  seasonal  drop  from  Janu¬ 
ary  in  actual  linage  was  a  trifle  larger 
Aan  in  1934,  although  less  than  usual 
in  the  preceding  years.  This  last,  of 
course,  explains  the  rise  in  the  Linage 
Barometer  for  retail  advertising. 
Strangely  enough,  it  is  the  total  retail 
advertising,  and  not  the  department 
store  advertising  by  itself,  which  best 
corresponds  to  the  movement  of  the 
Federal  Reserve  Board’s  index  of  de¬ 
partment  store  sales.  The  Reserve 
Board’s  index,  after  adjustment  for 
number  of  business  days  and  for  sea¬ 
sonal  changes,  rose  from  72  in  Janu¬ 
ary  to  75  for  February,  although  still 
below  the  77  of  December.  The  Lin¬ 
age  Barometer  for  retail  advertising 
rose  from  88.9  for  January  to  91.5  for 
February,  but  still  stood  below  Decem¬ 


ber  and  November  levels.  Department 
store  advertising  on  the  other  hand, 
barely  moved  in  the  Linage  Barometer 
last  month. 

In  general  advertising,  where  Febru¬ 
ary  always  shows  a  gain  over  January 
in  actual  linage,  the  declines  in  per¬ 
centages  resulted  from  failure  to  keep 
pace  with  the  usual  uptrend.  February 
general  advertising  this  year  was  two 
million  lines  greater  than  in  the  preced¬ 
ing  month,  but  other  years  have  done 
better. 

In  automotive  advertising,  the  Feb¬ 
ruary  linage  was  something  more  than 
two  million  lines  less  than  in  January, 
and  175,000  lines  less  than  in  February 
last  year.  The  Linage  Barometer 
dropp^  seventeen  points.  In  this  di¬ 
vision  as  well  as  in  financial,  compara¬ 
tively  small  volume  has  resulted  in 
wide  swings  from  month  to  month. 

Broadcast  advertising,  as  reported  by 
National  Advertising  Records  for  the 
big  network  systems,  showed  the  same 
lack  of  trend  in  February  as  did  total 
newspaper  advertising.  The  network 
time  sales  were  slightly  below  January’s 
total,  following  the  usual  pattern  for 
this  time  of  year,  but  there  was  little 
change  in  the  percentages.  The  Feb¬ 
ruary  total  was  122.6  per  cent  of  Feb¬ 
ruary,  1934,  and  138.9  per  cent  of  the 
four-year  average  on  which  the  Broad¬ 
cast  Barometer  is  based. 


YOUNG  HEARST  AT  WORK 

With  his  superiors  ordered  to  accord 
him  the  same  treatment  meted  out  to 
others  of  the  staff,  Randolph  Apperson 
Hearst,  19-year-old  twin  son  of  William 
Randolph  Hearst,  has  joined  the  news 
department  of  the  i'fln  Francisco  Ex¬ 
aminer.  He  left  Harvard  at  midyear. 


REPRESENTING  S.  C.  PAPER 

Frost,  Landis  &  Kohn,  New  York, 
publishers’  renresentatives,  have  taken 
over  representation  of  the  Anderson 
(S.  C.)  Record. 
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LINAGE  BAROMETER.  1934-35  Revisto  (SitItafUft) 
LINAGE  BAROMETER  1933-34  Rtvisio  CScc/tatUf/) 


Vertical  Bars  indicate  ACTUAL  LINAGE  1934-35  (Scale at 
The  solid  trend  line  in  this  chart  shows  the  movement  of  the  Linage  Barometa 
from  July,  1934,  to  the  present.  The  dotted  line  covers  the  period  a  yen 
earlier.  For  each  month  100  per  cent  on  the  scale  at  the  left  equals  the  avereit 
linage  for  that  month  in  the  last  five  years.  The  shaded  vertical  bars  gho« 
actual  linage  in  52  cities  for  the  last  eight  months. 


HOE  READJUSTMENT  PLAN  SUBMITTED 
TO  CREDITORS,  SECURITY  OWNERS 

with  Provision  for 


Bonds  Extended  10  Years,  Mortgages  5, 

Arrearages  and  Group  Representation  on  Board  of 
Directors 


APPR0V’.\L  is  being  sought  by  the 
■  board  of  directors  of  R.  Hoe  & 
Co.,  Inc.,  printing  press  manufacturers, 
for  a  plan  of  readjustment  under  Sec¬ 
tion  77B  of  the  Bankruptcy  Act.  The 
plan,  dated  Jan.  16,  1935,  has  been 
the  subject  of  hearings  in  the  U.  S. 
District  Court,  and  with  certain  modi¬ 
fications,  has  been  held  fair  and  ap¬ 
proved  by  the  court.  Its  consummation 
can  be  effected  after  acceptance  by  two- 
thirds  in  amount  of  each  class  of  cred¬ 
itors  and  a  majority  of  each  class 
of  stockholders.  The  board,  in  a  letter 
to  interested  parties  this  week,  urged 
creditors  and  security  holders  to  file 
their  acceptances  to  permit  confirma¬ 
tion  at  the  hearing  scheduled  by  the 
court  for  .\pril  11. 

The  present  plan  is  the  result  of 
hearings  on  two  previous  plans,  one 
submitted  by  the  company  on  July  14, 
1934,  and  one  by  a  readjustment  com¬ 
mittee  composed  of  members  of  the 
bondholders’  committee,  dated  Sept.  21, 
1934.  Neither  obtained  the  requisite 
assents  of  the  several  interests,  and  the 
new  plan  is  a  compromise,  which  the 
directors  believe  preferable  to  a  pro¬ 
tracted  trusteeship  or  receivership. 

The  company,  incorporated  in  New 
York  in  1924,  was  founded  about  1815, 
and  owns  plants  in  New  York  City 
and  Dunellen,  N,  J,  Its  subsidiary, 
R.  Hoe  &  Co,,  Ltd.,  is  the  principal 
manufacturer  of  printing  presses  in 
Great  Britain.  Decline  in  machinery 
orders  from  newspapers  and  the  print¬ 
ing  trade  between  1929  and  1931  placed 
the  company  in  difficulties  early  in 
1932,  when  interest  on  several  classes 
of  securities  could  not  be  met.  The 
company  consented  to  the  appointment 
of  receivers  in  a  creditor  s  action,  on 
.^pril  21,  1932.  On  Aug.  1,  1934,  the 
court  approved  the  petition  of  the  com¬ 
pany  for  relief  under  Section  77B  of 
the  Bankruptcy  Act,  and  appointed  as 
trustees  the  Irving  Trust  Company, 
which  was  the  receiver  in  the  equity 
receivership. 

During  the  receivership,  the  company 
paid  off  bank  loans  approximating  $2,- 
000,000,  and  also  paid  off  $250,000  bor¬ 
rowed  on  receivers’  certificates.  It  is 
said  that  it  now  has  a  substantial  sum 
in  the  treasury. 

The  new  plan  does  not  involve  the 
investment  of  any  new  money  in  the 


company,  nor  the  write-down  or  elimi¬ 
nation  of  any  securities.  While  inter¬ 
est  charges  are  not  reduced,  the  com¬ 
pany  is  relieved  of  regarding  them  is 
fixed  charges  for  the  first  three  years, 
the  only  fixed  charges  that  must  be 
met  in  this  period  being  a  total  of 
$14,000  annually  for  amortization  of 
the  two  purchase  money  mortgages, 
with  interest.  Interest  on  bonds  and 
notes  becomes  a  fixed  charge  after 
three  years,  any  deficiency  in  the  interin 
being  cumulative.  The  fixed  charges 
after  1937  are  reduced  from  the  present 
figure,  the  full  stated  interest  to  be 
paid  only  as  earning  permit,  althougt. 
the  full  amount  of  interest  at  the  fill 
rate  is  payable  at  the  maturity  of  boods 
and  notes. 

Under  the  plan,  the  first  purchase 
money  mortgage,  for  $356,000,  due  Nor 
1,  1934,  is  extended  to  Nov.  1.  1939. 
continuing  to  bear  Syi  per  cent  interest 
The  company  is  to  pay  $6,000  annualh 
on  $289,000  and  $2,000  annually  oa 
$67,000  of  the  principal  commencing 
Nov.  1,  1935. 

Second  purchase  money  mortgage 
amounting  to  $105,000,  and  due  Oct 
1,  1934,  is  extended  to  Oct.  1,  1939,  a 
5  per  cent  interest,  and  with  provision 
for  annual  payments  of  $6,000  on  prin¬ 
cipal,  commencing  Oct.  1,  1935. 

First  mortgage  gold  bonds,  series  A, 
6l4  per  cent,  in  the  amount  of  $3.- 
171,000,  are  extended  10  years  to  Cfe 
1,  1944.  In  exchange  for  unpaid  in¬ 
terest  coupons,  totalling  $618,345,  cover¬ 
ing  the  interest  period  from  Oct  1- 
1931,  through  Sept.  30,  1934,  holders 
will  receive  new  “prior  preferred  stock 
of  the  company,  having  a  par  valt* 
of  $65  per  share,  at  the  rate  of  o* 
share  for  each  $65  face  amount  of  con- 
pons.  All  bonds  held  in  the  treasnry 
are  to  be  cancelled  upon  consummate 
of  the  plan.  After  Sept  1.  1937,  in¬ 
terest  on  the  bonds  at  4^4  per  cent 
becomes  a  fixed  charge,  with  addition 
2  per  cent  interest,  as  earnings 
and  in  any  event  at  maturity.  Tj* 
first  mortgage  is  closed  against  the  H" 
suance  of  any  additional  bonds  ore 
the  principal  amount  now  outstandir# 

Seven  per  cent  notes,  due  Oct  j 
1934,  totalling  $786,000.  with  unp^ 
interest  from  Oct.  1,  1931,  to  Sept  311 
1934,  totalling  $165,060.  Maturity  « 
(Continued  on  page  27) 
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U.  S.  CONCILIATOR  IN  NEWARK  STRIKE 

Likelihood  of  Resumption  of  Negotiations  Appears  As  Roosevelt  Sends  Man  to  Offer  Help — 


Publisher  Russell  in  South — Guild  Organization  to  Raise  Funds.  Protest  Injunction 


WITH  the  Newark  guild  called 
upuii  to  show  cause  March  19 
before  \'ice-Chancellor  Maja  Leon 
Berry  why  the  March  7  injunction 
against  strike  activities  should  not  be 
made  permanent,  prospects  are  promis¬ 
ing  for  the  resumption  of  conversations 
between  the  trustees  of  the  Xcu’ark 
ledger  and  the  Newark  Guild  through 
the  efforts  of  P.  W.  Chappell,  depart¬ 
ment  of  labor  councilator,  whose  ser¬ 
vices  were  offered  by  President  Roose¬ 
velt  at  the  specific  request  of  Miss 
Francis  Perkins,  labor  secretary. 

No  requests  have  been  made  by  either 
party  for  federal  mediation,  nor  has 
the  case  been  referred  to  the  News¬ 
paper  Code  Authority  for  action  by 
the  Newspaper  Industrial  Board,  the 
b^y  set  up  to  pass  on  cases  arising 
'  out  of  the  newspaper  code. 

The  labor  department  has  made  a 
study  of  the  strike  from  first-hand 
observation,  it  was  announced. 

Both  Morris  H.  Cohn,  counsel  for 
George  W.  C.  McCarter  and  Henry 
S.  Puder,  Ledger  trustees,  and  Emmet 
Crozier.  president  of  the  Newark  Guild 
reported  after  their  private  conversa¬ 
tions  March  13  and  14  with  NIr.  Chap¬ 
pell  that  his  efforts  were  appreciated 
jnd  that  things  were  going  along  “sat¬ 
isfactorily.”  This  is  Nlr.  Chappell’s 
first  excursion  into  newspaper  labor 
tangles,  but  he  has  settled  several  im¬ 
portant  disputes,  notably  the  New  York 
Shipbuilding  strike  last  year  and  the 
.\naconda  Copper  Mining  strike  in 
Montana.  Litigants  in  the  Newark  case 
were  still  conferring  with  Mr.  Chappell 
when  Editor  &  Publisher  went  to 
press. 

Meanwhile  L.  T.  Russell,  Sr.,  pub¬ 
lisher  of  the  Ledger,  spent  the  week 
in  Hot  Springs,  .Arkansas,  to  rest  up 
from  the  “strain  of  this  thing  that 
has  been  going  on  for  weeks  and 
weeks,”  according  to  his  son,  Edwin 
F.  Russell. 

Negotiations  are  proceeding  along 
lines  of  the  message  to  the  guild  shortly 
after  the  trustees  took  over  the  paper 
Jaa  23,  in  which  the  trustees  indicated 
their  willingness  to  cooperate  in  the 
hope  of  settling  the  strike.  On  March 
14  definite  action  was  understood  to 
be  “two  or  three  days  away,  at  least.” 
Mr.  Russell  was  reported  to  be  speed¬ 
ing  back  to  Newark,  following  notifi¬ 
cation  to  him  that  President  Roosevelt 
lad  sent  Mr.  Chappell  to  assist  in  iron¬ 
ing  out  the  strike  difficulties. 

Hey  wood  Broun  has  been  disap¬ 
point^  in  his  continued  effort  this  week 
to  invoke  a  contempt  proceeding  prior 
to  the  hearing  on  the  permanent  in¬ 
junction.  He  has  sought  to  violate  the 
injunction  by  a  radio  talk  in  which 
he  termed  Vice-Chancellor  Berry’s  in¬ 
junction  as  “one  of  the  most  drastic 
ever  handed  down  and  therefore  one 
of  the  most  unfair,”  and  by  personally 
handing  Mr.  Russell,  Sr.,  a  copy  oi 
the  Guild  Reporter,  organ  of  the  Amer- 
^  Newspaper  Guild  of  which  Mr. 
Broun  is  the  president  and  one  of  the 
most  active  organizers.  .After  the  broad- 
ast  March  11,_  Mr.  Broun  went  to  a 
J^urant  adjoining  the  Newark  strike 
o^quarters,  where  he  awaited  arrest 
unthout  avail  until  1  a.  m. 

Edwin  Russell  described  the  meeting 
of  _  his  father  and  Mr.  Broun  as 
fnendly.  ’ 

“Mr.  Broun  was  waiting  in  front 
of  the  strike  headquarters,  which  are 
ow  door  to  the  paper,  and  when  my 
luther  came  by  he  walked  out  and 
®™ed  him  the  Guild  Reporter  for 
■ych  1,”  he  said.  “They  shook  hands 
joked  with  each  other.  My  father 
on  into  the  office  and  a  little 
*hile  later  went  back  and  said  to  Mr. 
Broun : 

,,  Heywc)od,  old  boy,  you’ll  have  to 
.come  again”^  because  there’s  nothing 
*.“*•0  on  which  I  can  file  a  protest.’  ” 
The  specific  restraints  in  the  injunc¬ 


tion,  which  was  vigorously  attached  in 
principle  by  the  New  York  press  are 
as  follows : 

(a)  I'rom  personal  molestation  o:  persons 
willing  to  be  employed  by  complainants, 
with  intent  to  coerce  such  persons  to  refrain 
from  entering  such  employment. 

(b)  From  addressing  persons  willing  to 
be  employed  by  complainants  against  their 
will,  and  thereby  causing  them  personal  an¬ 
noyance,  with  a  view  to  persuading  them  to 
refrain  from  entering  such  employment. 

(c)  From  loitering  or  picketing  in  the 
stieets  or  on  the  highways  or  public  places 
near  the  sites  of  complainants’  works,  or 
the  places  at  which  complainants’  officers 
or  employees  live,  or  near  any  premises 
with  intent  to  procure  the  personal  moles¬ 
tation  and  annoyance  of  persons  employed 
or  willing  to  be  employed  by  complainants, 
or  causing  the  employees  of  complainants 
to  refrain  from  or  refuse  to  remain  in  the 
employ  of  complainants  or  from  entering 
the  sites  of  comi>lainants’  works. 

(dl  I'rom  violence,  threats  of  violence,  in¬ 
sults,  indecent  talk  and  abusive  epithets,  an¬ 
noying  language,  acts  of  conduct,  practice  ! 
upon  any  person  without  their  consent,  with 
intent  to  coerce  them  to  refrain  from  en¬ 
tering  the  employment  of  complainants,  or 
entering  the  sites  of  complainants’  works. 

(e)  From  attempting  to  cause  any  person 
employed  by  complainants  to  leave  such  em¬ 
ployment  by  intimidation  or  annoying  such 
employees  by  annoying  language,  acts  or 
conduct. 

tf)  From  picketing  any  of  the  places  upon 
which  complainants  or  complainants’  em¬ 
ployees  are  working,  or  the  places  of  resi¬ 
dence  of  any  of  complainants’  employees  and 
from  parading  past  or  around  or  in  the 
vicinity  of  the  places  upon  which  complain¬ 
ants  or  complainants’  employees  are  work¬ 
ing,  or  the  residences  of  complainants’  em¬ 
ployees. 

(g)  From  going  either  singly  or  collec¬ 
tively  to  the  home  of  any  of  coinjilainants’ 
employees  for  the  purpose  of  intimidating, 
urging,  annoying,  or  coercing  any  or  all  of 
them. 

(h)  From  interfering  with,  hindering,  or 
obstructing  complainants’  work  and  the  cor¬ 
porations’  business  in  any  manner. 

(i)  From  in  any  manner  and  by  any  means 
molesting  or  interfering  with  complainants’ 
employees  or  any  of  them  in  going  to  or 
returning  from  their  daily  Labor. 

tj)  From  boycotting  or  attempting  to  boy¬ 
cott  complainants  or  their  employees  in  any 
manner  whatsoever. 

(k)  From  distributing  or  causing  to  be 
distributed  hand  bills,  fly  stieets,  “The  Guild 
Reporter,”  “The  Reporter,”  circulars,  or  any 
other  written  or  printed  matter  of  any  kind, 
nature  or  description  containing  false  state¬ 
ments  respecting  the  compiainants,  their  em¬ 
ployees,  the  Newark  Morning  Ledger,  or  any 
•matter  or  thing  with  intent  to  commit  any 
of  the  acts  herein  and  hereby  prohibited 
and  enjoined. 

(l)  From  threats  of  violence,  insults,  in¬ 
decent  talk  and  abusive  epithets,  annoying 
language,  broadcast,  spoken  or  disseminated 
by  the  use  of  loud  speaking  or  other  sound 
devices  or  radio, 

(m)  From  going  either  singly  or  collec¬ 
tively  to  the  home  or  places  of  business  of 
co.mplainants’  advertisers  with  intent  to  per¬ 
suade  such  persons  to  refrain  from  dealing 
with  complainants, 

(n)  From  going  either  singly  or  collec¬ 
tively  to  the  homes  or  places  of  business  of 
complainants’  newsdeB,lers  with  intent  to 
persuade  such  persons  to  refrain  from  dealing 
with  complainants. 

(o)  From  preventing  or  attemptmg  to  pre¬ 
vent,  interfere  with,  persuade  or  dissuade  any 
of  complainants’  readers  from  purchasing  or 
attempting  to  purchase  the  newspapers  pub¬ 
lished  by  complainants. 

tp)  From  ordering,  commanding,  directing, 
assisting,  aiding  or  abetting,  in  any  manner 
whatever,  any  person  or  persons  to  attempt 
to  commit,  or  to  commit,  any  or  either  of 
the  aforesaid  acts. 

The  clause  (k)  drew  fire  from  par¬ 
tisans  and  non-partisans.  Pertinent 
comments  on  the  injunction  were  made 
by: 

New  York  Times:  “.  .  .  The  court 
has  the  duty  to  protect  Ledger  trustees 
and  Ledger  employes  from  unwarranted 
interference  by  the  Newspaper  Guild. 
It  should  not,  however,  curb  a  legal 
action  by  illegal  methods.  Freedom  of 
the  press  means  freedom  of  the  press.” 


New  York  Pu.st  :  ".  .  .  The  Newark 
Ledger  has  pleaded  that  ‘freedom  of 
the  press’  is  endangered  by  guild  or¬ 
ganization  of  its  plant.  The  first  thing 
it  does  when  it  gets  into  a  corner  is 
to  appeal  to  the  court  and  receive  an 
unjust  injunction  violating  the  very 
right  for  which  it  pretended  to  speak. 

.  .  .  The  strikers  say  they  will  obey 
the  Constitution,  not  the  A'ice-Chancel- 
lor.  If  there  is  any  decency  in  New 
Jersey  legal  procedure,  the  injunction 
will  be  thrown  out  of  court  imme¬ 
diately.”  (It  was  not  thrown  out  of 
court.) 

Ne:w  York  Her.\ld  Tribune: 
“Whether  the  Newark  strikers  and  the 
guild  are  right  or  wrong  in  their  con¬ 
tention  has  nothing  to  do  with  this 
basic  issue.  As  a  matter  of  fact,  the 
action  of  the  guild  leaders  in  declining 
a  compromise  was  indefensible  save 
upon  the  theory  that  the  longer  any 
strike  continues  the  better.  But  bad 
leadership  is  no  excuse  for  bad  law. 
We  hope  the  A'ice  Chancellor  will  not 
wait  for  the  hearing  but  will,  himself, 
of  his  own  motion,  modify  the  injunc¬ 
tion  forthwith  in  these  clauses.” 

A.  J.  Issermann,  counsel  for  the  New¬ 
ark  Newspaper  Guild,  said  that  study 
of  the  complaint  accompanying  the  ap¬ 
plication  for  an  injunction  showed  that 
the  latest  affidavit  it  contained  was 
signed  on  Dec.  6,  1934,  which  indicated 
that  the  trustees  of  the  newspaper  had 
been  holding  the  injunction  proceeding 
in  reserve  for  some  time. 

No  arrests  were  made  up  to  March 
14.  Strikers  continued  to  parade  New¬ 
ark  streets  (except  in  front  of  the 
Ledger)  with  sandwich  boards,  carry¬ 
ing,  in  addition  to  notice  of  the  strike, 
an  announcement  of  the  injunction.  No 
violence  was  apparent,  according  to 
Edwin  Russell. 

To  fight  the  injunction  the  Amer¬ 
ican  Civil  Liberties  Union  joined  the 
guild  this  week  in  a  national  campaign 
under  the  name  of  the  National  Anti- 
Injunction  League  with  Amos  Pinchot, 
seasoned  liberal  and  brother  of  Penn¬ 
sylvania’s  erstwhile  Governor  Gifford 
Pinchot,  as  chairman.  A  meeting  March 
14  was  to  outline  tactics.  Advertising 
in  several  national  weekly  magazines 
is  tentative. 

The  New  York  Herald  Tribune  guild 
unit  has  set  up  a  weekly  lottery,  hoping 
to  sell  200  tickets  at  $1  each.  The  pro¬ 
ceeds  will  be  split  50-50  between  the 
winner  of  the  lottery  and  the  Newark 
Guild.  In  Newark,  Mr.  Crozier  said 
that  approximately  $20,000  had  been 
received  from  some  65  guild  units 
throughout  the  country  in  support  of 
the  strike,  which  has  been  in  exist¬ 
ence  since  November  17,  when  the 
walkout  of  44  members  of  the  editorial 
department  forced  cessation  of  publi¬ 
cation  of  the  Ledger  for  several  issues. 
It  has  missed  none  since. 

Although  guildsmen  expressed  the 
opinion  that  the  strike  had  been  exceed¬ 
ingly  costly  to  the  Ledger,  linage  fig¬ 
ures  showed  this  week  that  for  each 
of  the  months  of  January  and  Feb¬ 
ruary  the  Ledger  has  had  an  approxi¬ 
mate  100,000-line  gain  over  the  same 
month  of  1934. 

Following  a  meeting  of  125  stock¬ 
holders  of  the  Ledger  March  11,  most 
of  them  holding  preferred  stock  which 
provides  for  no  share  in  the  manage¬ 
ment,  a  resolution  was  mssed  protest¬ 
ing  the  continuance  of  Mr.  Russell  as 
publisher  of  the  Ledger  and  a  com¬ 
mittee  was  formed  to  consider  asking 
the  resignation  of  Mr.  Puder  as  one 
of  the  trustees  because  of  his  unofficial 
connection  with  the  Ledger  for  an  ex¬ 
tended  period.  The  committee  was  to 
meet  the  evening  of  March  14  to  con¬ 
sider  its  course  of  action.  From  a 
source  close  to  the  Ledger  it  was  im¬ 
plied  that  the  meeting  of  these  stock¬ 
holders  was  inspired  by  the  guild.  Mr. 
Crozier  replied  that  these  stockholders, 
although  denied  by  the  terms  of  their 


purchase  of  preferred  stock  from  a  vote 
in  management  of  the  company,  feel 
they  should  have  “some  recourse  if 
their  investment  is  prejudiced  by  the 
actions  of  the  management.”  Mr.  Rus¬ 
sell,  Sr.,  owns  a  majority  of  the  com¬ 
mon  stock. 

Rehearing  of  Boston 
Guild  Complaint  Mar.  18 

(Special  to  Editor  &  Publisher) 

Boston,  March  11 — The  Newspaper 
Industrial  Board  will  hear  the  com¬ 
plaint  of  the  Boston  Newspaper  Guild 
against  the  Boston  Herald-Traveler 
corporation  March  18,  at  10  A.  M.,  at 
the  Copley  Plaza  Hotel,  Boston.  Bos¬ 
ton  chapter  of  the  Guild  alleges  viola¬ 
tions  of  Section  7.A  of  the  NR  A  code 
on  two  counts. 

The  Guild  asserts  that  the  publisher 
refused  to  bargain  collectively ;  and  has 
also  violated  the  code  in  disdtarging 
employes  with  the  alleged  intent  to  in¬ 
timidate  and  coerce  the  Guild  and  its 
members. 

Heywood  Broun,  president  of  the 
.American  Newspaper  Guild,  will  sit  at 
the  hearing  as  proxy  for  Jonathan  Eddy, 
national  secretary  of  the  Guild,  a  mem¬ 
ber  of  the  board. 

Federal  Judge  Nevin  has  been  se¬ 
lected  as  the  ninth  member  of  the  In¬ 
dustrial  Board  so  that  no  deadlock  can 
occur  on  the  final  vote  disposing  of  the 
case.  When  the  same  case  was  heard 
in  New  York  in  January  a  board  of 
eight  members  split  their  vote,  and  the 
Boston  meeting  will  constitute  a  rehear¬ 
ing  of  the  Boston  chapter's  charges 
against  the  Herald-Traveler. 

NEGOTIATING  WITH  STERN 

Philadelphia  Record  Guild  Unit  Ex¬ 
pects  New  Contract 

iSreeial  to  Editor  &  Pobushir) 

Philadelphia,  March  12 — Negotia¬ 
tions  for  a  new  contract  with  J.  David 
Stern,  publisher  of  the  Philadelphia 
Reeord,  were  described  today  by  Paul 
Comly  French,  president  of  the  News¬ 
paper  Guild  of  Philadelphia  and  Cam¬ 
den,  as  “very  amicable,”  refuting  re¬ 
ports  of  a  possible  deadlock  on  some 
terms  of  a  new  agreement  for  the  next 
year. 

At  the  same  time,  Seth  Maxwell, 
chairman  of  the  Record  guild  unit,  pre¬ 
dicted  that  negotiations  for  the  Guild’s 
agreement  with  the  publisher  will  un¬ 
doubtedly  be  concluded  to  the  satisfac¬ 
tion  of  both  sides  before  the  end  of  this 
month. 

The  present  agreement,  the  first  made 
between  a  publisher  and  the  Guild  in 
.America,  is  being  redrafted  “in  simpler 
terms,”  according  to  Maxwell. 

At  the  second  meeting  of  the  nego¬ 
tiating  committee  and  the  publisher’s 
representatives,  to  be  held  Friday, 
March  15,  an  attempt  will  be  made  to 
iron  out  differences  of  opinion  on  the 
wage  scale  to  be  stipulated  in  the  new 
contract.  Maxwell  revealed. 

The  present  contract  will  expire 
April  8. 

PIEDMONT  GUILD  FORMED 

First  steps  in  the  formation  of  a 
Piedmont  district  guild  were  taken 
March  10  in  Winston-Salem,  N.  C., 
when  executive  committeemen  from 
guilds  of  three  North  Carolina  cities 
drafted  an  organization  plan  and  se¬ 
lected  a  committee  of  six  as  the  district 
governing  body.  The  committee  is  com¬ 
posed  of  Mike  Bradshaw,  Jr.,  of  Dur¬ 
ham,  who  was  named  presiding  officer 
and  executive  secretary ;  B.  S.  Dekle 
of  Durham;  Nady  M.  Cates,  Jr.,  and 
Miss  M.  Hedwood  of  Winstom-Salem, 
and  Philip  H.  Price  and  Houston  A. 
Lawing,  of  Greensboro. 
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GEN.  JOHNSON  JOINS 
NEWSPAPER  RANKS 


DAILY  WINS  INJUNCTION 


Daily  Column  it  Syndicated  by  United 
Features — Will  Do  Own  “Stint” 
on  Current  Topics  from  Wash¬ 
ington  “Hole  in  the  Wall” 


(jen.  Hugh  S.  Johnson,  who  as  NRA 
administrator  had  several  fiery  clashes 
with  newspaper  correspondents  and 
newspaper  interests,  particularly  during 


Appeals  Court  Reverses  Lower  Court 
in  Washington  Post  Case 

{Special  to  Kditub  &  Publishek) 

Washington,  D.  C.,  March  12 — The 
Washington  Post  has  been  granted  an 
injunction  restraining  the  Washington 
Times  Company  from  publishing  in  the 
Washington  Herald  or  the  Washington 
Times  comic  strips  and  other  features 
syndicated  by  the  Chicago  Tribune. 

The  injunction  was  granted  through 
reversal,  by  the  Court  of  Appeals,  of  a 
lower  court  decision  which  denied  the 
Post’s  claim  to  exclusive  right  of  pub¬ 
lication. 

The  Post  claimed  its  right  under  an 
assigned  contract,  entered  into  when 
the  McLean  interests  were  in  control 
of  the  publication.  The  Tribune  Com¬ 
pany  and  the  Washington  Times  Com¬ 
pany  denied  the  assignability  of  the 
contract,  and  the  comics  have  been  run 
for  several  months  in  the  two  compet¬ 
ing  morning  papers,  pending  outcome 
of  the  litigation. 

Because  an  appeal  has  been  taken 
from  tbe  court's  holding,  both  publica¬ 
tions  will  continue  to  run  the  features 
until  there  has  l»een  a  final  adjudication 
by  the  Supreme  Court  of  the  United 
States,  which  probably  will  not  lie  for 
several  months. 

When  the  litigation  was  instituted. 
Dr.  Evans  Health  Column  and  West¬ 
brook  Pegler  were  included  in  the  Trib¬ 
une’s  features,  but  their  use  is  no  longer 
in  issue.  Involved  at  present  are  the 
following  comic  strips :  “The  (iumps.’’ 
"Gasoline  Alley".  "Winnie  Winkle", 
and  “Dick  Tracy”. 


General  Johnson  signing  his  syndicate 
contract  as  Monte  F.  Bourjaily,  gen¬ 
eral  manager  of  United  Features,  looks 


the  formation  of  the  newspaper  code, 
joined  the  ranks  of  working  journalists 
himself  Thursday  of  this  week  when  his 
lirst  syndicated  column  appeared. 

He  will  do  a  daily  piece  of  5<K)  words 
on  current  developments  and  has  been 
signed  by  the  United  Feature  Syndi¬ 
cate  “for  a  good  long  time."  according 
to  Monte  F.  Bourjaily.  syndicate  man¬ 
ager.  “General  Johnson  is  that  rarety, 
a  highly  articulate  doer.  He  has  the 
aptitude  of  saying  things  briefly,  vividly 
and  so  freshly  that  jx;ople  not  only  get 
instantly  what  he  means,  but  actually 
see  what  tlie  means.  The  newsi«per 
business  is  fortunate  to  have  enlisted  in 
its  ranks  this  distinguished  recruit.”  Mr. 
Bourjaily  said. 

The  new  columnist  devoted  his  first 
effort  to  furthering  of  his  fight  with 
Father  Coughlin,  pointing  out  that  “I 
can’t  answer  the  verbal  blasts  of  either 
I'ather  Coughlin  or  Huey  Long  in  500 
words." 

He  said :  “Father  Coughlin  scuttled 
back  to  the  Roosevelt  fold  when  I  went 
after  him.” 

The  contract  followed  closely  on  the 
heels  of  Gen.  Johnson’s  dynamic  radio 
s [leech  in  which  he  attacked  Huey 
Long  and  Father  Coughlin  as  “dan¬ 
gerous  demagogues.” 

Interviewed  by  the  Xezv  York  Times, 

<  leneral  Johnson  tersely  laid  dow  n  the 
l*oundaries  within  which  he  will  roam 
editorially  each  day: 

1.  There  will  be  no  "ghost”  to  write 
his  column. 

2.  He  will  write  “straight  from  the 
shi>uldcr.” 

0.  .As  a  former  army  man  be  may 
have  marched  on  his  stomach,  .^s  a 
member  of  the  f  r  a  t  c  r  n  i  ty  of  col¬ 
umnists  he  will  write  lying  on  his 
stomach. 

(He  finds  that  easier,  he  said). 

4.  He  will  observe  the  XR.\  five-day 
week,  doubling  up  with  two  5(X)-word 
articles  one  day. 

5.  He  will  refrain  from  lieing  pro¬ 
phetic. 

6.  Most  of  his  writing  will  be  done 
in  what  he  called  his  “hole  in  the  wall” 
in  Washington. 

It  will  be  Gen.  Johnson’s  first  ex¬ 
cursion  into  the  realm  of  newspaper 
writing,  although  in  his  early  days  he. 
as  Lieut.  Johnson,  had  gained  consider¬ 
able  reputation  for  his  fiction. 


LIBEL  BILL  DIES 


WHITE  GATHERS  ROSEBUDS’; 
YIELDS  TO  COMIC  STRIPS 

{Special  to  Editob  &  Publishek) 

p  MPORIA,  Kan.,  March  12 — 
Not  so  many  years  ago  Wil¬ 
liam  Allen  White,  publisher  of 
the  Emporia  Gazette,  said  hit 
newspaper  would  print  a  comic 
strip  only  over  his  dead  body. 

This  week,  however,  he  wore  a 
wide  grin  and  admitted  that 
“time  changes  all  things.”  The 
Gazette  came  out  last  Saturday, 
not  only  with  16  pages  containing 
29  comics,  but  with  the  regular 
16  pages  of  the  newspaper  in 
tabloid  size,  and  carrying  a  half 
a  dozen  other  comics. 

“That  was  bark  when  I  be¬ 
lieved  ill  fairies,”  the  publisher 
said  when  asked  about  hit 
changed  opinion  of  the  comics. 
“We  might  as  well  gather  rose¬ 
buds  while  we  may.” 

The  comic  section  will  be  a 
regular  weekly  feature  and  the 
paper  probably  will  appear  in 
tabloid  every  Saturday. 


BRUCE  BUVEN  NAMED 
MELLETT  LECTURER 


President  and  Editor  of  New  Repa^ 
lie  Will  Speak  at  Sarah  Law- 
rence  College,  Bronxville, 
March  20 


Bbuce  Bliven 


RICHBERG  TO  ADDRESS 
A.S.N.E.  MEETING 


Strict  South  Dakota  Measure  Left  in 
Committee 

{Special  to  Kditub  &  Publishes) 

PiKRKE.  S.  D..  March  12 — political 
move  to  bit  back  at  ne\vs()aper  criticism 
by  enactment  of  a  drastic  libel  law  fell 
flat  in  the  South  Dakota  legislature. 

When  the  session  ended  March  8  the 
rigid  lilx-l  hill  proposed  by  the  Demo¬ 
cratic  .state  administration  reposed  in 
the  senate  judiciary  committee.  .Ap¬ 
parently  alarmed  by  the  severe  editorial 
reaction  to  the  proposal,  the  state  ad¬ 
ministration  leaders  made  no  effort  to 
have  the  bill  brought  on  the  floor. 

Newspapermen,  who  viewed  the  lilx'l 
measure  as  an  attempt  to  curtail  press 
freedom,  were  pleas^  at  its  fate  and 
al.so  because  of  approval  of  a  bill  re¬ 
quiring  public  records  to  lie  open  to 
inspection. 

Xo  such  law  was  on  the  South  Da¬ 
kota  statute  IxKiks,  and  reiiorters  oc¬ 
casionally  have  e.x|)erienced  difficulty  in 
obtaining  access  to  official  records. 

The  bill  went  through  both  houses 
unanimously,  but  not  without  continu¬ 
ous  effort  by  its  supporters. 

Newspaper  interests  also  were  suc¬ 
cessful  in  killing  several  measures 
aimed  at  reducing  revenue  from  legal 
printing. 


Dr.  Henry  B.  Rathbone.  chairman  oi ! 
the  department  of  journalism  at  Net 
York  University,  has  announced  that  the 
Don  Mellett  M^ 
morial  Lectnp 
for  1935  will  k  > 
delivered  at  Sarat  f 
Lawrence  Collegt 
Bronxville,  N.  Y, 
Wednesday  after 
noon.  March  20. 
by  Bruce  Bliven! 
president  and  edi¬ 
tor  of  the  Nm 
Republic.  M  r 
Bliven  will  speak 
on  “Journalism 
and  Public  Af¬ 
fairs:  1935.” 

The  Don  Mel¬ 
lett  Memorial  Lectureship  was  founded 
by  a  group  of  journalists  in  honor  of 
the  militant  editor  of  the  Canton  (0.) 
Daily  News  who  was  murdered  by 
gangsters  in  1926  during  his  editorial 
campaign  against  civic  corruption.  Tk 
lectureship  fund,  established  by  con¬ 
tributions  from  newspapermen  in  all 
parts  of  the  country,  is  administered 
by  Dr.  Rathbone;  Colonel  Robert  R 
McCormick,  publisher  of  the  Chieag^ 
Tribune,  and  Marlen  E.  Pew,  editor  of 
.Maturing  plans  for  the  American  So-  Editor  &  Publisher. 
ciety  of  Newspaper  Editors  meeting  in  Previous  lectures  have  been  delivered 
Washington,  .April  18-20,  bring  the  an-  by  Burgess  Johnson,  professor  of  Eng- 
uouncement  that  Donald  Richberg,  lish,  Syracuse  University;  Carl  C.  Ma- 

chairman  of  the  President’s  National  gee,  former  editor,  Oklahoma  City 

Emergency  Council,  will  make  an  in-  Nezvs;  Roy  A.  Roberts,  managing  edi- 
formal  off-the-record  talk  at  the  con-  tor,  Kansas  City  Star,  and  by  Colonel 
eluding  session.  McCormick  and  Mr.  Pew. 

Sir  Willmott  Lewis,  Washington  Mr.  Bliven  is  widely  known  as  a 
corresjiondent  for  the  London  Times,  jecturer  and  contributor  to  period- 

.Marlen  Pew.  etlitor  of  Editor  &  Pub-  icals. 

LisHKR.  and  .Arthur  Krock,  head  of  the  He  was  born  in  Iowa,  is  a  graduate 
New  York  Times  Washington  bu-  of  Stanford  University  and  former 

reau.  will  take  part  in  a  three-  head  of  the  Department  of  journalism 
cornered  discussion  under  the  title:  at  the  University  of  Southern  C^- 
“The  \\  orst  That  Can  Truthfully  Be  fornia.  He  was  successively  chief  edi- 
Said  -Aliout  Today’s  Newspapers;  torial  writer,  managing  editor  and  as 

Where  -Are  We  Falling  Dow-n :  Press  sociate  editor  of  the  Nezv  York  Globt, 
-Agentry,  Government  and  Otherwise :  prior  to  the  purchase  and  suspension  of 
.\re  We  .Afraid  of  Radio?”  that  paper  by  Frank  A.  Ylunsey  in 

Col.  R.  R.  McCormick,  publisher  of  1923.  He  is  a  member  and  director  of 
the  Chicago  'Tribune  and  chairman  of  the  Foreign  Policy  Association  of  the 
the  .A.S.N.E.  freedom  of  the  press  United  States,  and  of  the  .American 
committee,  will  deliver  an  important  Council  of  the  Institute  of  Pacific  R^ 
address.  Grove  Patterson,  editor  of  the  lations,  and  a  member  of  the  Commit 
Toledo  Blade  and  president  of  the  so-  tee  on  Cultural  Relations  with  Latin 
ciety,  has  arranged  for  a  novel  no- 
speech  reception  at  which  many  Wash- 


Other  Notables  Will  Be  on  Program 
for  Washington  Session — ^Editors 
Get  Opportunity  to  Contact 
National  Leaders 


.America. 

Mr.  Bliven  recently  contributed  an 


ington  dignitaries,  including  cabinet  article  to  a  symposium  on  .American 


OKLAHOMA  NEWSPAPER  BILLS 


Publishers  Back  Repeal  of  Law  Gov¬ 
erning  Appliance  Sales 

House  Bill  356,  affecting  the  sale  of 
merchandise  by  utility  companies  in 
Oklahoma,  was  placed  on  the  calendar 
of  the  lower  house  March  5,  following 
a  hearing  liefore  the  private  corpora¬ 
tions  committee.  Twenty-six  Oklahoma 
newspaper  publishers  attended  the  hear¬ 
ing,  working  against  the  opposition  of 
tbe  wholesalers’  and  jobbers’  organiza¬ 
tions  of  Oklahoma  City. 

The  committee  did  not  make  a  rec¬ 
ommendation  for  or  against  the  bill 
but  simply  placed  it  on  the  calendar. 
Introduced  by  George  Wingo  of  the 
Fort  Cobb  (Okla.)  Express,  the  bill 
seeks  repeal  of  the  1931  law  prohibiting 
utilities  from  selling  appliances. 

Wingo  intrcxluced  another  measure. 
House  Bill  400,  at  the  same  time,  which 
would  affect  newspaper  advertising  rev¬ 
enue.  The  hill  would  require  foreign 
insurance  companies  annually  to  publish 
a  synopsis  of  their  annual  statement 
in  two  newspapers.  This  was  referred 
to  the  committee  on  insurance. 


members,  will  meet  the  visiting  editors, 
The  sixiety’s  bulletin,  in  emphasizing 
the  unusual  nature  of  this  feature  of  the 
program,  said  that  “more  than  a  parade 
of  celebrities,  this  reception  will  offer 
members  an  opportunity  to  meet  infor¬ 
mally  governmental  officials  whose 
names  are  making  news  every  day. 

I'he  plan  was  inspired  by  members  of 


civilization  to  be  published  in  Germany. 


COVERING  nSH  TRIAL 


Large  Group  of  N.  Y.  Reporters  aa^ 
Cameramen  in  White  Plains 

Covering  the  trial  in  White  Plains, 
N.  Y.,  where  Albert  H.  P'ish,  65-)ear- 
old  painter  is  accused  of  having  mur 
the  society  who  suggested  that  meeting  mutilat^  Grace  Budd,  after 

headliners  in  the  flesh  is  one  of  the  ‘“'’'•iK  Irom  the  home  of  her  p«- 
most  valuable  features  the  convention  ^  deserted  house  in  Greenburgn. 

offers;  the  editor  who  is  writing  about  .  •  '  years  ago,  are  the  follow- 

these  men  every  day  has  a  better  grasp 
of  his  subject  if  his  factual  knowledge 
is  supplemented  by  personal  contact.” 


POLL  LISTS  PROMINENT  WOMEN 

Mrs.  Ogden  Mills  Reid,  vice-presi¬ 
dent  of  the  .Vcti'  York  Herald  Tribune, 
and  Mrs.  Stanley  Resor,  wife  of  the 
president  of  J.  Walter  Thompson 
agency  and  active  in  agency  affairs, 
w’ere  among  eight  of  “America’s  most 
prominent  business  women”  selected  in 
a  poll  of  professional  people  by  L.  Bam- 
lierger  &  Co.,  Newark,  N.  J. 

“SANDWICH  mI^”  BARRED 

.A  resolution  outlawing  “sandwich 
men”  advertising  was  adopted  Feb.  20 
by  the  Jersey  City  (N.  J.)  Commis¬ 
sioners.  The  resolution  was  drawn  up 
because  of  numerous  complaints  received 
regarding  the  characters  of  a  number 
of  the  sign  carriers. 


ing  reporters:  Norma  Abrams,  Nev 
York  Daily  News;  Frank  Jamie^ 
Associated  Press ;  Earl  Sparling,  Nm 
York  World-Telegram;  Joseph  Hai 
rington.  New  York  Evening  Journal. 
Joseph  Goslin  and  .Arthur  Pegler.  Ntv 
York  Daily  .Mirror;  James  Street,  Nm 
York  American;  George  Perry,  Nea 
York  Sun;  D.  A.  Davidson,  New  Yori 
Post.  The  local  representatives  cover¬ 
ing  for  their  respective  newspapers  art 
John  Crider,  New  York  Times,  and 
.Archie  Miller,  New  York  Herald  Tri¬ 
bune. 

The  photographers  assigned  are: 
Michael  Elkins,  New  York  Journal; 
Ossie  Leviness,  Ted  Dalton,  William 
Hoc,  Joseph  Costa  and  William  Stahl. 
New  York  Daily  News;  Edward  Dow¬ 
ling  and  Patrick  Candido,  Daily  Mir¬ 
ror;  Joseph  Boyle.  Acme;  Joseph  Dur¬ 
kin  and  Murray  Becker  of  the  Asso¬ 
ciated  Press. 
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CIRCULATORS  FAVOR  PRICE  INCREASE 


Central  States  Group,  In  Chicago  Convention,  Hear  Trend  Away  From  Unprofitable  Mass  Circula¬ 
tion  Methods — George  B.  Moffett  Elected  President,  Frank  K.  White,  Vice-President 

By  GEORGE  A.  BRANDENBURG 


Central  States  rirrulators  in  convention  at  Chicago.  Left  to  right:  Ray 
South.  Indianapolis  News;  R.  M.  Mclntire,  Des  Moines  Register  and  Tribune; 
Valter  C.  Andrews,  Ft.  Wayne  (Ind.)  News-Sentinel;  Joe  Bnnting,  Blooming¬ 
ton  (Ill.)  Pantograph;  and  BL  W.  Wickham,  Cedar  Rapids  (la.)  Gazette. 

(By  telegraph  to  Editor  &  Publisher)  supervisors,  and  periodical  checkings  to 

Chicago,  March  13 — .\  decided  determine  whether  carriers  are  collect- 
trend  on  the  part  of  newspaper  cir-  ine  their  full  share  of  profits. 


trend  on  the  part  of  newspaper  cir¬ 
culators  to  operate  their  departments  on 


ing  their  full  share  of  profits. 

Mr  Mclntire,  of  Register-Tribune, 


Another  group  attending  Chicago  meeting.  Left  to  right ;  George  Schmid, 
Battle  Creek  (Mich.)  Enquirer-News;  Charles  H.  Harmer,  Cedar  Rapids  (la.) 
Gazette;  J.  C.  Montgomery,  Detroit  News,  1.  C.  M.  A.,  past  president;  R.  W. 
Taylor,  Flint  Jouriud;  Clarence  Eyster,  Peoria  Star,  1.  C.  M.  A.  secretary. 

.\licc  Blue,  stage  and  radio  singer,  ion  as  to  the  relative  worth  of  Wire- 
and  R.  C.  McCormick,  monologist,  en-  photo  pictures  as  a  circulation  builder, 
tertained  at  the  luncheon  program.  While  some  circulators  felt  that  Wire- 

Frank  White.  Rockford  (Ill.)  Regis-  has  not  measured  up  to  ex^cta- 


a  profitable  basis,  rather  than  revert  interviewed  Wells  K.  Fossler,  Waterloo,  tcr-RcPublic  and  Star  ooened  h  was  generally  agreed  that  it 

back  to  unsound  mass  circulation  meth-  la.,  agency  manager  for  the  Des  Moines  session  an  appraisal  of  featu^s  ^  noteworthy  advancement  and  im- 


ods  of  pre-depression  days,  was  indi-  j>apers,  in  an  informative  question-and- 
cated  at  the  spring  meeting  of  Central  answer  presentation  of  good  carrier 


session  with  an  appraisal  of  features  ®  noiewormy  auvauLcii.eui  i...- 
that  aid  in  building  and  stabilizing 


and  that  circulators  should  not  expect 
a  great  volume  of  new  business  because 


laiCTi  Iiic  iiittiiiiK  answer  pi  csciiiaiion  oi  guou  carrier  npiv-cnanir  I'irrnlatir.n  rA  ana  inat  circulators  snouiu  iiui  cxpcci. 

States  Circulation  Managers’  .\ssoci-  management  methods.  Associa^  Press  Wirenhoto  service  as  *  volume  of  new  business  because 

*‘5"  o'  a  stimulm  to  circulation  in  some  cases.  its  adoption.  Roy  Hatton  Dc/roi/ 

and  yesterday.  (la.)  (7o.:c'(c,  explained  a  new  econom-  u  .  •  .  .necial  feature  nictnre  commented  on  Wirephoto 

Judging  from  comments  made  and  pa-  ical  method  of  tying  newspapers  by  ,.„ries  sncVi  ac  ‘-nncencnreH  War  Pie  service,  from  a  circulation  standpoint, 

^rs  read  at  the  two-day  convention,  using  a  canvas  cloth  with  a  web  strap.  “Sollvwo^  uSored ’’  and 

Central  States  circulators  are  in  favor  “This  canvas,”  he  said,  “is  placed  on  a  other’s  as  nroductive  for  Satnrdav  and  recognized  it  as  an  advance- 

of  not  only  maintaining  present  circula-  table  and  papers  in  lifts  of  50  are  lain  Sundav  nawrs  ^  ment  in  metropolitan  news  picture  ser- 

tion  rates,  but,  wherever  possible, _  in-  alternatelv  until  about  200  or  300  are  in  '  tit  Y  '.  vice  which  readers  would  appreciate, 

creasing  retail  and  wholesale  prices,  the  bundle.  Ends  of  the  canvas  are  ^bite  said  comic  strips  have  un-  ij^t  we  did  not  expect  necessarily  to 

Combined  with  this  central  theme.  As-  folded  over  the  top  and  the  web  strap  dergone  a  decided  change  in  type,  with  gain  added  circulation  from  it.” 


pers  read  at  the  two-day  convention,  using  a  canvas  cloth  with  a  web  strap 


of  not  only  maintaining  present  circula-  table  and  papers  in  lifts  of  50  are  lain  Sundav  naners 
tion  rates,  but,  wherever  possible,  in-  alternatelv  until  about  200  or  300  are  in  '  Y 

creasing  retail  and  wholesale  prices,  the  bundle.  Ends  of  the  canvas  are  '^hite  sai 


sociation  members  gave  thorough  con-  drawn  taut.  Use  of  the  canvas  does  adventure  continuity  strips  supplanting  The  relative  merits  of  tabloid  and 
sideration  to  a  number  of  circulation  away  with  the  litter  of  wrappers  and  'I*®  slapstick  comedy  theme.  He  standard  size  comic  sections  were  also 
problems  in  regard  to  improving  carrier  twine  around  substations.  It  also  pro-  remarked  that  while  shorter  serials  may  thoroughly  aired.  Circulators,  whose 
boy  training  and  making  circulation  a  tects  papers  from  being  torn  or  soiled.”  becoming  more  popular  ip  large  papers  have  adopted  the  tabloid  Sun- 
revenue-producing  arm  of  newspaper  Mr.  Funk,  Danville  Commercial  cities,  he  felt  that  30-day  fiction  still  day  comic  section,  reported  complaints 
publishing.  _  News,  spoke  briefly  on  the  successful  ^  large  following  in  smaller  towns,  on  the  part  of  some  adult  readers  who 

George  B.  Moffett.  Mihvaukce  Senti-  operation  of  a  “dollar  day’*  bargain  ashington.  D.  C.,  comment  columns  by  found  the  printing  in  the  balloons  hard 
nel.  was  elected  president  of  the  Associ-  i.ffer  and  told  how  his  paper  had  con-  by-line  writers,  he^  said,  have  proved  to  read.  In  many  instances,  it  was  re- 
ation,  succeeding  Jesse  B.  Birks,  De-  ducted  such  a  campaign  last  month.  Rex  “bell  ringers’’  from  a  circulation  ported  that  papers  are  continuing  to  use 

catur  (Ill.)  Herald  Sr  Rezdew.  Erank  Fisher,  East  St.  Louis  (Ill.)  Journal,  slapdpoint.  with  daily  public  interest  in  an  eight-page  standard  size  comic  sec- 
K.  White,  Rockford  (Ill.)  Register-Re-  read  a  paper  prepared  by  Elmer  Wolt-  national  affairs.  He  asserted,  however,  tion  along  with  a  16-page  tabloid  sec- 
public  Sr  Star,  was  chosen  vice-presi-  jer.  Grand  Rap^s  (Mich.)  Press,  on  *nat  on  smaller  papers,  “local  news  and  tion.  The  general  feeling  was  that  tab- 
dent.  C.  K.  Jefferson,  Des  Moines  Reg-  “Cash  vs.  Merchandise  to  Carriers,”  circulation  loid  comic  sections  are  here  to  stay. 

isler  Sr  Tribune,  was  re-elected  secre-  concluding  that  cash  is  most  popular  >niilder  to  be  had.  jog  Bunting,  Bloomington  (Ill.) 

tary-treasurer.  The  following  directors  with  boys  carrying  the  Press.  There  was  some  difference  of  opin-  Pantograph,  struck  a  responsive  note  in 

were  elected:  his  talk  on  whether  or  not  subscription 

rates  should  be  raised,  lowered,  or  re¬ 
main  as  they  are,  when  he  declared : 

“The  well  known  depression  taught 
publishers  at  least  one  lesson  that  they 
will  not  soon  forget.  They  learned 
that  the  newspapers  that  rode  out  the 
storm  most  successfully  were  the  ones 
with  the  best  circulation  rate  structures. 
They  saw  that,  in  general,  the  papers 
that  charged  the  most  for  their  circula¬ 
tion  and  that  netted  the  most  from  it 
were  among  the  very  last  to  reach  for 
the  bottle  of  red  ink. 

“Publishers  now  are  beginning  to  lay 
plans  for  locking  the  barn  before  any 
more  of  their  horses  are  stolen.  Many 
of  them  are  demanding  that  the  reader 
be  required  to  pay  a  greater  share  of 
the  cost  of  publication  and  distribution 
than  he  has  in  the  past,  and  that  cir¬ 
culation  departments  be  put  on  at  least 
an  approximately  profitmaking  basis. 

“I  believe  that  a  properly  operated 
circulation  department  should  pay  its 
own  expense,  pay  second-class  postage 
and  the  bill  for  white  paper  and  ink 
(at  least  that  portion  used  for  reader 
service)  and,  in  addition,  turn  over  a 
‘profit’  to  the  publisher.  In  my  esti¬ 
mation  the  value  of  a  circulation  man¬ 
ager  to  his  publisher  depends  in  great 

iiianc  uciicr  CUIICC110II5.  nc  ciiipiia-  j  j.  i  c  degree  upon  the  size  of  that  ‘profit’, 

sized  that  best  methods  of  collections  Officers  and  directors  of  Central  States  Circulation  Managers’  Association  at  Obviously  it  cannot  be  large,  or  per- 

should  include  the  following  principles:  spring  meeting  in  Chicago  this  week.  Left  to  right:  Frank  White,  Rockford  haps  cannot  exist  at  all,  if  rates  are  too 

Prompt  delivery,  weekly  collections,  (HI  )  Register-Repuh/ic  and  Star,  vice-pres.;  George  B.  Moffett,  Miluwufcee  (Wis.)  low  or  if  wasteful  circulation  practices 

courtesy  on  the  part  of  carriers,  the  Sentinel,  newly-elected  president;  Jesse  B.  Birks,  Decatur  (IlL)  Herald  and  are  followed.” 

right  kind  of  boys,  proper  training  and  Review,  retiring  president;  C.  K.  Jefferson,  Des  Moines  Register  and  Tribune,  Several  circulation  managers  in  at- 
zssistance.  when  needed,  from  adult  re-elected  secretary-treasurer;  Rex  Fisher,  East  St.  Louis  Journal,  director.  (Continued  on  page  40) 


w  iiiaivc  uciicr  uuucuiiuiis.  nc 

sized  that  best  methods  of  collections 
^ould  include  the  following  principles: 
Prompt  delivery,  weekly  collections, 
courtesy  on  the  part  of  carriers,  the 
right  kind  of  boys,  proper  training  and 
assistance,  when  needed,  from  adult 
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GRADUATE  SCHOOL  FOR  COLUMBIA  U. 

Only  Students  Holding  Degrees  from  Approved  Colleges  to  Be  Admitted  in  Journalism  in  Future 

— Curriculum  Revised,  Publishing  Research  Planned 


The  Schuol  of  Journalism  of  Colum¬ 
bia  University,  Xevv  York,  will  be¬ 
come  the  first  exclusively  graduate 
school  of  journalism  next  tall.  Under 
plans  announced  this  week  by  Dean  Carl 
W.  Ackerman,  entrance  in  the  future 
will  be  limited  to  students  holding 
bachelors’  degrees,  except  for  a  limited 
number  of  specially  quahhed  special  stu¬ 
dents,  and  except  for  members  of  this 
year’s  first-year  class.  At  the  end  of 
one  scholastic  year  devoted  to  full-time 
work  under  an  exacting  program  now 
being  worked  out,  the  students  will  be 
graduated  with  the  degree  of  Master  of 
Science.  While  it  is  expected  that,  as 
in  the  past,  most  of  them  will  enter 
newspaper  work  by  the  reporting  route. 
Dean  Ackerman  and  his  faculty  hold 
hopes  that  the  new  regime  will  result  in 
increasing  the  percentage  of  potential 
leaders  among  each  year’s  output. 

Establishment  of  the  school  on  a  grad¬ 
uate  basis  climaxes  the  changes  begun 
soon  after  Dean  Ackerman  took  office, 
in  1931.  After  a  year  of  consideration, 
in  1932,  the  school  raised  its  entrance 
requirements  to  include  three  years,  in¬ 
stead  of  two,  of  college  work.  The 
journalism  course  itself  has  called  for 
two  years,  so  that  five  years  of  college 
study  were  normally  required  to  obtain 
a  degree. 

Under  the  newly  announced  arrange¬ 
ment,  it  will  still  take  live  years  in  col¬ 
lege  to  reach  the  goal  of  a  degree  from 
the  School  of  Journalism.  Only  the  last 
year,  however,  will  be  spent  in  the  jour¬ 
nalism  schooL 

As  part  of  the  change,  the  course  of 
study  is  being  revamped  and  compressed. 
All  classes  are  being  grouped  under 
three  heads — (1)  reporting  and  copy 
reading,  (2)  editorial  writing,  policies 
and  research,  (3)  research  in  publishing 
policies.  The  first  and  second  of  these 
divisions  have  been  developed  experi¬ 
mentally  in  recent  years,  while  the  third 
is  a  new  venture,  subject  to  revision  in 
the  light  of  experience. 

All  students  will  take  work  in  all 
three  divisions,  but  in  the  spring  sem¬ 
ester  opportunity  will  be  given  for 
specialization  in  small  seminar  groups. 

Dean  Ackerman,  analyzing  the  new 
system  for  Editor  &  Pubusher,  ex¬ 
plained  that  it  was  designed  both  to 
aid  the  graduates  in  winning  employ¬ 
ment  and  advancement,  and  to  assist  the 
dwelopment  of  journalism  in  whatever 
directions  the  future  may  dictate. 

“It  has  never  in  the  last  four  years 
been  a  problem  to  place  good  men  grad¬ 
uates,”  he  said.  “Many  of  our  best  men 
have  had  places  before  commencement, 
and  the  top  50  per  cent  have  always 
made  connections  by  June  or  July.  It 
has  taken  a  little  time  for  the  next  25 
per  cent  to  find  employment.  It  has 
always  been  a  problem  to  place  women. 

“Under  our  new  plan  we  hope  to  dis¬ 
cover  and  turn  aside  into  other  pursuits 
those  students  who  are  unlikely  to  be 
in  demand  after  graduation.  All  new 
students,  in  addition  to  possessing  bache¬ 
lors’  degrees,  will  be  required  to  pass 
an  entrance  examination,  and  we  are 
trying  to  arrange  early  enough  dates  for 
these  examinations  so  that  rejected  stu¬ 
dents  may  make  other  arrangements 
without  difficulty. 

“As  for  women  students,  it  has  been 
decided  that  those  of  superior  ability  will 
be  admitted  in  numbers  proportionate 
to  the  opportunities  which  shall  develop 
for  them  in  the  future  in  professional 
work. 

“Our  enrollment,  of  course,  will  be 
smaller  than  at  present,  since  we  shall 
have  only  one  class  instead  of  two.  We 
expect  next  year’s  enrollment  to  be 
somewhat  larger  than  this  year’s  gradu¬ 
ating  class. 

“In  our  opinion,  school  of  journalism 
graduates  will  always  have  to  compete 
with  the  graduates  of  liberal  arts  col¬ 
leges.  We  aim  to  give  our  graduates 
the  mental  equipment  and  vision  to  en¬ 
able  them  to  advance  faster  than  those 


who  lack  specialized  training.  The  im¬ 
portant  thing  is  not  the  jobs  they  hold 
just  after  leaving  school,  but  what  they 
are  doing  at  the  age  of  35  or  W. 

‘‘.Ml  these  considerations,  of  course, 
are  from  the  viewpoint  of  the  graduate. 
When  we  consider  possible  service  to  the 
profession,  we  must  recognize  that  such 
things  as  radio,  television,  news  maga¬ 
zines,  changes  in  public  attitude,  arc 
bringing  constantly  greater  changes  in 
newspapers.  Personally,  I  don’t  think 
anyone  knows  exactly  what  the  news¬ 
paper  will  be  like  ten  years  from  now. 
\\'e  hope  that  our  graduate  school  will 
be  able  to  give  its  students  the  equip¬ 
ment  which  will  enable  them  to  partici¬ 
pate  in,  and  contribute  to,  the  progress 
of  journalism,  however  it  may  develop.” 

Before  deciding  upon  the  changes. 
Dean  Ackerman  made  a  study  of  all 
conditions  governing  the  founding  of  the 
school  by  Joseph  Pulitzer.  The  records 
show,  he  said,  that  there  is  nothing  to 
forbid  the  work  proposed  in  the  new 
research  in  publishing  policies,  and  that 
the  requirements  surrounding  the  admis¬ 
sion  of  special  students  conform  fully  to 
the  agreement  with  Pulitzer.  This  agree¬ 
ment  called  for  admission  of  studpts 
without  any  requirement  of  previous 
academic  courses,  but  also  specified  “an 
examination  and  inquiry  into  their  gen¬ 
eral  intelligence,  moral  character,  and 
fitness  for  the  work  of  the  course..” 

^luch  is  expected  of  the  course  in 
publishing  research.  Dean  Ackerman 
was  not  ready  to  announce  the  name 
of  the  man  who  is  to  take  charge  of 
this.  He  said,  however,  that  the  re¬ 
search  and  study  contemplated  would 
be  undertaken  largely  from  an  editorial 
approach.  He  said  he  saw  evidence 

Louis  Wiley  Improving 
After  Major  Operation 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  who  underwent  a  ma¬ 
jor  stomach  oper- 
ation  March  U, 
had  made  “satis- 
factory  progress” 
up  to  the  afternoon 
of  March  14.  His 
condition  not 
regarded  as  crit- 
ical,  according  to 
Edward  McCus- 
ker,  one  of  Mr. 
Wiley’s  secreta- 

expected 
that  Mr.  Wiley 

Louis  Wiley  will  not  return 

to  his  home  from 
the  Harkness  Wing  of  the  Medical  Cen¬ 
ter  in  New  York  City  for  three  weeks, 
and  will  not  be  back  at  his  desk  for  six 
or  seven  weeks.  The  operation  was 
performed  by  Dr.  Allen  O.  Whipple. 

HEARST  AFHRMS  ROOSEVELT 

Publisher  Ha*  Intention  of  Probable 
Support  for  F.  D.  R.  in  1936 

William  Randolph  Hearst,  in  a  state¬ 
ment  wired  to  the  United  Press,  an¬ 
swered  the  news  service’s  inquiry  about 
his  future  editorial  policy  by  saying  that 
he  “will  probably  support  Mr.  Roose¬ 
velt.” 

Mr.  Hearst  also  gave  the  opinion  that 
“there  is  a  possibility  of  the  democratic 
party  going  so  far  in  the  direction  of 
destructive  radicalism  that  a  republican 
modernist  will  have  an  excellent 
chance  of  election.” 

In  answer  to  the  question,  “What  is 
your  opinion  of  the  current  controversy 
between  Huey  Long  and  General  John¬ 
son?”  Mr.  Hearst  said: 

“I  am  in  favor  of  it.  You  remember 
the  story  of  the  man  and  wife  who  were 
watching  the  long-haired  pianist  hammer 
the  keys.  ‘What  do  you  think  of  his 
execution  ?’  asked  the  wife.  Tm  in 
favor  of  it,’  replied  the  husband.” 


that  many  publishers  “are  thinking  less 
in  terms  of  the  cash  register  and  more 
in  terms  of  editorial  policy  and  fea¬ 
tures."  In  a  general  way,  this  in¬ 
volves  fuller  recognition  that  business 
success  of  a  newspaper  depends  on 
its  editorial  content. 

This  does  not  mean  that  non-editorial 
problems  will  be  overlooked.  In  a  se¬ 
ries  of  15  lectures  required  for  all  stu¬ 
dents  in  the  fall  semester,  such  matters 
will  be  discussed  as  labor  problems,  ad¬ 
vertising  problems,  the  relation  of  ad¬ 
vertising  to  the  news,  circulation  prob¬ 
lems,  questions  of  reader  interest,  rela¬ 
tion  of  radio  to  the  newspaper,  prob¬ 
lems  of  news  broadcasting,  magazine 
competition,  etc. 

The  aim  is  to  jive  all  students  some¬ 
thing  of  a  publisher’s  perspective,  and 
to  improve  reciprocal  understanding  of 
editorial  and  business  offices. 

Students  will  be  required  to  give  five 
eight-hour  days  a  week  to  their  work, 
and  undoubtedly  will  spend  considerable 
time  beyond  that  in  outside  reading  and 
preparation.  This  goes  farther  than  the 
requirements  heretofore  set.  In  the 
first  semester  the  curriculum  will  be 
almost  rigid  with  little  freedom  of 
choice  among  courses  for  the  student. 
In  the  second  semester  this  will  be  re¬ 
laxed,  and  individual  development  en¬ 
couraged. 

Individual  initiative,  however,  will  be 
confined  to  the  newspaper  field.  “The 
Faculty  of  Journalism,”  in  the  words  of 
a  preliminary  announcement,  “does  not 
encourage  those  who  are  primarily  in¬ 
terested  in  the  novel,  short  story,  photo¬ 
play,  or  similar  specialized  fields,  to 
apply  for  admission.” 

DONAHUE  LEAVES  POST 
ON  CHICAGO  TRIBUNE 

HI  Health  Force*  Retirement  of  Vet¬ 
eran  Adverti*ing  Manager  After 
30  Year* — Succeeded  by 
C.  M.  Campbell 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  March  l4— .\nnouncement 
was  made  here  today  of  the  resignation 
of  William  E.  Donahue  as  Chicago 
T ribune  advertising  manager  because  of 
ill  health  and  appointment  of  Chesser 
^I.  Campbell  as  successor  to  Mr.  Dona¬ 
hue.  Mr.  Campbell  has  been  assistant 
advertising  manager  of  the  Tribune 
since  April,  1932. 

Mr.  Donahue,  with  the  Tribune  for 
the  past  30  years,  has  been  seriously  ill 
since  last  fall.  His  resignation  ends  an 
outstanding  career  of  long  successful 
service  with  the  Tribune.  Prior  to  his 
appointment  as  advertising  manager  in 
November,  1928,  he  was  manager  of 
local  display  advertising  for  eleven 
years. 

Mr.  Campbell  is  a  graduate  of  the 
University  of  Michigan  with  the  class 
of  1921.  He  began  his  career  with  the 
Tribune  the  same  year,  working  on  the 
European  edition  in  Paris.  The  follow¬ 
ing  year  he  came  to  Chicago  and  joined 
the  Tribune  as  a  salesman  in  the  class¬ 
ified  department,  working  up  through 
local  advertising,  business  survey  de¬ 
partment,  merchandising  service  and 
western  national  advertising.  In  July, 
1925,  he  was  transferred  to  the  Eastern 
advertising  department  in  New  York  as 
western  representative.  In  January, 
1927,  he  was  made  manager  of  the 
Tribune’s  New  York  advertising  office, 
which  position  he  held  until  his  appoint¬ 
ment  as  classified  manager  in  1929. 

HOLDING  GROUPS  UNDER  HRE 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.  C..  March  14 — On 
motion  of  Senator  Norris,  the  Senate 
has  voted  to  have  the  F^eral  Trade 
Commission  investigate  and  report  as  to 
propaganda  by  holding  companies  in 
connection  with  the  Wheeler-Rayburn 
bill. 


Non-professional  courses  directly  re¬ 
lated  to  the  work  of  the  school  may  be 
taken  in  both  semesters,  although  the 
curriculum  leaves  room  for  only  a  few 
— probably  one  in  the  fall  semester,  and 
one  in  the  spring  semester. 

The  objective  of  the  new  plan  is 
stated  thus  in  the  school’s  announce¬ 
ment  :  “The  transition  from  the  educa¬ 
tional  ‘mass  production’  policies  of  the 
Nineteen  Twenties  to  the  policy  of  in¬ 
dividual  instruction  and  development  is 
important  from  the  student  standpoint, 
because  it  provides  the  student  with  the 
background  and  proficiency  necessary 
for  advancement  in  the  profession ;  be¬ 
cause  it  enables  him  to  prepare  himself 
for  a  selective  market :  and  because  it 
reveals  and  makes  realizable  the  social, 
economic  and  political  ideals  of  jour¬ 
nalism  and  the  responsibilities  of  the 
profession  in  a  republic.” 

Dean  .Ackerman  amplified  this : 

“Since  the  curriculum  of  the  School 
of  Journalism  was  changed  in  1932  so 
as  to  provide  for  the  inclusion  of 
courses  given  by  the  graduate  faculties 
the  trend  of  education  in  journalism 
has  been  to  combine  professional  work 
with  a  liberal  arts  education  and  pre¬ 
liminary  training  in  research.  This  pol¬ 
icy  has  been  approved  by  the  American 
Society  of  Newspaper  Editors  and  other 
organizations  of  journalists  both  in  the 
United  States  and  abroad. 

“The  last  change  in  the  curriculum 
has  brought  an  increasing  number  of 
college  graduates  to  the  school.  Of  the 
65  candidates  who  received  the  B.  S. 
degree  in  Journalism  in  1933  eighteen 
already  had  an  A.  B.,  B.  S.,  or  M.  .A. 
degree.  Of  the  34  graduates  in  June, 

1934,  thirty-one  had  A.  B.,  B.  S.,  or 
M.  A.  degrees.  Of  the  44  students  in 
the  second  year  of  School  today  who  are 
candidates  for  the  B.  S.  degree  in  June, 

1935,  thirty-six  have  an  A.  B.,  B.  S., 
or  Ph.B.  degree. 

“Journalism  is  becoming  not  only  a 
more  exacting  profession  but  it  needs 
and  requires  the  services  of  men,  and 
to  a  limited  extent  of  women,  whose 
academic  education  is  at  least  on  a  par 
with  their  professional  training  and 
abilities.  More  and  more  the  demand 
is  made  upon  the  School  of  Journalism 
for  graduates  whose  knowledge  and  un¬ 
derstanding  of  government,  politics, 
English,  history,  sociology  and  other 
subjects  of  academic  study  are  of  such 
a  character  as  to  fit  them  for  the  chang¬ 
ing  requirements  of  the  profession. 

“The  ‘usefulness’  of  the  school,  to  use 
Joseph  Pulitzer’s  term,  may  be  and  can 
be  greatly  expanded  if  its  graduates 
possess  both  the  finest  possible  academic 
background  and  sound  professional 
training  and  high  ideals  of  public  ser¬ 
vice.  Thirty  years  ago  it  was  natural 
and  logical  to  emphasize  technical  in¬ 
struction.  Today  the  emphasis  must 
be  not  only  on  technique  but  also  upon 
a  liberal  education. 

“By  requiring  four  years  of  academic 
work  in  a  college  or  university  and  by 
this  concentrated  course  of  study  in 
the  School  of  Journalism  for  one  year, 
the  faculty  believes  that  its  graduates 
will  be  prepared  for  practical  work,  for 
advancement  in  journalism  and  for  use¬ 
ful  public  service.” 

J.  BASIL  RAMSEY  ACQUI’TTED 

J.  Basil  Ramsey,  associaite  of  Col. 
Luke  Lea  in  the  ownership  and  man¬ 
agement  of  the  Knoxville  (Tenn.)  /our- 
nal,  was  acquitted  March  1  by  a  Fed¬ 
eral  district  court  jury  on  a  charge  of 
misapplication  of  $67,000  of  funds  ot  the 
Holston-Union  National  Bank,  of  which 
he  was  president,  for  benefit  of  the 
Knoxville  Journal  Company  and  Lea. 
The  jury  deliberated  90  minutes  before 
returning  a  verdict.  The  bank  clo^ 
in  November,  1930,  along  with  other  in¬ 
stitutions  and  enterprises  owned  or 
directed  by  Rogers  Caldwell,  Lea, 
Ramsey  and  other  associates. 
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Just  another  indication 
of  the  reader  interest 
which  is  the  foundation 
and  the  guarantee  of 
results  for  advertisers. 
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HANSON  PICKS  FLAWS  IN  COPELAND 
BILL;  SAYS  NEW  LAW  UNNECESSARY 


A.N.P.A.  Attorney  Says  Present  Postal  and  Federal  Trade  Com¬ 
mission  Regulations  Sufficient — Other  Speakers 
Support  Enactment 


(St'tcial  to  Editor  &  Publisher) 

WASHINGTON,  D.  C,  March  12 
— In  view  of  existing  postal  regu¬ 
lation  and  the  work  of  the  Federal  Trade 
Commission,  enactment  of  the  Copeland 
Food  and  Drug  hill  is  unnecessary 
stated  Elisha  Hanson,  counsel  for  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  in  testimony  before  the  Senate 
Commerce  subcommittee  last  Friday. 

“There  is  already  ample  law  on  the 
statutes  to  take  care  of  any  offense 
which  relates  to  false  advertising,”  he 
said.  "The  Federal  Trade  Commission 
makes  false  advertising,  injurious  to  a 
competitor,  illegal.  Insofar  as  the  gen¬ 
eral  public  is  concerned,  section  2350 
of  the  postal  statutes  makes  false  ad¬ 
vertising  illegal.” 

Mr.  Hanson,  while  stating  that  the 
400  newspapers  he  represents  are  op¬ 
posed  to  false  advertising  “unflinch¬ 
ingly,”  said  that  the  Copeland  bill 
needed  revision  on  certain  points.  The 
definition  of  “advertising”  was  too 
loose ;  there  was  needed  the  elimina¬ 
tion  of  certain  subsections  of  the  bill 
that  made  advertising  subject  to  guar¬ 
antees  against  misbranding  or  adultera¬ 
tion  of  products  advertised.  He  branded 
the  section  of  the  bill  that  gives  the 
Secretary  of  Agriculture  the  right  to 
extract,  under  threat  of  criminal  pros¬ 
ecution  the  name  and  address  of  any 
company  submitting  advertising  matter 
to  the  newspapers,  as  “a  fishing  expedi¬ 
tion”  into  the  records  of  newspapers. 
He  demanded  that  this  “offensive  pro¬ 
position”  be  stricken  out. 

In  closing  Mr.  Hanson  reiterated  the 
fact  that  in  both  interstate  and  intra¬ 
state  commerce  the  postal  statutes  give 
effective  means  for  driving  against 
false  advertising,  together  with  the  sur¬ 
veillance  of  the  FTC  over  the  unfair 


Dr.  Woodward’s  stand  on  the  matter 
of  false  advertising,  saying:  “The  poli¬ 
tical  influence  must  be  removed.”  He 
charged  that  attempts  are  being  made 
to  weaken  the  bill  through  ingenious 
amendments  by  its  opposition.  “Nobody 
needs  fear  honest  advertising,”  he  con¬ 
cluded. 

.\t  the  hearing  Saturday,  Erwin  Funk 
of  the  N.  E.  A.  stated  that  "as  the  bill 
stands  today,  it  has  the  unqualified  en¬ 
dorsement  of  the  National  Editorial  As¬ 
sociation  as  being  fair  in  its  treatment 
of  the  publishers  in  all  sections  affect¬ 
ing  their  interests.”  Speaking  for  the 
5,000  members  of  the  association,  Mr. 
Funk,  however,  expressed  reservation  if 
amendments  are  adopted  that  change  the 
intent  of  the  present  bill  or  materially 
effect  the  interests  of  publishers  of 
small  town  papers,  stating  this  support 
may  be  withdrawn. 

W.  G.  Campbell,  chief  of  the  Food 
and  Drug  administration  of  the  De¬ 
partment  of  .Agriculture,  testified  that 
he  desired  that  control  of  advertising 
be  placed  in  the  agency  best  qualified 
to  handle  it.  “However,  if  the  Federal 
Trade  Commission  be  given  charge  over 
false  advertising  I  feel  that  the  ‘cease 
and  desist’  order  procedure  will  have 
to  be  modified  as  it  is  too  slow  to  be 
effective  as  necessary,  for  one  thing.” 


newspaper  publishers.  As  modified, 
business  trade  practices  including  false  prohibits  “fraudulent  advertis- 

advertising.  ing,”  for  which  a  penalty  already  ex- 

Edwin  L.  Davis,  chairman  of  the  'sf®  the  state  law;  and  the  amend- 
Federal  Trade  Commission,  protested  further  takes  away  the  arbitrary 


the  transfer  of  supervision  of  false  ad¬ 
vertising  to  the  Department  of  Agricul¬ 
ture. 

“False  advertising  is  an  unfair  trade 
practice,”  he  said.  He  answered  the 
protests  of  others  that  the  FTC  is  not 
able  to  handle  the  "scientific  work”  en¬ 
tailed  in  drtermination  of  false  medical 
and  technical  advertising  matter,  by 
stating  that  the  FTC  always  has  made 
use  of  the  scientific  facilities  of  the 
Food  and  Drug  administration  of  the 
Department  of  Agriculture  and  other 
governmental  agencies. 

“■The  Federal  Trade  Commission  is 
infinitely  better  equipped  for  the  ad¬ 
vertising  field;  it  has  a  trained  field 
force;  it  makes  use  of  the  facilities  of 
the  Food  and  Drug,  Bureau  of  Stand¬ 
ards,  and  the  Public  Health  Service,”  he 
stated. 

James  F.  Hoge.  representing  the  Pro¬ 
prietary  Association  of  manufacturers 
of  medicinal  and  toilet  goods  products, 
asked  that  provision  for  “harmless 
trade  claims”  be  allowed  in  the  bill. 
He  asked  that  the  FTC  be  given  ad¬ 
ministration  of  false  advertising  provi¬ 
sions  of  the  Copeland  bill,  on  the 
grounds  that  advertisers  “should  not 
be  compelled  to  face  criminal  prosecu¬ 
tion  of  matter  of  opinion.” 

A  speaker  for  the  General  Federation 
of  Women’s  Clubs  favored  passage  of 
the  present  bill  with  administration 
vested  in  the  Department  of  Agricul¬ 
ture. 

Dr.  William  C.  Woodward,  of  the 
American  Medical  .Association  asked 
that  false  advertising  administration  re¬ 
main  under  the  supervision  of  the  De- 
l»rtment  of  Agriculture,  “as  it  has  the 
field  force  and  facts,  and  the  small  man 
will  have  his  day  in  court  under  its 
jurisdiction.” 

Dr.  E.  T.  McCormick,  state  health 
commissioner  of  Kentucky  completed 
the  panel  of  medical  men  by  supporting 


22.2% 


Gain  in  Linage 
1934 


The  Danville  Market  includes 
14  cities  and  towns.  Popula¬ 
tion  160,000  (ABC). 

The  "Old  Belt"  Tobacco 
section. 
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THE  JOHN  BUDD  COMPANY 


PLANNING  RADIO  STATION 

The  St.  Joseph  (Mo.)  News-Press 
and  Gazette  have  riled  articles  of  incor- 
IKiration  for  a  new  radio  station  in 
St.  Josepli,  to  be  known  as  the  News 
Broadcasting  Corporation,  and  will 
have  an  authorized  capital  stock  of 
$25,000.  St.  Joseph  has  one  station, 
KFEQ,  which  operates  on  daylight  time 
only.  The  new  station  will  broadcast 
at  night,  it  is  understood. 


DENTAL  BILL  AMENDED 

(Special  to  Editor  &  Publisher) 
.Austin,  Tex.,  March  14— .A  bill  in 
the  Texas  legislature,  originally  pro¬ 
posing  to  prohibit  dentists  from  adver¬ 
tising,  and  setting  up  a  board  to  pass 
on  practices  of  members  of  the  profes¬ 
sion,  with  power  to  revoke  a  dentist’s 
license,  was  so  amended  in  committee  as 
to  eliminate  the  objections  made  by 
publishers. 


RADIO  MADE  SUBJECT 
TO  LIBEL  LAWS 


New  Washington  Measure  Places 
Broadcasters  on  Same  Footing  as 
Newspapers — Bill  Legalizing 
“Pirating”  Rejected 


advertising  merchandise  at  less  than  the 
price  fixed  in  any  contract  between  the 
producer  and  the  retailer  or  wholesaler. 
It  would  nake  retailers  who  are  not  a 
party  to  such  contracts,  subject  to  pen¬ 
alties  the  same  as  tliose  who  are;  and 
might  make  newspapers  subject  to  pen¬ 
alties  for  publishing  the  advertisements. 
It  provides  it  is  illegal  to  “wilfully 
and  knowingly  advertise,  offer  for  sale 
or  sell  any  commodity  at  less  than  the 
price  stipulated  in  any  contract  entered 
into  pursuant  to  section  three  of  this 
act,  whether  the  person  so  advertising, 
offering  for  sale  or  selling  is  or  is  not 
a  party  to  such  contract.”  Violation  of 
the  act  can  be  enjoined  by  suit  at  equity. 


(Special  to  Editor  &  Publisher) 

Olympia,  Wash.,  March  11 — The 
Washington  legislature  has  passed  an 
act  making  radio  station  operators  re- 
siKjnsible  for  broadcasting  libelous  mat¬ 
ters,  whether  or  not  they  had  anything 
to  do  with  drafting  the  libelous  matter 
broadcast.  This  act  places  radio  pub¬ 
lication  of  liliel  ui»n  the  same  footing 
as  newspaper  publication. 

The  legislature  refused  to  pass  a 
radio  sponsored  law  to  make  news  com¬ 
mon  property  as  soon  as  it  is  printed 
and  on  the  street. 

The  legislature  also  pigeonholed  a 
bill  to  tax  newspapers  ^00  for  every 
county  in  which  they  circulate. 

Newspapers  were  not  so  fortunate, 
however,  in  their  fight  against  a  bill  to 
restrict  advertisii^  by  dentists.  The  bill 
was  passed  providing  that  dentists  may 
not  advertise  prices  or  credit  terms. 
However,  provisions  restricting  size  of 
advertising  space  to  be  used  in  dental 
advertising,  were  killed. 

The  new  revenue  bill,  on  which  the 
legislature  is  working,  provides  for  a 
retail  sales  tax;  but  exempts  distribu¬ 
tion  and  newsstand  sales  of  newspaper. 

The  bill  most  dangerous  to  newspa¬ 
pers  which  has  yet  passed  the  legislature 
is  a  bill  prohibiting  merchants  from 


PREPARING  MISSOURI  PROGRAM 

(Special  to  Editor  &  Publisher) 
CoLUMBi.A,  Mo.,  March  11 — Tentative 
plans  for  the  26th  annual  Journalism 
Week  at  the  University  of  Missouri, 
•April  29-May  4,  were  announced  here 
by  Associate  Dean  Frank  L.  Martin 
of  the  Missouri  School  of  Journalism. 
Speakers  listed  for  the  week  include 
Barry  Faris,  editor  of  International 
.News  Service;  Tom  Wallace,  editor 
J.ouisfille  (Ky.)  Times;  Camille  Lem- 
ercier,  general  American  manager  of 
the  Havas  News  Agency;  R.  J.  Cruik- 
shank,  London  Daily  News-Chronicle; 
and  an  unannounced  member  of  the 
Roosevelt  cabinet.  The  American  Agri¬ 
cultural  Editors’  Association  will  this 
year  hold  its  annual  meeting  at  Colum¬ 
bia  in  connection  with  Journalism  Week. 
The  usual  meetings  of  state  and  district 
press  associations  and  writers’  groups 
also  are  scheduled. 


$250,000  SUIT  DISMISSED 

Judgment  dismissing  a  $250,000  libd 
suit  brought  by  John  W.  Cutler  against 
the  New  York  American  was  filed  in 
Manhattan  supreme  court  recently. 
The  plaintiff  was  assessed  costs  of  $154 
by  Justice  Timothy  A.  Leary.  In  the 
newspaper  article  complained  of,  the 
petitioner  was  described  as  a  “fixer" 
in  connection  with  the  crash  of  the 
Oarke  Brothers  Bank  in  New  York. 


power  of  a  proposed  board  to  deter¬ 
mine  the  grounds  for  revoking  a  license. 


SEEKS  PAY  FOR  TAX  UST 

(By  telegraph  to  Editor  &  Publisher) 

Tallahassee,  Fla.,  March  12 — The 
Scofield  Publishing  Company  of  In¬ 
verness,  Fla.,  yesterday  filed  in  the 
Florida  Supreme  Court  a  mandamus 
proceeding  to  force  Comptroller  J.  M. 
Lee  to  pay  for  publication  of  delin¬ 
quent  tax  lists  on  property  restored  to 
the  assessment  rolls  under  the  Futch 
Act  and  not  redeemed  by  the  owners. 
The  Company  seeks  $1,660.  Most 
newspapers  agreed  last  year  that  pub¬ 
lication  of  delinquent  lists  on  property 
restored  to  the  rolls  under  the  Futch 
Act  was  not  necessary,  and  so  far  as 
was  known  here,  only  the  Scofield  Com¬ 
pany  published  the  full  list. 
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STITE  EXPECTl 
GOOD  PEACH  YEA 


The  Headlines  Tell  the  Story 
of  Returned  Prosperity  in 


MICHIGAN 


This  market  is  showing  a  ready  response  to 
advertising — it  is  the  brightest  spot  in  the 
United  States  today. 

And  it  is  an  economical  market  to  reach,  too! 
The  Booth  Newspapers  have  a  paid  circulation 
of  over  a  quarter  million  daily.  They  reach  the 
best  HOMES  in  Michigan  outside  of  Detroit — 
the  homes  with  money  to  buy. 

Use  Booth  Newspapers  for  Test  Campaigns! 


Grud  RapUt  Pros  FEit  Daili  J«inal 
Safiuw  Daily  News  Jackioi  Gtixn  Patriat  IhsliefaB  Qreaide 
lalamazao  G^e  Bay  City  Daily  fiBCt  An  ArUr  Da2y  Newt 


I.  A.  KLEIN,  Inc.,  Eaaiern  P0pre9€ntatip^  J.  E.  LUTZ,  Wettern  Repreaentative 
50  East  42nd  St.,  New  York  180  North  Michifan  Ava.,  Chicago 


BOOTH  NEWSPAPERS,  INC. 
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M^ITTSBURfiirS  yearly  retail  purchases  of  $450,000,000 
look  important.  They  are. 

Yet  a  market  of  even  greater  size  slips  through  every  sales- 
net  whose  meshes  do  not  include  the  NEW  YORK  EVENING 
JOLBNAL. 

For,  in  more  than  600,000  solid,  substantial  New  York  homes 
the  Journal  is  the  preferred  newspaper  .  .  .  and  always  has 
been,  year  after  year,  good  times  or  bad. 

Without  these  Journal  families,  no  one  can  possibly  do  busi¬ 
ness  in  America’s  largest  market  with  maximum  profit. 

Their  open  pocketbooks  have  meant  the  whole  difference 
between  loss  and  profit  to  scores  of  manufacturers. 


NECESSARY 


NATIONALLY  REPRESENTED  BY  RODNEY  E.  BOONE  ORGANIZATION 
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Editor  &  Publisher  for  March  16,  1935 


NR  A  Criticizes  Newspaper  Board 

For  Failure  to  Expedite  7- A  Cases 


(Stecial  to  Editor  &  Publisher) 

WASHINC.TON,  U.  C.,  March  11 
— .\  luUcr  criticizing  the  News¬ 
paper  Industrial  Board  for  failure  to 
adopt  rules  ol  procedure  to  expedite 
the  handling  of  cases  involving  Clause 
7-a  of  the  XI R A  was  sent  to  Harvey 
J.  Kelly,  Chicago,  chairman  of  the 
board,  by  W.  A.  llarriman,  administra¬ 
tive  officer  of  the  XKA,  under  date  of 
March  6. 

In  making  the  letter  public  Mr.  Har- 
riman  refused  to  comment  on  his  criti¬ 
cism  of  the  XIB's  lack  of  progress  in 
deciding  even  its  methods  of  procedure. 

Speaking  of  the  recent  Washington 
conference  of  the  Newspaper  Industrial 
Board,  Mr.  Harriman  wrote :  "Frankly 
I  do  not  find  in  these  discussions  a 
grappling  with  the  central  ditticulty 
experienced  by  XIKB.” 

in  writing  of  the  XIB's  failure  to 
select  a  panel  of  impartial  chairmen, 
Mr.  Harriman  said:  "It  seems  dift'i- 
cult  for  us  to  understand  why  after 
almost  a  year,  this  panel  should  remain 
incomplete.” 

The  text  of  the  Harriman  letter  is 
as  follows: 

“On  Feb.  6,  1935  Division  Adminis¬ 
trator  Tate  forwarded  his  comments  on 
the  conference  between  the  members  of 
the  Newspaper  Industrial  Board  and 
several  officials  of  the  National  Recov¬ 
ery  Administration  with  suggestions  for 
a  procedure  to  facilitate  the  prompt  and 
fair  handling  of  the  cases  brought  be¬ 
fore  it. 

“I  have  been  discussing  the  matter 
with  Mr.  Tate  and  Mr.  Peck  and  they 
have  furnished  me  with  a  summary  of 
the  minutes  of  your  last  meeting. 
Frankly  I  do  not  find  in  these  discus¬ 
sions  a  grappling  with  the  central  dif¬ 
ficulty  experienced  by  the  Newspaper 
Industrial  Recovery  Board. 

“As  you  know  the  officials  of  the 
NRA  who  attended  the  conference  with 
the  members  of  your  board  were  under 
the  impression  that  the  board  would 
proceed  at  once  with  the  completion  of  a 
panel  of  impartial  chairmen.  It  appears 
to  me  that  certain  inconclusive  steps 
were  taken  at  your  meeting  in  this 
direction. 

“It  is  difficult  for  us  to  understand, 
why  after  almost  a  year  this  panel 
should  remain  uncomplete.  Whatever 
differences  of  opinion  may  exist  be¬ 
tween  the  members  of  this  board,  it 
would  seem  that  their  community  of 
interest  would  be  sufficient  to  permit 
the  conclusion  of  this  responsibility. 

“Since  the  issue  of  the  letter  by  the 
President  of  the  matter  of  jurisdiction 
between  the  National  Labor  Relations 
Board  and  the  Newspaper  Industrial 
Board,  the  NRA  has  naturally  felt  more 
responsible  than  ever  for  the  proper 
functioning  of  the  NIB.  As  you  know, 
one  of  the  greatest  sources  of  dissatis¬ 
faction  has  Ijeen  the  deadlocking  of  the 
board  on  fundametal  matters  including 
even  the  question  as  to  w'hat  may  be 
submitted  to  the  ninth  member.  The 
minutes  of  the  last  meeting  of  your 
board  do  not  show  that  you  took  any 
action  to  implement  the  requirement  of 
the  code  by  the  adoption  of  a  rule  of 
procedure  to  provide  that  the  ninth 
member  of  the  board  shall  cast  the  de¬ 
ciding  vote  in  the  event  of  a  deadlock 
on  any  question.  I  hope  that  you  under¬ 
stand  the  necessity  for  procedure  that 
will  prevent  deadlocks. 

“The  most  serious  criticism  that  can 
be  offered  against  any  agency  of  the 
NRA  is  not  that  unfavorable  decisions 
may  sometimes  be  rendered — for  that  is 
inevitable — but  that  the  instrumentality 
cannot  function  effectively.  Will  you 
please  let  me  know  whether  or  not  a 
rule  to  prevent  deadlocks  has  been 
adopted?  I  presume  that  it  has  not; 
and  if  not,  will  you  please  advise  me 
what  objections  you  have  to  adoption 
of  such  a  rule? 

“One  point  repeatedly  made  during 
your  conference  here  was  the  desir¬ 
ability  of  having  an  impartial  chairman 
sit  with  the  members  of  the  board  from 
the  beginning  of  any  hearing  on  7-a 
cases.  We  do  not  find  that  you  took 


any  action  on  this  rccunnnendation.  It 
seems  to  me  a  recommendation  full  of 
promise  of  obviating  deadlocks  and  as¬ 
suring  both  sides  of  a  thoroughly  im¬ 
partial  handling  of  the  cases  where 
there  are  string  differences. 

"As  you  know  exjierience  has  indi¬ 
cated  that  bi-partisan  investigation  has 
not  proved  as  workable  as  impartial 
personnel  in  handling  questions  of  rep¬ 
resentation  for  collective  bargaining 
purposes.  I'or  this  reason  it  was 
thought  that,  without  in  any  way  amend¬ 
ing  your  code,  a  way  might  be  found 
of  utilizing  the  service  of  the  govern¬ 
mental  employes  to  increase  the  con¬ 
fidence  and  to  assure  the  impartiality 
in  conduct  of  such  investigations.  Have 
you  given  proiier  consideration  to  this 
proposal?  1  should  like  to  be  advised 
if  there  are  objections  to  this  proposal 
and  what  these  objections  are. 

T  observe  that  rules  were  adopted  by 
the  board  to  control  the  scope  of  testi¬ 
mony  and  the  taking  of  testimony  orally 
and  by  deposition  and  to  provide  the 
local  hearings  by  subcommittees  of  the 
board.  I  believe  that  these  rules  are  in 
pursuance  of  some  of  the  objectives 
that  we  discussed  at  the  conference  in 
Washington  and  am  gratified  that  this 
action  was  taken. 

"Some  confusion  seems  to  exist  as  to 
the  necessity  for  submission  to  the  Na¬ 
tional  Recovery  Administration  of  your 
unapproved  rules  of  procedure.  As 
previously  pointed  out  these  rules  should 
be  submitted  to  the  NRA  for  approval. 
Will  you  please  submit  these  rules  as 
soon  as  possible? 

“W.  A.  Harriman." 


HEADS  TELEPHONE  ROOM 

Charles  M.  Lafferty,  formerly  classi¬ 
fied  manager  of  Philadelphia  Record, 
has  been  appointed  manager  of  the 
telephone  room  at  Chicago  Herald  and 
Examiner  classified  advertising  depart¬ 
ment.  William  H.  Murphy,  advertising 
director,  announced  this  week.  Prior 
to  his  association  with  Record,  Mr. 
Lafferty  was  with  the  Philadelphia 
Inquirer  as  branch  office  supervisor. 


SPECIAL  INSERTION  RATE 

The  San  Antonio  Express  and  Eve¬ 
ning  News  recently  increased  their  vol¬ 
ume  of  classified  by  offering  a  special 
rate  of  eight  insertions,  in  both  papers, 
for  the  price  of  four,  for  a  limited  per¬ 
iod. 


Concentration 
in  Best 
Buying 
Districts 

A  RECENTLY  com¬ 
pleted  analysis  of  buy¬ 
ing  power  in  New  York 
City  reveals: 

A  greater  percentage 
of  The  New  York  Times 
circulation,  than  that 
of  any  other  New  York 
newspaper,  is  in  dis¬ 
tricts  consisting  main¬ 
ly  of  families  spending 
$3,000  a  year  or  more. 

This  represents  one 
of  many  reasons  for 
The  New  York  Times 
sixteen  consecutive 
years  of  advertising 
leadership  in  New 
York. 


STRESSES  PAPERS  FOR  UQUOR 


Advertising  Executive  Addresses  Na¬ 
tional  Wine  and  Liquor  Convention 

(Special  to  Editor  &  Publisher) 

Chicago,  March  1-1 — The  importance 
of  newspaper  advertising  in  promoting 
the  sale  of  wines  and  liquors  was 
stressed  b\-  Irving  M.  Tuteur,  vice- 
president  of  Mejunkin  .Advertising 
Company,  in  a  talk  here  today  before 
the  second  annual  National  Wine  and 
Liquor  Show  and  Convention  at  the 
Stevens  Hotel. 

“Basically,  because  of  the  nature  of 
your  business,  the  local  newsjiaper  is 
the  logical  channel  to  carry  your  mes- 
.sage  to  the  consumer,”  Mr.  Tuteur  told 
his  audience.  "Only  in  the  local  news¬ 
paper  can  you  concentrate ;  only  in  the 
local  newspaper  can  you  apply  your 
message  specifically  to  the  locality ;  only 
from  the  local  newspaper  can  your  local 
outlets  obtain  the  fullest  individual  bene¬ 
fits  of  your  eft'orts.  The  local  newspa- 
Iier,  like  your  products,  goes  into  the 
home  itself.” 

Walter  Greenlee,  advertising  manager 
of  Schenley  Products  Corporation,  New 
A’ork,  also  emphasized  the  importance 
of  newspaper  advertising  to  the  sale 
of  wine  and  liquor.  He  said  the  dis¬ 
tributor’s  best  friend  is  the  local  dealer 
and  newspaper  advertising  at  the 
point  of  sale  ties  in  with  the  dealer’s 
needs. 

.Anheuser-Busch  is  contemplating  an 
increase  of  approximately  $200,000  for 
newspaper  advertising  with  a  corre¬ 
sponding  reduction  in  magazine  space, 
it  was  learned  this  week. 


FEHLMAN  SUCCEEDS  BARTON 


Former  Agency  Man  New  Director  of 
Major  Market  Papers 

(By  telegraph  to  Editor  &  Publisiiei) 

Chicago,  March  14 — .Appointment  oi 
Frank  E.  Feldman,  former  advertisinj 
agency  executive  and  more  recently  it 
investment  and  distribution  appraisal 
business  in  New  York,  to  succeed  L.  JJ 
Barton  as  managing  director  of  Major 
Market  Newspapers,  Inc.,  was  an¬ 
nounced  here  today.  Mr.  Fehlman's 
appointment  became  effective  March  13, 
Mr.  Barton  is  resigning  to  become  vic^ 
president  of  O’Mara  and  Ormsbee,  Inc, 
publishers’  rcpresent.atives.  Mr.  Fehl- 
man  first  opened  a  New  York  office  for 
Lord  &  Thomas  in  1921.  Later  he  U- 
came  a  partner  with  the  Blackett- 
Sample- Hummert,  Inc..  advertising 
agency.  He  has  also  done  special  work 
for  li’-Arcy  .Agency  of  St.  Louis  and 
Erwin,  Wasey  &  Co.  Since  1930  he 
has  been  engaged  in  t!ie  investment  and 
distrilnition  appraisal  business. 


SAITO  WRITERS’  GUEST 

.Ambassador  Hirosi  Saito,  of  Japan, 
was  the  guest  of  honor  at  the  annual 
dinner  of  the  .Association  of  Foreign 
Press  Correspondents,  founded  in  191/, 
held  Tuesday,  March  12,  at  the  Park 
Lane  Hotel,  New  York.  R.  J.  Crui- 
shank,  London  Daily  News  ChronicU. 
who  is  beginning  his  second  year  as 
president  of  the  Association,  presided 
over  about  200  members  and  guests. 
Ambasasdor  Saito  urged  the  restora¬ 
tion  of  international  trade  through  the 
removal  of  excessive  trade  barriers. 


85%  Coverage 


The  Telegram-Gazette  covers  six  days  every  week  more  than 
85  per  cent  of  all  homes  in  Worcester  and  the  average  18-mile 
retail  trading  zone  which  every  day  take  a  Worcester  daily  paper. 

POPULATION  433,287 

Telegram-Gazette  Net  Paid  Daily  Average  Circulation 

THAN  7  YEARS 

THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associate*,  National  Representatives 
New  York  Boston  Chicago  Dotroit  Philadelphia  San  Francieco  Los  Anfole* 


WASHINGTON  (D.  C.)  presents  a  market  ap¬ 
proaching  nearly  a  million  people  who  can 
AFFORD  the  things  they  want  and  who 
want  the  things  that  enter  into  comfortable 
and  luxurious  living.  They  spend  with  the 
assurance  and  freedom  of  fixed,  liberal  incomes. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


If  you  are  not  cultivating  this  market,  you  are 
overlooking  one  of  the  outstandingly  bright 
business  spots  of  the  country. 

It  is  an  accepted  fact  among  national  adver¬ 
tisers  that  the  use  of  THE  STAR — Evening 
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McCABE  IS  PUBLISHER  Trend  Totrard  Higher  Age  Level  For 
OF  DENVER  DAILY  ®  -  -  - 


PANTAGRAPH  WINS  CONTEST 


Newspaper  Boys  Noted  In  U.  S.  Report 


Resigns  as  Chicago  Division  Manager 
of  U.  P.  to  Join  Scripps-Howard 
— Three  Southern  Exec¬ 
utives  Promoted 


(Special  to  Editos  &  Publishek) 
l\/'ASHIXGTOX.  D.  C.,  March  12 
VV  — A  study  of  newspaper  boys  and 
others  under  16  years  of  age,  engaged  in 
delivery  or  sale  of  newspapers  and  mag- 
organization  azines,  reveals  that  there  is  progresss 


Percentage  of  children  under  12  years 
selling  paj)ers  dropped  from  previous 
finding  of  44  per  cent  to  16  per  cent, 
in  1934.  Total  weekly  hours  worked  by 
sellers  decreased  from  a  median  of  16.2 
in  1922-26  to  15.6  in  1934.  Hours  of 


The  Scripps-Howard  —  ^ _ 

aiuiounced  this  week  the  appointment  toward  a  higher  age  level,  according  to  carriers  increased  from  weekly  median 
of  Charles  B.  McCabe  as  publisher  of  ^  report  submitted  by  the  Children’s  of  8.8  to  10.3  in  1934.  This  is  appar- 
tlw  Denver  (Colo.)  Rock\  Mountain  Bureau  of  the  Department  of  Labor.  cntly  due  to  the  “little  merchant”  sys- 
Ncu's,  and  the  promotion  of  three  This  study  was  undertaken  in  1934  tern,  whereby  carriers  spend  additional 
Southern  business  managers  to  higher  17  representative  cities  throughout  time  selling  subscriptions  and  making 
posts.  Mr.  McCabe  resigned  from  the  country,  and  includes  findings  on  collections.  This  “little  merchant”  sys- 

news  and  business  managership  of  the  ‘^lore  than  4,000  children — 1,259  street  tern  is  denounced  by  the  Bureau  report  towns  over  2,500  population  went 

United  Press  Chicago  division  to  take  boySt  1.830  carriers,  and  1,221  maga-  as  tending  to  put  a  task  on  the  carrier  the  IV orthington  (Minn.)  Globe, 

over  the  Scripps-  sellers  and  carriers.  The  report  all  out  of  proportion  to  his  pay  and  second  place  to  the  Hood  Kvver  (Ort) 

- Howard  position  covered  all  phases  of  work  performed  maturity.  News. 

March  11.  I’y  I’^y®  under  16  years  of  age.  Though  night-selling  is  still  preva- 

Tom  Curran  of  “Comparison  with  studies  made  by  the  lent,  the  report  states  that  “there  is  a 
Children's  Bureau  luetween  1922  and  notable  improvement.”  On  school  days 


Honors  for  community  service 
general  newspaper  excellence  in 
Xational  Community  Xewspaper 
test  were  awarded  this  week  to  57 
newspapers  and  62  weekly  newspa^ 
The  contest  is  conducted  at  the  Scl 
of  Journalism,  University  of  Illinois. 

First  honors  in  the  daily  divisi 
were  given  to  the  Daily  Fantagrapk^ 
Bloomington,  111.,  and  second  honors  ti 
the  Adrian  (Mich.)  Daily  Telegram. 

First  place  for  weekly  newspapers  «] 


the  .Atlanta  Unit¬ 
ed  Press  bureau 
succeeds  Mr.  Mc¬ 
Cabe  in  Chicago. 

Charles  E. 
Lounsbury,  for¬ 
mer  editor  of  the 
Rocky  Mountain 


1926  shows  that  within  the  last  few 
years,  there  has  been  a  striking  tendency 
to  employ  older  children,”  the  report 
states.  “The  proportion  of  these  news¬ 
paper  sellers  who  were  14  and  15  years 
old  has  doubled;  the  proportion  under 
10  ye.'irs  has  dropped  from  17  to  4  per 


nine  per  cent,  and  on  Saturdays  and 
Sundays  15  i^r  cent  of  the  newspaper 
boys  sold  until  10  p.  m.  or  later.  .\s  to 
their  earnings,  the  report  shows  that  the 
older  the  boy,  tne  more  he  made,  and  less 
he  worked.  Boys  under  12  years  earned 
a  median  of  $0.82  and  worked  a  median 


News,  has  been 


In  towns  between  1,000  and  2,Sfl|| 
population,  first  place  was  awarded  to 
the  Archhold  (O.)  Buckeye,  and  secoii 
to  the  Queen  Anne's  Record,  Centeri' 
ville,  Md 

In  towns  under  1,000  population,  fin* 
award  was  made  to  the  MonticeO^ 
(W'is.)  Messenger,  and  second  to  the 
Heron  Lake  (Minn.)  News. 

The  Xational  Community  Xewspapa 
contest  is  restricted  to  dailies  and  weA 


Chakles  B.  McCabb 


week  of  17.8  hours;  boys  12  and  13 

transferred  ''To  I"  general,  the  re^rt  reveals,  the  years  old  earned  $1.30  for  a  median  citTer'uede/'sorOOo'pf^'^^^^^^ 

Cleveland  where  f^reet  boys  and  carriers  averaged  at  week  of  15.4  hours;  and  boys  14  and  1?  for  community  s 

he  will  do  a  spe-  ^  ^han  at  the  earned  $1.82  for  a  median  week  of  15.4 

cial  promotional  1922-1926  studies;  working  hours, 

job  on  the  Cleveland  Press.  Merritt  hours  of  sellers  were  shorter  while  The  cities  included  in  the  survey  by 

R.  Riblett,  business  manager  of  the  *hose  of  the  carriers  were  longer.  Earn-  the  Children’s  Bureau  were  Atlanta. 

Denver  paper  remains  there  under  Mr.  of  both  groups  have  decreased.  The  Baltimore,  Buffalo.  (Chicago,  Des 
McCa^  '  *  apparent  factors  listed  as  causes  for  Moines,  Detroit,  Fall  River,  Los  An- 

‘  Charles  A.  Moore,  advertising  man-  hiring  of  older  boys  were  shortage  of  geles.  Louisville.  Memphis.  New  Haven, 
airer  of  the  MetnPlUe  "thei  employment  for  the  older  boys  Omaha.  Paterson,  San  hrancisco, 

becomes  business  manager  of  the  El  definite  policies  established  by  news-  Washington,  D.  C.,  Wilkes-Barre  and 
Paso  (Tex.)  Herald  Post,  taking  the  Youngstown, 

position  of  John  W.  Frierson,  who  was 
transferred  to  the  business  manager- 
ship  of  the  Birmingham  Post.  Howard 
Parish,  who  formerly  held  that  Bir¬ 
mingham  position,  is  now  assistant  busi¬ 
ness  manager  of  the  Washington  Daily 
News. 


.\wards  are  made  for  community  ser¬ 
vice  and  general  excellence.  Approxj. 
mately  100  dailies  and  100  weeklio 
were  entered. 

.\nnouncement  of  the  awards  was 
made  this  week  by  Prof.  R.  R.  Bar- 
low.  director  of  the  contest.  Judgts 
were  Prof.  L.  W.  Murphy,  director  of 
the  school;  Prof.  O.  (3.  Leiter,  Prof. 
C.  L.  .Mien,  and  Burrus  Dickinson,  of 
the  school  faculty. 


CURRAN  SUCCEEDS  McCABE 


ST.  LAWRENCE  APPOINTS  BOYD 

Samuel  F.  Boyd,  formerly  of  the 
western  office  of  International  Paper 


HELUS  TO  LOS  ANGELES 

X'eil  S.  Hellis  has  resigned  as  na- 


United  PreBB  Dixie  Manager  Takes 

Over  Bigger  Job  in  Chicago  Company,  has  been  appointed  western  tional  advertising  manager  of  the  Sn 
Tom  Curran,  who  this  week  stepped  representative  of  St.  Lawrence  Sales  Francisco  News  and  will  join  the  Lot 
into  the  editorial  and  business  manager  Company,  Ltd.,  with  headquarters  at  .dngeles  Herald-Express,  in  charge  of 
Mr.  McCabe,  who  joined  the  United  post  of  the  United  Press  Chicago  di-  201  N.  Wells  St.,  Chicago.  He  took  the  local  advertising  department  around 


Press  in  1922  after  serving  as  editor 
of  the  Ridgeway  (Pa.)  Record,  had 
thorough  training  in  editorial  and  busi¬ 
ness  departments  of  that  organization 
prior  to  his  resignation.  Among  other 
positions,  he  held  those  of  Washington 
correspondent,  bureau  manager  in  Har¬ 
risburg,  Pa.,  New  York  City  wire  ed¬ 
itor,  and  travelling  business  representa¬ 
tive.  He  finally  took  over  the  impor¬ 
tant  Chicago  position.  Mr.  McCa^  is 
in  his  middle  thirties. 

Mr.  Parish  began  his  newspaper  ca¬ 
reer  22  years  ago  as  a  clerk  in  the 
classified  advertising  department  of  the 
.-itlanta  Journal.  In  1914  he  purchased 
the  classified  section  of  the  Moron  (Ga.) 


Tom  Cvbbam 


vision,  has  been  office  Mar.  1. 
Dixie  division 
manager  for  a 
year,  with  head¬ 
quarters  in  .\tlan- 
ta.  His  Atlanta 
position  will  not 
be  filled  immedi¬ 
ately,  but  Stanley 
Whitaker,  busi¬ 
ness  representa¬ 
tive  for  Texas, 
with  Dallas  head¬ 
quarters,  will  be 
business  manager 
in  Atlanta. 

Mr.  Curran 


.\pril  1. 


paper  work.  He  had  been  on  the  I.N.S. 
coast  staff.  After  joining  the  U.P.,  he 
served  as  business  representative  in  the 
coast  division  before  going  to  Atlanta. 

DAILY  63  YEARS  OLD 

The  South  B.end  (Ind.)  Tribune  cele¬ 
brated  its  63rd  anniversary  on  March  9. 


.Vews  and  remained  in  Macon  until  he 

was  employed  to  take  over  the  classi-  national  News  Service  six  years  ago, 
fied  department  of  the  Houston  Post.  \\  news- 

In  1917  Mr.  Parish  returned  to  the 
.Itlanta  Georgian  and  a  year  later 
moved  to  Alabama  as  classified  man¬ 
ager  of  the  Birmingham  News. 

Mr.  Frierson,  a  native  of  Shelby  ville. 

Term.,  entered  department  store  adver¬ 
tising  soon  after  his  discharge  from 
overseas  army  service.  He  worked  with 
Leebeck’s  iii  Nashville,  then  Goldsmith’s 
in  Memphis  before  joining  Scripps- 
Howard  as  advertising  salesman  with 
the  Mpnphis  Press,  prior  to  its  con¬ 
solidation  with  the  Scimitar.  In  May, 

1928,  he  was  transferred  to  El  Paso 
Evening  Post  as  advertising  manager. 

On  April  1,  1929,  he  became  business 
manager.  In  April,  1931,  Scripps- 
Howard  bought  the  Herald  and  merged 
the  two  as  Herald-Post  with  Mr.  Frier¬ 
son  as  business  manager. 


CROSS  REJOINS  TENNESSEAN 

.\fter  four  years  on  the  Nashville 
Banner,  John  Cross,  formerly  editorial 
page  cartoonist  of  the  Nashville  Ten¬ 
nessean,  returned  on  March  11  to  do  a 
daily  editorial  page  cartoon  for  the 
Evening  Tennessean.  A  native  of 
*  larksville,  Tenn.,  Cross  was  graduated 
from  Southwestern  Presbyterian  Uni¬ 
versity  there  before  going  to  study  in 
Chicago.  Outside  of  cartooning,  this 
200-pound  artist’s  chief  hobbies  are 
wrestling  and  tennis. 


279,632 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  (or  the  month  of 

FEBRUARY,  1935 

This  represents  A  GAIN  OF  10,820 
OVER  FEBRUARY,  1934  ..  .  The 
Sunday  Sun  circulation  averaged 
194,365  per  Sunday  for  February, 
1935 — a  gain  of  6,840  over  February, 
1934. 

E9€rything  in  Baltimorm 
Rm9civ»  Around 

THE  SUN 

Morning  Evening  Sunday 


DEMPSEY'S 
CORNER 


by 


Jack 


Dempsey 

Words:  100  Daily;  800  Sunday 


Boxing  and  other  sports 
covered  by  sportsdom's 
most  colorful  figure. 

Jack  Dempsey^s  Fame 
insures  reader  interest; 
his  copy  will  hold  it. 


Samples  upon 
request 
Better  Wire 


COLUMBIA  SYNDICATE,  Inc. 
927  15th  Street,  N.  W. 
Wathingten,  D.  C. 


■tiM  Aeri«l  Surve/»,  Inc. 


MN  February,  as  in  January,  the  Buffalo  Times 
continued  to  make  notable  advertising  increases,  following  the  almost 
unprecedented  retail  gain  of  *2,149,641  lines  in  1934. 


J ANUAK  Y-FEBRUAR Y  GAINS 


%  of 

Gain 

52.2% 

79.4% 

106.1% 

66.6% 

96.6% 

160.3% 


Total  Display . 

Retail  Display . 

Department  Stores 
Clothing  Stores .  .  .  . 

Retail  Groeers . 

Furniture . . 


WE  ARE  HAPPy  TO 
SAY  THAT  THE  OTHER  BUFFALO 
NEWSPAPERS  GAINED,  TOO — 
PROVING  BUFFALO  IS  A  PROFIT¬ 
ABLE  MARKET  RIGHT  NOW. 


.1.  HE  growing  circulation  of  The  Times  repre¬ 
sents  sound  Scripps-Howard  value  and  provides  powerful  coverage  in  New 
York  Slale's  Second  Largest  Market. 


HEHBER  OF  THE  UNITED  PRESS 
THE  ASSOCIATED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS,  THIS  WEEK  and  of 
MEDIA  RECORDS,  INC. 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


CAN  RETAILING — or  any  other 
branch  of  business — be  taught  in  a 
University  school  of  commerce?  Yes — 
and  no.  That  is  probably  the  safest  an¬ 
swer,  with  quite  a  good  deal  to  be  said 
for  Yes ;  and  most  of  what  is  to  be  said 
for  No  quite  obvious — bromides  and 
platitudes  about  the  value  of  experi¬ 
ence  and  the  acid  test  of  applying  the¬ 
ories  to  live  human  beings  and  to  the 
exigencies  of  a  profit  economy. 

A  good  example  of  the  scope  and  the 
limitations  of  academic  education  is  a 
thesis  recently  written  at  the  University 
of  Pennsylvania,  Wharton  School,  by 
Paul  R.  Goldman  on  “Scientific  Or¬ 
ganization  and  Management  in  Depart¬ 
ment  Store  Chains.”  The  content  I 
should  estimate  to  be  equal  in  bulk  to 
an  ordinarily  printed  book  of  200  pages 
or  so.  Long  enough  to  be  thorough 
and  exhaustive — and  actually  satisfac¬ 
torily  full  in  treatment. 

Excellently  planned  and  laid  out,  with 
chapter  following  chapter  in  logical  se¬ 
quence  first,  a  general  statement  of  the 
aims  of  chain  organization  and  the 
shortcomings  of  ownership  groups ;  then 
a  discussion  (almost  a  third  of  the 
whole  thesis)  of  the  scientific  principles 
of  retail  management,  which  is  a  sum¬ 
mary,  analysis  and  application  to  large- 
scale  and  many  unit-retailing  of  the 
most  important  books  that  have  been 
written  on  the  science  of  management. 

«  « 

The  housewares  selling  season 

got  an  early  start.  Many  stores  an¬ 
ticipated  the  normal  1st  of  March  sales ; 
and  for  the  last  week  of  February 
housewares  was  a  best  selling  depart¬ 
ment,  ranking  near  the  main-floor 
goods.  In  Brooklyn  Loeser’s  opened  a 
Kitchen  Karnival,  advertised  in  circus 
lingo  and  with  circus-y  pictures.  “Come 
one... come  all... don’t  miss  this  colos¬ 
sal  housewares  show.”  Cooking  classes 
daily  at  2.30. 

Stern  Brothers  Housewares  Show, 
also  for  the  whole  of  the  first  week 
of  March,  bills  famous  food  authorities 
for  lecture  demonstrations — Henri  Char- 
pentier  preparing  crepes  suzettes  and 
lobster  Henri,  etc. 

*  #  « 

The  NATIONAL  retail  dry 

GOODS  Association  will  hold  a 
mid-year  convention — the  first  in  its 
history  to  include  all  divisions — in  Chi¬ 
cago  from  June  10th  to  14th. 

The  New  York  Furniture  Exchange 
will  hold  its  Spring  Market  for  one 
week  only  (instead  of  two  as  usually) 
beginning  May  13th ;  and  instead  of  two 
shows  of  two  weeks  each  a  year  the 
plan  is  to  have  four  one-week  shows. 

*  *  * 

The  close  of  the  second  mmth  of 
1935  shows  some  gain  in  retail 
volume  over  1934 — maybe  from  6  to  10 
per  cent,  according  to  the  estimate  of 
Dun  &  Bradstreet — and  in  some  parts 
of  the  country,  notably  metropolitan 
New  York,  the  greater  part  of  the  gain 
came  in  the  second  half  of  the  month. 
But  the  end  of  the  month,  according  to 
the  same  authority,  saw  trade  in  “the 
most  static  position  noted  thus  far  this 
year  for  most  divisions.”  Dun  &  Brad- 
street  observe  a  “more  genuine  realiza¬ 
tion  of  the  soundness  of  basic  condi¬ 
tions”;  but  other  critics — ^possilfly  more 
superficial — think  that  business  is  ner¬ 
vous  and  unsettled  by  the  repeated 
blows  to  the  Administration’s  policies. 
An  editorial  in  Retailing  for  Mardi  4th 
says:  “l^t  year  almost  one  quarter  of 
the  retail  business  of  the  nation  came 
directly  or  indirectly  from  Federal 
spending.  Retail  business  has  been  it¬ 
self  on  a  dole.  What  the  result  of  the 
present  crisis  will  be  no  one  can  say, 
but  ^y  serious  modification  of  the 
spending  policy,  without  a  balancing  in¬ 
crease  in  consumer  income,  will  be  felt 
across  the  counters  of  the  country.” 

There  are  some  echoes  of  old-time 
laissez-faire  philosophy — on  these  gen¬ 
eral  lines:  “What  if  the  Courts  are 
whittling  away  the  interference  of  the 
Federal  Government?  That  will  bring 
back  Free  Competition,  and  that  is  what 


always  remedied  depressions  before 
this.  Let  Nature  and  Natural  Selec¬ 
tion  take  their  course.” 

*  *  m 

All  dividends  paid  this  February 

were  almost  exactly  the  same  as 
for  February.  1934 — there  was  a  gain 
of  half  a  million  in  an  aggregate  of 
nearly  215  millions.  The  chain  stores 
paid  60  per  cent  more  than  a  year  ago — 
$7,735,022  against  $4,823,047.  But  de¬ 
partment  store  dividends  were  way  un¬ 
der  the  same  month  in  1934:  $869,079 
this  year,  and  $1,359,372  last  year.  In 
neither  case  are  these  accurate  barom¬ 
eters— dividends  for  any  one  month  are 
spotty  and  isolated. 

A  few  chain  store  reports  for  1934: 

J.  C.  Penney  Company  sales  for  1934 
were  $212,053,361 — a  gain  of  18  per  cent 
over  1933.  There  were  8  more  stores 
at  the  end  of  1934  than  in  1933.  Net 
earnings  in  1933,  $14,235,638;  in  1934, 
$16,147,315 — a  gain  of  13.4  per  cent. 

J.  J.  Newberry  Company’s  sales  for 
1934  were  $41,054,217 — about  15.8  ^r 
cent  more  than  in  1933.  The  net  in¬ 
come  for  1934  was  $2,384,102,  which 
was  more  than  50  per  cent  above  the 
1933  earnings. 

Roses  5-10-25  Cent  Stores,  Inc., 
showed  a  profit  of  $286,813 — well  above 
a  50  per  cent  gain  on  the  earnings  of 
1933. 

W.  L.  Douglas  Shoe  Company  for 
1934  had  a  net  income  of  $50,296.  In 
1933  there  was  a  net  loss  of  $69,128. 

Sielfridge  &  Co.,  Ltd.,  of  London, 
had  a  net  trading  profit  for  1934  of 
£375,140  against  £355,644  in  1933;  and 
after  deducting  debenture  interest,  in¬ 
come  tax,  etc.,  £274,836  against  £239,362. 
«  *  « 

Recent  reports  from  London 

show  gains  in  earnings  of  industry 
and  trade — and  increased  dividends.  F. 
B.  Patterson,  president  of  the  National 
Cash  Register  Company,  returning  from 
Europe,  said:  “Business  in  Germany  is 
good  with  us,  but  it  can’t  be  compared 
with  England.  Great  Britain  has 
solved  all  her  difficulties  and  is  well 
on  the  way  out  and  knows  where  she 
is  going.  I  am  optimistic  for  the  first 
time  since  1929.  The  outlook  is  good 
not  only  in  Europe  and  the  United 
States  but  in  South  America  also. 

Other  barometer  readings  are : 

Radio  Corporation  of  America — net 
profit  of  $4,249,263  in  1934  against  1933 
net  loss  of  $582,094. 

General  Electric  Company — 1934  sales 
more  than  20  per  cent  better  than  1933 ; 
net  profit  for  1934  more  than  55  per 
cent  better  than  1933. 

New  York  Telephone  Company — net 
income  more  than  10  per  cent  better 
than  *33. 

New  Jersey  Bell  Telephone  Company 
— gained  5,665  subscribers  in  1934 
against  a  loss  of  28,502  in  1933. 

Burroughs  Adding  Machine  Company 
net  earnings  for  1934  were  almost  150 
per  cent  more  than  in  1933— $3,253,500 
against  $1,304,556. 


More 

AUTOMOTIVE 

ADVERTISING 

than  any  other 

New  York  Evening 
Newspaper 


NEW  YORK 


For  February  1934  National  (^sh 
Register  Company’s  orders  for  domestic 
delivery  were  17  per  cent  more  than 
in  February,  1934.  For  January  and 
February  of  this  year  the  increase  over 
the  same  months  in  1934  was  over  17j4 
per  cent. 

Automobile  production  in  the  United 
States  and  Canada  for  this  February 
was  355,350  cars  and  trucks;  for  this 
January,  303,372  units;  and  for  Feb¬ 
ruary,  1934,  240,278.  For  January  and 
February  this  year  the  total  unit  output 
was  63  per  cent  more  than  in  the  same 
months  of  1934. 

General  Motors  car  and  truck  sales 
to  consumers  in  the  United  States  for 
February  were  77,297  units;  for  Janu¬ 
ary,  54,105;  and  for  last  February,  58,- 
911.  For  the  two  months  the  unit  sales 
to  consumers  were  70  per  cent  greater 
than  for  the  same  period  in  1934. 

*  *  « 

Lit  Brothers,  Philadelphia,  had  4  tele¬ 
phone  order  girls  in  1926.  Now  there 
are  32,  and  on  a  special  sales  day  they 
take  from  6,500  to  8,000  orders — one 
girl  has  taktm  800  orders  in  a  single 
day.  There  is  a  good  deal  of  sugges¬ 
tion  selling,  and  the  best  saleswomen 
over  the  phone  build  up  a  list  that  they 
call  about  specials.  Return  and  errors 
are  low.  Calls  coming  in  from  the  5, 
10  and  15^  toll  radius  reverse  charges. 
Mondays,  Wednesday  and  Thursdays 
are  the  best  selling  days.  The  store 
pays  a  3  per  cent  commission  on  sug¬ 
gestion  sales. 

The  Leavitt  Co.  of  Bridgeport,  Conn., 
put  a  bonus  system  into  effect  on 
March  1st:  all  employees  share  1  per 
cent  of  additional  volume  up  to  10  per 
cent,  and  2  per  cent  of  the  additional 
volume  beyond  10  per  cent. 

*  *  * 

CHARGE  ACCOUNTS  and  “cash 
only”  are  both  being  heavily  adver¬ 
tised  in  New  York.  Bloomingdale’s 
started  with  a  3-col.  x  180  lines  adver¬ 
tisement;  heading  “Have  You  a  Nickel, 
Dear?”  and  picture  (half  the  space  of 
the  ad.)  showing  Dear  reaching  for  a 


nickel  to  pass  to  his  wife  at  a  cdo 
phone.  Copy:  “You  wouldn’t  have  a 
telephone  pay  station  in  your  home— 
it’s  too  inconvenient  to  pay  each  timt 
you  use  the  phone.”  And,  after  other 
analogies — “VVhy  pay  every  time  you 
make  a  purchase  at  Bloomingdale’s?” 

On  the  other  side  is  Macy :  first,  with 
impressive  institutional  stuff,  and  then 
with  small  space  cartoons.  The  big  ad¬ 
vertisement  was  7  columns  full  with  au 
elegant  pen-and-ink  of  John  Randolph, 
and  his  remark :  “I  have  found  the 
philosopher’s  stone — ^it  is  ‘pay  as  you 
go.”’  And  the  same  week  Macy  ran 
a  series  of  5  cartoons  each  2  cols,  x  SO 
lines,  each  with  the  display  catch  line 
“No  one  is  in  debt  to  MACY’S,”  and 
each  with  a  bird  embarrassed  by  a  big 
bill.  “The  loon  is  a  bird  with  a  big 
BILL.  He  did  not  contract  it  in  New 
York’s  Largest  Store.” 


SALE  RUMORS  DENIED 

In  a  two-column  box,  appearing  on 
page  one  of  all  editions  of  the  Daytou 
(O.)  Journal  and  Dayton  Herald 
March  8.  E.  G.  Burkam,  publisher  of 
both  papers,  put  an  end  to  all  rumon 
that  the  two  newspapers  had  been  sold. 
The  statement  said  in  part :  “Tlje 
Journal  and  The  Herald  are  owned 
solely  and  exclusively  by  Mr.  Parraley 
W.  Herrick  and  myself  as  they  have 
been  for  almost  a  quarter  of  a  century 
AND  WILL  CONTINUE  TO  BE.  The  gTO- 
tesque  rumor  that  the  publisher  of  t^ 
Dayton  News  ever  had,  has  or  ever 
will  have,  either  directly  or  indirectly 
any  interest,  control  or  influence  in  our 
newspapers  is  without  any  foundation 
of  fact  whatever.” 


CLUB  SATIRIZES  POLITICIANS 

The  Topeka  Press  Club,  organized 
March  30,  1884,  entertained  big-wigs 
of  Kansas  politics  at  its  annual  Frying 
Pan  dinner  Feb.  25.  More  than  300 
paid  $2.50  each  to  dine  and  then  watch 
the  Press  Club  players  satirize  every¬ 
thing  political  from  the  New  Deal  on 
down. 


The 

San  Jose  Evening  News 

announces  the  appointment  of 

VERREE  &  CONKLIN,  INC. 

as  its  National  Advertising  Representative 

T 

Offices: 

New  York,  285  Madisoa  Avenue 
Chicago,  333  North  Michigan  Avenue 
Detroit,  321  Lafayette  Boulevard 
San  Francisco,  5  Third  Street 
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excelsior 

THE  MODERN  BODY  FACE  FOR  NEWSPAPERS 


AN  I 
FOR 
AN  eye! 

Excelsior  type  was  expressly  de¬ 
signed  to  flow  freely  through  the 
human  eye.  Study  the  design  of  the 
individual  letters— how  each  is 
drawn  to  look  like  itself  and  none 
other,  even  after  it’s  taken  the  pun¬ 
ishment  that  modem  newspaper 
printing  can  give  it.  An  “e”  is  still 
an  “e,”  not  an  “o”  or  not  a  “c.” 

Then  notice  how  these  individual 
letters  flow  together  into  words— 
how  the  shading  of  the  strokes  and 
the  swing  of  the  serifs  serve  to  em¬ 
phasize  the  distinctive  word-shapes 
which,  as  much  as  the  letter-shapes, 
enable  us  to  read  rapidly  and  easily. 

And,  finally,  observe  the  skillful 
balance  of  white  space  in  and 
aroimd  the  letters.  Considering  its 
compactness.  Excelsior  is  surpris¬ 
ingly  full  of  those  Wide  Open 
Spaces  where  letters  are  clear  and 
eyes  are  glad  of  it.  And  this  added 
white  inside  the  letters  makes  Ex¬ 
celsior  look  actually  larger  than  it 
really  is. 

The  more  you  study  Excelsior, 
the  more  you’ll  be  convinced  it  is 
quite  a  remarkable  achievement  in 
letter  design.  It  packs  a  lot  of  legi¬ 
bility  into  a  small  amount  of  space, 
and  at  the  same  time  eliminates 
sharp  angles  and  other  ink-catch¬ 
ers;  does  away  with  the  fine  lines 
and  delicate  serifs  that  break  down 
in  ordinary  type. 

Excelsior  is  made  to  keep  pace 
with  today’s  high-speed  printing 
and  high-speed  reading. 

Linotype  Excelsior 

Excelsior  the  modem  newspaper  5  pL  No.  1 
Excelsior  the  modem  newspape  5%  pt.  No.  1 
Excelsior  the  modem  newspa  6  pt  No.  2 
Excelsior  the  modem  newsp  ?  pt.  No.  2 
Excelsior  the  modem  news  i  pt.  No.  i 
Excelsior  the  modem  new  pt.  No.  i 
Excelsior  the  modem  new  8  pt.  No.  2 
Excelsior  the  modem  new  8  pt.  no.  1 
Excelsior  the  modern  ne  9  pt. 
Excelsior  the  modern  n  10  pt. 
Excelsior  the  modem  n  pt. 
Excelsior  the  moder  12  pt. 


Mergenthaler  Linotype  Company.  29  Ryerson  Street.  Brooklyn.  New  York 


A  Front-Pai(e  Feature 


A  dynamic 

daily  column 
by 

Qe^tetat 

HUGH  S 


JOHNSON 


The  man  who  is  making  the  biggest  news 
of  the  day  .  .  .  news  that  is  getting  bigger 
with  every  tomorrow  ...  is  now  writing  a 
brief  daily  column  for  the  newspapers  of  the 
country.  It  is  released  through  United  Feature 
Syndicate. 

Thirty-four  important  newspapers  had  ordered 
it  within  forty-eight  hours  after  General  Johnson 
signed  his  contract.  They  began  publication  with 
the  first  issue  .  .  .  Thursday,  March  14. 

With  every  hour  the  list  of  subscribers  is  grow¬ 
ing.  At  the  rate  General  Johnson’s  feature  is  now 
being  snapped  up,  the  number  of  newspapers 
publishing  it  bids  fair  within  a  few  days  to 
blanket  the  countrv. 


Hardly  before  in  syndicate  history  has  there 
been  so  eager  and  nation-wide  a  response  to  a 
new  feature. 

General  Johnson’s  articles  are  terse,  trenchant 
and  crackling  with  individuality.  They  confirm 
the  promise  of  his  epochal  speeches — that  he  is 
a  writer  unexcelled  in  courage,  in  insight  and  in 
pungency  of  phrase.  They  inevitably  will  give 
a  galvanic  stimulus  to  the  circulation  of  their 
every  subscribing  newspaper. 

Issued  daily  except  Sunday,  theyjare  approxi¬ 
mately  500  words  long  and  are  available  by 
either  wire  or  mail. 
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y  a  Front-Page  Figure 


WASHINGTON,  D.  C.,  March  15.— 
It  seems  to  me  that  the  country  by  this 
time  knows  all  that  it  wants  to  know 
about  my  opinion  of  Father  Coughlin 
aod  Senator  Long  and  perhaps  it  may 
led  the  same  way  about  what  these  two 
people  think  of  me. 

l^Tien  this  country  started  to  dig  the 
Panama  Canal  it  was  necessary,  first,  to 
Is  something  about  the  yellow  fever 
mosquitoes  before  we  cot^d  even  begin 
iti^ng  where  the  French  had  failed. 
Ifiybe  that  is  part  of  our  problem  today. 
Our  job  is  to  get  our  country  back  to 
ibere  it  belongs.  We  have  some  mil- 
iioos  of  men  out  of  work.  We  have 
talked  about  the  number  being  ten 
millioa.  There  isn’t  anybody  in  the 
United  States  who  knows  today  whether 
tbit  figure  is  within  gun-shot  of  the 
facts — which  moves  me  to  say  that  an 
outstanding  feature  of  this  depression 
sour  almost  complete  ignorance  of  it. 

We  are  disbursing  millions  of  dollars 
to  take  care  of  the  unemployed  and  their 
(amilies  and  yet  we  have  not  the  simplest 
kt  about  it.  How  would  you  feel  if 
vn  waked  up  tomorrow  to  find  that  it  is 
not  ten  million  people  out  of  work  but 
only — let’s  say — five  millionsp  We  have 
bad  to  spill  the  works  in  our  expenditures 
because  it  was  more  important  that 
oobody  should  starve  than  that  too 
Mch  money  should  be  spent.  Taking, 
wrely  as  a  guess,  that  ten  millions  is 
tbe  fi^re — that  means  that  44,000,000 
people  are  dependent,  not  counting  the 


many  more  millions  who  are  nearly 
destitute  because  of  the  difference  in 
what  they  earn  and  what  it  costs  to 
feed  them  actually.  In  fact,  the  sta¬ 
tisticians  could  plausibly  calculate  that 
not  more  than  one  person  in  three  in 
the  United  States  is  earning  his  living. 
We  know  better  than  that. 

Personally,  I  very  much  doubt  if  there 
are  ten  million  people  out  of  work.  It 
does  not  square  with  the  fact  that  bu^ 
ness  everywhere  is  showing  a  great  im¬ 
provement.  In  the  early  stages  of  the 
depression,  I  could  not  walk  a  block  in 
any  large  city  without  being  panhandled 
for  a  dime  or  a  quarter  by  some  imfor- 
tunate  who  asked  some  trifle  to  buy  his 
food.  Today,  the  panhandler  has  all 
but  disappeariKl  from  the  streets.  That 
is  not  a  scientific  analysis  but  it  may  be 
a  straw  that  shows  how  the  wind  is 
blowing.  But  we  do  not  know,  and  it 
ought  to  be  our  business  to  find  out, 
just  exactly  how  many  of  our  people  are 
out  of  jobs.  This,  of  course,  raises  in 
the  mind  of  most  people  an  idea  of 
months  of  preparation  and  the  expendi¬ 


ture  of  more  millions  to  count  the  job¬ 
less.  That  is  another  piece  of  nonsense. 
During  the  war  when  we  were  putting 
over  the  draft  we  needed  a  census  of 
man-power.  In  fact,  we  took  two  cen¬ 
suses  and  we  registered  40,000,000  men 
of  arms-bearing  age,  and  each  of  these 
two  censuses  took  just  24  hours  to 
accomplish  and  the  cost  in  each  case 
(except  for  printed  matter)  was  about 
$50,000.  The  same  process  would  give 
us  a  real  chart  of  the  unemployment 
situation.  You  may  recall  that  during 
the  war  we  all  had  to  have  registration 
cards,  as  a  measure  to  prevent  draft 
dodging.  We  ought  to  have  registration 
cards  today  for  every  person  who  is 
accepting  or  asking  for  government  re¬ 
lief.  In  this  way  we  could  have  a  check 
against  any  chiselers  who  find  it  less 
painful  to  eat  the  bread  of  charity  than 
to  do  an  honest  day’s  work.  Moreover, 
the  index  of  these  cards  would  be  a 
moving  picture  of  the  progress  of  the 
depres-sion.  We  then  would  know  defi¬ 
nitely  from  day  to  day  whether  we  were 
moving  up  or  down. 


Our  present  figures,  no  matter  how 
carefully  compiled,  come  from  sources 
that  must  be  lacking  in  accuracy.  A  man 
loses  his  job  today  and  is  reported  by 
his  union  or  by  some  government  agency 
as  out  of  work.  He  gets  a  job  outside  of 
his  craft  and  the  government  cannot 
know  anything  about  it  and  our  figures  do 
not  reflect  it.  If  we  are  going  to  spend 
billions  let  us  know  what  we  are  spend¬ 
ing  them  for.  We  have  had  to  go  ahead 
in  a  slipshod  fashion  and  do  nothing  in 
a  large  way  that  would  correct  the 
possible  incompetence  of  our  distribut¬ 
ing  agency.  Let’s  know  what  we  are 
doing.  Nobody  wants  to  see  anybody 
go  hungry  or  cold  The  President  has 
promised  that  nobody  should  starve  in 
America  and  it  is  up  to  all  of  us  to  keep 
that  promise  for  him.  but  the  job  must 
be  done  sensibly  or  the  relief  rolls  will 
never  diminish.  It  is  a  wonderful,  beau¬ 
tiful  and  necessary  thing  to  be  soft¬ 
hearted  and  charitable,  but  sometimes 
even  in  the  exercise  of  the  greatest 
humanity  it’s  just  as  well  to  be  a  little 
hard-boiled. 


Authoritative, 
earnest  and 
constructive 

Here’s  what 
JOHNSON 
wrote  yesterday: 


Telegraphic  orders  for  General  Johnson’s  column  are  closing  up  territory  fast. 

Please  wire  for  terms  at  once.  Address: 

UNITED  FEATURE  SYNDICATE 

MONTE  BOURJAILY,  General  Manager 

220  EAST  42nd  STREET,  NEW  YORK 
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FREE  PRESS  AND  INJUNCTION 

The  temporary  injunction  granted  on  Thurs¬ 
day,  March  7,  by  Vice  Chancellor  Maja  Leon 
Berry,  of  New  Jersey,  restraining  publication 
of  a  little,  half-size  weekly  called  Newark  Guild 
Reporter,  published  by  the  striking  employes  of 
iV ewark  Ledger,  was  a  reactionary,  intolerable  assault 
on  the  principle  and  fact  of  free  press.  It  cannot 
stand  and  no  doubt  will  be  promptly  voided. 

Every  true  friend  of  the  press,  no  matter  how  he 
may  feel  about  reporters  resorting  to  the  contempt¬ 
ible  violence  of  labor  warfare,  and  regardless  of 
the  reckless  nature  of  the  Newark  Guild  Reporter, 
must  resent  the  action  of  the  court  and  wonder  at 
the  reasoning  of  L.  T.  Russell,  Ledger  publisher, 
and  his  associates  who  sought  this  restraining  order. 

We  pin  our  faith,  in  this  country,  to  the  principle 
that  freedom  of  utterance  is  open  to  all.  In  the 
clash  of  published  rival  opinion  and  disputation 
truth  may  come  out.  Existing  statutes  provide  for 
the  punishment  of  editors  guilty  of  libel.  Local  law 
can  control  disturbers  of  the  peace.  Nothing  could 
be  more  ridiculous  than  the  court’s  prohibition 
against  distribution  of  the  Reporter,  “containing  false 
statements”  respecting  the  Ledger,  its  publishers  or 
its  employes.  The  Reporter  has  as  much  right  to 
make  false  statements,  and  Uke  the  consequences, 
as  any  other  newspaper. 

The  injunction,  directed  against  radio  and  press, 
is  vague,  subject  to  all  manner  of  interpretation, 
and  is  diametrically  opposed  to  U.  S.  Supreme  Court 
decisions  and  previous  decisions  of  the  court  of 
which  Vice  Chancellor  Berry  is  now  a  member. 
The  President  follows  with  an  offer  of  mediation. 
Thus  the  strike  of  a  small  graup  of  reporters  be¬ 
comes  a  national  cause,  giving  Mr.  Broun  the  “build 
up”  he  needed  for  an  emotional  public  appeal.  If 
the  columnist,  as  Guild  President,  can  now  induce 
somebody  in  New  Jersey  to  arrest  him  for  violating 
the  injunction  his  strategy  will  be  complete. 

Violence  begets  violence,  wrong  encourages  wrong, 
and  the  whole  press  is  stigmatized  by  a  strike  situa¬ 
tion  which  has  now,  we  hope,  hit  bottom.  Mr.  Rus¬ 
sell  started  the  affair  with  tyrannical  wholesale 
discharge  of  a  group  of  editorial  men,  and  threats 
to  discharge  others.  That,  however,  was  nothing  new 
in  his  office,  he  having  previously  established  an  all- 
American  record  for  firing  people  on  short  notice. 
Heyward  Broun  leadership  of  the  Guild  was  just 
then  looking  about  for  an  instance  of  “publisher 
tyranny,”  on  which  to  make  a  sensational  fight, 
hoping  to  demonstrate  the  need  of  labor  union  tac¬ 
tics  to  back  up  collective  bargaining  and  scare  pub¬ 
lishers  into  signing  closed  shop  agreements  with 
the  Broun  Guild.  Mr.  Russell  was  accommodating, 
falling  into  the  trap  with  a  bang  which  delighted 
the  Broun  revolutionaries.  Naturally,  they  make  the 
most  of  the  situation  to  convince  Washington  that 
American  publishers  are  a  desperate  lot  of  tyrants. 

We  have  seen  some  Issues  of  the  Newark  Guild 
Reporter  that  represented  tawdry  journalism  at  its 
cheapest.  Violent,  libelous,  scurrilous,  half-baked, 
it  was  its  own  best  answer. 

It  is  a  sorry  spectacle,  with  newspapermen 
throwing  stink  bombs,  picketing,  annoying  families 
of  “strike  breakers,”  working  up  advertiser  boycotts, 
rioting,  fisticuffs,  split  skulls,  and  the  rest  of  the 
ruthless  business  of  class-conscious  warfare  which 
most  newspapermen,  knowing  their  function  in  life, 
would  not  personally  touch  with  a  ten-foot  pole. 
Such  able  newsmen  as  Emmett  Crozier,  the  strike 
leader,  are  not  compelled  to  work  for  Mr.  Russell’s 
Ledger.  There  are  jobs  these  days  for  men  who 
know  the  business.  We  realize  this  better  today 
than  a  few  weeks  ago,  as  we  recently  had  difficulty 
in  finding  two  copy  readers  for  a  publisher  who  had 
appealed  to  us  for  men. 

As  a  demonstration  to  give  other  publishers  jitters 
the  Newark  strike  has  cost  the  American  Newspaper 
Guild  more  than  $20,000,  and  to  small  purpose.  No 
one  in  the  newspaper  circle  believes  the  Ledger  case 
is  typical.  Publishers  have  had  opportunity  to  learn 
just  how  rowdy  a  Broun  Guildman  may  be.  Oppo¬ 
sition  to  unionism  has  been  stiffened. 


Why  is  the  Newark  case  not  before  the  News¬ 
paper  Industrial  Board,  the  President’s  own 
creation,  with  full  authority  to  actT  Why  does 
the  Newspaper  Indtutrial  Board  fail  to  complete 
its  organisationf  The  good  name  of  the  Amer¬ 
ican  press  is  at  stake. 


Not  slothful  in  business;  fervent  in  spirit; 
serving  the  Lord. — Romans,  XII;  11. 


“DISHONEST  AND  ILLEGAL” 

HESE  quoted  adjectives,  which  headed  an 
editorial  and  news  story  in  our  issue  of  March 
9,  were  applied  to  the  practice  of  rebating  to 
advertisers  commissions  paid  by  publishers  to  adver¬ 
tising  agencies.  The  terms  were  substantially  those 
used  by  the  American  Association  of  Advertising 
.\gencies  in  its  analysis  of  the  proposal  made  last 
November  by  the  Association  of  National  Adver¬ 
tisers  that  such  rebating  was  legal  and  even  ethical. 
They  express  the  opinion  that  Editor  &  Publisher 
now  holds  and  has  held  on  rebating  or  splitting  com¬ 
missions  paid  by  publishers  for  advertising  agency 
service  to  publishing  interests. 

The  editorial  has  lieen  interpreted,  to  our  sur¬ 
prise,  as  an  attack  on  the  character  and  integrity  of 
Albert  E.  Haase,  author  of  the  report  on  advertising 
agency  compensation  which  was  endorsed  by  the 
.\.  N.  A.,  and  also  as  representing  a  change  in  the 
editorial  policy  of  this  paper.  Mr.  Haase’s  long  and 
distinguished  service  in  advertising  circles  has  earned 
the  respect  of  all  who  know  him  and  his  work.  His 
opinions  are  also  honored,  but  with  the  limitation 
that  must  attach  to  all  opinion  on  controversial  busi¬ 
ness  topics. 

To  the  A. A. A. A.  committee,  the  evidence  advanced 
by  the  Haase  report  appeared  to  be  “obviously  biased 
ill  favor  of  a  predetermined  conclusion.”  That  is 
also  opinion.  In  reporting  and  commenting  upon  it. 
Editor  &  Publisher  disclaims  any  intention  of  re- 
fiecting  upon  the  motives  of  Mr.  Haase  and  his  col¬ 
leagues,  or  of  implying  that  their  report  was  a  “pre¬ 
tense  of  impartial  truth-seeking.”  We  regret  that 
such  an  implication  can  be  drawn  from  our  comment 
last  week,  and  gladly  withdraw  that  statement. 

We  can  and  do  credit  Mr.  Haase  with  complete 
sincerity  in  his  viewpoint.  We  do  not  accept  the 
contention  that  rebating  is  legal,  ethical,  or  practical, 
and  careful  reading  of  the  Haase  report  will  indicate 
that  the  document  sets  forth  a  strong  case  for  the 
practice  without  expressly  advocating  it.  These 
views  were  made  completely  plain  in  our  issue  of 
Nov.  17,  1934,  when  the  A.  N.  A.  report  was  pub¬ 
lished,  and  no  later  developments  have  altered  them. 


The  fact  is  worth  pondering  that  the  reckless, 
slanderous,  demagogic  political  controversy  now 
raging  is  among  men  who  gained  power  by  buy¬ 
ing  time  on  the  air. 

ON  WITH  THE  DANCE 

EN,  HUGH  S.  JOHNSON,  the  bitterest 
traducer  of  the  American  press  in  our  day, 
enters  the  field  as  a  newspaper  columnist.  It 
is  a  rather  fine  demonstration  of  the  liberality  of 
^he  press,  we  think.  He  says  he  will  not  “pull  his 
punches”  and  if  that  relates  to  newspapers  not  many 
editors  will  object,  as  every  knock  is  a  boost  in  this 
business.  Circulations  for  the  country  are  up  an 
aggregate  of  10  per  cent  since  Gen.  Johnson  started 
to  bark  at  the  press. 

Certain  it  is  that  no  writer  or  speaker  of  the 
present  day  is  possessed  of  such  a  glittering  line  of 
picturesque  language  as  is  the  blustering  former  NRA 
chief.  Father  Coughlin  calls  his  talk  “underslung,” 
and  we  at  times  have  called  it  viciously  abusive  and 
often  ignorant,  but  no  one  will  charge  that  the 
General  ever  bores  anybody  with  stale  metaphors 
or  vague  mumblings.  He  may  be  right,  he  may  be 
wrong,  but  he  is  interesting.  What  he  may  develop 
into  as  an  agitating  propagandist  heaven  alone 
knows.  At  any  rate,  he  takes  a  plunge  in  printer’s 
ink.  The  more  the  merrier. 


The  week’s  finest  editorial  topic  was  supplied 
by  the  will  of  Justice  Holmes,  bequeathing  half 
of  his  fortune  to  Uncle  Sam,  a  grand  old  man’s 
final  rebuke  to  the  unclean  army  that  seeks  only 
to  gyp  the  Government  and  pull  it  down. 


I  A  L 

POST  OFFICE  OUTRAGE 

HAT  is  the  chief  business  of  the  Adminis. 
tration?  Surely,  it  is  to  effect  a  measure 
of  recovery,  to  stabilize  existing  business, 
to  create  employment,  to  stop  the  fearful  flow  of 
relief  cash  from  the  treasury,  to  prevent  wasteful 
and  corrupt  practices  in  business  and  end  throat¬ 
cutting  competition  which  has  as  its  sorriest  victiou 
the  workers  who  must  be  exploited  to  pay  for  busi¬ 
ness  follies. 

This  is  a  part  of  the  Roosevelt  creed.  A  vast 
majority  of  voters  have  seemed  to  accept  it  in  good 
faith.  But  what  sort  of  an  example  is  the  Roos^ 
velt  administration  setting  for  businessmen  through 
the  conduct  of  its  own  immense  business  institution, 
the  largest  communication  service  in  the  country,  tht 
post  office? 

Here  has  been  introduced,  for  the  first  time  hi 
history,  methods  calculated  to  do  a  major  injury  to 
an  established  branch  of  American  industry  and 
create  a  system  of  under-cutting  and  ruinous  com¬ 
petition  threatening  the  prosperity  of  thousands  of 
newspapers.  Our  reference  is  to  the  post  offict 
scheme,  ridiculously  called  “simplified  advertising," 
a  direct  mail  device  which  delivers  to  householderi, 
without  address  and  in  specified  localities,  circular 
matter  which  is  sold  as  a  ‘  substitute”  for  local  new^ 
paper  advertising.  This  business  has  grown  wift 
leaps  and  bounds,  and  Postmaster  Farley  has  tumtd 
a  deaf  ear  to  the  protests  of  newspapers,  mainlj 
those  published  in  the  smaller  cities  and  towns. 

The  principles  involved,  obvious  to  anyone  willinf 
to  see  them,  appear  to  mean  nothing  to  Mr.  Farley. 
All  he  wants  is  to  roll  up  a  “profit”  for  the  post 
office,  and  official  “success,”  doubtful  as  that 
may  be.  It  matters  not  at  all  if  newspapers  are 
crushed  by  such  ruinous  competition,  and  their 
workers  thrown  into  unemployment.  It  is  none  of 
Mr.  Farley’s  concern  if  advertising  circulars  arc  put 
into  competition  with  newspapers  which  sell  at  less 
than  manufacturing  cost  and  contain  news  and 
opinion  on  which  the  Government  and  people  depend 
for  successful  operation  of  the  democracy. 

The  circular  mailing  scheme  is  a  deception  on 
advertisers,  since  newspaper  advertising  is  really 
cTheaper;  it  is  an  imposition  on  the  householder, 
whose  doorstep  is  littered  with  all  manner  of  un¬ 
invited  literature  and  samples;  it  opens  the  flood¬ 
gates  to  the  irresponsible  elements  in  business  that 
can  say  any  old  thing  in  circular  matter,  whereas 
statements  and  claims  in  a  newspaper  are  under 
check;  it  is  unfair  competition  in  that  such  circular 
distribution,  no  matter  how  wasteful,  can  be 
“guaranteed”;  above  all  it  is  blind  to  the  fact  that 
the  newspaper,  which  depends  largely  upon  adver¬ 
tising  for  support,  is  bound  to  suffer  revenue  low 
and  consequent  depletion  of  public  service.  Mr. 
Farley  may  not  comprehend  the  fact,  but  Mr. 
Roosevelt  surely  will  understand  what  tragedy  may 
be  involved  in  curtailed  newspaper  service  at  a  time 
when  the  country  seethes  with  unrest,  doubt,  con¬ 
fusion,  hesitation  and  fear. 

A  final  count  against  unsolicited  mail  matter  lie 
in  the  fact  that  all  kinds  of  sample  merchandi* 
can  be  left  in  mail-boxes,  an  affront  to  the  citizen 
If  you  question  this,  imagine  your  own  feelings  if 
a  sample  medical  product,  such  as  a  cathartic,  were 
to  fall  into  the  hands  of  your  child!  If  illness  or 
death  should  result  from  an  overdose,  who  would 
be  liable?  Not  Mr.  Farley. 

The  “simplified  advertising’’  service  should  bt 
withdrawn  by  the  Post  Office  Department  on  the 
grounds  we  have  named,  and  the  additional  ground 
that  to  force  uninvited  literature  upon  any  citizen 
amounts  to  an  invasion  of  priv'ate  rights.  It  is  every 
man’s  own  business  to  say  what  shall  and  what  shall 
not  be  offered  to  him  through  the  m^ils.  but  no  o« 
can  stop  mail  which  is  merely  addressed  to  a  house 
number. 

It  sometimes  seems  to  us  that  those  who  surround 
Mr.  Roosevelt  have  a  positive  genius  for  embarrass¬ 
ing  his  administration  with  the  newspaper  press.  It 
takes  a  stout  heart,  cool  head,  broad  concept  of 
editorial  responsibility  for  any  editor  and  publisher, 
annoyed,  injured  and  insulted,  to  uphold  the  New 
Deal  and  the  party  that  has  it  in  custody.  Such 
men,  however,  do  control  our  press.  No  matW 
how  greatly  Mr.  Farley  and  others  in  the  adminis¬ 
tration  shall  harass  newspapers,  the  average  edtor 
will  not  strike  back  through  political  antagonism 
to  fall  into  the  hands  of  your  child?  If  illness  or 
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PURELY  PERSONAL 


ICTOR  MURDOCK,  editor,  IVich- 
ita  (Kan.)  Eagle,  was  the  principal 
speaker  at  the  annual  Old  Settlers’  Re- 
March  14,  at  Medicine  Lodge, 

Kan. 

Henry  Doorly,  publisher  of  the 
Otnaha  IV  or  Id-Herald,  and  his  family 
are  spending  their  winter  vacation  in 
tiK  Bahama  Islands. 

James  G.  Stahlman,  executive  director 
of  the  Xashinlle  Banner,  is  on  a  two- 
week  vacation. 

William  C.  Deming,  president  of  the 
Cheyenne  IVyoming  State  Tribune- 
Leader,  left  Slarch  3  by  motor  on  a 
trip  through  the  South,  with  extended 
s-isits  in  Florida  and  Washington,  D.  C. 
He  is  accompanied  by  Bob  White  of 
the  Tribune-Leader  staff.  They  will 
return  to  Cheyenne  early  in  May. 

Percy  Whiteside,  president-publisher, 
Tidare  (Cal.)  Advance-Register  and 
Times,  sailed  March  9,  accompanied  by 
Mrs.  Whiteside,  for  New  York  via 
Panama  Canal. 

Jack  Williams,  editor  and  publisher, 
Waycross  (Ga.)  Journal-Herald  and 
iormer  president,  Georgia  Press  .Asso¬ 
ciation,  has  been  elected  president  of 
the  Dover  Bluff  Club,  a  sportsmen’s 
center  on  the  Georgia  coast. 

T.  0.  Huckle,  publisher,  Cadillac 
(Mkh.)  Evening  News,  with  his  wife 
jnd  son  left  March  10  to  spend  a  month 
in  Florida. 

Opt.  James  M.  Langley,  Concord 
(N.  H.)  Daily  Monitor  publisher,  has 
been  appointed  chairman  of  the  New 
Hampshire  Development  and  Planning 
Board,  a  new  state  department. 

Carles  E.  Dunscomb,  president- 
publisher,  Berkeley  (Cal.)  Gazette, 
sailed  March  9  for  a  vacation  trip  to 
the  Hawaiian  Islands,  accompanied  by 
Mrs.  Dunscomb. 

James  R.  Rhodes,  Newton  (la.) 
Doily  News  publisher,  arid  Mrs.  Rhodes 
have  returned  to  Newton  from  a  two- 
month  winter  vacation  at  Tucson,  Ariz. 
Mr.  Rhodes  last  week  observed  his  25th 
anniversary  as  publisher  of  the  Newton 
Daily  News. 

Walter  Locke,  editor,  Dayton  (O.) 
Doily  News,  is  on  a  motor  trip  to 
Florida,  writing  his  experiences  which 
appear  in  his  special  editorial  column 
i^y. 

E.  L.  Wall,  editor,  Galveston  News, 
jerved  as  lord  high  chancellor  in  the 
I93S  Galveston  Mardi  Gras  coronation 
held  recently. 

H.  Powell  Chapman,  editor,  Roanoke 
TS}-)Times,  addressed  the  Life  Under¬ 
writers’  Association  of  Roanoke  meet¬ 
ing,  March  5,  on  the  value  of  associ- 
>tH»s.  The  body  decided  to  make  use 
of  the  address  in  a  forthcoming  drive 
for  new  members.  Copies  will  be 
printed  and  distributed  in  the  campaign. 
Russell  H.  Hopkins,  formerly  police 
>nd  city  hall  reporter  for  the  Evanston 
(^)  News-Index  and  more  recently 
alitor  of  Sandusky  (O.)  Daily  News, 
has  been  elected  vice-president  of  the 
hnn  publishing  the  Sandusky  News. 
Wendell  Mayes,  editor,  Brotmwood 
(Tex.)  Banner,  hsu  been  elected  presi- 
<lcnt  of  the  Brownwood  (Thamber  of 
Commerce  by  the  board  of  directors,  to 
•occeed  B.  Port  Bludworth. 

IN  THE  BUSINESS  OFFICE 

\UILLIAM  6.  CHANDLER,  gen- 
eral  business  manager  of  the 
Scripps-Howard  Newspapers,  who  has 
^  spending  a  winter  vacation  at 
Palm  Springs,  Cal.,  with  his  wife  and 
liaughter,  left  last  week  for  the  East 
with  stop-overs  in  El  Paso  and  Denver. 

Marion  B.  Sharp,  general  manager, 
lioHsas  City  Journal-Post,  has  returned 
>fom  a  business  trip  to  New  York. 

Frank  Daniels,  treasurer,  Raleigh  (N. 
w  News  &  Observer,  recently  ad- 
cessed  the  Raleigh  Kiwanis  Club  in 
snpport  of  the  proposed  city  manager 
■orm  of  government  for  that  city. 

J*ck  Bailey,  advertising  solicitor  of 


J.  R.  Knowland  and  Sons  Active 

In  National  and  State  Politics 

PARTICIPATION  in  governmental 


and  civic  affairs,  as  well  as  daily 
newspaper  production,  provides  an  ac¬ 
tive  program  for  Joseph  R.  Knowland, 
publisher  of  the  Oakland  (Cal.) 
Tribune,  and  his  two  sons  who  are 
associated  with  him  as  assistant  pub¬ 
lishers. 

_ Mr.  Knowland, 

who  is  a  director 
of  the  Associated 
Press,  was  a 
member  of  Con¬ 
gress  from  1904 
to  1915.  Prior 
to  that  time  he 
served  four  years 
in  the  Assembly 
and  two  years 
in  the  Senate  of 
the  California 
legislature.  H  e 
has  been  a  dele¬ 
gate  from  Cali¬ 
fornia  to  the  last 
three  Republican  national  conventions. 
He  is  a  member  of  the  California  State 
Park  Commission. 

In  addition  to  his  political  activities. 
Mr.  Knowland  has  taken  an  active  part 
in  civic  work  of  his  community  and 
state.  He  is  president  of  the  California 
State  Chamber  of  Commerce  and  a 
director  and  former  president  of  the 
Oakland  Chamber  of  Commerce.  He 
is  a  director  and  former  president  of 
the  Oakland  Community  Chest,  and  a 
director  and  former  president  of  the 
Athens  Athletic  Club. 

Both  of  his  sons  are  actively  engaged 
with  him  in  publication  of  the  Oakland 
Tribune.  One  of  them,  J.  R.  Know- 
land,  Jr.,  has  devoted  his  activities  out¬ 
side  of  the  newspaper  to  civic  work. 
He  served  as  director  and  president  of 
the  Oaldand  Junior  Chamber  of  Com¬ 
merce  and  at  present  is  vice-president 


of  the  United  States  Junior  Chamber 
of  Commerce,  representing  California, 
Arizona  and  Nevada.  The  other  son, 
William  F.  Knowland,  has  actively 
entered  the  political  life  of  Cali¬ 
fornia. 

He  served  one  term  as  a  member  of 
the  State  Assembly  and  last  November 
was  elected  to  a  four-year  term  in  the 


Joseph  R.  Knowland 


J.  R.  Knowland,  Jk.  \Vm.  Knowi.and 

State  Senate  from  Alameda  county. 

He  served  one  term  as  a  member  of 
State  Central  Committee.  He  also  is  a 
former  director  of  the  Oakland  Junior 
Chamber  of  Commerce  and  is  president 
of  the  Alameda  County  Tuberculosis 
Association. 

J.  R.  Knowland,  Jr.,  is  president  and 
William  F.  Knowland  is  vice-president 
of  the  company  which  operates  Radio 
Station  KLK,  located  in  the  Tribune 
building. 

Both  are  graduates  of  the  University 
of  California. 

For  recreation,  Joseph  R.  Knowland 
rides  horses  and  cultivates  a  cactus 
garden  at  a  96-acre  ranch  he  owns  26 
miles  out  of  Oakland.  He  is  also  an 
ardent  duck  hunting  fan.  J.  R.  Know- 
land,  Jr.,  is  a  golf  and  ski  addict  and 
William  Knowland  finds  relaxation  in 
trout  and  bass  fishing. 


the  Nashville  Tennessean,  and  Mrs. 
Bailey  have  returned  from  their  honey- 
mo<m. 

A.  J.  Oswalt,  for  10  years  business 
manager  of  the  Clarksdale  (Miss.) 
Daily  Register,  has  joined  the  Clarks¬ 
dale  Daily  News,  also  as  business  man¬ 
ager.  The  change  was  effective  March 
4. 

A.  L.  Fish,  manager.  Salt  Lake  Tele¬ 
gram,  has  been  selected  chairman  of  the 
May  health  and  safety  activities  of  the 
Salt  Lake  City  Boy  Scouts. 

P.  H.  Wire,  general  manager.  East 
St.  Louis  (Ill.)  Journal,  has  been  elec¬ 
ted  to  the  East  St.  Louis  Chamber  of 
Commerce  board  of  directors. 

JcMin  K.  Koepf,  who  has  been  assis¬ 
tant  promotion  manager  and  later  sec¬ 
retary  to  the  editor  of  the  Cincinnati 
Post,  has  been  made  promotion  manage 


of  the  paper,  succeeding  Robert  E.  Segal, 
who  became  assistant  publisher  of  the 
Chillicothe  (O.)  Scioto  Gazette. 

Paul  Christian,  of  Richmond,  has 
joined  the  Washington  Post  as  assistant 
to  Eugene  McLean,  general  manager. 
During  the  past  year  he  has  been 
partner  in  the  Christian  Company,  Rich¬ 
mond. 

Charles  D.  Allis,  of  the  Little  Rock 
(Ark.)  Gazette  circulation  department 
became  circulation  manager  of  the 
Logansport  (Ind.)  Press,  March  10. 

B.  K.  Beauge,  who  resigned  as  man¬ 
ager  of  radio  station  WHIS,  owned  by 
the  Bluefield  (W.  Va.)  Daily  Tele¬ 
graph  and  Sunset  News,  has  been  ap 
minted  business  manager  of  the  Tri- 
District  News,  a  weekly  published  at 
Northfork,  W.  Va. 

(Continued  on  next  page) 


FRANK  R.  KENT 

of  the  Baltimore  Sun 

IS  NOW  IN  NEARLY  100  PAPERS 

His  column  is  popular  because  it 
is  the  BEST  column  of  comment 
coming  out  of  Washington 

The  McNaught  Syndicate,  Inc. 

TIMES  BUILDING  CHARLES  V.  McADAM 
NEW  YORK,  N.  Y.  Pmident 


V.  V.  Mcmrr 


I  OGEEGOSH!\ 
/I'VE  GONE 
AND  WON  \ 

ANOTHER 


THIS  time  in 
Waterloo,  la. 


Waterloo,  la.,  Daily 
Courier  recently  asked  its  readers 
to  tell  it  which  of  its  comics  they 
liked  best. 

Jackson  McCoy,  general  manager 
of  the  Courier,  has  just  disclosed 
the  results  of  the  poll. 

It  showed  that  among  the  first 
four  favorites  ELLA  CINDERS, 
by  Bill  Conselman  and  Charlie 
Plumb,  was  mentioned  more  often 
than  any  other  comic. 

And  by  a  wide  margin.  The  next- 
best  liked  feature  trailed  by  several 
hundreds  of  votes. 

E’RE  naturally  pleased  to 
learn  of  Ella’s  latest  victory.  But 
not  surprised. 

Because  ELLA  CINDERS  has  a 
habit  of  winning  popularity — over¬ 
whelming  popularity — ^no  matter 
where  it’s  published. 

Make  that  popularity  work  for  the 
greater  popularity  of  your  news¬ 
paper.  Publish  ELLA  CINDERS. 
Write  today  for  samples  and  for 
terms,  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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(Continued  from  page  25) 


Ralph  C.  Mulder,  formerly  of  the 
Columbia  (S.  C.)  Record  circulation 
department  has  been  named  city  circu¬ 
lator  of  the  Xasliz'ille  Banner  succeed¬ 
ing  A.  S.  Daniel,  who  resigned  to  join 
the  Atlanta  Journal. 

Grayton  Hurd,  formerly  in  advertis¬ 
ing  department  of  The  Emporium,  San 
Francisco  Department  Store,  has  been 
named  advertising  manager  of  the 
Morysz-ille  (Cal.)  Appeal-Democrat. 

Paul  Carruthers,  advertising  solicitor. 
Circlrrille  (O.)  Herald,  has  joined  the 
Dtnrr  Daily  Reporter  and  Thomas 
Douds  of  the  Reporter  has  gone  to  the 
Circleville  Herald. 

Richard  Bowen,  formerly  of  the 
G.rand  Rapids  Credit  Managers  Associa¬ 
tion  has  joined  the  Gratid  Rapids 
(.Mich.)  Herald,  as  credit  manager. 

W.  Lauver,  of  the  Philadelphia 
J>aily  News  was  elected  a  director  of 
the  Poor  Richard  Players  group  at 
the  annual  meeting,  March  4. 

Henry  P.  Thompson,  of  the  advertis¬ 
ing  staff.  Salt  Lake  Tribune  and  Tcle- 
iinnii.  and  Mrs.  Thompson  are  the 
parents  of  a  daughter. 

\V.  J.  Foster,  advertising  manager, 
Marshall  { Mich.)  liz'ening  Chronicle, 
ha>  l)cen  re-elected  to  serve  on  the 
spring  and  summer  sports  committee  of 
the  Junior  Chamber  of  Commerce. 

J.  C.  Hedient,  business  manager,  Al- 
iUon  (Mich.)  Erening  Recorder,  and 
Lloyd  F.  Kusch,  of  the  daily’s  editorial 


staff,  have  been  named  to  serve  on 

committees  of  the  newly-organized  Al-  FOLKS  WORTH  KNOWING 

bion  .\ssociation  of  Commerce.  _ _ _ _ 

Harvey  Huff,  advertising  man-  US  PASQUARELLA,  flying  photo- 
ager,  celebrated  his  16th  anniversary  VJ  grapher  of  the  Philadelphia  Eve- 
with  the  Seiv  Brunszvick  (N.  J.)  Home  ning  Ledger,  will  soon  be  a  pilot  in  his 


GUS  PASQUARELLA,  flying  photo¬ 
grapher  of  the  Philadelphia  Eve- 


Xczi’S  and  Sunday  Times  last  week. 

diaries  1£.  Foster,  of  the  advertising 
department.  Concord  (N.  H.)  Monitor- 
Patriot,  has  resigned  to  become  sales¬ 
man  for  the  Hubert  Coal  company  of 
that  city. 

Clinton  Van  Xoty,  purchasing  agent 
of  the  Duplex  Printing  Press  Co., 
Battle  Creek,  Mich.,  was  one  of  a  class 
of  five  candidates  initiated  into  the 
Battle  Creek  Lions  club,  March  5. 


IN  THE  EDITORIAL  ROOMS 

Dick  smith,  managing  editor, 
Kansas  City  Journal-Post,  was 
made  an  honorary  life  member  of  Ku 


GuS  PASQUARELLA 


own  right.  This 
spring  Mr.  Pas- 
quar  e  1 1  a  ,  who 
needs  only  eight 
hours  more  sole 
flying  for  the  re¬ 
quire  50  hours, 
expects  to  take 
the  examinatior 
for  a  private  li¬ 
cense. 

Mr.  Pasquarel- 
la,  a  member  of 
the  Ledger’s 
photographic  staff 
for  14  years,  has 
covered  severa’ 


Beta  .Mplia,  a  newspaper  carrier's  fra-  inqiortant  assignments  and  a  number  of 
ternity,  at  a  meeting  last  week  of  the  others  from  the  air  since  be  became  m- 


Kansas  City  chapter  of  the  organization,  terested  in  flying  in  December,  1933. 


Charles  T.  Lucey,  editorial  writer,  During  the  Akron  disaster  he  flew 


Toledo  Sews-Bcc,  and  Mrs.  Lucey  arc  nine  hours  with  the  Coast  Guard  in  a 
parents  of  a  son.  born  last  week  in  plane  from  the  Cape  May  station,  using 


Mercy  hospital,  Toledo.  The  Lucey s  a  home-made  aerial  camera  with  re- 


liave  another  son  and  a  daughter.  markable  results.  A  year  ago  he  flew 

Dwight  Leveritt,  sports  editor.  Gal-  Paulsboro.  N  J  in  a  30  below  zero 
veston  Tribune,  and  Mrs.  Leveritt  arc  temperature  aloft  to  get  aerial  shots  of 
parents  of  a  daughter,  Dorothy  Sue.  destroyed  most  of  the  town 

■  ,  .  T  f-.  r  •  /,,  ,  and  while  returning  picked  up  several 

E.  Lansing  Ray,  Jr.,  St.  Louts  Globe-  ^^st  ships  caught  in  Dela- 

Democrat  reporter,  has  ^en  transferred 


from  Jefferson  City  to  Bradenton,  Fla., 
to  report  training  activities  of  the  St. 


ware  Kiver  ice  noes  in  years. 

When  the  Mono  Castle  was  burning 
off  .\sburv  Park  last  fall  Mr.  Pas- 


Louis  Cardinals.  Martin  J  Haley  is  Karelia  and  his  instructor,  undaunted 
the  newspapers  re^rter  at  West  Palm  a  blinding  nor’easter  and  a  next  to 
Beach,  where  the  St.  Louis  Americans 


EDITOR  &  PUBLISHER 

Including 

Fourth  Estate 
Newspaperdom  Journalist 


are  training. 

Robert  P.  Vanderpocl,  Chicago  Am¬ 
erican  financial  editor,  recently  ad- 


notliing  ceiling,  flew  until  they  were 
grounded  at  Hightstown,  N.  J.  Twenty 
minutes  later  Pasquarella  announced 
“we  gotta  get  pictures”  and  they  took 


dressed  the  luncheon  meeting  of  the  „flf  in  the  rain,  “hedge-hopping”  trees 
1*o(k1  Products  Club  of  Chicago  on  until  they  sighted  the  burning  hulk. 


■‘The  Current  Monetary  Situation.” 


Mr.  Pasquarella’s  camera  is  a  special 
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Everett  M.  Boyd,  telegraph  editor,  one  built  for  football  long  shots  and 
Cincinnati  Enquirer  and  Mrs.  Boyd  are  adapted  later  for  j-crial  use  by  him. 


parents  of  a  daughter,  born  recently. 


Dwight  L.  Bicknell,  financial  editor.  switched  from  the  Knickerbocker 

neinmti  Enquirer  and  Mrs.  Bicknell  ^  ‘he  former  as  re- 

.  .U _ - _ 1. _ _  T _ write. 


Cincinnati  Enquirer  and  Mrs.  Bicknell 
are  the  parents  of  a  son,  bom  at  Lex¬ 
ington,  Feb.  25. 

J.  E.  “Dinty”  Doyle,  radio  editor  of 


Don  J.  Kirkley,  Texas  and  Wash¬ 
ington  newspaperman,  for  more  than  a 
year  coordinator  and  press  officer  for 


*1,^  J  /  \  'vai  cwiuiiidiui  auu  uiiicci  lur 

to  ‘he  Petroleum  Administration,  has  re- 

on  leave  to  visit  Eastern  cities,  is  con-  •  ,  .  _  j 

tributing  a  series  to  his  paper  written  f  ‘  °  r  ' 

\T ■  .-K  n  1  1  HlSJ^RZlllC  WOTlC  111  tllC  C^Rpltcll.  Ifl  ROdl' 


from  the  New  York  radio  studios  called  |^3K3zine  .  ,  l--  i 

“RphinH  the  Mike  ”  serving  daily  newspapers,  Kirk- 

will  be  Washington  correspondent 
Franas  C.  Clark,  motion  picture  iforld  Petroleum  and  Petroleum 


Ixmdon  Office;  e/o  The  Caxton  Masazine,  Uraml 
BuildinKi.  TrataUar  Sq.,  W.  C.  2.  .\llan  Mela- 
fana,  Manazer.  Paris,  France,  Office ;  7  6  rue  det  Petit$ 
Champt.  Sydney  R.  Clarke,  Hanagtr.  Paris  Editor; 
Oeorge  LenEClaan,  9  Rue  Jules  Dutnien.  Tokjo 
Correspondent.  Clarence  A.  Daviei,  c/o  Japan  Adrer- 
tiser.  Washincton  Correrpomient;  General  Press 
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Hobart  Bout.,  Los  Angeles.  Advertising;  Fenger- 
Hsll  Co..  Ltd..  San  Franclico,  tSS  Montgomery 
Street;  Loa  Aiigalei,  ItSl  B.  Rroodioap;  Seattle. 

lOdJ  Second  .Arenae. _ _ 
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and  marketing  data  on  1,4(1  nesrspaper  markata 
third  Saturday  In  Novombor — 

Size  of  typo  page  IH  z  12  Inehea — 161  zgate  linet 
(12H  tma)  on  four  eolumni — total  of  672  agate 
linet  to  the  page— 
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I  IUdmi  rn  5  I  IS  I  20  I  52  I 

Siae  Agate  I  Tbne  TlmM  Tlmea  Times  Tlmee 


critic,  Topeka  Daily  Capital,  was  ad¬ 
mitted  to  the  practice  of  law  in  Kansas 
after  the  February  semi-annual  exam¬ 
ination,  and  has  become  associated  with 
the  law  firm  of  Doran,  Kline,  Colmcry. 
and  Cosgrove,  in  Topeka.  He  continues 


World. 

Bill  Kent,  formerly  of  the  Lawrence 
( Kan.)  Journal-World  staff,  has  joined 
the  Daily  Oklahoman,  Oklahoma  City. 
Edward  (Eddie)  C.  Sykes,  who 


with  the  Capital  as  motion  picture  critic  •'Started  as  a  reporter  in  Pittsburgh  50 
and  editor  of  the  Sunday  church  page,  years  ago,  long  a  reporter  on  the  Sun- 


Clark  attended  Washburn  law  school  in  ^  clegraph,  has  started  a  new  column  in 


Topeka  three  years  and  a  half  while  paper  called  “I  Remember.”  His 
handling  a  full  time  job  with  the  morn-  comment  and  recollections  are  all  of 


ing  paper. 

R.  P.  Mathews,  farm  editor,  Tulsa 


local  flavor. 

Norman  Gage,  formerly  director 


(Okla.)  World,  was  named  agricultural  publicity,  Pennsylvania  State  Depart- 
committee  chairman  for  the  Tulsa  "jent  of  Revenue  at  Harrisburg,  has  re- 


Chamber  of  Commerce  March  4  to  sue 
ceed  C.  D.  Thomas. 


resigned  recently  to  join  the  Oklahoma 
City  Daily  Oklahoman  as  southwest 
state  correspondent.  He  will  specialize 
in  page  feature  stories. 

Sam  Dawson,  telegraph  editor,  Tuc- 


1  Page  072  S2S0  0225  $200  $190  $108  son  (Ariz.)  Daily  Cithen,  has  joined  9uet  of  the  United  High  ^hool  Press 
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the  Phoenix  Gazette  news  staff. 
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postmaster  of  that  city  by  President 
Roosevelt.  Leake  is  the  son  of  the  late 


Leake,  president  and  editor  of  the  fall. 


Democrat. 


joined  the  Richmond  News-Leader  r>f  the  Associated  Press  March  1,  re¬ 


sports  department. 


rxeember  31,  1934 .  9,651 

"  1933  8,625 

“  1932  9.337 

“  1931 .  10,116 

“  1930 .  10,403 

"  1929 .  10,180 

"  1928  8,967 


I 


f 


Dr.  Irving  S.  Cwi.rl 


This  Tip-Top 

HEALTH 

COLUMN 

received 

42,577 

letters  from  readers 
last  year! 


signed  to  write  a  column  on  state 
politics,  whi:h  is  being  distributed  by 


E.  E.  “Bob”  Kniseley,  former  news  ‘tie  Pennsylvania  Newspaper  Publishers 
editor,  Anadarko  (Okla.)  Daily  News,  '  ^^'’eiation^ _ 


PRESS  ASSOCIATION  NOTES 

Barry  FARIS,  vice-president  and 
editor  of  International  News  Ser¬ 
vice,  will  address  the  ninth  annual  ban- 


DuRING  1934,"How  to  Kee[ 
Well”,  the  Chicago  Tribune-Nen 
York  N«-ws  Syndicale’-s  tip-tO[ 
health  column  by  Dr.  Irving  S 
Cutter,  was  the  recipient  of  i 
reader  response  indicating  there 
gard  in  which  this  feature  is  held 


Dr.  Cutter  is  Dean  of  the  School 
of  Medicine,  Norlhwestern  Lni- 
versity,  and  nationally  known  in 
the  field  of  medical  ediicalioo 
His  simple  prose  style,  his  re¬ 
spect  for  facts,  his  sound  opinion- 
and  his  reviews  of  the  most  mod 
ern  thought  on  health  subject- 
are  reasons  why  "How  to  Kecj' 
Well”  attracts  and  keeps  readers. 


of  Virginia  in  the  Pritchard  Hotel, 


Ed.  I.  Leake,  of  the  staff.  Woodland 
(Cal.)  has  ton  appoint^ 


Give  your  readers  the  man  who 
serves  more  people  than  an' 
other  doctor  in  the  world!  Dr 
Cutter’s  "How  to  Keep  W  ell”>*il 
prove  to  be  one  of  the  most  vai 
uable  items  in  your  feature  struc 
ture.  Book  it — for  both  daily  anc 
Sunday  release.  Phone,  write  c: 
wire  for  proofs  and  prices. 


I 


William  A.  Weekes,  Associated  Press 


Ed.  E.  Leake,  outstanding  California  sports  writer  in  the  Chicagu  bureau, 
publisher,  and  the  brother  of  Paul  R.  fractured  his  left  arm  recently  in  a 


Jack  Lefler,  for  the  past  seven  years 


John  Oliver,  recently  of  the  Roanoke  *  tiwmber  of  the  Phoenix  Gazette  news 
(\’a.)  World-Nczvs  sports  desk,  has  staff,  became  night  Arizona  manager 


placing  Richard  Hansen,  who  was 


Chicago  TRIBUNE 

NEW  YORK  NEW! 
SYNOICATE,  INC 


Eric  Liljeholm  and  Thomas  Mahar  fansferred  to  the  San  Francisco  bureau, 
have  been  transferred  from  the  Albany  Tom  Yarbrough,  formerly  with  the 
Ez'cning  News  to  the  Knickerbocker  Oklahoma  City  Times,  is  now  with  the 
Press  editorial  department.  In  turn,  (Oklahoma  City  bureau  of  the  Asso- 
Oiarles  Moonev  and  .\rthur  Valec  have  ciated  Press. 


ARTHUR  W.  CRAWFORD 

General  Manager 

News  Bldg.,  220  East  42n(l  St.,  NewYon 
Murray  Hill  2-1234 


i 


Editor  &  Publisher  for  March  16,  1935 
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HOE  READJUSTMENT  PLAN 
SUBMITTED  TO  CREDITORS 

(Continued  from  page  8) 


Governor  Attacks  ^^Heartless^^  Editorial; 
Meaning  Distorted^  E.  K.  Gaylord  Replies 


the  principal  is  extended  10  years  to 
Oct.  1,  1944.  Holders  of  unpaid  inter¬ 
est  coupons  will  receive  in  exchange 
for  the  coupons  new  preferred  stock 
of  the  company,  par  value  $21,  at  the 
rate  of  one  share  for  each  $21  face 
value  of  the  coupons.  Notes  held  in 
the  treasury  are  to  be  cancelled  upon 
consummation  of  the  plan. 

Interest  will  be  paid  at  7  per  cent 
on  the  new  notes  through  Sept.  30,  1937, 
to  the  extent  that  consolidated  net 
earnings  may  permit  after  payment 
of  all  unpaid  and  accumulated  inter¬ 
est  on  the  bonds  during  those  years. 
.411  deficiency  in  interest  payments  on 
the  notes  and  new  notes  must  be  paid 
prior  to  payment  of  any  dividends  or 
silking  fund  payments  on  any  stock. 
.4fter  April  1,  1938,  interest  at  5  per 
cent  on  these  notes  becomes  a  fixed 
charge  on  all  outstanding  notes,  whether 
tamed  or  not,  with  additional  interest 
up  to  2  per  cent  if  earnings  permit 
alter  prior  charges. 

Holders  of  general  claims  against 
the  company,  totalling  $116,462.74  of 
which  the  company  admits  $49,843.89 
and  disputes  the  remainder,  are  placed 
in  two  classes.  Those  whose  claims 
are  for  more  than  $100  are  to  receive 
new  notes  to  an  equivalent  amount  of 
their  claim,  and  claims  of  less  than 
$100  are  to  be  paid  in  cash  within  three 
months  after  consummation  of  the  plan. 

Detailed  regulations  are  stated  for 
the  issue  of  the  new  prior  preferred 
stock,  the  new  notes,  and  the  new  pre¬ 
ferred  stock,  with  provisions  for  ad¬ 
ministration  and  redemption  of  each 
class. 

Until  Oct.  1,  1937,  and  thereafter 
until  full  interest  at  the  rate  of  6j4 
per  cent  shall  have  been  paid  on  the 
bonds  for  the  period  Oct.  1,  1934  to 
Sept.  30,  1937,  holders  of  prior  pre¬ 
ferred  stock  exchanged  for  unpaid  cou¬ 
pons  will  be  entitled  to  elect  six  direc¬ 
tors  of  a  board  of  11,  and  the  holders 
of  the  96,000  shares  of  Class  A  stcKk 
will  be  entitled  to  elect  five  directors 
during  the  same  period.  Thereafter 
and  until  all  arrearages  of  dividends 
on  the  Class  A  stock  shall  have  been 
paid,  the  Class  A  stockholders  will  be 
entitled  to  elect  nine  directors  and  the 
common  stockholders  two.  Holders  of 
new  preferred  stock  issued  in  exchange 
for  unpaid  interest  coupons  on  the  7 
per  cent  notes  will  have  no  vote  in 
the  election  of  directors.  After  all 
arrearages  in  dividends  on  the  Class 
.\  stock  have  been  paid,  common  stock¬ 
holders  will  be  accorded  greater  voting 
rights. 

With  respect  to  the  board  of  direc¬ 
tors  for  1935  and  until  the  annual  meet¬ 
ing  of  stockholders  in  1935,  the  plan 
provides  that  if  certain  committees 
and  groups  mutually  agree  upon  11 
dirKtors  to  act  as  a  board  for  that 
period  and  the  court  approves  their 
choice,  these  directors  shall  constitute 
the  board  of  directors  for  this  period 
and  the  annual  meeting  scheduled  for 
April,  1935,  will  not  be  held. 


IN  a  radio  address  attacking  with  spirit 
the  Oklahoma  legislature  for  failure 
to  enact  relief  and  recovery  measures 
during  the  nine  weeks  of  its  biennial 
session.  Gov.  E.  \V.  Marland  last  week 
assailed  predatory  interests  for  lobbying 
and  also  described  the  press  as  apathe¬ 
tic,  singling  out  E.  K.  Gaylord,  president 
of  the  Southern  Newspaper  Publishers’ 
Association  and  his  newspapers,  the 
Oklahoma  City  Daily  Oklahoman  and 
Times. 

Mr.  Gaylord,  in  a  statement  to  Editor 
&  PuBLisuER,  said  he  never  answers 
“mudslinging”  attacks  of  politicians  and 
declared  a  sentence  quoted  by  the  gov¬ 
ernor  from  an  editorial  had  been  used 
in  a  way  to  distort  its  meaning. 

The  governor’s  address,  which  was 
delivered  March  8,  contained  the  fol¬ 
lowing  : 

“They  (the  predatory  interests) 
would  deny  men  who  want  to  work  to 
support  their  families  the  opportunity 
to  work  in  public  improvements 
because  they  would  be  required  to  pay 
some  part  of  their  ill-gotten  gains  in 
taxes. 

"They  would  even  deny  the  aged  and 
infirm  a  small  share  of  the  fruits  of 


FOX  WITH  SUNDAY  AMERICAN 


their  labors  of  previous  years.  Listen 
to  this  short  editorial  from  the  Daily 
Oklahoman,  published  by  the  rich  E.  K. 
Gaylord.  I  quote : 

“  Tt  is  a  generous  government  that 
pensions  its  citizens  for  living  to  be 
sixty-five  who  would  have  served 
society  better  by  passing  out  at  an 
earlier  age.’ 

“Of  all  the  heartless,  ignoble  thoughts 
of  a  rich  man — that  is  the  worst.  The 
man  who  is  rich  only  because  these 
people  in  their  prime  did  work  and 
build  a  great  state  and  permit  him,  by 
their  laws  to  become  rich  and  prosper¬ 
ous. 

“My  fellow  citizens,  the  Daily  Okla¬ 
homan  and  Times,  published  by  a  for¬ 
eign  corporation  to  escape  our  laws, 
play  a  considerable  part  in  molding  the 
opinions  of  your  representatives  in  the 
legislature,  and  deterring  them  from 
passing  the  tax  laws  necessary  to  meet 
the  needs  of  suffering  humanity.’’ 

Mr.  Gaylord’s  statement  said; 

“Answering  your  telegram  inquiring 
about  the  radio  address  of  Governor 
Marland  in  which  he  attacked  the  Ok¬ 
lahoman  and  the  Oklahoma  City  Times 
and  myself  personally,  I  wish  to  say 


that  I  have  always  made  it  a  rule  not 
to  answer  the  mudslinging  attacks  of 
politicians  regardless  of  how  vicious 
and  unwarranted  they  may  be.  We  have 
opposed  on  the  grounds  of  economy 
Governor  Marland’s  program  which  in¬ 
volves  more  than  doubling  the  costs  of 
state  government  which  is  already  twice 
as  great  as  the  cost  of  state  government 
in  Kansas.  We  have  opposed  the  mak¬ 
ing  of  huge  appropriations  for  the  buy¬ 
ing  of  land  and  erection  of  subsistence 
homesteads  and  the  establishment  of 
old  age  pensions  before  any  provisions 
have  been  made  for  the  raising  of  the 
money  and  before  the  federal  govern¬ 
ment  has  acted  on  similar  pending  legis¬ 
lation. 

“Governor  Marland  quoted  correctly 
from  an  Oklahoman  editorial  but  utterly 
distorted  its  meaning.  The  editorial 
had  reference  to  the  fact  that  his  pen¬ 
sion  plan  would  provide  pensions  for 
outlaws,  criminals  and  enemies  of  soci¬ 
ety  such  as  Pretty  Boy  Floyd,  Machine 
Gun  Kelly  and  all  the  vicious  element 
who  would  have  served  society  better 
if  they  had  never  been  born,  or  if  they 
had  never  reached  the  pension  age.  We 
have  repeatedly  endorsed  the  idea  of  a 
sound  and  discriminatory  plan  for  tak¬ 
ing  care  of  the  aged  and  Governor  Mar¬ 
land  was  well  aware  of  that  fact.’' 


Return*  to  Henrst  Organixntion  in 
Newly  Createii  Poat 

Chester  B.  Fox  has  returned  to  the 
Hearst  organization  as  the  advertising 
nanager  of  the  New  York  Sunday 
American,  which  is  a  new  post  created 
in  that  organization. 

Mr.  Fox  was  for  a  number  of  years 
advertising  director  of  the  New  York 
Evening  Journal  and  has  had  11  years’ 
«I»rience  in  the  Hearst  organization  in 
Wous  executive  capacities.  Previously 
ne  was  for  three  years  in  executive  ca¬ 
lcifies  with  the  Munsey  org^ization, 
having  there  as  local  advertising  direc¬ 
tor  of  the  New  York  Herald.  He  also 
lad  been  with  the  Brooklyn  Eagle. 

QUEBEC  WEEKLY  APPEARS 

The  Quebec  (P.  Q.)  News,  English 
^kly  tabloid  appeared  recently.  Frank 
Thompson  is  publisher. 


Say,  Mr.  Editor — and  You, 

Mr.  Circulation  Manager — 

What  About  Those  5,000,000  Racing  Fans? 

Aren*t  They  Worth  Getting  and  Keeping? 


Here’s  A  Challenge 


Let  Your  Readers 

Select  Their  Feature 

Assign  a  man  from  your 
Sports  staff  or  Circulation 
Department  to  show  our 
broadside  on  THE  HORSE- 
SCOPE  to  any  25  sports 
fans,  and  ask  them  if  they 
honestly  would  like  to  see 
this  in  their  newspaper 
every  day. 

If  you  agree  to  feature 
THE  HORSE-SCOPE  on 
the  strength  of  the  impar¬ 
tial  survey,  then — 

Wire  us  right  NOW, 

(collect)  for  terms. 

We  already  KNOW  what 
your  reporter  will  say. 

This  unique,  intriguing, 
new  feature  will  do  the  job 
for  you  —  IT  MAKES 
HORSE  SENSE! 

Here  is  a  Smash  Hit  that 
has  taken  the  sports  world 
by  storm. 

In  fairness  to  yourself  Copyright.  1935. 
and  your  newspaper,  you  Tr»de  murk  registered.  All 

.  /f  1  .  * .  domestic  and  foreign  rights 

C&nnot  3.lTOrQ  to  p3.ss  it  up*  reserved.  Reproduction  or 
Now  is  the  time  to  act.  infringement  will  be  prose- 

cuted. 

.  41,  t  W’  Directions:  Select  any  letter  anywhere  in  the  HORSE-SCOPE  and  count  every  sixth  letter 

onoot  US  tnat  Vrtre  going  around  the  track  in  a  clock-wise  fashion  until  you  have  completed  a  circuit  Write 

for  Terms  them  on  a  sheet  of  paper  in  a  horizontal  line  and  you  will  find  they  make  a  message. 

*'  Sometimes  a  word  will  be  divided,  part  at  the  beginning  and  part  at  the  end  of  the 

message.  In  that  case  simply  combine  the  word  to  round  out  the  message. 

GOODIE  PUBLISHING  CO.  70  pine  street,  new  YORK  city 
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Editor  &  Publisher  for  March  16,  1935 


Circulation 


CHILD  RESPONSE  HEAVY 


STUDY  YOUR  PAPERS, 
NEWELL  ADVISES 


laternational  President,  At  Inland 
Meeting,  Lists  Qualifications  for 
Conduct  of  Circulation  Depart¬ 
ments — Progress  Being  Made 


Qualifications  of  present-day  news¬ 
paper  circulation  managers  and  their  re¬ 
lation  to  papers  they  serve,  were  out¬ 
lined  by  Frank  S.  Newell,  Toledo 
Blade,  president  of  the  International 
Circulation  Managers’  Association,  in 
a  paper  recently  prepared  for  presen¬ 
tation  at  the  Inland  Daily  Press  Assoc¬ 
iation  convention  in  Chicago. 

Mr.  Newell  stressed  importance  of 
the  circulation  manager,  in  part,  as 
follows : 

“He,  as  the  others,  has  an  important 
part  in  the  manufacture  of  the  new’s- 
paper,  and  must,  of  necessity,  have  the 
complete  confidence  of  not  only  these 
executives,  but  of  the  owner  of  the 
paper. 

“He  also  must  be  interested  in  his 
profession,  in  his  newspaper  and  have 
extreme  loyalty  to  his  associates  and 
the  owner;  and,  with  the  other  execu¬ 
tives,  be  responsible  for  the  profitable 
operation  of  the  paper. 

“The  type  of  circulation  manager  em¬ 
ployed  on  newspapers  today  and  the 
methods  by  which  he  operates  is  the 
outcome  of  a  very  slow  but  gradual 
change  for  the  better,  over  a  period  of 
many  years. 

“The  circulation  manager  of  a  news¬ 
paper  today  need  not  come  from  the 
ranks  of  the  carrier  or  newspaper  boys 
— although,  it  is  fine  if  he  can  be  devel¬ 
op^  and  promoted  in  this  way.  Many 
efficient  circulation  managers  have  been 
trained  in  other  fields,  migrating  to 
the  newspapers  and  are  producing  splen¬ 
did  results. 

“It  is  his  duty  to  produce  circulation 
of  such  quantity  and  quality  that  it 
will,  in  turn,  produce  the  best  possible 
results  for  the  advertiser.  He  will 
select  the  proper  localities  from  which 
to  secure  new  readers  to  whom  his 
paper  will  app^l  and  who  will  respond 
to  the  advertising.  He  will  build  a 
sales  force  of  intelligent,  courteous 
newspaper  boys,  dealers  and  carriers  all 
of  the  proper  age  and  working  the  re¬ 
quired  number  of  hours  to  give  the 
subscribers  prompt,  regular  and  effici¬ 
ent  service.  He  will  have  an  office 
and  field  force  of  employes  properly 
trained  to  efficiently  carry  on  under 
all  the  varying  worldr^  conditions 
found  on  newspapers. 

“He  must  be  alert  and  use  con¬ 
structive  and  productive  promotion 
methods  to  bring  new  readers  to  his 
paper.  Studying  his  paper  carefully 
eadi  day,  analyzing  its  contents, 
carefully  noting  reasons  given  his  sales 
force  by  prospects  for  not  becoming 
regular  readers  and  those  given  by 
readers  for  stopping  the  paper,  are 
essentially  part  of  his  work.  Then, 
in  meetings  with  the  other  executives, 
he  can  pass  on  this  information  for  any 
corrective  measures  decided  upon. 
Alx)ve  all,  he  must  run  his  department 
with  the  same  business  like  methods  as 
other  departments  and  with  the  same 
consideration  of  expenses  and  revenue. 

“The  relations  of  the  circulation 
manager  to  newspapers  are  comparable 
to  those  of  a  ^es  manager  to  any 
r^ufactured  product.  After  all.  a 
circulation  manager  is  a  sales  manager 
of  a  product,  sold  by  a  tremendous 
volume  in  highly  competitive  fields.” 


“Junior  Journalism”  Feature  Popular 

with  Young  Evanston  Readers 

An  interesting  type  of  juvenile  feature 
page,  composed  mainly  of  creative  work 
of  children  six  to  16  years  old,  is  ap¬ 
pearing  every  Monday  in  Evanston 
111.)  Sews- Index.  Started  two  years 
ago  under  the  title  “Junior  Journalism,” 
it  has  been  receiving  attention  from 
parents  and  educators,  as  well  as  en¬ 
thusiastic  support  from  youthful  con¬ 
tributors. 

Only  original  compositions  are  ac¬ 
cepted  and  nominal  prizes  are  awarded 
by  the  News-Index  each  week  for  the 
best  story,  poem,  drawing,  cartoon,  or 
book  review  printed.  Additional  fea¬ 
tures  on  the  page  are  an  etymological 
study  of  words  by  seventh  grade  stu¬ 
dents,  reports  of  playground  and  recrea¬ 
tion  activities  and  a  juvenile  serial 
story. 

The  feature  occupies  from  four  to 
eight  columns  weekly  and  artwork  con¬ 
sists  of  two  or  three  half-tone  draw¬ 
ings.  These  are  generally  outdoor 
scenes,  or  group-action  pictures,  drawn 
by  the  children.  Contributions  are 
mailed,  brought  in,  or,  in  some  cases, 
school  teachers  in  charge  of  English 
classes  and  special  writing  groups  select 
the  best  material  and  send  it  to  the 
News-Index. 

Children  prefer  writing  on  an  as¬ 
signed  subject  rather  than  being  left  to 
their  own  initiative,  according  to  Jo¬ 
sephine  Wetzler,  News-Index  editor  of 
the  junior  journalism  department.  A 
topic  is  assigned  each  Monday  for  the 
following  week’s  publication  and  as  tbc 
purpose  of  the  page  is  to  encourage  self- 
expression,  imagination  and  originality, 
assignments  are  selected  with  that 
thought  in  mind.  One  week  the  young 
journalists  will  be  called  upon  to  write 
of  their  favorite  sport,  hobby,  author 
or  movie ;  the  next  week  the  assignrnent 
may  be  a  fairy  story,  followed  by  origi¬ 
nal  descriptive  writing. 

Little  encouragement  in  self-expres¬ 
sion  is  needed.  Miss  Wetzler  told 
Editor  &  Publisher.  This  was  proved 
recently,  she  said,  when  the  subject 
“My  Pet  Peeve”  brought  in  79  varieties 
of  youthful  irritation,  racing  from  dis¬ 
like  for  spinach  to  a  lisping  older  sister. 


N.  Y.  CIRCULATORS’  PROGRAM 

One  of  the  features  on  the  program 
of  the  New  York  State  Circulation 
Managers’  37th  semi-annual  convention 
to  be  held  .\pril  16-17  in  the  Ten  Eyck 
Hotel,  Albany,  will  be  the  Newspaper 
Boy  Salesmanship  contest  April  16.  Ihe 
winning  team  will  represent  the  New 
York  group  at  the  I.  C.  M.  A.  convm- 
tion  in  Cincinnati.  The  program  in¬ 
cludes  the  following  subjects :  The 
merits  of  Telephoto  Service;  Holding 
of  nominal  spread  between  gross  paid 
circulation  and  net  press  run;  Public 
Picture  Puzzle  contests;  Best  means  to 
build  rural  circulation  on  an  afternoon 
paper;  Child  welfare  legislation.  What 
has  developed  since  our  last  conven¬ 
tion?  The  growing  demand  for  single 
copy  samples  from  the  United  States 
and  the  world;  Bootjacking;  The  most 
worthwhile  economy  achievement  dur¬ 
ing  the  past  year;  What  kind  of  pro¬ 
motion  gets  best  results  from  carriers, 
premiums,  cash  or  trips?  and  Increase 
revenue:  how  to  attain  it  to  meet  in¬ 
creasing  cost  of  production. 


CARICATURING  BUSINESSMEN 


lOV^ 


Booth  Newvpapert  Carrying  Nov«|  | 
Feature  by  Hy  Vogel 

Hy  Vogel,  caricaturist  known  widely  I 
throughout  the  Middle  West,  is  no» 
completing  a  “sketch  tour”  of  the  Booth 
newspaper  cities  of  Michigan  where  he 
caricatured  the  leading  business  and 
professional  men  of  those  communities 
— ^approximately  500  of  them. 

The  Booth  newspapers  running  the 
Vogel  series  of  pen  and  ink  sketches 
include  Grand  Rapids  Press,  Kalano. 
zoo  Gazette,  Jackson  Citizen  Patriot, 
Muskegon  Chronicle,  Bay  City  Times, 
Saginaw  News,  and  Ann  Arbor  News', 

Vogel  reasons  that  the  caricatures  are 
popular  because  of  the  fact  that  “such 
sketches,  through  their  emphasis  upon 
certain  developed  features,  emphasize 
character.” 


H 


Ottun 

O’l 


19,151  SAW  DAILY’S  BOUTS 

Nineteen  thousand  one  hundred  and 
fifty-one  fight  fans  jammed  the  Madi¬ 
son  Square  Garden,  March  11  to  wit¬ 
ness  the  finals  in  the  ninth  annual  Gol¬ 
den  Gloves  Tournament  sponsored  by 
the  New  York  Daily  News.  Thirty- 
six  contestants  out  of  1,500  who  sur¬ 
vived  the  elimination  contests  held  in 
every  section  of  the  metropolitan  area 
during  the  past  two  months  fought  for 
honors  in  their  respective  classes.  Four 
knockouts  were  scored.  The  16  win¬ 
ners  will  be  members  of  the  New  York 
team  which  meets  the  winners  of  the 
Chicago  area  in  the  Inter-City  bouts 
March  29  for  the  1935  golden  gloves 
championships. 


PLANNING  ARIZONA  REUNION 

The  Phoenix  Arizona  Republic  ii 
preparing  for  its  14th  annual  Arizoiu 
Pioneers  Reunion,  dedicated  to  the  trail- 
blazers  who  came  to  Arizona  in  1890 
or  before.  Last  year’s  attendance  was 
better  than  2,400.  A  barbecue,  enter¬ 
tainment  programs,  theater  parties  and 
a  grand  ball  are  some  of  the  features. 


RAISES  SUBSCRIPTION  RATES 

The  San  Antonio  Express  and  Even¬ 
ing  News  recently  revised  their  local 
subscription  rates.  The  morning  and 
Sunday  Express  and  the  Evening  News 
are  deliver^  in  combination  for  20c.  a 
week  or  87c.  a  month.  The  Express  is 
delivered  for  18c.  a  week  or  75c.  a 
month,  the  Evem'ng  News  for  10c.  a 
week  or  45c.  a  month.  Formerly  the 
two  dailies  were  sold  in  combination 
for  $1  a  month. 


in  1-  Place 


3,544,211 
line  gain 
in  1934 


Official  figures  of  Media 
Records  just  released  place 
News-Post  first  among  all 
U.  S.  Newspapers  in  1934 
lines  gained. 


Baltimore 

NEWS-POST 


22,000  SAW  BOUTS 

The  season’s  largest  crowd  of  22,116, 
who  paid  $37,103,  witnessed  the  final 
bouts  of  the  Chicago  Tribune’s  eighth 
annual  Golden  Gloves  tournament  at 
the  Chicago  Stadium  March  8.  The 
new  champions  were  the  survivors  of  a 
starting  field  of  10,000  boxers  from  11 
states.  The  tournament  was  staged  by 
the  Tribune  in  cooperation  with  35 
middle-western  newspapers.  Arch 
Ward,  Tribune  sports  editor,  announced 
that  the  annual  intercity  Golden  Gloves 
bouts  between  Chicago  winners  and 
champions  of  the  New  York  Doily 
News  tournament 'will  be  held  at  the 
Chicago  Stadium  March  29.  The  in¬ 
ternational  Golden  Gloves  contests  will 
be  fought  with  a  picked  team  of  Italian 
boxers  in  May. 


FEATURING  MOVIE  STARS 

The  Chicago  Sunday  Herald  and  Ex¬ 
aminer  this  week  started  a  new  feature 
in  connection  with  its  movie  and  amuse¬ 
ment  section,  publishing  a  full  page  of 
pictures  in  color  of  motion  picture  stars. 
The  new  page,  developed  at  the  sugges¬ 
tion  of  Harry  Canfield,  Sunday  editor, 
will  appear  each  Sunday.  The  pictures, 
in  natural  color,  will  feature  movie  stars 
in  their  homes,  their  diversions,  as  well 
as  their  occupations. 


OHIO  MEETING  APRIL  3-4 

The  semi-annual  meeting  of  the  Ohio 
Circulation  Managers  Association  will 
be  held  in  the  New  Secor  Hotel,  To¬ 
ledo,  April  3  and  4,  it  has  been  an¬ 
nounced  by  Glenn  Cox,  president  and 
circulation  manager  of  the  Dayton  Daily 
News.  Wirephoto,- boy  welfare  and 
economy  in  circulation  will  be  discussed. 


Ballimore's  Outstanding  Newspaper 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  towpath 
is  grass-srown  now 


// 


IMPROVE!^' 


I«  the  demand  of  i^rogreas 


Printing  a  newspaper  in  the  days  of  mule  drawn  canal  boats  was 
a  leisurely  operation  compared  to  modern  methods.  If  you  were 
to  trace  these  developments  in  mechanical  efficiency.,  you  could 
not  miss  the  many  contributions  made  by  Wood  Dry  Mats  during 
the  twenty  years  since  their  introduction  as  the  first  American- 
made  dry  mats. 

*'lmprovcl**  is  lh<  Wood  slofan 
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GERTRUDE  STEIN  SERIES 
The  New  York  Herald  Tribune  b^ 
gan  publication  of  a  series  of  six  ar¬ 
ticles  by  Gertrude  Stein  March  9.  They 
deal  with  education  and  literary  sub¬ 
jects,  and  are  being  distributed  through 
the  Herald  Tribune  Syndicate. 


ADDS  TABLOID  COMICS 

The  Springfield  (Mo.)  Sunday  News 
and  Leader  has  started  publication  of 
16  pages  of  colored  comics.  The  new 
section  is  tabloid  size.  The  newspaper 
formerly  used  eight  standard-size  pages 
of  Sun^y  comics. 


ONE-CENT  PRICE  SINCE  1931 

Announcement  that  the  Miami  Beach 
(Fla.)  Tribune  had  reduced  its  pria 
to  one  cent,  brought  forth  the  fact  that 
the  Columbus  (O.)  Dispatch  has  bees 
sold  for  one  cent  in  Franklin  County 
since  1931. 
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SPONSORS  COOKING  SCHOOL 
The  Oakland  (Cal.)  Post-Enquirer  is 
sponsoring  a  series  of  cooking  school 
meetings  called  “Trips  Around  the 
World,”  conducted  by  Susan  Little. 


Geo 

ht 

Ini 

Til 

For 

Sio 

Cec 

If'o 

Bui 

M. 


STUDENT  INTERVIEW  FEATURE 

The  Albany  Times-Union  is  running 
an  editorial  feature  in  which  school 
pupils  interview  their  principals  and 
teachers. 
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IOWA  DAILIES  ELECT 
HUSTON  PRESIDENT  ^ 

Ottumwa  Courier  Publisher  Succeeds  | 
O’Brien — Increased  Circulation  - 
Prices  Recommended  at 

Des  Moines  Meeting  ^ 

-  s 

(Srccial  to  Editor  &  Publisher)  I 

Des  Mdixf.s,  la.,  -March  11 — John  , 
Huston,  publisher  oi  the  Ottumwa  ] 
Daily  t'oiiricr,  was  elected  president  of  , 
the  low  a  Daily  Press  -Vssociation  at  the  j 
spring  meeting  here  March  7. 

Mr.  lluston  succeeds  Robert  R.  , 
O’Brien,  business  manager.  Council 
Blups  Xoiiparcil,  association  president  , 
ior  tour  years.  In  commemoration  of  ; 
his  ser\ices,  the  organization  presented 
Mr.  O'Brien  with  a  gold  watch. 

The  retiring  president  was  elected 
nce-president,  and  Dale  E.  Carrell, 
publisher,  Keokuk  Gate  City,  was  elec¬ 
ted  treasurer. 

E.  P.  Chase,  publisher,  .l/Zaii/ic  A’ezw- 
Telcgrapli  and  Pulitzer  editorial  prize 
winner  of  1933.  decried  the  lack  of 
leadership  in  modern  metropolitan  news¬ 
papers  in  a  talk  on  “Newspaper  Rem¬ 
iniscences.’’  E.xcerpts:  "When  I  was 
hve  years  old,  my  father  taught  me  two 
things,  the  cards  in  a  deck  and  how  to 
set  type. .  .Newspapers  .seldom  lead 
public  opinion  nowadays.  Rather,  they 
follow  it...  In  the  long  run,  it  never 
hurt  a  newspaper  to  take  a  definite, 
honest  stand  on  a  question.” 

John  D.  Costello,  of  San  Francisco, 
Hearst  publications  attorney,  addressed 
the  association  on  the  (juestion  of  pro¬ 
curing  reprcseiitation  for  the  smaller 
members  papers  of  the  countiw  on  the 
board  of  directors  of  the  A.  P. 

Mr.  Huston,  who  also  is  chairman  of 
•Jie  circulation  committee,  recommended 
a  program  of  increasing  circulation 
prices  to  meet  mounting  newspaper 
costs.  .\  committee  is  to  be  named  to 
study  the  general-retail  rate  situation, 
with  the  inauguration  of  a  one  card  rate 
system  as  the  object  in  view 
Twelve  directors  were  elected.  They 
are:  Huston,  O’Brien.  E.  P.  Chase, 
George  E.  Thayer,  Marshalltown  Times- 
Republican;  J.  M.  Beck,  Centerville 
lowcgian;  F.  W.  Woodward  Dubuque 
Telegraph-Herald:  W.  S.  Merryman, 
Fort  Dodge  Messenger;  C.  M.  White, 
Sioux  city  Journal;  V’erne  Marshall, 
Cedar  Rapids  Gasette;  Jackson  McCoy, 
Waterloo  Courier;  J.  Tracy  Garrett, 
Burlington  Haivk-Eye-Gazette ;  and  A. 
M.  Clapp,  Clinton  Herald. 


URGES  PUBLIC  ROLL  CALLS 

K  sub-committee  of  a  Texas  Sen¬ 
ate  rules  committee,  ordered  to  draft 
a  gag  rule  on  the  disclosure  or  the 
anting  of  roll  calls  of  executive  ses¬ 
sions  on  confirmation  of  appointees 
Tuesday  reported  back  a  recommen¬ 
dation  to  make  the  roll  calls  public. 
It  was  signed  by  Senators  John  W. 
Hornsby  of  Austin,  Will  Pace  of  Ty¬ 
ler  and  Clint  Small  of  Amarillo,  it 
followed  the  Senate’s  action  in  call¬ 
ing  Dick  Vaughan  of  the  Houston  Press 
Wore  it  for  printing  a  supposedly 
secret  roll  call  on  confirming  a  judge. 


TATE  ADDRESSES  SPECIALS 

Robert  T.  Tate,  western  manager  of 
the  Bureau  of  -Advertising,  A.N.P.A., 
presented  the  bureau’s  latest  study  en¬ 
titled  “1-ooking  Into  a  Million  Homes.” 
at  the  regular  monthly  meeting  of  the 
Newspaper  Representatives’  .Association 
of  Chicago,  March  11.  Mr.  Tate’s  talk 
was  based  on  an  analysis  of  the  bu¬ 
reau’s  report,  comparing  newspapers 
with  magazines  and  showing  the  buying 
habits  of  a  million  homes.  .A  review 
of  the  bureau’s  latest  study  has  appeared 
previously  in  Editor  &  Publishf-r.  Mr. 
Tate  also  announced  appointment  of 
Charles  H.  Clark,  formerly  of  Libby, 
McNeil  and  Libby.  J.  P.  McKinney 
Company,  publishers’  representatives, 
and  ll’aukegan  (Ill.)  Xezvs-Sun,  as 
Chicago  representative  of  the  bureau. 

MASTERSON  RESIGNS 

h'rederick  J.  Masterson,  formerly  in 
the  Chicago  office  of  Scripps-Howard 
organization,  has  joined  the  Chicago 
staff  of  Aineriean  Magazine  to  cover 
St.  Louis  and  the  southwest  for  that 
publication,  succeeding  Charles  C. 
Carey,  who  has  been  transferred  to  the 
Detroit  office.  Thomas  H.  Peterson, 
with  the  Cliicago  office  of  Scripps- 
Howard  for  the  i)ast  three  years,  has 
been  appointed  national  advertising 
manager  of  El  Paso  (Tex.)  Herald- 
Post. 


Gardens 

Families  able  to  spend 
money  on  their  gardens 
make  the  Herald  Trib¬ 
une  the  perennial  leader 
in  the  advertising  of 
florists,  seedsmen  and 
nurseries. 

NEtV  YORK 

IHetalb  Stibune 


NEWS  STORY  PHONED 
LONDON  TO  JAPAN 

Webb  Miller  of  U.  P.  Reads  Dispatch 
from  Greece  as  New  Service 
Opens  —  Received  by 
Nippon  Dempo 

The  first  news  story  in  history  to  be 
transmitted  by  telephone  from  Europe 
to  Japan,  enlarging  the  field  for  trans¬ 
mission  between  tlie  old  world  and  the 
Orient,  was  sent  March  12,  according 
to  a  United  Press  report  from  London. 

The  occasion  was  the  opening  of 
direct  telephone  service  between  Lon¬ 
don  and  Tokio,  inaugurated  by  Sir 
John  Simon,  the  foreign  ministers  of 
Great  Britain  and  Japan,  and  other  high 
officials. 

After  the  preliminary  ceremonies. 
Webb  Miller,  EuroiK'an  news  manager 
of  the  United  Press,  stepped  to  the 
telephone  and  read  the  first  news  dis¬ 
patch.  It  had  just  been  received  by 
telephone  from  .Athens,  and  follows : 

••.ynF.xs,  March  12— Elcutherios 
\’cnizelos  escaped  from  Crete  aboard 
the  cruiser  .Averoff.  Rebel  officers  at 
Canea  abandoned  the  destroyers  Psara, 
Leon  and  Nereus  and  boarded  the  -Aver¬ 
off,  escaping  in  a  northeasterly  direc¬ 
tion.  The  government’s  authority  has 
been  re-established  in  Crete.” 

The  dispatch  was  read  at  9:20  a.  m. 


in  London,  which  was  11 :20  p.  m.  in 
Tokio  and  7 :20  a.  m.  in  -Athens.  The 
news  was  delivered  in  Tokio  within 
a  comparatively  few  minutes  after  it 
developed  in  -Athens. 

Communication  was  clear  and  distinct. 
The  call  from  -Athens  was  the  first  to 
come  through  since  the  revolution 
.started,  and  had  been  booked  by  the 
United  Press  nine  days  before. 

The  dispatch  was  received  in  Tokio 
by  the  Nippon  Dempo  (Japan  Tele¬ 
graph)  News  -Agency.  It  had  not  yet 
been  published  in  England  and  was 
heard  with  the  greatest  interest  by  offi¬ 
cials  gathered  for  the  ceremony. 

PUBLISHERS  SIGN  STIPULATIONS 

(Special  to  Editor  &  Publisher) 

NVashingtox,  D.  C.,  M.arch  11 — The 
Philadelphia  Inquirer;  W.  H.  Gannett 
Publishers,  Inc.,  of  -Augusta,  Me.,  pub¬ 
lishers  of  Comfort  Magazine,  and  W. 
J.  Thompson  Company,  Inc.,  publisher 
of  Gentleivoman  Magazine,  have  signed 
stipulations  with  the  Federal  Trade 
Commission  to  the  effect  that  they  will 
discontinue  alleged  unfair  advertising 
practices  carried  on  in  their  publica¬ 
tions.  The  action  came  when  it  was 
learned  that  alleged  false  representa¬ 
tions  were  being  published  in  adver¬ 
tisements  of  certain  manufacturers  of 
beauty  preparations.  The  publisliers  agree 
to  abide  by  such  action  as  the  Com¬ 
mission  may  take  against  the  advertisers. 


^50  SHOPPING 
TRIP  WITH  A 
MORAL  FOR 
ADVERTISERS 


Store  of  Philip  Steiger^ 
Hartford,  Connecticut* 


The  authentic  record  of  one  tcoman's  weekly 
visit  to  the  stores  of  Hartford,  Conn. 

$50.79  is  a  mighty  healthy  amount  of  shopping  for  one  day.  Yet  that  is  precisely 
the  amount  Mrs.  Martin  of  Dover  Road.  West  Hartford,  spent  in  one  trip  to  the 
downtown  Haitford  stores.  Here  are  the  facts— obtained  by  one  of  our  merchandising 
men— obtained  by  actually  accompanying  Mrs.  Martin  from  store  to  store  and 
counter  to  counter. 

SHOPPING  SURVEY  .  .  .  Mrs. - of  Dovor  road,  West  Hartford,  bought: 

AT  PHILIP  STEIGER'S: 

1st  floor— Gunmetal  chiffon  hose,  *'te  wear  with  black,'*  size  10 

2  pairs  at  $1.15 .  $2.30 

2nd  floor  -Two  swsatsrs,  size  6,  for  small  Mary,  hand-finished  "Kid's 
Knit,"  yellow  and  peach;  Intends  to  keep  one  and  return  the  other. 

Price,  each .  $1.98 

3rd  floor — One  girdle,  side  lacings,  Marveletts.  Customer  has  arthritis 
In  shoulders  and  wanted  something  that  would  go  on  more  easily  than 

thestsp-lns .  $5.00 

7th  floor  gift  shop  -1  hooked  rug  for  "Johnny’s  room" .  $1 .95 

SEIGAL'S  DRESS  SHOP: 

1  black  dull  crape  dress  trimmsd  with  moirs^collars  and  cuffs . $12.95 

Alterations .  $2.00 

WISE-SMITH  AND  COMPANY 

2  pairs  shoe  laces— 1  brown  for  child,  1  black  for  woman .  $0.20 

1  Package  Kleenex .  $0.33 

1  pair  children's  socks,  blus  with  plaid  cuff .  $0.29 

1  pair  children’s  socks,  plain  red .  $0.25 

AT  G.  FOX  AND  COMPANY’S: 

6th  floor — three  dresses  for  small  Mary,  siza  5,  Fleurette,  at  $1.95 .  $5.85 

1st  floor  -8  white  linen  handkerchiefs,  hand-embroidered  initial,  made 

In  Ireland,  at  25c .  $2.00 

3  white  handkerchiefs,  special  sale,  were  50c  apiece .  $1.00 

1  brown  and  green  printed  handkerchief .  $0.50 

1  copy  Vogue .  $0.35 


ESTABLISHED 

1817 


8th  floor— 1  quart-can  appla  graon  paint  Dupont — to  paint  kitchan .  $1.02 

1  paint  brush .  $0.35 

Itt  floor — 3  whito  FoxtM  broadcloth  ihirta  for  Mr. - ,  aizo  15 U, 

36-in.  ilaova,  at  $1.95 .  $5.85 

AT  CLAPP  AND  TREAT’S  HARDWARE  STORE: 

1  quart-can.croam  “Wallhids"  paint .  $0.25 

PITTSBURGH  PLATE  GLASS  COMPANY: 

T  paint  brush .  $0.25 

6  ahaots  aandpapor .  $0.10 

BERNARD  KOFSKY’S  ON  PARK  STREET: 

1  pair  cruahad  calfskin  low-haolad  black  ozforda .  $6.00 

Total . $60.79 

We  don’t  pretend  that  thie  ie  an  average  Hartford  woman’s  shopping  list.  But  It 
isn't  so  far  from  the  average,  and  Is  far  from  exceptional,  as  Hartford  Times 
Shopping  surveys  prove. 

"All  right,”  say  advertisers,  "what  of  it?”  Just  this:  That  Hartford  women  shop  In 
Hartford.  No  outside  city  woos  their  dollars.  That's  only  natural— for  Hartford  ia 
a  city  so  compact,  so  free  from  the  influence  of  other  towns  that  it’s  the  natural 
trading  center  for  over  500,000  people. 

500,000  worth  while  people,  too.  People  who  have  money  to  spend— and  spend  it 
freely.  Proof?  Retail  sales  in  Hartford  are  over  twice  the  national  per  capita 
averagel  More  proof?  27.3%  of  all  Hartford  families  paid  an  income  tax.  More 
proof?  Department  store  sales  are  over  four  times  the  national  per  capita  averagel 
More  proof?  Bank  savings  average  $848  per  capita— well  over  the  national  averaga. 

Ye>,  Hartford  is  a  rich  market  for  any  advertiser  to  cultivate.  Or  an  Ideal  market 
in  which  to  test.  For  the  Hartford  Times— at  only  15c  a  line— is  the  one  Hartford 
paper  reaching  93%  of  all  Greater  Hartford  homes.  Ideal  and  economic  coverage 
in  a  rich  and  vital  market.  Test  in  the  Times— as  over  20  manufactuiers  are  currently 
doing.  Or  place  the  Times  on  your  A  schedules.  Either  way  this  sales  making 
newspaper  in  a  rich  market  will  reward  you  with  real  returns. 


A  GANNEH 
NEWSPAPER 


Represented  by:  J.  P.  McKINNEY  &  SON 
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Editor  &  Publisher  for  March  16,  1935 


Selling  The  Classified  Pages 


Nearly  200  cars  from  35  dealers  were  Some  men  throw  out  their  mended  sockj^ 
listed  in  the  opening  ad.  These  were  And  they  shall  be  forgiven, 
classified  as  to  price,  “$95  to  $195,”  etc.  Some  femmes  get  rid  of  brunette  locks 
By  L.  P.  UKELY  The  present  schedule  calls  for  six  (tor  golden), 

PRESIDENT  C.-\KROLL  lias  an-  pletely.  Space  does  not  permit  the  use  weekly  insertions  in  two  newspapers.  And  they  shall  be  forgiven. 

1  Bounced  June  17-20  as  dates  for  of  every  idea  every  week.  .\11  are  on _ ...  Some  folk<i  throw  out  left  over  meat 

the  1935  convention  of  the  Association  deck,  however.  breweries  are  using  display  .  ,  j  foods  that  look  uneat 

of  Newspaper  Classified  Advertising  *  *  *  VV  space  to  promote  bock  beer,  why  daf  old  bee 

Managers,  to  be  held  at  the  Hotel  \  H-ASTV  investigation  of  Editor  get  up  a  classified  feature  for  bars,  ,  ,  .  forgiven. 

Cleveland,  Cleveland,  Ohio.  The  meet-  Pickett’s  “Spring  Business  Build-  ^*td  restaurants.'  Most  ot  these 

ing  opens  on  Monday  and  will  close  ing  Number”  of  the  Classified  Journal,  display  the  proverbial  bock  beer  ram  Some  people  sin  the  ultimate  s 
after  the  Thursday  morning  business  dated  Eebruarv,  revealed  that  it  is  a  window  posters  and  would  undoubt-  They  shall  not  be  forgiven, 
session.  .supplementary  '  issue,  and  a  good  one,  ^  of  agate  or  better  They  throw  out  things  like 

♦  •  ♦  foo.  ^  seasonal  directory,  fior  classified  linen; 


display  the  proverbial  bock  beer  ram  Some  people  sin  the  ultimate  sin; 


The  ITorida  winter  season  draws  to 
a  close  as  northern  builders  and  de¬ 
velopers  plan  to  do  a  year’s  work  in 
the  next  eight  months. 

C.  A.  Sargent,  classified  manager  of 
the  hliami  Herald,  sent  forth  E.  L. 


A  CO-OPERATIVE  classified  dis¬ 
play  campaign  of  used  car  adver¬ 
tising  broke  last  week  in  two  New 
York  City  newspapers.  It  was  spon¬ 
sored  by  Fred  T.  Larkins,  sales  pro- 


on  window  posters  and  would  undoubt¬ 
edly  use  a  lew  lines  of  agate  or  better 
in  a  seasonal  directory.  For  classified 
display,  a  small  cut  or  two  of  the 
horned  animal  and  a  snappy  heading 
ought  to  draw  in  some  immediate  plus 
business. 


Perigo  to  work  on  the  real  estate  clas-  motion  manager  for  Chevrolet  Motor 
sification  with  an  idea  which  Mr.  Per-  Company  in  the  metropolitan  area. 


Last  week,  the  Town  of  Hyde  Park 
(N.  Y.)  Association  inserted  a 


igo  conceived  and  used  to  advantage  a 
few  years  ago  on  an  Indianapolis  paper. 


Company  in  the  metropolitan  area.  thick  paragraph  in  New  York  City  pub- 
The  three-quarter  inch,  six-column  lie  notice  columns,  inviting  factories 
heading  stressed  Chevrolet  dealers  and  and  other  business  enterprises  to  locate 


They  shall  not  be  forgiven. 

They  throw  out  things  like  rugs  and 
linen ; 

They  shall  not  be  forgiven. 

They  store  away  chairs,  lamps  anj 
rings. 

The  baby’s  toys,  porch  chairs  and 
swings, 

W  hen  want  ads  could  sell  all  the* 
things. 

W'e  never  shall  forgive  ’em.” 


Four  January  and  February  issues  the  red  tag  with  an  O.  K.  that  counts,  in  President  Roosevelt’s  home  town. 


of  the  Sunday  Herald  indicate  the  ex-  A  three-inch,  two-column  drop  bo.x  car-  This  particular  want  ad  has  been 
tent  of  success  attainable  through  em-  ried  additional  selling  detail  with  an  widely  quoted  in  the  press,  and  sev- 
ployment  of  a  sharp  idea.  Because  a  O.  K.  tag  super-imposed  across  the  eral  diversified  propositions  are  said  to 
map  is  one  of  the  tools  of  the  real  type.  Total  space  amounted  to  1200  have  been  made  to  Hyde  Park  officials. 


map  is  one  of  the  tools  of  the  real  type.  Total  space  amounted  to  1200 
estate  man,  advertising  built  around  a  lines  per  insertion, 
map  showing  the  location  of  his  prop-  The  plan  was  conceived  by  R.  A. 
erties  “talks  his  language,”  and  holds  Turpen  of  Ernest  Davids,  Inc.,  New 
a  special  appeal  for  his  interest.  York  agency,  and  is  copyrighted.  It 

The  first  run  in  the  Miami  Herald  resulted  from  a  survey  among  auto 


in  President  Roosevelt’s  home  town.  T  TNDER  Miss  Lins’  “Today’s  Obit- 
This  particular  want  ad  has  been  vJ  uary”  appeared; 
widely  quoted  in  the  press,  and  sev-  “A  death  notice  was  filed  for  an  ad 
eral  diversified  propositions  are  said  to  (homes  for  rent  victim)  February  25. 
have  been  made  to  Hyde  Park  officials.  An  autopsy  revealed  that  the  rental  of 


by  manufacturing  firms. 

«  «  * 

MISS  DORIS  LINS  is  the  Want 
Ad  Reporter  for  the  New  Bruns- 


a  Somerville  bungalow  at  (address) 
was  the  cause.” 

Under  “Death  Expectancies”: 

"The  following  ad  patients  are  un 


resulted  from  a  survey  among  auto  udek  (N.  J.)  Daily  Home  News.  Three  jer  careful  observation,  and  judging 


occupied  14  columns  of  a  double  truck,  dealers  to  ascertain  their  preference  as  times  each  week  for  two  years,  an 
and  was  titled  “This  Tour  Has  Been  to  a  distinctive  means  of  offering  used  editorial  feature  called  "WH.AT’S 
Arr^ged  for  Your  Convenience.”  The  cars  during  the  early  spring  season.  WHAT  In  The  WANT  .\DS”,  by 


heading  extended  across  the  top  of  the 
four  trough  columns,  and  following 
four  inches  of  detail,  concluded; 


cars  during  the  early  spring  season.  WHAT  In  The  WANT  ADS”,  by 
From  this  information,  the  Chevrolet  Doris  Lins,  has  appeared  on  a  news 
promotion  executive  agreed  to  spon-  page  of  the  Home  News, 
sor  a  campaign  for  exclusive  participa-  A  small  cut  of  the  author  is  set  in 
tion  by  his  dealers.  the  title  box.  Miss  Lins  states  that 


“If  you  are  interested  in  purchasing  tJon  by  his  dealers.  the  title  box.  Miss  Lins  states  that  Reservations  Accepted  paragraph, 

a  home  or  making  an  investment,  you  Dealers  paid  individually  for  spaces  this  method  of  classified  promotion  has  “There  is  plenty  of  room  at  our 
will  be  welcomed  by  these  advertisers  for  their  listings  of  cars  which  were  proved  very  successful,  and  is  still  be-  want  ad  hospital  for  your  ad  and  ser- 
who  are  keeping  these  properties  open  t^-o  columns  wide.  The  name  of  ing  read  with  much  interest  by  sub-  eral  operating  tables  for  you  to  ust 


from  the  black  and  white  mjectiom, 
the  bodies  will  dissolve  into  the  great 
Ijeyond,  shortly.” 

Three  running  want  ads  were  then 
reproduced. 

“Reservations  Accepted”  paragraph: 

“There  is  plenty  of  room  at  our 


for  your  inspection  today.  \\  hether  jfjg  ^35  jjj  |q  point  at  the  left,  then  scribers  to  the  paper.  Black  and  white  injections  can  be 

Ft»  Home  or  Investment,  See  ^  brief  agate  description  in  two  lines.  Half  a  dozen  short  subjects  com-  given  regularly  or  spasmodicaUy,  ^ 
.Miami  Beach!”  the  price  in  10  point,  and  lastly  the  pose  each  article.  Here  is  “Acknow-  pending  on  what  you  desire.  The  let 

.■Ml  the  remaining  space  m  mese  four  name,  address,  and  phone  number  of  ledgement,”  quoted  from  Miss  Lins’  is  lenient  and  varies,  in  proportion  to 


columns — a  depth  of  225  lines- 


the  dealer.  All  this  was  set  in  columnar  feature 


the  room  the  ad  takes.  Prompt  atten- 


tained  a  street  and  shore  map  of  Miami  style,  uniform  type  faces.  No  cut-off  “Columning  along  the  Ogden  Nash  tion  is  guaranteed  every  ad;  cordialjh 
Beach  with  an  abundance  of  white  mlcs  separated  the  individual  ads,  equi-  style,  we  publish  the  following  with  and  geniality  are  shown  those  who 


space  around  the  sketch. 

The  other  ten  columns  were  filled 
with  15  display  ads,  each  about  100 
lines,  double  column.  Most  of  ^ese 
for  sale  ads  were  illustrated  with  either 
one  or  two  residential  photographs  and 
descriptions,  while  a  large  numeral  ac¬ 
companied  each  home  offering. 

The  locations  of  the  respective  prop¬ 
erties  were  spotted  on  the  map  and 
from  these  points,  heavy  lines  extended 
into  the  white  space  of  Biscayne  Bay 
and  the  Gulf  Strew  to  the  correspond¬ 
ing  numbers  for  identification. 

The  next  issue  conUined  a  repeat  on 
the  Beach  tour. 

A  full  page  tour  of  Coral_  Gables 
property  was  featured  on  the  third  Sun¬ 
day. 

Two  separate  tours  were  published 
in  the  same  issue  of  the  fourth  week, 
14  columns  for  Miami  Beach  and  a 
full-page  layout  for  Coral  Gables. 

IF  all  the  fine  ideas  being  received  for 
this  page  could  be  turned  into  bursts 
of  general  business  confidence,  the  old 
depression  would  soon  vanish  com- 


MEXICO’S  i  Progressive  MARKET 

“El  Nacional."  morning  daily  of 
Mexico,  D.  F.,  is  one  of  Mexico's  out¬ 
standing  newspapers.  It  circulates  in 
every  part  of  the  Republic,  its  provincial 
circulation  being  greater  than  that  of 
any  other  Federal  Capital  newspaper^ 

"El  Nacional”  and  its  readers  favor 
the  economic  policies  of  the  present 
Administration,  the  Partido  Nacional 
Revolucionario,  and  have  assisted  in 
bringing  about  those  large  and  far-flung 
projects  which  have  made  the  new 
Mexico  a  vital  and  progressive  and 
wealthy  nation. 

Among  these  alart  readers  of  an  alert 
newspaper  is  Mexico's  best  market. 

EL  NACIONAL 

morning  diil/  of  Mixico.  D.  F. 


IRagweaeoted  abroad  axdoaively  byt 

JOSHUA  B.  POWERS,  INC. 

220  East  42ad  Street,  New  York 
I  London  Paria  Berlin 

I  Buanoa  Airaa  Rio  da  Janeiro  Sio  Paulo 


valent  white  space  being  used  instead,  apologies 


CORRECTION 


await  want  ad  verdicts.” 


YEPI  WE 
MADE  A 


ADMIT  W.E 
MISTAKEI 


In  the  March  2ncl  issue  of  Editor  &  Publisher  the  1934  yearly  linase  totals  of  The  Cedar 
Rapids  Gazette  were  incorrect.  These  totals  should  have  been  as  follows: 


TOTAL 

LOCAL 

NATIONAL 

CLASSIFIED 

LEGAL 

EVENING-5,302,146 

3,677,912 

903,556 

573,384 

147,294 

SUNDAY- 1,305,234 

1,066,128 

87,430 

149,030 

2,646 

TOTALS  -6,607,380 

4,744,040 

990,986 

722,414 

149,940 

The  difference  between  the  3rand  total  of  6,305,980  as  formerly  reported  and  the  correct  srand  total  as 
shown  above  is  due  to  the  discrepancy  in  classified  linase.  Daily  classified  linage  reported  was  971,984 
instead  of  the  correct  linage  of  573,384. 

- V 

HOW  IOWA'S  DAILY  NEWSPAPERS  RANKED  FOR  THE  YEAR  1934 

1.  Des  Moines  Tribune  ....  6,744,608  4.  Des  Moines  Register  ....  6,231,078 

2.  Cedar  Rapids  Gazette  .  .  6,607/380  5.  Sioux  City  Journal .  4,808,606 

3.  Davenport  Times .  6,341,566  6.  Waterloo  Courier . 4,611,578 

_ The  above  figures  are  as  reported  to  Editor  8c  Publisher  ^ 

••BLANKETS  IOWA’S  RICHEST  MARKET" 

Hapibs 


New  York 


Represented  Nationally  by  ALLEN-KLAPP-FRAZIER  COMPANY 
Chicago  Detroit 


St.  Louis 
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N.  J.  HOUSE  PASSES 
ANTI-NAZI  BILL 

Senate  Now  Considering  Measure  to 
Hamper  “Religious  Persecution’’ 

— Assembly  Votes  54 
to  1  in  FaTor 


The  so  called  Anti-Nazi  bill,  defeated 
athe  New  Jersey  legislature  a  year  ago 
ibcn  attacked  by  the  press  of  the  state, 
aiH’^ared  again  and  last  week  passed 
je  Assembly  by  a  vote  of  54  to  1. 
jjwwn  as  House  Bill  257  it  is  spon- 
I  -ed  by  Minority  Leader  Rafferty  and 
ril  be  scrutinized  by  the  senate  before 
jt  body  acts  on  it. 

The  Rafferty  bill  is  less  drastic  than 
ist  year’s  effort  along  that  line  but  is 
jll  sweeping,  especially  when  it  comes 
gg  publications. 

The  gist  of  the  bill  is  embraced  in 
ii  section : 

"Any  person  who  shall  print,  write, 
-ultigrapii  or  in  any  manner  whatever 
-ake  or  produce  or  by  any  means  set 
gt  and  make  legible  in  any  language ; 
“(a)  -Any  book,  speech,  article,  state- 
ant,  circular  or  phamphlet  which  in 
oy  way,  in  any  part  thereof,  incites, 
rMDsels,  promotes,  or  advocates  hatred, 
lolence,  or  hostility  against  any  group 
3f  groups  of  persons  residing  or  being 
a  this  state,  by  reason  of  race,  color, 
-ligion  or  manner  of  worship;  or 
"(b)  -Any  constitution,  by-la w-s,  rules, 
•yulation  or  record  of  any  proceedings 
•!  any  organization,  association,  corpo- 
■ition,  society,  order,  club,  or  meeting 
n  three  or  more  persons,  which  in  any 
or  incites,  counsels,  promotes  or  ad- 
xates  hatred,  violence  or  hostility 
.linst  any  group  or  groups  of  persmis 
•skiing  or  being  in  this  state,  by  rea- 
>a  of  race,  color,  religion  or  manner 
a  worship ;  or 

“(c)  Any  picture,  photograph,  em- 
:.an,  representation,  sign  or  token 
ttich  in  any  way  incites,  counsels,  pro- 
ates,  advocates  or  symbolizes  hatred, 
slcnce  or  hostility  against  any  group 
r  groups  of  persons  residing  or  being 
I  this  state,  by  reason  of  race,  color, 
'igion  or  manner  of  worship 
‘Shall  be  guilty  of  a  misdemeanor." 
At  the  end  of  the  bill  is  this  provision 
to  penalties : 

“Any^  person,  firm,  corporation  or 
L'weiation  violating  any  provision  of 
M  act,  shall  be  punishable  by  a  fine 
snot  more  than  $5,000  nor  less  than 
210,  or  by  imprisonment  not  exceeding 
■te  years,  nor  less  than  90  days,  or 
h  both_  such  fine  and  imprisonment 
sthe  discretion  of  the  court.’’ 
Assemblyman  Samuel  Pesin,  who 
^ped  to  pilot  the  bill  said : 

The  bill,  while  it  may  be  deemed 
^tic  by  some  people  will  not  inter- 
w  with  any  legitimate  enterprise  if  it 
swUd  be  enacted  into  law.  It  would 
^prevent  a  reputable  newspaper  from 
Wishing  speeches  delivered  at  Nazi 
^ngs.  or  giving  accounts  of  such 
wtings.  It  would  be  different  in  the 
ac  of  fly-by-night  papers  or  pamphlets 
^  Nazi  mwtings  as  an  excuse  for 
^casting  inflamatory  speeches  for 
«  mere  purpose  of  inflaming  public 
yuon  against  people  on  account  of 
sigion. 

“^0  court  would  permit  a  newspaper 
*be  punished  just  because  in  the  legiti¬ 
me  pursuit  of  its  business,  it  reported 
mgs  said  at  a  Nazi  meeting.  The  bill 
s  puch  more  than  an  anti-Nazi  bill. 
“8  a  proposal  to  stop  the  persecution 
'l^body  on  account  of  his  or  her 
!%on  whether  that  person  be  Jew, 
•wlic  or  Protestant.  It  is  a  law  that 
*  liadly  needed  in  New  Jersey  where 
mitry  and  foes  of  religion  have  been 
fading  their  propaganda  at  an 
•^ing  rate.’’ 


WINS  ART  AWARD 

Charles  P.  Kilgore,  Chicago  Tribune 
*mrtising  department  artist,  recently 
•«  the  Municipal  Art  League  award 
1935  for  his  canvas,  ‘‘Mexican 
mrket.’’  His  painting  was  reproduced 
*  full  color  in  the  Sunday  Tribune 
WTure  section  of  Feb.  24. 


S.  C.  SEEKS  PAPER  MILL 

The  house  of  the  South  Carolina  gen¬ 
eral  assembly  has  adopted,  without  op¬ 
position,  a  concurrent  resolution  to  pro-  j 
vide  for  the  appointment  of  a  com¬ 
mittee  to  promote  the  establishment  ot  , 
a  newsprint  manufacturing  plant  in  that  I 
state.  Rep.  Ben  F.  Adams,  newspaper-  j 
man,  offered  the  resolution  which  as¬ 
serts  that  South  Carolina  pine  is  suited  | 
to  the  making  of  paper.  ' 


ANOTHER  STATE  ASSN. 
ATTACKS  ARTS  CODE 

Nebraska  Press  Members  With-  i 
draw  Support  from  Graphic  Arts  i 
Body — Lyman  P.  Cass  is 

Elected  President  | 

Thoroughgoing  opposition  to  the  gra-  | 
phic  arts  code  was  expressed  by  the  | 
Nebraska  Press  Association  at  its  con¬ 
vention  in  Lincoln  late  last  week.  The 
editors  not  only  voted  to  take  the  asso- 1 
ciation  out  of  its  administrative  capacity  j 
for  the  code  for  the  state  but  entered  a  < 
protest  against  payment  of  code  dues,  i 
I'he  associaion  approved  a  resolution  \ 
by  Charles  Kuhle  of  Leigh  urging  that 
the  NR  A  and  all  codes  be  discontinued 
at  the  termination  of  the  National  In¬ 
dustrial  Recovery  Act  in  J  une.  Follow¬ 
ing  the  swift  action  many  editors  ex-  j 
pressed  themselves  as  sorry  for  pass-  ■ 
ing  the  resolution. 

Before  this  action,  which  had  not 
been  discussed  at  any  of  the  sessions, 
the  convention  named  Lyman  P.  Cass, 
editor,  Ravenna  News,  as  the  new  presi¬ 
dent  to  succeed  Doyle  L.  Buckles  of 
Alliance.  The  meeting  was  a  jubilee  i 
affair  in  celebration  of  the  association’s  | 
75th  anniversary.  i 

The  convention  also  went  on  record  ! 
as  opposing  a  bill  pending  in  the  Ne-  | 
braska  state  senate  which  proposes  to 
restrict  advertising  of  dentists,  doc¬ 
tors  ond  chiropractors.  The  bill  would 
lian  price  advertising  and  various  free 
service  plans.  The  ^itors  held  the  bill 
to  be  discriminatory. 

During  the  course  of  the  convention 
Chester  Burt,  editor  of  the  Aurora 
Refublican-Register,  was  awarded  the 
William  H.  Smith  trophy  for  the  best 
editorial  appearing  in  a  Nebraska  coun¬ 
try  weekly  in  1934.  Mr.  Burt’s  edi¬ 
torial  w'as  entitled  “A  Letter  to  the 
Oldest  Subscriber.”  .A.  F.  Buechler, 
editor.  Grand  Island  Independent,  was 
given  the  R.  D.  Flory  trophy  for  pub¬ 
lication  of  the  best  American  Legion 
editorial  of  the  year. 

Other  officers  named  are:  W.  H. 
Plourd,  Fullerton,  vice-president ;  Frank 
O.  Edgecombe,  Geneva,  treasurer;  and 
Fred  Minder,  Lincoln,  secretary. 

Speakers  included  J.  E.  Lawrence, 
editor,  Lincoln  Star;  James  E.  Brink, 
editor,  Rosalie  Ripsaw;  Assistant  At¬ 
torney  General  Paul  Chaney;  W.  C. 
Jarnagin,  editor  of  the  Storm  Lake 
(la.)  Tribune;  E.  P.  Chase  of  At¬ 
lantic,  la.;  and  Allen  E.  McCJowan  of 
the  Minnesota  association. 

DAVID  STERN  3rd  MARRIES 

David  Stern,  3rd,  son  of  the  publisher 
of  the  A'ew  York  Post,  Phtladelphia 
Record  and  Camden,  Courier-Post,  was 
married  March  11  to  Miss  Louise 
Beggs,  daughter  of  Mr.  and  Mrs.  Rob¬ 
ert  A.  Beggs,  of  Merion,  Pa.  The  mar¬ 
riage  was  performed  at  the  home  of 
the  bride’s  parents  by  the  Rev.  Dr.  J. 
-A.  MacCallum.  The  couple  will  spend 
their  honeymoon  abroad.  The  bride¬ 
groom  is  drama  critic  of  the  Philadel¬ 
phia  Record,  and  writes  under  the  name 
of  Peter  Sterling.  The  hride  is  an  ac¬ 
tress,  connected  with  the  Hedgerow 
Theatre,  Rose  Valley. 

STUDENTS  HEAR  FIRST  LADY 

Mrs.  Franklin  I).  Roosevelt  was  a 
sch^uled  speaker  at  the  eleventh  an¬ 
nual  convention  of  the  Columbia  Scho¬ 
lastic  Press  Association  meeting  of 
more  than  1,000  elementary  and  high 
school  editors  in  New  York  City.  March 
14,  15  and  16.  A  special  issue  of  the 
Columbia  Spectator  will  be  edited  by 
prize  winners  in  the  association’s  an¬ 
nual  school  paper  and  magazine  con¬ 
tests. 


Why  There  Are 
2  Necks 
to  the 

Cleveland  District 
Liquor  Bottle 


YOUR  LIQUOR? 


How  many  of  these  questions  can  you  answer?  The 
Plain  Dealer  can  tell  you  the  right  answer  to  them  all. 

What  are  the  PER  CAPITA  sales  of  Rye,  Bourbon,  Scotch, 
Cognac  and  Brandy? 

What  is  the  favorite  size— pints,  quarts  or  fifths? 

Is  price  the  big  factor  in  building  volume? 

What  is  the  potential  sale  for  YOUR  PRICED  LIQUOR 
in  this  market? 

Is  liquor  at  ^2  per  quart  considered  "low  priced"? 

Are  gin  sales  paralleling  the  sale  of  other  liquors  in 
the  same  price  class? 

What  proportion  of  sales  originate  through  wholesale 
or  retail  outlets? 

Does  the  unit  of  purchase  vary  with  income  groups? 

Is  low  priced  liquor  bought  largely  by  low  income  groups? 

Do  metropolitan  centers  buy  more  liquor  than  com¬ 
bined  outlying  districts  of  equal  population?  What 
IS  the  proportion? 

Do  you  know  the  relative  importance  of  Ohio’s  five 
liquor  districts? 

Are  the  communities  that  voted  dry  poor  liquor  prospects? 

Have  you  a  question  to  be  answered  about  liquor  sales? 

★  ★ 

Are  you  on  the  mailing  list  tor  the  Plain  Dealer  liquor 
sales  report,  published  every  week,  covering  sales 
by  brands  and  quantity  for  the  entire  state  of  Ohio? 

C  LEVE  LAN  D 
PLAIN  DEALER 

National  Representatives:  John  B.  Woodauard  Inc.,  New  ^ork, 

Chicago,  Detroit,  Kansas  City,  San  Francisco.  Gamer  &  Grant,  Atlanta. 


Editor  &  Publisher  for  March  16,  1935 


FEBRUARY  LINAGE  TOTALS  FOR  NE/FSPAPERS  IN  PRINCIPAL  CITIES 


CHICAGO,  ILL. 


TimesS'Prcss  . 

- (e) 

1935 

542,791 

1934  Gain  or  Loss 
485.785  57,006  G 

American  . 

...(e) 

1935 

543,345 

1934  Gain  or  Loss 
573,962  30,617  L 

Courier 

Beacon-Tournal  .... 

- <e) 

861,984 

839,805 

22,088  G 

Daily  News . 

...(e) 

804,408 

62,099  L 

Journal 

Times- Press  . 

....IS) 

160,165 

172,651 

12,486  L 

Times  . 

. . .iej 

262,271 

172,100 

90,171  G 

Press 

Total  Daily . 

1,404,685 

1,325,591 

79,094  G 

Herald  &  Kxamtner.. 
*]lerald  &  Examiner.. 

. .  (.m) 
..(S) 

558,075 

282,708 

537,885 

247,219 

20,190  G 
35.489  G 

Courier 
l*ress  . 

Total  Sunday  _ 

160,165 

172,651 

12,486  L 

Tribune  . 

.  .(m) 

789,820 

787.395 

2,425  G 

Grand  Total . 

1,564,850 

1,498,242 

66,608  G 

Tribune  . 

..(S) 

3.89,097 

409,726 

20.629  L 

Total 

T  imes  . 

..(S) 

41,809 

22,173 

19,636  G 

Total 

ALBANY,  N.  Y. 

Tinies-Union  . (e)  -436,985  -4-45,320  8,335  L 

•News  . (e)  508.813  510,990  2,186  L 

Knickerbocker  I’ress. . .  (m)  272,494  270,476  2,018(5 

•Timcs-Union  . (S)  143,777  148,5(i4  4,787  L 

Knickerbocker  Press. ..  (.S)  75,032  98,565  23,533  L 

ToUI  Haily .  1,218,292  1,226,795  8,503  L 

Total  Sunday  .  218,809  247,129  28,320  1^ 

Grand  Total  . .  1,437,101  1,473,924  36,823  L 

•Sunday  Times-L’nion  includes  -American  Weekly  linage, 
1935 — 77,155  lines;  1934—^4,677  lines. 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  265.299  258,848  6,451  G 

Tribune  . (e)  273,833  263,766  10,067  G 

Journal  . (S)  45,305  40,896  4,409  G 

Total  Daily .  539,132  522,614  16,518  G 

Total  Sunday .  45,30.3  40,896  4,409  G 

Grand  Total .  584,437  563,510  20,927  G 

ATLANTA,  GA.  “  ^ 


Georgian  . 

3.53,091 

316,996 

36,095  G 

Tournal  . 

. (e) 

510,061 

503,232 

6,829  G 

Constitution  .... 

392,189 

396.907 

4,718  L 

Tournal  . 

. (S) 

170,504 

140,016 

30,488  G 

•-American  . 

. (S) 

143,973 

122,013 

21,960  G 

Constitution  . . . . 

. (S) 

150,032 

152,174 

2,142  L 

Total  Daily .  1,255,341  1,217,135  38,206  G 

Total  Sunday .  464,509  414,203  50,306  G 

Grand  Total  . .  1.719,850  1,361,338  88,512  G 

•Sunday  -American  figures  include  American  \\eekly 
linage,  1935 — 77,155  lines;  1934 — 64,677  lines. 

ATLANTIC  CITY,  N.  J. 

•Press-Union  . (e)  357,721  295,788  61,933  G 

Press-Union  . (S)  42,366  32,562  9,804  G 

Grand  Totol .  400,087  328,350  71,737  G 

•Press-Union  sold  in  morning  evening  combination.  Lin¬ 
age  of  one  edition  given. 

BALTIMORE,  MD. 

-Vews  . (e)  676,266  427,996  248,270  G 

Sun  . (e)  890,862  816,144  74,718  G 


Sun  . (,m)  414,842  391,911  22,931  G 

•  American  . (S)  259,958  248,599  11,359  G 

Sun  . (S)  302,756  277,398  25,358  G 

Total  Daily .  1,981,970  1,926,605  55,365  G 

Total  Sunday .  562,714  525,997  36,717  G 

Grand  Total .  2,544,684  2,452,602  92,082  G 

•Sunday  American  includes  -American  Weekly  linage, 
1935—77,155  lines;  193-( — 64,677  lines. 

BANGOR,  ME. 

Commercial  . (e)  160,213  . 

News  . (m)  255,936  . 

Grand  Total .  416,149  . 


BOSTON,  MASS. 


Record  . 

,.  .(m) 

206„901 

197,137 

9,764  G 

•American  . 

. .  -  - (e) 

312.484 

266,036 

46,448  G 

•Globe  . 

. . .  (m) 

501,750 

474,702 

27,048  G 

Herald  . 

.  ..(.m) 

634,933 

631,376 

3,557  G 

Post  . 

...(m) 

402,126 

411,988 

9,862  L 

Transcript  . 

....(e) 

255.353 

247,912 

7,441  G 

"Traveler  . 

....(e) 

732,989 

733,572 

583  L 

t  Advertiser  . 

...(S) 

188,883 

175,730 

13,153  G 

Globe  . . 

,...(S) 

217.340 

241,492 

24,152  L 

Herald  . 

...(S) 

195,512 

213.528 

18,016  L 

Post  . 

,...(S) 

73,139 

97,461 

24,322  L 

Totol  Daily . 

3,046,536 

2,962,723 

83,813  G 

Total  Sunday.... 

674,874 

728,211 

53,337  L 

Grand  Total  . . 

3,721,410 

3,690,934 

30,476  G 

Globe  sold  in  morning-evening  combination, 
one  edition  shown. 

Linage  of 

•'Traveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

tSunday  Advertiser  figures  include  American  Weekly 
linage,  1935 — 77,155  lines;  1934 — 64,677  lines. 

URMINGHAM,  ALA. 

Age-Herald  . (m)  285,961  258,611  27,350  G 

News  . (e)  425,579  371,583  53,996  G 

Post  . (e)  260,837  249,084  11,753  G 

News  &  Age-Herald _ IS)  185,704  148,715  36,989  G 

Total  Daily .  972,377  879,278  93,099  G 

Total  Sunday .  185,704  148,715  36,989  G 

Grand  Total .  1,158,081  1,027,993  130,088  G 

BUFFALO,  N.  Y. 

Courier-Express  . (m)  375,086  351,926  23,160  G 

News  . (e)  751,355  710,685  40,670  G 

Times  . (e)  434,207  343,949  90,258  G 

Courier-Express  . (S)  145,618  153,066  7,448  L 

Times  . (S)  128,008  50,701  77,307  G 

Total  Daily .  1,560,648  1,406,560  154,088  G 

Total  Sunday .  273,626  203,767  69,859  G 

Grand  Total .  1,834,274  1,610,327  223,947  G 

CAMDEN,  N.  J. 

•Courier  . (e)  470,079  494,995  24,916  L 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
-of  one  edition  shown  (e), 

CHATTANOOGA,  TENN. 


323,756 

426,960 

115,940 

267,293 

371,417 

77,803 

56,463  G 
55,543  G 
38,137  G 

750,716 

115,940 

866,656 

638,710 

77,803 

716,513 

112,006  G 
38,137  G 
150,143  G 

Total  Daily .  2,957,919  2,937,849  20,070  G 

Total  Sunday .  713,014  679,118  34,496  G 

Grand  Total .  3,671,533  3,616,967  54,566  G 

•Sunday  Herald  &  Examiner  figures  include  American 
Weekly  linage,  1935 — 77,155  lines;  1934 — 64,677  lines, 

CINCINNATI,  OHIO 


Enquirer . 

321,167 

321,674 

507 

L 

Post  . 

. le) 

407,056 

391,416 

75,640 

G 

Times-Star  . 

. (e) 

738,578 

659,935 

78,643 

G 

Enquirer  . 

. (S) 

342,727 

321,424 

21,303 

G 

Total  Daily .  1,526,801  1,373,025 

Total  Sunday .  342,727  321,424 

Grand  Total .  1,869,528  1,694,449 

CLEVELAND,  OHIO 


Plain  Dealer . 

....(m) 

490,661 

Xevvs  . 

- (e) 

458.811 

Press  . 

....(e) 

764,603 

Plain  Dealer  . 

....(S) 

294,752 

Total  Sumlay.... 

294;7.s2 

Grand  Total . 

2,008,827 

153,776  G 
21,303  G 
175,079  G 


60,819  G 
10,667  L 
85,630  G 
24,239  G 

135,782  G 
24,239  G 
160,021  G 


COLUMBUS,  OHIO 

Dispatch  . (e)  725,775  696,285 

Citizen  . (e)  505,556  478,375 

Ohio  State  Journal _ (m)  181,588  167,143 

Dis|.atch  . (S)  166,613  179,430 

Star  . (S)  36,427  36,620 

Total  Daily .  1,412,919  1,341,803 

Total  Sunday .  203,040  216,050 

Grand  Total .  1,615,959  1,557,853 


DALLAS,  TEXAS 


News  . 

....(m) 

479,575 

496,751 

17,176  L 

Times  Herald . 

....(e) 

695,890 

725,638 

29,748  L 

Tournal  . 

....(e) 

409,146 

393,511 

15,635  G 

Dispatch  . 

. (e) 

171,466 

209,685 

38,219  L 

News  . 

....(S) 

233,520 

185,813 

47,707  G 

Times  Herald . 

....(S) 

200,431 

183,562 

16,869  G 

Dispatch  . 

....(S) 

66,135 

61,559 

4,576  G 

Total  Daily  . 

1,756,077 

1,825,585 

69,508  L 

Total  Sunday.... 

500,086 

430,934 

69,152  G 

Grand  Total . 

2,256,163 

2,256,519 

356  L 

DAYTON,  OHIO 


Journal  . 

179,468 

149,485 

29,983 

G 

Herald  . 

635,880 

634,025 

1,855 

G 

News  . 

. (e) 

711,322 

651,251 

60,071 

G 

Journal  . 

. (S) 

107,423 

111,007 

3,584 

L 

News  . 

. (S) 

108,828 

103,429 

5,399 

G 

Total  Daily .  1,526,670  1,434,761  91,909  G 

Total  Sunday .  216,251  214,436  1,815  G 

Grand  Total .  1,742,921  1,649,197  93,724  G 

DENVER,  COLO. 


Rocky  Mt.  News... 

. .  .(m) 

284,964 

Post  . . 

....(e) 

647,465 

Rocky  Mt.  News.... 

...(S) 

62,320 

Post  . 

...(S) 

182,030 

Total  Daily . . 

932,429 

Total  Sunday.... 

244,350 

Grand  Total . . 

1,176,779 

DES  MOINES,  IOWA 

Register  . (m)  293,744  284,626  9,118  G 

Tribune  . (e)  467,080  486,706  19,626  L 

Register  . (S)  188,792  170,247  18,545  G 

Total  Daily .  760,824  771,332  10,508  L 

Total  Sunday .  188,792  170,247  18,545  G 

Grand  Totol .  949,616  941,579  8,037  G 

DETROIT,  MICH. 


Times  . 

. (e) 

596,140 

545,455 

50,685  G 

News  . 

. (e) 

944,589 

905,271 

39,318  G 

Free  Press . 

437,540 

404,826 

32,714  G 

'Times  . 

. (S) 

280,245 

245,000 

35,245  G 

News  . 

. (S) 

328,545 

233,327 

95,218  G 

Free  Press  . 

. (S) 

149,180 

115,139 

34,041  G 

Total  Daily .  1,978,269  1,855,552  122,717  G 

Totol  Sunday .  757,970  593,466  164,504  G 

Grand  Totol .  2,736,239  2,449,018  287,221  G 

•Sunday  Times  includes  .American  Weekly  linage,  1935 — 
77,155  lines;  1934 — 64,677  lines. 

EASTON,  PA. 

Express  . (e)  461,609  457,808  3,801  G 

EL  PASO,  TEXAS 

Times  . (m)  288,191  264,034  24,157  G 

Herald-Post  . (e)  346,061  394,968  48,907  L 

Times  . (S)  92,518  109,355  16,837  L 

Total  Daily  .  634,252  659,002  24,750  L 

Total  Sunday .  92,518  109,355  16,837  L 

Grand  Totol .  726,770  768,357  41,587  L 

ERIE,  PA. 

Dispatch-Herald  . (e)  402,766  399,868  2,898  G 

Times  . (e)  437,746  439,966  2,220  L 

Dispatch -Herald . (S)  83,162  110,634  27,472  L 

Total  Daily .  840,512  839,834  678  G 

Total  Sunday .  83,162  110,634  27,472  L 

Grand  Total .  923,674  950,468  26,794  L 


EVANSVILLE,  IND. 


1934  Gain  or  Loi  I 


Total  Daily .  1,034,479  894,330  140, Ujr 

Total  Sunday .  174,265  128,898  45,36?C 

Grand  Total .  1,208,744  1,023,228  185,5U(, 

FALL  RIVER,  MASS. 

Hcrald-News  . (e)  380,068  336,236  43,831(; 

FORT  WAYNE,  IND. 


Tournal-Gazette  .... 

....(e) 

301,525 

296,353 

New.s-Sentinel  . 

606.540 

549,219 

Journal-Gazette  ... 

....(S) 

166,609 

98,818 

T  otal  Daily . 

908,065 

845,572 

Total  Sunday.... 

166,609 

9.8,818 

Grand  Total . 

1,074,674 

944,390 

FORT  WORTH,  TEXAS 


Star  Telegram  . , . . 

. . .  .(m) 

185,772 

195,736 

Star  Telegram..., 

. (e) 

356,258 

401,813 

Press  . 

. (e) 

293,663 

289,384 

Star  Telegram . . 

. (S) 

100,315 

101,866 

Total  Daily . 

835,693 

886,933 

Total  Sunday,,.. 

100,315 

101.866 

Grand  Total.... 

936,008 

988,799 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  237,141  220,281  16,8MC 

Star  . (e)  152,p64  136,809  15,8530 

Grand  Total .  389,805  357,090  32,7150 

GLENS  FALLS,  N,  Y.  ^  ‘ 

•Post-Star  . (m)  367,268  321,729  45,5390 

•Pust-Star  sold  in  combination  with  Evening  Times. 

HARRISBURG,  PA. 

•Patriot  . (m)  411,788  320,229  91,5590 

Telegraph  . (e)  270,621  252,343  18,2780 

Grand  Total.... .  682,409  572,572  1094370 

'The  Evening  News  carries  the  same  amount  of  adret- 
tising  as  the  Patriot. 

HARTFORD,  CONN. 


Courant 

284,984 

Times  , 

. (e) 

836,211 

Courant 

200,608 

Total 

Daily . 

1,121,195 

Total  Sunday . 

200,608 

Grand 

Totol . 

1,321,803 

HOUSTON,  TEX. 


Chronicle . 

. (e) 

520,753 

456,723 

Post . 

320,420 

281,827 

Press  . 

. (e) 

382,303 

354,517 

Chronicle  . 

. . (S) 

185,347 

126,098 

Post  . 

. (S) 

164,896 

164,397 

Total  Daily  .  1,223,476  1,093,067 

Total  Sunday .  350,243  290,495 

Grand  Total .  1,573,719  1,383,562 

INDIANAPOUS,  IND. 


News  . 

. (e) 

644,918 

623,999 

Star  . 

407,992 

404,280 

Times  . 

511,129 

502,004 

Star  . 

. (S) 

229,650 

204,798 

Total  Daily .  1,564,039  1,530,283 

Total  Sunday .  229,650  204,798 

Grand  Total .  1,793,689  1,735,081 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  480,411  414,574 

Journal  . (e)  466,456  387,446 

Times-Union  . (S)  165,041  146,818 

Total  Daily  .  946,867  802,020 

Total  Sunday  .  165,051  146,818 

Grand  Total  .  1,111,908  948,838 

JAMESTOWN,  N.  Y. 

Journal  . (e)  283,206  296,535 

Post  . (m)  286,924  274,774 


Total  Daily  .  570,130  571,309  1,1791 

JOHNSTOWN,  PA. 

•Tribune  . ...(e)  581,570  . 

'Tribune  (e)  sold  in  combination  with  Democrat  (ni) 
Linage  of  Tribune  only  is  given. 

KANSAS  CITY,  MO.* 


Journal-Post  . 

. (e) 

293,792 

278,162 

Star  . 

. (e) 

636,596 

617,365 

Star  . . 

620,209 

601,997 

Journal-Post  .... 

. (S) 

108,648 

101,104 

Star  . 

. (S) 

317,020 

307,955 

Total  Daily  .  1,550,597  1,497,524 

Total  Sunday  .  425,668  409,059 

Grand  Total  .  1,976,265  1,906,583 

'Kansas  City  figures  supplied  by  publisher. 


KNOXVILLE,  TENN. 


lournal  . 

.  ...(m) 

270,198 

222,340 

Vews-Sentinel  . 

. (e) 

412,108 

325,958 

[oumal  . 

....(S) 

83,548 

59,230 

News  Sentinel  . . . . 

....(S) 

114,261 

110,657 

Total  Daily  . 

682,306 

548.298 

Total  Sunday  . . . 

197,809 

169,887 

Grand  Total  . . . 

880,115 

718,185 

Mg 


?15G 


539  G 


,3291 
,150  G 


[m) 


1,630  G 
1,231  G 
l,2UC 
’,544  G 
1,065  C 

i^S 

),609G 
1,682  G 


?.858G 

6.150G 

4.318C 

3,604G 

7,922 
1,931  fi 


Sew  Era  . <e^ 

Xe«  . IS’ 

Grand  Toial  . .  401,112  . 

•Sew  Era  sold  in  combination  with  Intelligencer  Journal. 
Linage  of  one  edition  given. 
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^FEBRUARY  LINAGE  TOTALS  FOR  NEfFSPAPERS  IN  PRINCIPAL  CITIES 


LANCASTER,  PA.** 


1935 

367.322 

33.790 


1934  Gain  or  Loss 


LOS  ANGELES,  CALIF. 


?Mt  ;••• 
Gjaminer 

jBlfS  .  •  •  • 


(m) 

545.095 

503.491 

41,604 

G 

(m) 

184.077 

185,779 

1,702 

L 

(m) 

716,973 

640,188 

76,785 

G 

.(e) 

785.606 

735,011 

50,595 

G 

.(e) 

194.382 

188.397 

5.985 

G 

.(S) 

369.022 

361.016 

8.006 

G 

.(S) 

309,270 

331,615 

22,345 

L 

2.426.133 

2,252,866 

173.267 

G 

678,292 

692.631 

14,3.19 

L 

3.104.425 

2.945.497 

158.928 

(i 

ToUl  Daily  ... 

Total  Sunday  . 

Grand  Total 

•5undav  Examiner  includes  American  Weekly  linage, 
jj^75,219  lines;  1934—62.670  lines. 

MANCHESTER,  N.  H. 

roion-Leader  . (e)  346,528  310,548 

MEMPHIS,  TENN. 

;)riBnercial  .'Vppeal  ...(ml  579.968 

Scimitar  . (el  342.097 

oBniercial  Appeal  ....(S)  223.860 


35,980  G 


488.495  91,473  ('. 

351.513  9,416  L 

220,573  3,287  G 


Total  Daily  .  922.065  840.008  82.057  G 

Toul  Sunday  .  223.860  220.573  3.287  G 

Grand  Total  .  1.145,925  1.060,581  85,344  G 


MILWAUKEE,  WIS. 

246.434  .381.212 

696,999  635.665 


103,557  129,639 

392.464  419.088 

170.060  137.998 

199.208  163,860 


134,778  L 
61.334  G 
26,082  L 
26,624  L 
32,062  G 
35,348  G 


iotinel  . (ml 

'WmI  . (el 

loder  . (el 

Wisconsin  News  . (e) 

•jotlnel  . (S) 

oomal  . (S) 

Total  Daily  .  1.439.454  1,565,604  126,1.50  L 

Total  Sunday  .  369,268  301.858  67,410  G 

Grand  Total  .  1.808.722  1.867.462  58,740  L 

•Sunday  Sentinel  figures  include  American  Weekly  lin- 
ge,  1935—77,155  lines;  1934—64,677  lines. 

MINNEAPOLIS,  MINN. 


tsirnal  . 

504.260 

516,890 

12,630  L 

....(e) 

480.458 

409,529 

70,929  G 

....(c) 

371,478 

339,532 

31.946  G 

....(S) 

109.695 

69,786 

39.909  G 

•Hbuie  . 

....(S) 

199,710 

139,795 

59,915  G 

Total  Daily  . 

1,356.196 

1,265,951 

90,245  G 

total  Sunday  . . . 

309,405 

209,581 

99.824  G 

Grand  Total  . . . . 

1,665,601 

1,475,532 

190,069  G 

MONTREAL,  CANADA 

. (el  1,006,261  1,03.5,316 

(ml  .329,244  350,985 

793,364  825,668 

224,458  221,187 

16.959  . 


aatte  . 

la  Presse  . (e) 

II  Patrle  . (el 

U  Patrie  . (S) 


Toul  Daily  .  2,353.327  2,433,156 

ToUl  Sunday  .  16.959  . 

Grand  Total  .  2,370,286  2,433,156 


29,055  L 
21.741  L 
32.304  L 
3,271  G 


79,829  L 


lanner  .. . 
'oMssean 
Sumer  . . . 


NASHVILLE,  TENN. 

.(el  .313,434  299.415 

309,173 
101,492 
82,991 


.(e) 

.(S) 

.(S) 


257,314 

92,629 

67,023 


Toul  Daily  .  622,607  556,729 

Toul  Sunday  .  184.483  159,652 

Grand  Total  .  807,090  716,381 

NEWARK,  N.  J. 


62,870  L 


14,019  G 
51,859  G 
8,863  G 
15,968  G 


65,878  G 
24,831  G 
90,709  G 


. 

315,041 

225.842 

89.199  G 

Sews  . 

. (e) 

932.151 

867,857 

64,294  G 

Star-Eagle  . 

. (e) 

418.216 

481,508 

63,292  L 

M  . 

. (S) 

171,536 

197,541 

26,005  L 

!zd|er  . 

. (S) 

77,955 

61,276 

16,679  G 

Iiuu-Plcayune  & 


.(m) 

705,146 

647,471 

57,67$ 

G 

.  (m) 

306,715 

340,245 

33,530 

L 

..(e) 

565,848 

477,027 

88.821 

G 

..(e) 

279,091 

283,669 

4,578 

L 

.(S) 

266,532 

231,349 

35,183 

G 

.(S) 

195,170 

194,811 

359 

G 

Toul  Daily .  1,856,800  1,748,412 

ToUl  Sunday  .  461,702  426,160 

Grand  Total  .  2,318,502  2,174,572 

NEW  YORK,  N.  Y. 

Home  News....(e)  179,799  159,558 

*^can  . (m)  513,977  503,715 

. (m)  743,997  705,132 

Herald  Tribune  . (m)  534,890  518,686 

. (m)  800,983  695,503 

^r  . (m)  204,638  193,402 

irarnal  . (e)  586,814  585,983 

. (e)  857,972  826,677 

S^-Telegram  . (e)  854,690  817,794 

^ . 275,222  166,557 


NEW  YORK,  N.  Y. — Continued 


Toul  Daily  .  1,665,408  1,575.207  90.201  G 

Toul  Sunday  .  249.491  258.817  9,326  L 

Grand  Total  .  1,914,899  1,834,024  80,875  G 

NEW  BEDFORD,  MASS.* 

iwdard  Times  . (e)  342,958  308,000  34.958  G 

fatury  . (m)  348.628  318.164  30,464  G 

Andard  Times  . (S)  27,762  36,218  8,456  L 

Toul  Daily .  691,586  626,164  65,422  G 

Toul  Sunday .  27,762  36,218  8,456  L 

Grand  Total  .  719.348  662,382  56,966  G 

*N'ew  Bedford  figures  supplied  by  publisher. 

NEW  ORLEANS,  LA. 


t.Vmerican  . (S) 

Times  . (S) 

Mirror  . (S) 

News  . (S) 

Herald  Tribune  . (S) 

tBronx  Home  News  ...(S) 


1935 

396,524 

528,085 

77,173 

359,912 

388.558 

73,706 


1934  Gain  or  Loss 
344,374  2,150  G 


528.513 

73.820 

326,574 

36.1,384 

69,100 


428  L 
3,353  G 
33,338  G 
25,174  G 
4,606  G 


Totol  Daily  .  5.552,982  5.173,008  379.974  G 

Total  Sunday  .  1,773,958  1,705.765  68,193  G 

Grand  Total  . .  .^ .  7,326,940  6,878.773  448,167  G 

tllronx  Home  News  figures  supplied  by  publisher. 
{Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1935—77,155  lines;  1934—64,677  lines. 


Total  Daily . 

Total  Sunday . 

Grand  Total . 


PROVIDENCE.  R.  I. 

1934  Gain  or  Lo.ss 
773,224  79,939  G 

238,049  13,727  G 

230.575  15,299  L 

172,278  12,389  G 


1,320,215  1,241,848  78,367  G 

1.84,667  172,278  12,389  G 

1,504,882  1,414,126  90,756  G 


1935 

Bulletin  . . 

853,163 

Journal  . 

251,776 

News-Tribune  ... 

215,276 

Journal  . 

. (S) 

184,667 

BROOKLYN,  N,  Y. 


READING,  PA. 

Eagle  . (e)  524,010 

Times  . (m)  485,849 

Eagle  . IS)  27,585 


517,866 

448,705 

24,212 


6,144  G 
37,144  G 
3,373  G 


Eagle  . 

763.835 

775,978 

rimes-Union  _ _ 

330,443 

292,805 

Eagle  . . 

. (S) 

144,697 

171,250 

Times-L’nion  _ _ 

. (S) 

30,985 

32,833 

12,143  L 
37,638  G 
26,553  L 
1,848  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


1,094.278  1,068,783  25,495  G 

175,682  204,083  28,401  L 

1,269,960  1,272,866  2,906  L 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  445,823  377,790 

OAKLAND,  CALIF. 

I’o.st  Enquirer . (e)  408,165  402,436 

Tribune  . le)  646,905  630,980 

Tribune  . (S)  112,317  105,092 


68,033  G 


5,729  G 
15,925  G 
7,225  G 


Total  Daily .  1,055,070  1,033,416 

Total  Sunday .  112,317  105,092 

Grand  Total .  1,167,387  1,138,508 

OKLAHOMA  CITY,  OKLA. 


Oklahoman . 

...(m) 

349,079 

354,053 

Times  . 

Oklahoman  News 

....(e) 

481,261 

475,850 

(5  days)  . 

....(e) 

176,220 

169,376 

Oklahoman  . 

....(S) 

163,314 

159,642 

Oklahoman  News... 

....(S) 

55,275 

56,466 

21,654  G 
7,225  G 
28,879  G 


4,974  L 
5,411  G 

6,S44  G 
3,672  G 
1,191  L 


Total  Daily .  1,006,560  999,279 

Total  Sunday .  218,589  216,108 

Grand  Total .  1,225,149  1,215,387 


7,281  G 
2,481  G 
9,762  G 


OMAHA,  NEB. 


356,821 

528,870 

186,752 

157,824 


3,764  G 
32,049  L 
22,425  L 
18,432  L 


•Bee-News  . (e)  360,585 

•World  Herald  . (e)  496,821 

••Bee-News  . (S)  164,327 

World  Herald  . (S)  139,392 

Total  Daily .  857.406  885.691  28,285  L 

Total  Sunday .  303,719  344,576  40,857  L 

Grand  Total... .  1,161,125  1.230,267  69,142  L 

•Omaha  Bee-News  and  Omaha  World-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  (e)  edi¬ 
tion  |s  shown. 

••Sunday  Bee-News  includes  American  Weekly  linage, 
1935—77,155  lines;  1934—64,677  lines. 


Total  Daily... 

1.009,859 

966,571 

43,288  G 

Total  Sunday. 

27,585 

24,212 

3,373  G 

Grand  Total... 

1,037,444 

990,783 

46,661  G 

RICHMOND,  VA, 

Xews-Leader  . . . 

. (e) 

.722,915 

586,195 

136,720  G 

1  iincs-Disi'atch  . 

. (m) 

414,952 

856,232 

58,720  G 

Times-Uispatch  . 

. (S) 

204,088 

189,905 

14,183  G 

Total  Daily... 

1,137,867 

942,427 

195,440  G 

Total  Sunday 

204,088 

189,905 

14,183  G 

Grand  Total.. 

1,341,955 

1,132,332 

209,623  G 

ROCHESTER,  N. 

Y. 

Journal  . 

. (ej 

451,754 

439,177 

12,577  G 

Times-Union 

. (e) 

613,227 

570,393 

42,834  G 

Democrat  Sc  Chronicle. .  (m) 

531,702 

452,502 

79,200  G 

•.\merican  . 

. (S) 

179,929 

162,211 

17,718  G 

Democrat  &  Chronicle. .  (S) 

184,376 

172,988 

11,388  G 

Total  Daily... 

1,596,683 

1,462,072 

134,611  G 

Total  Sunday. 

31.4,305 

335,199 

29,106  G 

Grand  Total.. 

1,960,988 

1,797.271 

163,717  G 

•Sunday  .American  figures 

include  -■ 

(merican 

Weekly  lin- 

age,  1935 — 77,15: 

i  lines;  193 

4 — 64,677 

lines. 

ST.  LOUIS,  MO: 

Globe  Democrat  . 

442,769 

449,576 

6,807  L 

Post  I>ispatch 

. (e) 

800,472 

781,067 

19,405  G 

Star  Sc  Times.. 

. (e) 

494,237 

496,959 

2,722  L 

Globe  Democrat 

. (S) 

161,661 

163,978 

2,317  L 

Post  Dispatch  . 

. (S) 

288,692 

271,877 

16,815  G 

Total  Daily.. 

1,737,478 

1,727,602 

9,876  G 

Total  Sunday 

450,353 

435,855 

14,498  G 

Grand  Total 

2,187,831 

2,163,457 

24,374  G 

ST.  PAUL,  MINN.* 


Pioneer  Press . 

4.14,069 

Dispatch  . 

. (e) 

511,655 

News  . 

. (e) 

290,321 

Pioneer  Press  . . . . 

. (S) 

128,735 

News  . 

. (S) 

101,095 

Total  Daily .  1,236,045 

Total  Sunday  .  101,095 

Grand  Total .  1,465,875 

•Not  measured  in  1934. 


Star 


.(e) 

493,641 

570,238 

76,597  L 

SALT 

LAKE 

(m) 

429,998 

478,515 

48,517  L 

Tribune  . . 

.  (e) 

526,084 

483,046 

43,038  G 

Deseret'News  . 

....(e) 

.(S) 

94,850 

110,691 

15,841  L 

Telegram  . 

. (e) 

.(S) 

103,247 

93,764 

9,483  G 

Tribune  . 

....(S) 

419,556  429,767 

251,623  222,605 

342,661  336,382 

162,551  121,441 


10,211  L 
29,018  G 
6,279  G 
41,110  G 


Total  Daily .  1,449,723  1,531,799  82,076  L 

Total  Sunday .  198,097  204,455  6,358  L 

Grand  Total .  1,647,820  1,736,254  88,434  L 


Total  Daily .  1,013,840  988,754  25,086  G 

Total  Sunday .  162,551  121,441  41,110  G 

Grand  Total .  1,176,391  1,110,195  66,196  G 


PHILADELPHIA,  PA. 


752,251  707,003 

478,545  442,602 

353,355  399,099 

827,713  861,705 

.  267,047 

487,013  514,886 

343,818  297,620 

.  127,133 

257,135  267,203 

18,566  . 


45,248  G 
35,943  G 
45,744  L 
33,992  L 


27,873  L 
46,198  G 


10,068  L 


Bulletin  . (e) 

Inquirer  . (m) 

News  . (e) 

Public  Ledger  . (e) 

•Public  Ledger  . (m) 

Record  . (m) 

Inquirer  . (S> 

•Public  Ledger . (S) 

Record  . (S) 

••News  . (S) 

Total  Daily .  2,898,877  3,192,342  293,465  L 

Total  Sunday .  619,519  691,956  72,437  L 

Grand  Total .  3,518,396  3,884,298  365,902  L 

•Public  Ledger  (m)  and  (S)  discontinued  publication 
April  15,  1934. 

••Sunday  News,  a  new  publication,  started  April  12, 
1934. 

PHOENIX,  ARIZ. 

Republic  . (m)  391,243  371,998  19,245  G 

Gazette  . (e)  452,103  426,119  25,984  G 

Republic  . (S)  95,824  81,164  14,660  G 


SAN  ANTONIO,  TEXAS 

411,759 
399,465 
232,853 
196,425 
109,065 


Light  . 

. (e) 

413.571 

News  . 

. (e) 

409,712 

Express  . 

234,242 

•Light  . 

. (S) 

247,760 

Express  . 

. (S) 

129,160 

1,812  G 
10,247  G 
1,389  G 
51,335  G 
20,095  G 


Total  Daily .  1,057,525  1,044,077  13,448  G 

Total  Sunday .  376,920  305,490  71,430  G 

Grand  Total .  1,434,445  1,349,567  84,878  G 

•Sunday  Light  figures  include  American  Weekly  linage, 
1935—77,155  Tines;  1934—64,677  lines. 

SAN  DIEGO,  CAUF. 

Union  . (m)  392,881  400,630  7,749  L 

Sun  . (e)  359,044  323,893  35,151  G 

Tribune  . (e)  547,020  583,316  36,296  L 

Union  . (S)  156,375  171,127  14,752  U 


Totol  Daily .  1,298,945  1,307,839  8,894  L 

Totol  Sunday .  156,375  171,127  14,752  L 

Grand  Total .  1,455,320  1,478;966  23,646  L 


Total  Daily .  843,346  798,117  45,229  G 

Total  Sunday .  95,824  81,164  14,660  G 

Grand  Total .  939,170  879,281  59,889  G 


PITTSBURGH,  PA, 

Post  Gazette  . (m)  480,389  456,649 

Press  . (e)  1,026,093  957,217 

Sun-Telegraph  . (e)  745,883  789,879 

Press  . (S')  241,347  165,719 

•Sun-Telegraph . (S)  233,608  183,471 


SAN  FRANCISCO,  CALIF. 


Examiner  . 

....(m) 

502,349 

493,045 

Chronicle  . 

.  ...(m) 

428,883 

454,707 

Call-Bulletin  . 

. (e) 

527,505 

478,381 

News  . 

. (e) 

487,950 

509,748 

•Examiner  . 

. (S) 

338,685 

307,080 

Chronicle  . 

....(S) 

171,858 

139,969 

Total  Daily . 

1,946,687 

1,935,881 

Total  Sunday. . . . 

510,543 

447.049 

Grand  Total.... 

2,457,230 

2,382,930 

9,304  G 
25,824  L 
49,124  G 
21,798  L 
31,605  G 
31,889  G 


108.388  G 
35,542  G 
143,930  G 


20,241  G 
10,262  G 
38,865  G 
16,204  G 
105,480  G 
11,235  G 
831  G 
31,295  G 
36,896  G 
108,665  G 


Total  Daily .  2,252,365  2,203,745  48,620  G 

Total  Sunday  .  474,955  349,190  125,765  G 

Grand  Total .  2,727,320  2,552,935  174,385  G 

•Sunday  Sun-Telegraph  includes  American  Weekly  lin¬ 
age,  1935—77,155  lines;  1934—64,677  lines. 

PORTLAND.  ORE. 


Oregonian  . 

- (m) 

305,155 

290,222 

Journal  . 

. (e) 

520,661 

450,550 

News-Telegram  . . . 

. (e) 

319,671 

286,630 

Oiegonian  . 

. (S) 

152,990 

145,595 

Journal  . 

. (S) 

68,992 

63,655 

10,806  G 
63,494  G 
74,300  G 

•Sunday  Examiner  figures  include  .American  Weekly 
linage,  1935—75,219  lines;  1934—62,670  lines. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  294,934  299,640  4,706  L 

Star  . (e)  301,438  308,636  7,198  L 

Times  . (e)  603,042  577,257  25,785  G 

•  Post-Intelligencer  ....(S)  213,680  183,135  30,545  G 

Times  . (S)  170,936  150,629  20,307  G 


Totol  Daily .  1,145,487  1,027,402  118,085  G 

Totol  Sunday  .  221,982  209,250  12,732  G 

Grand  Total .  1,367,469  1,236,652  130,817  G 


Total  Daily .  1,199,414  1,185,533  13,881  G 

Totol  Sunday .  384,616  333,764  50.852  G 

Grand  Total .  1,584,030  1,519,297  64,733  G 

•Sunday  Post-Intelligencer  figures  include  American 
Weekly  linage,  1935—75,219  Unes;  1934—62,670  lines. 

{Continued  on  next  Page) 
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FEBRUARY  LINAGE  TOTALS  FOR  NEfUSFAPERS  IN  PRINCIPAL  CITIES 


{^Continued  from  page  33) 

SIOUX  CITY,  IOWA 

1935  1934  Gain  or  Losii 

•Journal  . (d)  2o0,303  282,033  21,730  L 

Tribune  . (e)  264,651  325,214  60,563  L 

Journal  . IS)  78,991  65,174  13,817  G 

Total  Daily .  524,954  607,247  82,293  L 

ToUl  Sunday .  78,991  65,174  13,817  G 

Grand  Total .  o03,945  672,421  68,476  L 

•Journal  all  day  paper.  All  advertising  appears  in  all 
editions.  One  edition  measured. 

SOUTH  BEND,  IND. 

\ews-Timea  . (e)  381,717  375,543  6,174  G 

Tribune  . (e)  408,376  462,646  5,730  G 

.Vews-Tiraes  . (S)  58,397  61,290  2,893  L 

Tribune  . (S)  79,324  68,638  10,686  G 

Total  Daily  .  850,093  838,189  11,904  G 

Total  Sunday .  137,721  129,928  7,793  G 

•  irand  Total  .  987,814  968,117  19,697  G 

SPOKANE,  WASH. 

.'spokesiiiaii-Keview  _ (m)  235,440  218,603  16,837  G 

»  hroiiicle  . (e)  436,740  388,700  48,040  G 

I’ress . (e)  178,048  124,173  53,875  G 

.SiKikesiiian-Review  . (S>  140,895  106,103  34,792  G 

Total  ITaily  .  850,228  731,476  118,752  G 

Total  .Sunday .  140,895  106,103  34,792  G 

Grand  Total  .  991,123  83,579  15i,544  G 

SYRACUSE,  N.  Y. 


TOLEDO,  OHIO 

1935  1934  Gain  or  Loss 

Times  . (m)  74,717  84,874  10,157  L 

made  . (e)  607,198  614,603  7,405  L 

News-Hee  . te)  389,895  282,988  106,907  G 

Times  . (S)  156,626  165,170  8,544  L 

Total  Daily  .  1,071,810  982,465  89,345  G 

Total  Sunday .  156,626  165,170  8,544  L 

Grand  Total .  1,228,436  1,147,635  80,801  G 

TORONTO,  CANADA 

Globe  . (m>  282,077  331,051  48,974  L 

-Mail  &  Empire . (m)  255,229  291,787  36,558  L 

Star  . (e)  1,145,332  1,143,387  1,945  G 

Star  Weekly  . tw)  90,488  71,726  18,762  G 

Telegram  . (e)  1,089,145  1,099,363  10,218  L 


WESTCHESTER  COUNTY  (N. 

1935 

.Mamaroneclc  Times....  (e)  161,116 

Mt.  Vernon  .\rgus . (e)  333,276 

New  Rochelle  Standard- 

Star  . .(e)  341,311 

Ossining  Citizen  Regis¬ 
ter  . (e)  150,008 

I’ortchester  Item . (e)  219,627 

Tarrytown  News^ . (e)  178,705 

Yonkers  Herald-States¬ 
man  . (e)  365,751 

White  Plains  Reporter,  (e)  457,035 

I'eekskill  Star . (e)  151,662 


Y.)  (^OUF 

1934  Gain  or  L 
144,360  16,75i 

357,402  24,la 

288,947  52d4, 

133,371  16,«: 

228,115  8,41, 

173,765  4,946 

444,327  78, s;, 

451,364  5,k: 

148,109  3^;; 


Grand  Total. 


2,862,271  2,937,314 


lournal  . 

. (e) 

464,589 

455,786 

8,803  G 

World  . 

Herald  . . 

. (e) 

544,374 

523,123 

21,251  G 

I’ost-Staudard  _ 

323,149 

286,884 

36,265  G 

Total  Daily. 

•.\inerican  . 

. (S) 

128,669 

159,170 

30,501  L 

Total  Sunday. 

Herald  . 

. (S) 

60,001 

113,920 

53,919  L 

(Jrand  Total 

I’ost-Standard  . . . 

. (S) 

41,117 

68,570 

27,453  L 

TRENTON,  N.  J. 

Times  . (e)  488,150  449,114 

Tunes- .\dvertiser  . (S)  59,459  74,377 

Total  Daily .  488,150  449,114 

Total  Sunday .  59,459  74,377 

Grand  Total .  547,609  523,491 

TULSA,  OKLA. 

Tribune  . (e)  374,593  408,718 

World  . (m)  369,420  373,510 

Tribune  . (S)  77,941  7^087 


Total  Daily  and  Grand 
Total  ...a, .  2,358,491  2,369,760  11,2« 

WICHITA,  KAN. 

Beacon  . (e)  435,888  392,830  43, Oil 

Eagle  . (m)  237,820  220,009  17Jii 

Eagle  . (e)  347,321  337,311  10j)ii 

Beacon  . tS)  171,629  1  46,400  2522) 

Eagle  . (S)  132,273  130,603 

Total  Daily .  1,021,029  950,150  ToJ) 

Total  Sunday .  303,902  277,003  26,8)) 

Grand  Total  .  1,324,931  1,227,153  9727| 

WILKES-BARRE,  PA. 


Record  . 

. (m) 

649,845 

594,722 

Times-Leader  . . . . 

. (e) 

619,432 

531,135 

News  . 

. (e) 

300,399 

288,052 

Independent  . 

. (S) 

128,299 

122,524 

Total  Daily .  1,332,112  1,265,793  66,319  G 

Total  Sunday  .  229,787  341,660  111,873  L 

Grand  Total .  1,561,899  1,607,453  45,554  L 

•Sunday  American  figures  include  -American  Weekly 
linage,  1935—77,155  lines;  1934 — 64,677  lines. 

TACOMA,  WASH. 

l.edger  . (ra)  129,606  130,439  833  L 


Times  . (e) 

l-edger . (S) 


Total  Sunday. 


129,606 

354,810 

265,106 

99,047 

130,439 

340,503 

266,866 

90,029 

833  L 
14,307  G 
1,760  L 
9,018  G 

749,522 

99,047 

848,569 

737,808 

90,029 

827,837 

11,714  G 
9,018  G 
20,732  G 

WASHINGTON,  D.  C. 

Herald  . (m)  395,712  259,117  136,595  G 

Post  . (m)  392,357  320,201  72,156  G 

News  . (e)  420,817  315,671  105,146  G 

Times  . (e)  550,646  443,644  107,002  G 

Star  . (e)  1,149,380  1,034,530  114,850  G 

•Herald  . (S)  225,178  215,925  9,253  G 

.Star  . (S)  312,260  266,434  45,826  G 

Post  . (S)  156,553  132,950  23,603  G 

Total  Daily .  2,908,912  2,373,163  535,749  G 

Total  Sunday .  693,991  615,309  78,682  G 

Grand  Total .  3,602,903  2,988,472  614,431  G 

•Sunday  Herald  figures  include  .American  Weekly  linage, 
193.5—77.155  lines;  1934—64.677  lines. 


Total  Daily  .  1,569,676  1,413,909 

Total  Sunday .  128,299  122,524 

Grand  Total .  1,697,975  1,536,433 

WORCESTER,  MASS. 

Telegram  . (m)  376,387  334,210 

Gazette  . (e)  422,791  371,880 

Post  . (e)  270,626  262,564 

Telegram  . (S)  116,843  106,576 

Total  Daily .  1,069,804  968,654 

Total  Sunday .  116,843  106,576 

Grand  Total .  1,186,647  1,075,230 

YOUNGSTOWN,  OHIO 

X'indicator  . (e)  475,266  420,168 

Telegram  . (e)  365,412  331,054 

X'indicator  . (S)  88,550  84,953 

Total  Daily .  841,278  751,222 

Total  Sunday .  88,550  84,953 

Grand  Total .  929,828  836,175 


Short-Lived  Greek  Revolution 

Taxed  Ingenuity  of  Reporters 

CO\' ERAGE  of  the  brief  but  heated  news,  Greece  became  the  cynosure  of  the 
Greek  revolution  the  oast  weekend  Knrennean  rtirresmyndent!!  this  week,  but 


VJ  Greek  revolution  the  past  weekend 
was  characterized  by  all  the  earmarks 
of  stiff  governmental  censorship,  which 
was  climaxed  in  reprisals  against  Henry 
Ue  La  Peree,  of  Paris  Petit  Journal, 
who  was  held  incommunicado,  and  Di- 
(lier  Poulain,  another  Paris  journalist, 
w  ho  was  dragged  off  a  train  at  Salonica. 
The  French  consul  intervened  in  their 
behalf. 

The  most  fortunate  and  yet  unfor¬ 
tunate  correspondent  in  the  handful  of 
.\merican  newsmen  who  were  able  to 
get  into  Greece  before  the  short-lived 
revolt  ended  was  James  A.  Mills,  As- 
-sociated  Press  correspondent.  He  was 
on  a  roving  assignment  in  the  Balkans 
and  was  immediately  dispatched  to 
(ireece,  entering  through  Macedonia. 
He  found  himself  in  the  centre  of  the 
battle,  but  unable  to  file  his  stories. 
I'or  48  hours  he  was  held  captive  by 
rebel  forces.  After  his  release  he  jour¬ 
neyed  by  foot,  horseback  and  ramshackle 
automobile  through  80  miles  of  wild 
mountain  country  and  swamps  to  reach 
the  border.  He  filed  his  first  story 
from  Geuvgueli,  Yugoslavia,  and  main¬ 
tained  his  coverage  by  devising  his  own 
means  of  overland  transmission  of 
stories  to  Itorder  points,  thus  avoiding 
the  strict  government  censorship. 

He  told  his  superiors  a  story  of  trail¬ 
ing,  in  a  rickety  .\merican  “jitney,”  the 
Greek  army  into  Macedonia  on  the 
"Great  Battlefront”  with  Greek  news- 
l>ai)ermen  preceding  the  foreign  corre- 
slKMidents.  Ahead  of  the  Greek  news¬ 
papermen  was  the  Greek  army,  and 
ahead  of  the  army  the  Greek  photo¬ 
graphers.  When  Mills  caught  up  with 
the  army  he  found  the  army  officers 
busy  posing  for  the  Greek  photog¬ 
raphers. 

In  Athens,  inability  to  file  complete 
accounts  was  a  handicap,  although  the 
lifting  of  strict  censorship  since  the  re¬ 
volt  has  been  crushed  has  revealed  that 
coverage  was  not  colored  by  inclusion 
of  inaccurate  reports  favorable  to  the 
government. 

L'snally  not  a  source  of  important 


news,  Greece  became  the  cynosure  of  the 
Eureopean  correspondents  this  week,  but 
few  men  were  dispatched  to  Athens. 
Karl  von  Weigand,  chief  correspondent 
for  L'niversal  Service,  was  ready  to  hop 
off  from  Berlin  when  the  civil  war 
ceased.  In  the  case  of  all  the  asso¬ 
ciations,  correspondents  in  surrounding 
capitals — Istanbul,  Port  Said,  Alexan¬ 
dria.  Belgrade,  Sofia,  \'ienna  and  Rome 
— were  pressed  into  service,  gatherjng 
material  from  the  border  and  relaying 
telephone  messages.  During  the  height 
of  the  revolution,  news  could  not  be 
telephoned  out  of  .\thens.  Delay  run¬ 
ning  into  several  hours  was  occasioned 
by  the  government  scrutiny  of  outgoing 
messages. 

L’nited  Press  coverage  in  Greece  was 
arranged  by  .\nthony  Kedras,  Athens 
correspondent,  who  has  covered  several 
Greek  revolutions  for  the  United  Press 
in  the  15  years  he  has  l>een  with  the  or¬ 
ganization.  He  had  two  assistants  in 
-Athens  and  sent  out  as  many  as  50  or 
more  mes.sages  in  a  day. 

Ben  .Ames,  special  correspondent,  went 
to  Salonica  and  accompanied  the  army 
of  Gen.  George  Condylis  in  its  advance 
through  .Macedonia,  entering  captured 
towns  with  the  army. 

The  U.P.  A’ienna  bureau  and  the  cor- 
re.^pondents  in  Belgrade  and  Sofia  cov¬ 
ered  liorder  events  thoroughly.  Velico 
Christoff,  Sofia  correspondent,  had  a 
m.m  at  the  Bulgarian  border  to  inter¬ 
view  fleeing  refugees.  Bogdan  Simic, 
at  Belgrade,  had  a  man  at  Doiran  on 
the  A'ugoslav  frontier,  who  performed 
similar  service. 

For  International  News  Service,  the 
story  was  directed  and  coordinated  by 
Hudson  Hawley,  manager  of  the  Lon¬ 
don  bureau,  and  .Arno  Dosch-Fleurot, 
chief  of  the  Central  European  branch. 

.As  soon  as  the  revolt  reached  serious 
proportions,  Dosch-Fleurot  ordered  D. 
R.  Geleji,  staff  correspondent  in  Bel¬ 
grade,  to  the  Yugoslavian-Greek  border 
to  augment  the  regular  corps  of  cor¬ 
respondents. 

(jeleji  transmitted  his  dispatches  to 
Xew  York  by  way  of  Berlin,  while 


Christopher  Protopappas,  a  distinguished 
.Athens  journalist  who  for  many  years 
has  represented  International  News  Ser¬ 
vice  in  the  Greek  capital,  worked 
through  London  by  telephone  and  tele¬ 
graph. 

In  the  early  stages  of  the  revolt, 
much  of  the  information  reached  the 
outside  world  by  way  of  Paris  and 
Rome,  where  William  Parker  and  Rich¬ 
ard  CJhaplin,  I.N.S.  bureau  chiefs  in 
their  respective  cities,  utilized  the  tele¬ 
phone  to  a  great  extent  in  picking  up 
the  scattered  threads  of  revolutionary 
developments  and  coordinating  them  for 
transmission  to  New  York. 

J.  K.  Walton,  I.N.S.  Istanbul  corre- 
spondent,maintained  frequent  telegraphic 
contact  with  London. 

HAROLD  A.  PAULY 

Harold  .A.  Pauly,  editor  of  the  Troy 
(O.)  Daily  News  since  its  purchase  in 
1914,  died  March  12  in  Troy  after  an 
illness  of  less  than  two  weeks. 

ARIZONA  GRIDIRON  DINNER 

22S  Attend  Phoenix  Gathering  — 
Threlkeld  Named  President 

Two  hundred  twenty-five  persons, 
members  of  the  Arizona  Press  Club 
and  their  guests,  attended  the  12th  an¬ 
nual  frolic  and  gridiron  dinner  of  the 
club  in  Hotel  Westward  Ho,  Phoenix, 
March  3. 

The  dinner  and  entertainment  cli¬ 
maxed  the  annual  ineeting,  during 
which  Clyde  H.  Threlkeld,  veteran  cap- 
itol  reporter  for  the  Arizona  Republic, 
Phoenix,  was  elected  president  suc¬ 
ceeding  Robert  H.  Frick,  of  the  Ari- 
zona  Daily  Star,  Tucson. 

B.  P.  (Jack)  Lynch,  veteran  Ari¬ 
zona  newspaperman  and  managing  edi¬ 
tor  of  the  Arizona  Republic,  was  toast¬ 
master. 

Officers  who  were  elected  included 
A1  Wilke,  Casa  Grande  Dispatch,  Cen¬ 
tral  Arizona,  vice-president ;  Bob  Aiken, 
Prescott  Courier- Journal,  northern  dis¬ 
trict  vice-president;  Fred  A.  McKin¬ 
ney.  Bisb^,  Brewery  Gulch  Gazette, 
southern  district  vice-president;  Ralph 
O.  Brown,  re-elected  secretary-treas¬ 
urer. 


EXPLAINS  CODE  REFERENCE 

Mrs.  Reed  Says  Economic  Premn 

Might  Become  Form  of  Censonkif 

Elaborating  on  her  remarks  to  tl* 
Manor  Club  in  Pelham,  N.  Y.,  Marc 
5,  Mrs.  Ogden  Reid,  vice-president  oi 
the  New  York  Herald  Tribune,  a- 
plained  her  reference  ot  freedom  of  tk 
press  in  connection  with  the  present  ad¬ 
ministration,  as  follows: 

“Newspaper  owners  and  editors  wtrt 
so  anxious  to  help  the  government  tk 
they  volunteered  to  fall  in  line  with  a 
program  mapped  out  for  business  it 
general,  but,  from  the  beginning,  it  has 
been  debatable  as  to  whether  newspa¬ 
pers  really  belonged  under  a  code.  86 
cause  of  their  geographical  distributiot 
through  the  entire  country  and  thei 
variation  as  to  size  it  has  been  impos¬ 
sible  to  group  them  under  one  denomi¬ 
nator.  Also,  the  problem  in  relation  to 
them  has  not  been  only  industrial,  bo 
has  involved  basically  the  broad  bsK 
of  free  speech.  As  a  result  the  licens¬ 
ing  provision  on  the  part  of  the  gen- 
ernment  which  is  inseparable  in  its  rela¬ 
tion  to  other  industries  could  not  func¬ 
tion  in  the  case  of  newspapers  because 
of  the  Constitutional  amendment  guar¬ 
anteeing  freedom  of  the  press  and  there 
by  prohibiting  in  advance  a  license: 
jurisdiction  over  newspapers.  Economic 
requirements  of  any  kind  applied  to 
papers  unable  to  cope  with  them  rai^ 
have  the  power  to  kill  an  expression  oi 
opinion  most  needed  for  influencing  the 
mind  of  the  nation. 

“In  a  word,  economic  pressure  migls 
become  the  most  serious  form  of  censor 
ship  and  eliminate  that  precious  Amen 
can  possession — the  freedom  of  the 
press.  We  are  familiar  with  the  re 
suits  of  censorship  in  Russia  and  Ger¬ 
many.  Nowhere  in  the  world  cxc^ 
Great  Britain  have  newspapers  had  in¬ 
dependence  comparable  to  ours  and  it 
the  United  States  this  freedom  has  maik 
it  possible  for  a  newspaper  to  perfom 
service  both  nationally  and  internatk*- 
ally.” 

JOINS  POWERS-ANDREWS 

Daniel  R.  Pettit  has  joined  the  c 
ganization  of  Powers-Andrews,  ^ 
publishers’  representatives,  New  Yofi 
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Advertising  Agencies 


BEMENT  JOINS  GRACE 


500  NEWSPAPERS  ON 
STUDEBAKER  LIST 


firtt  Copy  Released  This  Week 

Early  Spring  Sale  Drive - 

Reduced  Prices  Are 
Featured 


(Special  to  Editos  &  Publisher) 
Chicago,  March  11 — The  opening 
gun  of  the  reorganized  Studebaker  Cor¬ 
poration 


“rejuvenated”  advertising 


Detroit  Advertising  Men  Announce 
New  Agen^ 

Edward  R.  Grace,  prefldeut  of  Grace 
&  Holliday,  Detroit  agency,  and  Austin 
F.  Bement  formerly  head  of  his  own 
agency  in  Detroit,  have  formed  a  new 
agency  organization,  Grace  &  Bement, 
Inc.,  with  headquarters  in  the  New 
Center  Building  of  that  city.  Mr. 
Grace  is  president  and  treasurer  of  the 
new  agency,  as  he  was  of  Grace  & 
Holliday.  Mr.  Bement,  who  has  re¬ 
cently  been  a  vice-president  of  Erwin 
W'asey  &  Co.,  in  the  Chicago  office,  is 


K” —  _ _ _  »u;.  vvasey  o:  v^o.,  in  me  i..,nicago  oiiicc,  is 

ffal  the  firs?  Lies  effort^  tH.  vice-president  and  general  manager  of 
forthcoming  spring  automobile 


the 
sales 

jrive.  Studebaker  copy  announced  sub¬ 
stantial  reductions  in  delivered  prices 
a  feature  of  the  new  drive  for  busi- 


.Vdvertising  is  being  released  to  ap¬ 
proximately  500  newspapers  throughout 
the  country.  The  copy,  while  being  re¬ 
lease  by  local  Studebaker  dealers,  is 
being  placed  nationally.  Editor  &  Pub- 
usher  was  told..  The  advertisements 
ire  in  two  sizes,  1,120  lines  in  about 
three-fourths  of  the  cases  and  the  re¬ 
mainder  600  lines.  These  are  being  sup¬ 
plemented  by  spot  radio  announcements 
in  ^  cities  and  will  tie-in  with  Stude¬ 
baker ’s  regular  radio  and  national  mag- 
uine  advertising  program. 

The  Studebaker  newspaper  copy  in 
vfsterday’s  Sunday  papers  announced 
The  new  and  greater  Studebaker  re¬ 
duces  delivered  prices”  and  “celebrates 
reorganization  with  sensational  price 
challenge.”  The  announcement  also 
pointed  out  the  reorganized  company 
is  on  a  "thrifty  1935  basis,”  assuring 
economy  in  automobile  prices. 

"The  company  will  engage  in  an 
aggressive  advertising  campaign,  em¬ 
ploying  newspapers  and  other  media,” 
announced  Paul  G.  Hoffman,  newly 
elected  president,  this  week.  It  is  un¬ 
derstood  that  Studebaker  will  again  use 
newspaper  advertising  on  a  consistent 
basis,  although  frequency  and  size  of 


the  new  organization. 

Members  of  the  staff  include  several 
who  held  similar  positions  in  Grace  & 
Holliday :  L.  C.  Grace,  director  of  re¬ 
search  and  media ;  Livingstone  P.  Hicks, 
art  director ;  George  M.  Black  and  Gil¬ 
bert  U.  Radoye,  account  executives; 
and  John  A.  McKee,  secretary. 


CALODINE  CAMPAIGN 

Mark  Bowman  has  opened  advertising 
agency  offices  at  606  Mission  street,  San 
Francisco,  where  an  advertising  cam¬ 
paign  in  Northern  and  Central  Cali¬ 
fornia  newspapers  is  being  released  for 
Calodine,  liquid  mineral  food,  manufac¬ 
tured  by  Lee  Bros.,  Oakland.  A  test 
campaign  for  this  product  has  just  been 
completed  in  Salt  Lake  City  and  Port¬ 
land.  Ore.  Regular  insertions  in  news¬ 
papers  for  the  next  12  months  will  be 
used  as  well  as  radio  station  KGO 
Advertising  plans  call  for  the  cam¬ 
paign  to  be  expanded  later  to  Southern 
California  territory. 

FLEXEES  TO  USE  ROTO 

Flexees  foundation  garments,  which 
in  their  three  years  on  the  market  have 
been  advertised,  first  in  class  magazines, 
then  in  general  women’s  publications, 
will  go  into  newspaper  rotogravure  sec¬ 
tions  this  month,  it  is  announced  by 
Mack  Kahn,  president  of  Artistic 


_ _  Foundations,  Inc.,  New  York.  A 

space  for  the  spring  selling  season  are  "[f j  placed  through 


vet  to  be  determined. 


WILSON  JOINS  REACH  AGENCY 

S.  K.  Wilson  joined  the  Chas.  Dallas 
Reach  Company,  Newark,  N.  J.  agency, 
March  IS  as  vice-president  and  director 
of  copy.  Mr.  Wilson,  who  has  pub¬ 
lished  many  articles  in  advertising  and 
business  magazines,  was  formerly  with 
the  creative  staff  of  Newell-Emmett 
Company  and  previous  to  that,  copy 
director  of  the  Erickson  Company.  The 
agency  recently  added  the  Carrier  En¬ 
gineering  Corporation  to  its  accounts 
and  Mr.  Wilson  is  directing  the  prepa¬ 
ration  of  an  extensive  campaign  for 
release  in  national  magazines,  newspa¬ 
pers  and  trade  publications  in  .April. 


ST.  LOUIS  AGENCY  NAMED 

The  Oval-Acquin  Company,  of  St. 
manufacturers  of  Acquin  tab- 


Louis 


the  United  Advertising  Agency,  New 
York,  in  36  Sunday  newspapers  from 
coast  to  coa.st. 

HAS  GIN  ACCOUNT 

The  Distillers  Company,  Limited 
( Delaware )  has  concluded  arrangements 
with  Browne  Vintners  Co.,  Inc.,  New 
A’ork  and  San  Francisco,  for  the  mar¬ 
keting  of  Burnett’s  White  Satin  Gins 
in  the  United  States.  An  extensive 
national  campaign  of  advertising,  to 
include  magazines,  newspapers,  window 
displays  and  other  media  w'ill  shortly 
be  released  through  the  White-Lowell 
Company,  Inc.,  New  A’ork  agency. 

SPENCER  SERIES  RELEASED 

A  series  of  four  advertisements, 
stressing  economy  and  comfort  of 
Spencer  boilers  for  home  heating,  was 
released  this  week  to  newspapers  in  72 
eastern  cities.  Advertisements  of  the 


lets,  has  placed  its  advertising  account  Spencer  Heater  Company,  Williamsport, 

Pa.,  will  be  placed  exclusively  in  news¬ 
papers  this  spring  and  next  fall,  accord¬ 
ing  to  C.  N.  Tull,  president.  The  copy 
is  being  placed  by  P.  P.  Willis  Corp., 
Chicago  agency. 


with  Kelly  &  Stuhlman,  Inc.,  St.  Louis 
igency.  A  newspaper  campaign  is  now 
under  way  in  a  number  of  cities 
throughout  the  Middle  West,  with  radio 
being  used  also  in  selected  cities. 


JOINS  ADVERTISING  BUREAU 

Charles  H.  Clark,  formerly  with 
Libby,  McNeill  &  Libby,  J.  P.  McKin¬ 
ney  &  Son  and  the  iVaukegan  News- 
Sun,  has  joined  the  staff  of  the  Bureau 
of  -Advertising,  -American  Newspaper 
Publishers  Association,  at  Chicago,  ac¬ 
cording  to  an  announcement  by  Robert 
T.  Tate,  western  manager. 


JOINS  UNITED  AGENCY 

Helen  Giller  Grant,  formerly  copy¬ 
writer  for  J.  Walter  'Thompson  and  B. 
Altman,  has  joined  the  copy  staff  of 
the  United  Advertising  Agency,  New 
York. 


JOINS  DONAHUE  &  COE 

Howard  H.  Fillebrown,  recently  with 
Topping  &  Lloyd,  Inc.,  and  before  that 
with  Frank  Seaman,  Inc.,  has  joined 
Donahue  &  Coe,  Inc.,  New  A’ork.,  as 
an  account  executive.  Mr.  Fillebrown 
has  serviced  a  variety  of  accounts 
among  the  national  advertisers  of  com 
mercial  products. 

AGENCY  CHIEF  SAILS 

Herbert  S.  Gardner,  chairman  of  the 
board  of  the  Gardner  Advertising  Co., 
New  York  and  St.  Louis,  and  William 
H.  Danforth,  chairman  of  the  board  of 
Ralston  Purina  Co.,  St.  Louis,  have 
sailed  for  a  visit  to  China  and  a  tour 
of  the  Orient. 


NAMED  SALES  MANAGER 

James  T.  MacMurchy  has  been  ap¬ 
pointed  advertising  and  sales  manager 
of  Dr,  Pierre  Chemical  Company  and 
Partola  Products  Company,  Chicago. 


RESIGNS  MEDICAL  ACCOUNT 

Sterling  Beeson,  Inc.,  Toledo  agency 
has  resigned  from  the  account  of  the 
Old  Indian  Medicine  Company,  of  To 
ledo,  manufacturer  of  Wahoo  Bitters 


Jobs 

for 
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€&P 

PERSONNEL 

Service 

A  newly  formed  employment  meeting  place  for 
newspaper  employers  and  employes 

• 

FOR  EMPLOYERS:  Certified  talent  for  any  department. 

FOR  EMPLOYES:  Positions  on  newspapers  or  the  adver¬ 
tising  and  publishing  field. 

• 

EDITOR  &  PUBLISHER  Personnel  Service  is  available  FREE  to 
employers.  Write  or  wire  your  needs  for  any  department — 
Editorial,  Advertising,  Circulation,  Promotion,  Research,  Business 
or  Mechanical.  This  office  is  the  clearing  house  for  talent;  during 
recent  months  we  have  supplied  scores  of  men  and  women  for  all 
departments  of  newspapers. 

EDITOR  &  PUBLISHER  investigates  every  applicant  for  a  position^ 
thus  assuring  employers  a  high  standard  of  competency  among 
those  recommended. 

• 

APPLICANTS  for  POSITIONS 

Register  with  EDITOR  &  PUBLISHER  Personnel  Service  by 
forwarding  a  letter  of  application.  We  reserve  the  right  to  decii 

T.  ..  ..I  .  .  I  A  I*  .•  I 


without  stated  reason.  Application 


me 
should 


any  application 
include: 

1.  Mailing  address,  type  of  position  desired,  qualifications,  pre¬ 

vious  experience,  age,  education,  family  dependents,  salary 
expected,  preference  of  location,  if  any,  reasons  for  leaving 
last  previous  position,  and  when  you  will  be  available. 

2.  A  recent  photograph. 

3.  Write  200-word  statement  giving  your  reasons  for  believing 

you  are  entitled  to  such  situation  and  can  succeed  in  it. 

4.  Two  or  more  references  or  certifications  by  responsible  news¬ 

paper  executives  as  to  your  ability  and  personal  character. 
(These  will  be  investigated.) 

5.  Write  a  50-word  classified  advertisement  to  appear  three  times 

in  EDITOR  &  PUBLISHER,  stating  your  claims. 

6.  Send  your  checU  or  money  order  for  $5  as  advertising  fee 

which  will  also  cover  registration  service,  and  a  three- 
month  subscription  to  Editor  &  Publisher,  or  we  will  extend 
your  present  subscription  three  months.  None  but  sub¬ 
scribers  to  Editor  &  Publisher  may  register. 

Registration  with  EDITOR  &  PUBLISHER  Personnel  Service  is 
for  a  period  of  six  months,  during  which  time  all  data  concerning 
you  will  be  on  file  for  our  reference  and  for  inspection  by  pro¬ 
spective  employers.  We  will  act  in  confidence,  to  protect  your 
present  employment,  if  requested  to  do  so. 

Our  recommendations  to  employers  will  be  made  on  the  basis  of 
collected  data  concerning  you.  A  fair  percentage  additional 
charge  is  made  if  and  when  positions  are  obtained.  Full  particu¬ 
lars  and  forms  will  be  sent  promptly  to  all  registrants. 


NEW  •  SPEEDY  •  RELIABLE 

Action  starts  when  you  tell  us  you  need  help 


e&p 


PERSONNEL  SERVICE 

1700  TIMES  BLDG.  NEW  YORK  CITY 
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AD^VENTURES 

Value;*  ill  ^National  Cuiitrol  Over  Kelrigerator  Selieilule^,  as  Seen 
liy  an  Advertising  Manager — Who  Wants  an  Ice  Pick? 


By  ROBERT  S.  MANN  places.  .  .  And  1 

IATERESTIXG  sidelights  on  the  cur-  of  the  otYcr,  and  it  is  planned  to  repeat  the  Buick  signature 

rent  agitation  over  local  and  national  the  stunt  this  month.  Eight  Crosley  - 

advertising  rates  may  be  seen  in  a  spe-  dealers  used  space  adjoining  the  distri-  GHIRARDELLI  C 
cial  r.ewspaiier  advertising  campaign  butors  the  lirst  time,  and  it  is  expected  Ihis  year  the  1 
being  launched  by  Leonard  Refrigerator  2U  will  tie  in  on  the  ne.xt  insertion.  chocolate  and  cocoa 

Company  l  eginning  in  the  week  of  J.  L.  Block,  president  of  the  Ontario  Francisco,  oldest  in 
March  14.  This  campaign,  to  appear  in  Electric  Corporation,  Crosley  distrib-  will  use  the  largest  : 


pany  on  March  15  released  a  new  "boy 
and  dog"  poster  in  l.StlO  cities  and 
towns.  The  design  is  the  work  of 
Frederick  Stanley,  of  Campbell- Ewald 
Company,  OeTroit.  It  shows  a  boy  on 
a  tricycle  r.icing  with  the  "Buick  dog.” 
There  are  only  live  words ;  "Going 
places.  .  .  .\nd  How!”  followed  by 


advertising  rates  may  be  seen  in  a  spe¬ 
cial  r.ewspaiier  advertising  campaign 
being  launched  by  Leonard  Refrigerator 
Company  leginning  in  the  week  of 
March  14.  This  campaign,  to  appear  in 
b>5  to  100  principal  cities,  has  been  pre¬ 
pared  and  placed — for  the  most  part — 
as  regular  national  advertising  by 
Brooke,  Smith  &  French.  Inc.,  Detroit 
agency.  The  copy  lists  dealers’  names 
and  adtlresses,  and  in  most  cities,  we 
are  told,  runs  at  national  rates.  In 


GHIRARDELLI  COPY  RELEASED 

This  year  the  D.  Ghirardelli  Co., 
chocolate  and  cocoa  manufacturers.  San 
Francisco,  oldest  in  its  line  in  the  West, 
will  use  the  largest  newspaper  campaign 


utor,  explained  that  the  idea,  of  course,  it  has  placed  in  many  years.  The  regu- 
was  to  get  prospects  for  his  dealers,  and  lar  campaign  now  being  released  will 
that  persons  who  have  old-fashioned  ice  include  metropolitan  newspapers  and 
bo.xes,  and  who  consequently  have  use  papers  in  the  larger  towns  of  California, 
for  ice  picks,  are  the  best  prospects.  Oregon  and  Washington,  also  Hawaii, 
If  the  recipient  of  a  pick  decides  to  buy  supplemented  by  cooperative  schedules 
a  Crosley  electric  refrigerator  later,  he  released  in  selected  markets  of  the  In¬ 
can  turn  in  the  pick  for  a  $1  allowance,  termountain  and  Southwest  states.  The 


some  localities,  because  of  what  are  can  turn  in  the  pick  for  a  $1  ajlowance.  termountain  and  Southwest  states.  The 
called  unusual  set-ups,  the  advertising  I  he  idea  gained  wide  attention  some  advertising  is  planned  and  directed  by 
is  placed  through  distributors,  and  the  time  ago  when  an  oil  burner  firm  gave  Francisco  office  of  Erwin,  Wasey 


local  rates  are  obtained. 


away  coal  shovels,  and  firms  in  other 


While  this  policy  is  not  new,  since  lines  have  adapted  the  plan.  But  not 
similar  advertising  was  run  last  year,  enough  firms.  I  his  department  is  vyide 
the  new  campaign  is  more  closely  co-  open  to  offers  from  any  auto  manufac- 


ordinated,  and  is  considered  in  much  the 
same  light  as  the  company’s  magazine 


turcr  who  wants  to  give  us  a  tire  or  a 
battery  for  the  old  car,  some  Florida 


advertising.  This  advertising  is  paid  hotel  that  wants  to  give  us  an  overcoat, 
for  jointly  by  factory  and  distributors,  or  a  house  builder  who  would  like  to 


&  Company.  The  San  Francisco  office 
of  the  agency  is  also  releasing  the 
spring-summer  advertising  campaign  for 
Bass-Hueter  Paint  Co.  division  of  the 
National  Lead  Co.,  San  Francisco,  using 
newspapers  and  outdoor  advertising. 


Separate  newspaper  advertising  is  done  I’^y  otir  apartment  rent, 
by  Leonard  dealers  on  a  5U-50  plan,  almost  unlimited, 
tile  dealers  being  reimbbursed  for  half  ♦  ♦  ♦ 

their  expenditures.  Most  of  this  latter  \/f  .^XUF.-VCTURERS 
advertising  presumably  is  done  at  local  iVl  advertised  goods  ar 
rates.  from  their  factories  ures 


or  a  house  builder  who  would  like  to  COAST  CIGAR  CAMPAIGN 
pay  our  apartment  rent.  The  field  is  A  new  advertising  campaign  for  El 
almost  unlimited.  Roi-Tan  cigars,  product  of  the  Ameri- 

*  *  *  can  Tobacco  Co.,  and  for  which  Glaser 

M.^XUF.-VCTURERS  of  nationally  Bros.,  San  Francisco,  are  Pacific  Coast 
advertised  goods  are  finding  thefts  distributors,  has  been  released  in  lead- 


from  their  factories  presenting  a  prob-  ing  newspapers  of  Pacific  Coast  states, 
lem  comparable  in  some  instances  to  Copy  features  the  quality  of  the  new  re- 
that  involved  in  counterfeiting  trade-  duced  price  and  the  newspaper  schedule 


Many  other  companies  make  a  sim-  that  involved  in  counterfeiting  trade-  duced  price  and  the  new'spaper  schedule 
ilar  distinction  between  their  na-  marked  products.  Following  the  indict-  will  use  regular  insertions  throughout 
tional  newspaper  advertising  and  their  ment  of  two  men  in  the  Albany,  X.  Y.,  the  year.  The  advertising  is  directed 
50-50  campaigns  placed  locally.  Com-  county  court  March  8  on  charges  of  by  the  Guggenheim  Advertising  .\gency, 
ments  of  Sam  C.  Mitchell,  advertising  grand  larceny  and  receiving  stolen  g^n  Francisco, 
manager  for  Leonard,  although  not  goods,  it  became  known  that  price-  _ 


EMORY  TO  BREWER-WEEKS 

Thomas  L.  Emory,  Pacific  Cojs: 
newspaper  representative,  has  discon¬ 
tinued  his  business  to  join  the  Brewer- 
Weeks  Company,  San  Francisco  agenq, 
as  an  executive.  Mr.  Emory  was  at  one 
time  a  partner  in  the  Hall  &  Emory 
.Advertising  Agency,  Portland,  Ore.,  anil 
was  for  some  years  Pacific  Coast  man¬ 
ager  of  the  Bureau  cf  .Advertising  of 
the  .American  Newspaper  Publishers' 
.Association.  He  later  was  San  Fran¬ 
cisco  manager  for  Verree  &  Conklin, 
Inc.,  and  Pacific  Coast  manager  for  the 
Beckwith  Special  Agency  before  estab¬ 
lishing  his  own  representative  business 
in  1931. 

TWO  JOIN  FREY  AGENCY 

John  L.  Rogers  has  joined  the  copy 
staff  of  Charles  Daniel  Frey  Co.,  Chi¬ 
cago  agency.  Mr.  Rogers  formerly 
worked  in  editorial  departments  of  Chi. 
eago  and  Philadelphia  newspapers,  en¬ 
tering  advertising  as  copy  chief  at 
Montgomery  Ward  &  Co.  Later  he 
joined  the  copy  staff  of  Ruthrauff  4 
Ryan,  New  York.  Henry  C.  Klein, 
formerly  of  T.  Walter  Thompson  Com¬ 
pany  railio  department,  has  been  ap¬ 
pointed  head  of  the  radio  department 
of  the  Frey  Company  succeeding  L.  F. 
Triggs,  who  has  been  made  director  of 
the  Frey  copy  department.  Mr.  Triggs 
has  had  charge  of  Frey  radio  activities 
for  the  past  seven  years. 

N.  W.  AYER  NAMED 

Western  Saving  Fund  Society  of 
Philadelphia  has  appointed  X.  W.  .^yer 
&  Son,  Inc.,  Philadelphia,  as  its  adver¬ 
tising  counsel. 


manager  for  Leonard,  although  not  goods,  it  became  known  that  price- 
mentioning  rates,  indicate  some  of  tlie  slashing  on  Tex  toothbrushes,  which  had 
reasons  why  such  a  company  finds  it  made  trouble  for  Johnson  &  Johnson, 
worth  while  to  run  at  least  part  of  its  Inc.,  New  Brunswick,  X.  J.,  had  been 


copy  at  national  rates. 


traced  to  factorv  thefts. 


“Under  this  expanded  program,  the  pany’s  salesmen  had  reported  finding 


factory,  distributors  and  dealers  all  will 


RETAIL  MEETING  JUNE  10-13 

A  1935  mid-year  convention  of  the 
N.R.D.G.A.  will  be  held  in  Chicago 
June  10  to  13.  This  first  summer  con¬ 
vention  of  the  association  to  include  all 


know  exactly  what  newspaper  adver-  channels  sell  fur  not  less  than  39  cents, 
tising  is  going  to  run  and  when  and  being  retailed  in  many  cities  for  as  little 
where  it  will  appear,”  Mr.  Mitchell  as  15  cents.  The  brushes,  which  bore 
pointed  out.  He  went  on  to  say :  “Dealers  the  Tex  trademark,  lacked  the  regular 
will  be  shown  that  this  plan  will  enable  Tex  cartons  but  had  been  wrapped  in 
them  to  time  their  own  advertising  and  cellophane. 

sales  promotion  activities  in  such  a  way  Dealers  who  bought  the  brushes  well 
as  to  increase  the  effectiveness  of  both  below  regular  wholesale  prices,  had 
their  local  advertising  and  the  national  been  told  they  were  seconds  or  bank- 
campaign.  Control  of  schedules  also  rupt  stock.  In  the  last  year,  it  is  said. 


Tex  brushes,  w  hich  in  legitimate  trade  associated  groups  in  the  organiza- 
channels  sell  fur  not  less  than  39  ccUs,  ^jon,  the  conclave  being  planned  on  a 


scale  comparable  to  the  annual  conven¬ 
tions  of  the  N.R.D.G.A.,  the  last  of 
which,  held  in  New  York  in  January, 
attracted  approximately  5,000  retailers 
and  retail  executives. 


their  local  advertising  and  the  national  been  told  they  were  seconds  or  bank-  FENGER-HALL 

campaign.  Control  of  schedules  also  rupt  stock.  In  the  last  year,  it  is  said,  John  W-  For^s  formerly  on  adver- 
makes  it  possible  to  have  magazine  and  many  thousands  of  dollars  worth  of  Tex  ^  ourltngame  (Cal.) 

newspaper  advertising  telling  the  same  toothbrushes  have  been  traced  to  racket-  ■^ovanc^^tar,  has  joined  the  Uis  An- 


Advance-Star,  has  joined  the  Los  An- 


story  at  tlie  same  time  in  keeping  with  eering  sources  in  .Albany.  Bourjois,  Inc.,  office  staff  of  Fenger-Hall  Co., 


the  seasons  or  events. 


New  A’ork  cosmetic  and  perfume  firm. 


‘‘We  feel  also  that  this  plan  of  giving  is  another  which  has  been  a  victim  of 
the  dealers  extra  advertising  at  no  ex-  such  practices. 

tra  cost  will  not  only  benefit  them  di-  Information  from  the  Ferry-Hanly 
rectly,  but  will  encourage  them  in  their  Advertising  Company,  New  York, 


tion,  1^  called  upon  personally  by  mer-  cut  prices.  Since  repeal  of  prohibi- 
chandising  men  from  the  papers  who  6on,  it  was  said,  hundreds  of  small- 
will  suggest  ways  and  means  by  which  racketeers  have  turned  to  the  fak- 

dealers  can  derive  maximum  b^efit  *•’8  or  stealing  of  well-known  products. 


from  this  campaign.” 


.Action  of  Johnson  &  Johnson  in  bring- 


Another  factor  is  the  Kelvinator  de-  *"8  about  prosecutions  is  said  to  indicate 
sire  to  list  its  dealers  in  its  newspaper  a  determined  campaign  by  manufactur- 
copy.  In  cities  where  there  are  more  ccs  to  end  the  practice, 
than  one  dealer,  the  listing  of  several  *  *  * 

names  generally  precludes  use  of  the  CONTINUING  its  series  of  striking 
1(^1  rate,  even  if  copy  is  placed  through  ^  posters  that  won  advertising  awards 
di^ributors.  in  1931  and  1933,  Buick  Motor  Com- 

The  Kelvinator  campaign  is  said  to 
^  substantially  larger  than  last  year’s.  ^  ^ 

The  initial  campaign  will  consist  of  40-  I  Ij 

inch  and  30-inch  advertisements,  and  the  I  1*  j  I 

series  will  be  followed  by  other  cam- 

accordance  with  the  seasons.  Properly  to  cover  this  great  State  you  must 
With  the  heavy  selling  season  just  ap-  ““  leaders: 
proaching,  sales  figures  so  far  this  year  THE  DALLAS  MORNING  NEWS 
show  a  considerable  increase  over  those  THE  DALLAS  JOURNAL  (ETenlng) 
for  the  preceding  year^  SEMI-WEEKLY 

Turning  a  new  angle  on  a  recently  FARM  NEWS 

developed  advertising  idea,  a  Buf-  Published  by  the  oldest  business  institution 
falo,  N.  Y.,  distributor  of  Crosley  re- 

fngerators  reports  successful  use  of  an  JOHN  B.  WOODWARD,  Inc. 
offer  to  give  away  ice  picks.  Five  National  Repre^entatite. 

hundred  picks  were  given  away  in  three  New  York  Chicago  Detroit  San  FrancUco 
days  following  newspaper  advertising 


NOW 

GUARANTEEING 
26%  MORE* 
CIRCULATION 

*95%  of  114,048  net 
daily  as  reported  to" 

A.  B.  C.  for  period  end¬ 
ing  December  31,  1934. 

Pork  Pojit 

Founded  1801  by  Alexander  Hamilton 

WALTER  A.  YOUNG 
Advertising  Diiector 
PRUDDEN,  KING  &  PRUDDEN 
Western  Representatives 


Ltd.,  newspaper  advertising  represen¬ 
tative.  where  he  succeeds  T.  J.  Travis. 

GALVIN  OPENS  AGENCY 

Jerome  Galvin,  former  vice-president 


own  individual  advertising  efforts.  Deal-  which  handles  toothbrush  advertising  of  fhe  Advertising  Club  of  Kansas  City, 
ers  will  receive  proofs  of  all  national  for  Johnson  &  Johnson,  said  Albany  has  established  the  Jerome  G.  Galvin 
newspaper  advertising,  together  with  police  had  learned  tliat  a  ring  of  gang-  Advertising  Agency  at  3619  Broadway, 
dates  and  other  information,  and  will  be  sters  has  operated  in  wholesale  manner  Kansas  City. 

urged  to  tie  in  with  it  locally.  Deal-  *n  stealing  trade-marked  merchandise  - 

ers  in  the  metropolitan  areas  served  by  >>i  New  York  state  and  New  England,  B.  &  B.  JOINS  FOUR-A 

the  various  newspapers  will,  in  addi-  working  it  into  trade  by  devious  means  Benton  &  Bowles,  Inc.,  New  York, 
tion,  be  called  upon  personally  by  mer-  cut  prices.  Since  repeal  of  prohibi-  has  been  elected  to  membership  in  the 

.American  .Association  of  .Advertising 
Agencies. 


''iTij  re¬ 


production  Manager 
Won  His  Point 

The  space  buyer  might^kiiow 
statistics,  but  the  produetkn 
man  of  this  agency  studied  clippings 
from  his  newspaper  campaigns  and 
when  the  impression  was  muddy  a 
faint,  he  insisted  on  a  new  raediuin 
in  that  town. 

His  changes,  natursJly  enough,  hap¬ 
pened  to  be  in  favor  of  papers  using 
Certified  Mata  in  their  stereotyping 
operations. 

“I’d  rather  have  fewer  readers  and 
know  that  the  ad  could  be  read,”  is 
the  P.  M.’s  pungent  way  of  putting 
it. 

On  the  long  run,  however,  these 
Certified  Mat  papers  will  have  sta¬ 
tistics  on  their  side,  too. 

For  dependable  stereotyping  rely  on 
Certified  Mats,  made  in  the  U.  S.  A 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  CitJ 
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INJUNCTION  SAYS  SHOPPING  NEWS 
MUST  BE  “SECURED”  TO  DOOR 

Chicago  Judge  Modifies  Original  Injunction  Which  Would  Have 
Required  Handing  Throw-aways  to  Householder — Citizen 
Objects  to  “Littered”  Premises 

(By  telegraph  to  Editor  &  Publisher)  town  Shopping  News  and  Goldblatt’s 

CHIC.AGO,  March  13 — A  temporary  indicated  their  advertising  publications 
injunction,  restraining  Downtown  would  be  distributed  as  usual,  in  strict 
Slioppiny  Xews,  issued  twice  weekly  by  compliance  with  the  ordinance.  Just 
Loop  merchants,  and  Goldblatt  Brothers,  how  this  would  be  handled,  they  de- 
Inc.,  from  distributing  advertising  mat-  dined  to  state. 

ter  e-xcept  in  accordance  with  the  local  Modification  of  the  injunction  decree 
ordinance  was  signed  here  today  by  was  made  over  strenuous  protest  of 
Judge  Harry  Lewis  in  Superior  Attorney  Samuel  Ettelson,  counsel  for 
Court  alter  defense  counsel  had  secured  the  plaintiff,  a  Chicago  property  owner, 
a  modification  in  the  order,  _  who  complained  the  circulars  littered  up 

The  preliminary  writ  restrains  the  his  apartment  building  and  yard.  In 
defendants  from  distributing  advertising  answer  to  Ettelson’s  protest.  Judge 
matter  “unless  it  shall  be  so  securely  Lewis  admonished  him  to  “be  fair”  and 
fastened  that  it  cannot  be  scattered  by  that  if  the  defendants  comply  with  the 
the  wind  upon  any  of  tlie  streets,  alleys  ordinance,  by  either  delivering  the  cir- 
or  sidewalks  of  the  city.”  culars  to  the  householder  or  securing 

The  original  draft  of  the  injunction,  dodgers  to  the  door  so  that  they  can 
as  outlined  by  Judge  Lewis  at  yester-  not  blow  away,  the  nuisance  has  been 
day’s  hearing,  provided  that  circulars  abated  until  suit  has  been  settled, 
must  be  delivered  into  the  hands  of  the  temporary  writ,  which  may  even- 

person  answering  the  doorbell,  and  tyaHy  leaj  jq  similar  action  against 
would  have  prevented  the  Shopping  Q^her  free-distributed  circulars  in  the 


News  distributors  from  leaving  dodgers 
at  buildings  or  homes  where  no  one 
answered. 

.\ttorneys  for  defense  indicated  they 


city,  enjoins  the  two  shopping  news 
publications  from  being  placed  “upon 
any  of  the  streets,  alleys,  sidewalks,  or 

,,  ,  ^  A„  It  i  r- _ *  public  places,  or  at  the  entrances  or 

would  appeal  to  the  Appellate  Court  ^oors  of  houses,  stores  and  places  of 
pending  hearing  of  the  permane^  in-  business,  until  further  order  of  this 


junction  plea  before  Master  in  Chan 
eery  Charles  W.  Vail,  Jr. 

“We  are  making  our  deliveries  and  will 
continue  to  make  them  strictly  within 
the  order  of  the  court,”  Bruce  Mac- 
Ldsh,  secretary  of  Shopping  News,  Inc., 
told  Editor  &  Publisher.  “Pending 
further  court  action  we  have  no  further 
statement  to  make.” 

The  temporary  injunction  also  re¬ 
strains  the  city  of  Chicago  from  per¬ 
mitting  distribution  of  advertising  cir¬ 
culars  except  in  accordance  with  the 
local  ordinance,  until  further  order  of 
Ae  court.  Representatives  of  Down- 


court,  unless  said  advertising  matter 
shall  be  so  securely  fastened  that  it 
cannot  be  scattered  by  the  wind  on  the 
public  streets,  or  alleys,  or  sidewalks.” 

Judson  Clay  is  counsel  for  Shopping 
News  and  Stanford  Clinton  attorney 
for  Goldblatt’s. 

The  hearing  before  Superior  Judge 
Lewis  on  Tuesday  in  the  injunction  suit 
against  Downtown  Shopping  News  and 
Goldblatt  Brothers  Shopping  News  was 
marked  by  a  concerted  attack  on  State 
street  and  loop  merchants  backing  the 
"shopper”  and  Goldblatt’s  by  Attorney 


Samuel  A.  Ettelson,  counsel  for  the 
plaintiff,  Carl  J.  Hallberg,  Chicago 
apartment  building  owner.  Attorneys 
for  defense  protested  strongly  against 
what  they  termed  the  wrecking  of  a 
business  representing  over  $1,5UU,0(X)  of 
advertising  annually,  employing  more 
than  3,U00  persons. 

The  injunction  hearing  was  based  on 
the  contention  of  the  plaintiff’s  counsel 
that  indiscriminate  distribution  of  shop¬ 
ping  news  publications  to  homes,  apart¬ 
ments  and  places  of  business  constitutes 
a  "public  nuisance”  in  violation  of  the 
city  ordinance  of  1933  which  prohibits 
distribution  of  advertising  matter,  ex¬ 
cept  by  placing  circulars  underneath  the 
door.  It  was  contended  the  bulky  char- 
acxer  of  the  publications  in  question 
made  it  impossible  to  place  them  under¬ 
neath  the  door  and  their  cluttering  of 
hallways  and  porches  constitutes  a  fire 
hazard,  a  menace  to  public  health  and 
causes  unsightly  streets  and  extra  ex¬ 
pense  to  taxpayers  of  gathering  up 
scattered  circulars  that  are  blown  about 
streets  and  sidewalks. 

The  temporary  injunction  granted  will 
be  followed  by  a  hearing  on  the  or¬ 
iginal  bill  seeking  permanently  to  re¬ 
strain  Goldblatt  Brothers  and  loop  mer¬ 
chants  from  distributing  their  shopping 
news  publications.  The  former  has  in 
the  past  issued  800,000  dodgers  weekly 
in  behalf  of  its  five  neighborhood  de¬ 
partment  stores,  while  the  Downtown 
Shopping  News,  now  in  its  third  year, 
is  said,  to  be  distributed  to  700,000 
homes  in  Chicago  and  suburbs  twice 
weekly. 

Attorney  Ettelson  termed  the  defend¬ 
ants  “law  breakers”  and  referred  to 
“tons  upon  tons  of  circulars  scattered 
about  the  city.”  In  his  closing  argu- 
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Laboratory  Research  Developed 

BURGESS 

CHROME  MATS 

What  does  mat  shrinkage  cost 
you  in  advertising  lineage  per 
year? 

Whatever  the  cost — Burgess 
Chrome  Mats  will  reduce  it. 

Our  service  man  will  be  glad  to 
call  and  show  you  actual  proof. 
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Pacific  Coast  Representative,  RALPH  LEBER, 
426  Poison  Bide-.  Seattle,  Washington 


BURGESS  CHROME  MATS 


ment  before  Judge  Lewis,  Ettelson,  for¬ 
mer  corporate  counsel  for  the  city  of 
Chicago,  referred  to  an  advertisement 
of  the  Fliiladclphia  Evening  Bulletin 
appearing  in  the  Chicago  Tribune 
headed  “Sanctuary”  and  dealing  with 
the  home  as  “a  haven  of  refuge.”  In 
quoting  from  this  ad,  the  attorney  cited 
the  sentence  dealing  with  modern  house¬ 
hold  comfort  ana  convenience  “with  a 
livable  porch,”  implying  that  placing  of 
advertising  matter  on  porches  of  pri¬ 
vate  homes  is  in  violation  of  such  a 
sanctuary. 

Attorneys  tor  the  defendants  termed 
their  publications  as  “really  newspapers” 
and  argued  that  because  distribution  of 
their  paper  to  one  man,  the  plaintiff, 
was  not  wanted,  it  was  sought  to  “de¬ 
prive  three  and  one  half  million  people” 
of  these  publications.  It  was  contended 
by  the  defense  that  should  such  an  in¬ 
junction  be  granted,  restraining  dis¬ 
tribution  of  such  advertising  matter, 
goodwill  of  the  publications  would  be 
destroyed. 

It  was  brought  out  by  defense  attor¬ 
neys  that  Downtown  Shopping  News 
has  contracted  to  publish  $1,500,000  of 
advertising  for  15  loop  merchants,  in¬ 
cluding  several  of  the  large  State  street 
department  stores,  during  the  next  year 
and  three  months.  It  was  stated  that 
State  street  merchants  alone  would 
spend  $1,000,000  in  the  shopping  news 
between  now  and  September,  1936. 

Affidavits  were  introduced  by  the  de¬ 
fense  refuting  the  plaintiff’s  charges 
and  denying  that  distribution  of  these 
dodgers  constitutes  a  fire  hazard,  or  pub¬ 
lic  nuisance.  The  picking  up  of  such 
papers  from  the  porch  or  sidewalk  was 
termed  by  the  defense  as  a  “harmless 
incident  of  everyday  life.” 


....  some  sales  manager  needs 
this  kind  of  a  right  hand  man 

This  young  man  has  been  soundly  trained  in  sales 
and  advertising.  He  wants  a  new  connection  wherein 
he  can  bring  advertising  closer  to  sales  by  serving 
as  an  assistant  sales  manager. 

He  is  merchandising  minded:  Ample  exhibits, 
backed  by  real  results,  to  prove  his  ability  in  this 
direction. 

He  knows  the  national  market:  He  has  had 

sales  and  merchandising  experience  in  all  of  the 
important  major  markets  in  America. 

lie  is  versatile:  Experience  in  foods,  drug,  hotels, 
hospitals,  confectionery,  department  stores  and 
specialty  shops. 

Basic  training:  University  graduate,  house-to- 
house  selling;  selling  the  regular  line  and  introducing 
a  new  brand  for  a  nationally  known  cigarette  maker; 
house-to-house  sampling  and  selling  a  nationally 
known  breakfast  food;  operated  his  own  advertising 
agency  to  round  out  his  experience  to  find  how  a 
trading  area  works. 

National  experience:  With  this  background  to 
prepare  him  for  a  national  assignment  he  was 
selected  as  Advertising  Manager  for  a  world-famous 
name  in  the  food  field.  Depression  difficulties 
relocated  him  into  a  nationally  selling  specialty  as 
Advertising  Manager. 

He  believes  the  time  is  ripe  to  make  this  change  for 
which  he  has  prepared  himself.  He  has  long  believed 
that  a  seasoned  sales  and  advertising  individual 
would  make  an  excellent  combination  with  some 
sales  manager  who  has  the  same  idea.  Further 
details  gladly  furnished  by  writing  to  Box  B656,  care 
of  Editor  and  Publisher,  Times  Square  Building, 
New  York  City. 
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MILK  GROUP  HITS  STATE  CAMPAIGN; 
PREFERS  “EDUCATIONAL”  WORK 


Report  Charges  New  York  Advertising  Had  No  Effect  on  Amount 
Consumed — Gains  in  Philadelphia  Cited,  but  Philadelphia 
Had  Cooperative  Campaign 


OX  THE  eve  of  action  in  the  New 
York  state  legislature  on  the  ques¬ 
tion  of  continuing  the  1934  state-spon¬ 
sored  advertising  campaign  to  increase 
the  consumption  of  milk,  the  Milk  Re¬ 
search  Council,  of  New  York  City, 
made  public  a  report  charging  that  the 
advertising  project  had  proved  a  fail¬ 
ure. 

There  was  no  visible  effect  from  the 
$500,000  state  advertising  campaign,  and 
the  downward  trend  of  milk  consump¬ 
tion  in  metropolitan  New  York  has  not 
yet  been  halted,  it  was  stated  by  Edward 
Fisher  Brown,  executive  vice-president 
of  the  Milk  Research  Council,  who 
added : 

"The  conclusions  of  the  report  are 
not  to  be  interpreted  in  any  way  as  re¬ 
flecting  on  the  effectiveness  of  the  news¬ 
paper  as  an  advertising  medium.  Our 
industry  annually  spends  millions  of  dol¬ 
lars  for  space  in  the  newspapers  of  the 
State.  We  believe  that  such  newspaper 
advertising  is  highly  valuable.  Bring¬ 
ing  about  a  total  and  per  capita  increase 
in  the  consumption  of  milk,  however, 
is  a  gradual  and  long-time  process, 
and  can  best  be  accomplished  by  con¬ 
tinuing  and  intensifying  the  present 
types  of  educational  and  health  work 
in  the  schools  and  among  adults,  leav¬ 
ing  to  the  individual  companies  and 
their  experts  the  function  of  advertis¬ 
ing.” 

When  asked  by  Editoh  &  Publisher 
whether  or  to  what  extent  he  meant 
to  include  free  publicity  in  newspapers 
in  the  “present  types  of  educational 
work”  to  which  he  gave  approval,  Mr. 
Brown  replied:  "The  reference  was 
not  to  free  publicity  in  newspapers  at 
all.  I  referred  entirely  to  the  millions 
of  pieces  of  literature  which  have  been 
placed  in  the  hands  of  school  children, 
and  to  the  parts  of  the  curriculum 
which  deal  with  nutrition,  health  edu¬ 
cation,  and  personal  hygiene." 

Mr.  Brown  explained  that  the  Milk 
Research  Council  stimulates  public 
health  officials  to  write  feature  ar¬ 
ticles  which  are  submitted  free  to  news¬ 
papers  to  promote  proper  nutrition.  The 
Health  News  Service,  a  related  organi¬ 
zation  of  which  Mr.  Brown  is  presi¬ 
dent,  also  supplies  signed  articles  by 
scientists  on  health  topics,  sometimes 
but  not  always  recommending  milk. 
These  activities,  he  insisted,  are  in  no 
wise  comparable  to  the  publicity  work 
of  “puff  artists.” 

Harold  D.  Leslie,  director  of  the 
New  York  State  Bureau  of  Milk  Pub¬ 
licity,  disputed  Mr.  Brown’s  statements 
on  the  state  campaign.  He  told  Edi¬ 
tor  &  Publisher: 

“If  the  recent  report  of  the  Milk  Re¬ 
search  Council  makes  any  point  at  all, 
it  is  that  the  consumption  of  milk 
rests  upon  economic  factors  and  in¬ 
crease  must  await  return  of  prosperity. 
If  this  is  so  then  all  effort,  including 
that  of  the  council,  must  be  wasteful. 

“If,  on  the  other  hand,  it  is  claimed 
that  work  in  the  schools  and  releases 
in  newspapers  as  directed  by  the  Coun¬ 
cil  have  had  a  beneficial  effect,  then 
it  must  be  conceded  that  similar  but 
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more  intensive  work  plus  paid  advertis¬ 
ing  as  done  by  the  state  has  had  simi¬ 
lar  beneticial  results.  It  is  obviously 
impossible  to  trace  the  effect  of  one 
separately  from  the  omer. 

"From  the  statistics  contained  in  this 
report  it  is  possible  to  draw  conclusions 
exactly  opposite  to  those  stated.  As  a 
matter  ot  fact  the  available  statisics 
on  milk  come  from  so  many  different 
sources  and  are  compiled  in  so  many 
different  ways  that  they  may  be  cited  to 
prove  almost  any  contention  desired. 
Figures  used  in  this  report  are  actually 
receipts  in  the  New  York  metropolitan 
area  and  do  not  relate  to  the  state 
as  a  whole.  They  include  milk  used 
for  other  purposes  than  fluid  consump¬ 
tion.  Some  27  per  cent  of  the  popula¬ 
tion  lives  outside  New  York  State.  We 
have  reports  from  ten  up-state  cities 
showing  definite  increases  in  fluid  milk 
consumption  attributed  to  the  state  ad- 
\ertising  campaign. 

"In  carrying  out  our  work  we  found 
that  the  most  tangible  results  show 
in  those  cities  where  we  were  given 
the  greatest  support  and  co-operation 
by  those  interested  in  the  milk  consump¬ 
tion  problem.” 

riie  Milk  Research  Council  is  sup¬ 
ported  by  produeers  and  distributors  of 
milk,  its  report  was  summari;:ed  by 
.Mr.  Brown  as  showing: 

"1.  That  though  both  the  total  and 
per  capita  consumption  of  milk  in  the 
New  York  metropolitan  market  in¬ 
creased  until  about  193U,  in  1931  con¬ 
sumption  began  to  decline  rapidly,  and 
that  the  downward  movement  has  not 
yet  been  checked. 

"2.  That  since  F'ebruary,  1932,  every 
month  has  shown  a  decline  from  the 
corresponding  month  of  the  year  be¬ 
fore,  and  every  year  has  shown  a  de¬ 
cline  from  the  preceding  one.  That 
1932  showed  a  decline  from  1931  of 
02,320,000  quarts;  1933  from  1932  of 
37,360,000  quarts,  and  1934  from  1933 
of  59,160,000  quarts. 

"3.  That  there  was  no  visible  ef¬ 
fect  on  milk  consumption  resulting 
from  the  $500,000  state  milk  adver¬ 
tising  campaign.  The  month  of  Oc¬ 
tober,  1934,  selected  as  ‘Milk  Month,’ 
registered  a  decline  from  the  corres¬ 
ponding  month  of  1933  of  5,160,000 
quarts,  and  was  the  lowest  October 
since  1925.  Whereas,  in  1933,  the  rate 
of  decline  tended  to  abate  during  the 
last  three  months  of  the  year,  in  1934 
the  rate  quickened,  the  December  de¬ 
cline  being  4,520,000  quarts  from  the 
same  month  of  1933. 

"4.  That  in  contrast  to  New  York, 
there  has  been  an  upturn  in  milk  con¬ 
sumption  in  both  Boston  and  Philadel¬ 
phia,  where  no  state  advertising  cam¬ 
paigns  were  under  way. 
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"5.  That  the  price  of  milk  in  the 
three  cities  is  substantially  the  same, 
and  taken  in  comparison  with  other 
foods,  is  lowest  in  New  York;  hence 
that  price  is  not  the  deciding  factor  in 
the  continued  loss  in  New  York  and 
the  upturn  elsewhere. 

"6.  That  the  ruling  factors  which 
more  closely  correlate  with  the  curve 
of  milk  consumption  in  the  three  cities 
are  economic ;  payroll  totals,  total  em¬ 
ployment  and  bank  clearances.  This 
may  indicate  that  no  upturn  is  to  be 
expected  in  New  York,  despite  any  ad¬ 
vertising  effort,  until  buying  power  re¬ 
turns.  The  study  indicates  that  buying 
power  is  somewhat  better  now  in  New 
York,  and  it  is  to  be  expected  that 
there  will  be  a  gain  in  milk  consump¬ 
tion  in  the  market  in  1935,  whether 
money  is  spent  by  the  state  for  adver¬ 
tising  or  not.” 

Mr.  Brown  cites  Philadelphia  as  hav¬ 
ing  shown  an  upturn  in  milk  consump¬ 
tion  without  a  state  advertising  cam¬ 
paign.  While  this  is  true,  there  was 
instead  a  co-operative  advertising  cam¬ 
paign  by  an  association  of  distributors 
which  may  deserve  some  credit  for  the 
uicreased  consumption  there.  The  fol¬ 
lowing  dispatch  from  an  Editor  &  Pub¬ 
lisher  correspondent  describes  the 
Philadelphia  advertising : 


(By  telegraph  to  Editor  &  Purlisher) 

Philadelphia,  March  14— Milk  dis¬ 
tributors  of  the  Philadelphia  area,  who 
put  on  their  first  co-operative  advertis¬ 
ing  campaign  last  summer,  have  in¬ 
creased  its  volume  this  year  because  of 
the  "encouraging”  results  achieved.  The 
Philadelphia  Milk  Exchange,  the  co¬ 


operative  group,  comprises  32  milk  dij. 
tributing  companies  here. 

Copy  so  far  this  year  totals  53,001 
lines,  against  60,675  lines  in  the  laj 
five  months  of  1934.  The  “health  and 
economy”  message  is  now  being  ustd 
daily,  alternating  in  the  various  papen 
at  the  rate  of  five  and  one-half  1,000. 
line  ads  weekly. 

Coupled  with  the  campaign  has  beta 
a  contest  among  individual  milk  sales¬ 
men,  using  the  newspaper  copy  to  back 
up  their  arguments.  In  cases  where  a 
family’s  consumption  might  drop  fron 
four  quarts  daily  to  one,  the  salesinaa 
learns  the  cause  and  carries  to  tht 
door  a  copy  of  the  advertisement  best 
adapted  to  the  case. 

More  than  500  of  the  city’s  2,000 
salesmen  have  written  to  the  Milk 
change  telling  of  their  success  in  usii^ 
this  method,  according  to  Donovan  4 
Armstrong,  Philadelphia  advertisinj 
agency  handling  the  campaign. 

The  distributors’  co-operative  group 
was  formed  some  years  ago  to  facilitate 
the  exchange  of  milk  bottles  that  stray 
from  the  individual  companies,  ^(j 
firm  pays  a  larger  sum  for  the  bottle 
it  receives  than  for  those  of  other  com¬ 
panies  it  returns.  The  exchange  is  op¬ 
erated  by  the  excess  funds  and  since 
last  year  the  money  received  over  the 
operating  costs  has  been  devoted  to 
newspaper  advertising. 

Besides  the  advertising  placed  by  the 
exchange  a  total  of  203,000  lines  was 
used  last  year  in  all  the  Philadelphia 
newspapers  by  the  two  largest  distribu¬ 
tors  here.  Two  brands  distributed  h 
the  chain  stores  at  a  reduced  price, 
used  71,660  lines  in  1934. 


Maintaining 

CIRCULATION 


Nothing  experi¬ 
mental.  Positive, 
proven  methods  that 
assure  conservative, 
economical  circulation 
gains. 

A  plan  to  meet 
your  individual  require¬ 
ments. 


Details  Available  at 


Publishers  Service 
Company 


75  West  Street 


New  York  City 


F\V 

.talis 

-jt  so 

;929  I 
have 
as  boo 
rloase. 

prof-  ^ 
fill  er 
be  dec 
rill  be 
.rornt 
jottoi 
fip  an 
the 
jiB  no 
ieen  ( 
berent 
sent, 
sat  cj 
snditi' 
■ields  1 
sdmol 
of  lab 
lorpri 
ooa  d 
jility 
prem 

kpai 

“Crii 
apitali 
iblest 
Pitkin. 
dO  his 


ayioll 
lad  ol 
are  n 
slov 
addle- 
peers 
of  cap 
ittdai 
(oparc 
mall 
me 
liiole, 
sdr  a 
sinker 
eader, 
fildcn 
ire  ye; 
s?  fiv 
sies,  I 
iisgust 
ang  I 
tsee 
The 
med 
ision: 
xspite 
■nety 
"JStS, 

;  par; 

:i!lions 


))»cr 

ationa 

»ith  Cl 

addle 
4e  dc' 
60.  1 
■.Ml 
aore 

Kviiif 

4emi( 
lolitic? 
amely 
aology 
won  Si 

Tckete 
I  new 
f  pov 
techno 
Jhrupt 
fill  ta 
fin  re 
'Wttd. 


Thi 

*  col 
sued 
>..] 
It  is 
IH  is 
Hott, 
’mra  >. 


Editor  &  Publisher  for  March  16,  1935 


39 


I 


jF  Walter  B.  Pitkin’s  new  title  “Capi- 
1  talism  Carries  On”  connotes  to  you 
•le  soundness  and  safety  of  all  that 
929  held  sacred,  and  you  don’t  like 
"have  that  credo  shattered,  don’t  read 
>  book,  issued  this  week  by  Whittlesey 
House,  McGraw-Hill  Book  Company. 
Prof.  Pitkin  is  confident  that  capitalism 
(ill  emerge  from  the  revolution  which 
Ik  declares  is  now  in  process,  but  it 
,31  be  a  capitalism  of  first  principles 
)ccommo<lated  to  modern  technology, 
5(«  tortured  shapeless  by  crooks  at  the 
p  and  coolies  at  the  bottom.  Many 
the  channels  through  which  capital- 
jin  now  attempts  to  earn  profits  have 
yen  closed  by  a  combination  of  in- 
jerait  forces  with  scientific  develoj^ 
lent,  he  declares,  pursuing  his  thesis 
at  capitalism  can  exist  neither  under 
joditions  of  scarcity  nor  of  abundance, 
ti  is  made  profitable  either  by  a  nature 
shnology  or  by  some  inner  conditions 
of  labor  and  price  cannot  be  worked 
lor  profit  and  hence  should  be  handled 
JO  a  different  basis — he  suggests  public 
jnlit)-  companies  underwritten  by  the 
lovemment,  making  little  or  no  profit, 
iot  paying  fair  salaries  to  all  employes. 
'Criminal  and  coolie  cannot  crush 
:]pialist  so  long  as  the  latter  has  the 
lilest  people  on  his  side,”  argues  Prof. 
Pitidn.  "But  to  keep  the  ablest  people 
JO  his  side,  he  must  keep  them  on  his 
agoll  and  abolish  ttieir  fear  of  ruin 
iod  old-age  poverty.  But  capitalists 
are  not  been  doing  so.  The  result  is 
1  slow  but  unmistakable  revolt  of 
3iddle-class  people,  especially  the  cn- 
roeers  and  teachers.  Unless  the  leaders 
vf  capitalism  come  quickly  to  realize 
at  danger  of  this  secession,  they  may 
(opardize  the  entire  system.  Scores  of 
snail  middle-class  groups  are  now 
me  against  the  old  order.  On  the 
(inie,  however,  their  thoughts  surpass 
adr  acts,  for  their  leaders  are  chiefly 
aalters,  not  doers.  Give  them  one 
tadcr,  though,  and  their  ideas  will  bear 
.dden  fruit.  The  hour  is  perfect.  For 
sre  years,  capitalists  have  lieen  deplpr- 
aj  iive-ycar  plans  and  all  other  vari- 
(«$,  too.  Five  years  of  drift  have 
asgusted  tens  of  thousands  who  have 
to  the  old  order  faithfully,  only 
#  see  its  leaders  fail  them.” 

The  book  is  the  work  of  a  man  accus- 
joed  to  marshal  facts  and  draw  con- 
dssions.  It  contains  no  rabble-rousing, 
jtspite  indignation  at  the  tolerance  in 
•nety  of  leaders  who  have  betrayed 
'jsts,  of  incompetence  in  high  places, 
)f  paranoiacs  dictating  the  activity  of 
-lions  of  dollars  and  millions  of  people, 
dnmpanzees  pulling  switches  in  central 
'»er  stations.”  Prof.  Pitkin  sees  the 
itional  debt  structure  as  intolerable, 
rth  credit  inflation  as  inevitable  if  the 
-Kidle  class  is  not  to  rush  quickly  to 
if  destruction  that  the  world  war  be- 
‘io  But  inflation  is  not  his  remedy. 
Wll  technology,”  he  points  out, 
®)re  by  accident  than  by  design,  is 
''-  ini;  toward  the  re-estahlishment  of 
it  middle  class.  .\t  the  same  time,  all 
•ditics  moves  in  the  opposite  direction, 
™>>tly,  toward  mass  rule.  If  tech- 
®logy  gains  on  politics,  then  we  shall 
•'Ml  see  capitalism  purged  of  financial 
icketeering  and  economic  imperialism: 
•new  middle  class  will  take  the  reins 
M  power.  But  if  politics  prevail  over 
fdmology,  then  capitalsm  will  end 
•iiruptly ;  ^  some  form  of  collectivism 
•ill  take  its  place  and  the  middle  class 
•ill  remain  where  it  now  is,  dead  and 
’wied.”— A.  T.  R. 

♦  ♦  ♦ 

The  second  of  a  series  of  annual 
collections  of  best  news  stories  was 
^sued  March  15  by  Clio  Press,  Iowa 
ly.  Iowa. 

''  is  called  “News  Stories  of  1934” 
^  is  edited  by  Dr.  Frank  Luther 
"Mt,  director  of  the  University  of 
school  of  journalism,  with  the  as- 
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sistance  of  25  co-operating  editors, 
chiefly  heads  of  schools  of  journalism, 
scattered  strategically  throughout  the 
country.  Like  last  year’s  successful 
volume,  it  furnishes  a  vivid,  first-hand 
history  of  outstanding  events. 

Two  years  ago  Dr.  Mott  and  his  as¬ 
sociates  believing  that  the  scores  of 
news  stories  published  in  .\merican 
newspapers  do  not  deserve  the  oblivion 
which  almost  immediately  overtakes 
them,  decided  to  preserve  about  70  of 
these  every  year  in  iiermanent  book 
form  to  serve  as  a  stimulus  to  better 
newspaj)er  performance  by  giving  honor 
where  honor  is  assuredly  due. 

Presenting  a  cross  section  of  human¬ 
ity,  the  news  stories,  gleaned  from 
scores  of  sources,  touch  every  field  of 
contemporary  life  from  a  story  of  the 
nudist  wedding  at  the  World’s  Fair 
and  the  fainting  of  a  reporter  at  a 
Sing  55ing  electrocution  to  the  coverage 
of  a  dramatic  political  situation  in  .Aus¬ 
tria  by  Dorothy  Thompson. 

Despite  the  unfavorable  conditions 
under  which  many  of  the  stories  were 
written,  such  as  one  by  a  reporter,  who, 
with  both  feet  frozen,  telephoned  his 
facts  before  getting  medical  attention, 
the  stories,  as  judged  by  the  editors, 
were  all  of  sound  craftsmanship  con¬ 
taining  just  as  good  English  style  as 
may  be  found  in  many  books. 

Readers  of  the  1933  collection  were 
as  much  or  more  interested  in  know¬ 
ing  the  how  and  when  and  why  the 
stories  were  written,  and  therefore  a 
great  deal  more  space  was  given  this 
year  to  the  "story  behind  the  story.” 

From  1.000  or  more  stories  received 
last  DecemlJer  by  Dr.  Mott,  67,  were 
chosen  to  be  printed.  They  were 
picked  on  the  liasis  of  their  construc¬ 
tion,  general  coverage  and  style,  and 
also  with  the  purpose  of  giving  a  gen¬ 
eral  view  of  leading  events  and  a  broad 
picture  of  the  United  States  in  1934. 

Out  of  the  67  .stories  the  Interna¬ 
tional  News  Service  and  the  Associated 
Press  placed  the  most  finalists  with  four 
apiece,  thus  accounting  for  eight  of  the 
13  stories  from  press  associations.  The 
New  York  World-Telegram  led  the 
newspai»ers  by  having  three  of  its 
stories  published.  Five  other  newspa¬ 
pers,  Chicago  Tribune,  New  York  Sun, 
Omaha  World-Herald,  Kansas  City 
Star,  and  Netv  York  Herald  Tribune, 
each  had  two  stories  accepted. 

No  reporter,  however,  had  more  than 
one  story  in  the  anthology,  although  six, 
Frederic  W.  Collins  of  the  Proz'idence 
N nvs-Tribune ,  Ellwood  Douglass  of  the 
St.  Louis  Post-Dispatch,  LeRoy  A. 
Simms  of  the  Birmingham  bureau  of 
the  Associated  Press,  Paul  O’Neill  of 
the  Seattle  Times.  Lincoln  Barnett  of 
the  New  York  Herald  Tribune,  and 
Tarleton  Collier  of  the  .Atlanta  Geor¬ 
gian,  repeated  from  last  year. — M.  B. 
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(Continued  from  page  11) 


tendance  indi;ated  they  have  increased 
their  retail  subscription  rates,  including 
lx)th  local  and  suburban  carrier  routes. 

Retiring  President  Birks,  Decatur 
Herald  &  Kevieio,  covered  the  whole¬ 
sale  rate  question,  contrasting  circula¬ 
tion  methods  of  the  "prosperous  twen- 
ties  ’  with  tliose  of  the  pression  period. 
He  showed  the  growing  importance  of 
circulation  revenue  to  the  publisher, 
pointing  out  that  while  retail  rates  can 
not  be  increased  in  many  cases,  whole¬ 
sale  rates  can.  Stressing  the  value  of 
circulation  income,  he  said,  in  part : 

"Unless  you  have  carefully  checked 
your  wholesale  prices  recently,  you 
probably  have  several  routes  and  agen¬ 
cies  at  less  than  standard  wholesale  rate. 
There  are  many  ways  rates  become  low¬ 
ered.  A  boy  will  complain  about  losing 
customers,  making  no  money,  having  a 
sparsely  populated  territory,  a  snow¬ 
storm  in  the  early  winter,  etc.  He  is 
then  given  a  lower  rate  and  it  becomes 
permanent.  Seme  routes  have  carried  a 
low  wholesale  rate  so  long  that  mem- 
Ijers  of  the  department  have  forgotten 
the  reason.  Some  routes  have  been 
lowered  each  fall  on  account  of  winter 
coming  on  and  then  not  increased  in  the 
spring. 

"Wholesale  prices  on  these  sub-stand¬ 
ard  rates  can  and  should  be  increased. 
Collections  are  better,  sparse  territories 
are  filled  up,  spring  is  here,  business  is 
better,  circulation  is  increasing. 

“What  does  a  small  increase  mean? 
The  late  W.  C.  Hixon  of  the  Syracuse 
(N.  Y.)  Post  Standard  prepared  a  table 
showing  the  annual  income  from  small 
increases — l/6c.  per  day  increase  on 
only  1,000  copies  means  $519.18  per  year ; 
f^c.  on  10.000  copies  means  $2,347.50 
per  year.  When  you  consider  the  large 
amount  involved  you  realize  the  import¬ 
ance  of  rate  study.” 

Walter  G.  Andrews,  Fort  Wayne 
(Ind.)  Ncu's-Sentinel,  attacked  the  rate 
problem  from  another  angle,  asserting  it 
was  not  good  business  to  lower  rates 
to  meet  competition.  He  characterized 
lowering  of  rates  as  a  “frank  and  weak 
admission  to  the  public  that  your  rates 
had  been  too  high  all  along;  that  you 
had  been  enjoying  the  privilege  of 
fleecing  them  but  you  were  finally 
tripped-up  by  a  competitor  and  now  you 
were  being  forced  down  to  the  right 
level.” 

Mr.  Andrews  warned  against  fluc¬ 
tuating  of  rates  to  reader,  carrier,  or 
dealer.  “The  effect  in  any  case  is  bad,” 
he  said,  "chiefly  because  there  is  a  re¬ 
flection  of  poor  management  at  the 
office.”  He  concluded  with  the  sugges¬ 
tion  :  “Keep  the  rates  up  and  by  so  do¬ 
ing  encourage  more  features  for  your 
paper  to  make  a  better  product  more 
saleable." 

George  E.  Eckerstrom,  St.  Paul  Dis¬ 
patch  &  Pioneer  Press,  outlined  a  sam¬ 
pling  method  used  by  his  paper.  He 
explained  that  under  their  present  plan, 
a  carrier  is  not  permitted  to  start  sam¬ 
pling  until  the  field  manager  has  oppor¬ 
tunity  to  nelp  plan  the  campaign.  The 
sampling  period  runs  from  Monday  to 
Saturday  inclusive,  he  said,  and  samples 
are  limited  to  not  more  than  10  to  any 
one  carrier.  Based  on  available  knowl¬ 
edge  of  the  people  on  the  route,  the 
carrier  and  field  manager  pick  out  in 
advance  a  few  non-subscribers  who  can 
afford  to  subscribe.  In  concluding,  Mr. 
Eckerstrom  asserted: 

“To  sample  indiscriminately  is  a  waste 
of  time,  effort  and  material.  With 
newsprint  going  up,  it  behooves  all  of 
us  to  make  every  sample  copy  count." 

Ray  South,  Indianapolis  News,  ex¬ 
plained  his  paper’s  sampling  plan  in 
which  it  was  found  that  Thursday,  Fri¬ 
day  and  Saturday  sampling  was  equally 
as  effective  as  the  entire  week  and  more 
productive  than  Monday,  Tuesday  and 
Wednesday.  He  told  how  his  paper 
issues  a  “shuck,”  or  four-page  tabloid 
section,  with  each  sample  copy.  The 
“chuck”  contains  promotional  materia! 
about  features  in  the  News. 

George  Schmid,  Battle  Creek  (Mich.) 
F.nquirer-News,  told  how  his  paper  has 


raised  the  price  to  rural  subscribers  by 
motor  route  from  5U  to  o5  cents  and 
made  a  special  mail  rate,  so  that  those 
who  did  not  care  to  pay  the  increased 
I)rice,  could  take  advantage  of  the  mail 
rate  which  was  somewhat  lower.  He 
pointed  out,  however,  that  subscribers 
in  the  habit  of  receiving  their  paper  the 
same  day  of  publication,  were  willing  to 
pay  the  increased  price,  rather  than  hav¬ 
ing  to  wait  until  the  following  day  for 
their  paper  to  be  delivered  by  mail. 

"1  believe  expensive  motor  delivery 
service  is  on  the  wane,”  said  Mr. 
Schmid. 

It  is  not  necessary,  in  the  opinion  of 
C.  K.  Jefferson,  Dcs  Moines  Register 
&  Tribune,  to  pay  carriers  for  obtain¬ 
ing  new  subscribers  by  giving  them 
prize  offers.  In  explaining  how  the 
Register-Tribune  has  been  able  to  func¬ 
tion  without  this  type  of  carrier  stimu¬ 
lus,  Mr.  J[efferson  remarked  that  he  did 
want  to  discredit  newspapers  using  such 
offers.  He  stressed,  however,  that  while 
there  is  nothing  wrong  about  a  prize 
offer  as  far  as  quality  of  circulation 
obtained  is  concerned,  his  paper  has  dis¬ 
continued  using  prizes  because  it  gets 
better  results  by  other  means.  He  said, 
in  part: 

"When  a  boy  is  put  on  a  route,  let  it 
be  understood  that  he  is  coming  into 
your  organization  as  a  salesman.  His 
main  responsibility  is  to  increase  the 
route.  That  is  why  you  are  placing  it 
in  his  hands.  His  compensation  is  a 
profits  on  each  customer.  As  he  in¬ 
creases  the  number  of  customers  his 
profit  grows.  He  accepts  the  responsi¬ 
bility  to  increase  the  route  and  then  you 
undertake  the  job  of  seeing  to  it  that  he 
makes  good  on  this  promise. 

“Getting  the  boy  to  remember  and 
carry  out  his  responsibility  to  increase 
the  route  calls  for  good  leadership. 
Some  district  salesmanagers  do  not 
have  it.  I  would  not  go  so  far  as  to 
say  that  good  leadership  is  lacking  in 
any  circulation  manager.  The  inclina¬ 
tion  of  a  poor  leader  is  to  fill  the  gap 
in  some  way,  and  offering  prizes  is  the 
customary  substitute.  Most  of  the  men 


We  pioneered 


the  milheondi' 
tioning  idea— 

Tihat  dorley  Mats 
are  mill<onditioned  to  give  the 
shrink  required  is  an  important 
factor  in  the  fine  performance 
they  render  in  every  stereotyping 
room.  We  were  pioneers  in  this 
mill<onditioning  process  .  .  . 
assuring  an  accuracy  and  uni¬ 
formity  in  the  shrink  that  has 
never  been  surpassed.  Let  us 
prove  it. 
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who  supervise  our  carrier  salesmen  are 
glad  we  stopped  using  prizes.  They  are 
getting  fewer  new  subscribers  but  hav¬ 
ing  larger  circulation  gains  from  month 
to  month  and  year  to  year.  Weaker 
members  of  cur  supervisory  force  some¬ 
times  ask  for  a  prize  offer.” 

Franklin  Rook,  Minneapolis  Journal, 
declared  that  the  “only  safe  and  sure 
way  to  build  circulation  is  to  promote 
it  along  the  lines  of  other  staple  com¬ 
modities.” 

“Put  the  money  spent  for  contests, 
premiums,  etc.,  into  the  newspaper,” 
he  urged.  "Build  a  better  newspaper 
each  day ;  more  news,  better  news, 
and  above  all,  reliable  news  and  better 
features.  Employ  only  the  best  of 
writers,  reporters  who  are  on  their  toes 
and  bring  in  the  news  promptly  and 
intelligently.  News  should  not  be 
colored  to  appease  or  satisfy  any  politi¬ 
cal  faction  or  group  of  people.  Editorials 
should  be  along  the  same  lines,  choos¬ 
ing  popular  and  vital  subjects  and 
should  not  be  biased.  .Attempts  to 
cram  anything  down  the  readers’  throats 
is  a  reflection  on  their  intelligence  and 
will  be  quickly  resented.” 

Robert  W.  Taylor,  Flint  (Mich.) 
Journal,  outlined  how  city  and  country 
routes  liave  been  reorganized  to  meet 
changed  economic  conditions.  In  sum¬ 
ming  up,  he  said: 

"We  now  have  three  additional  dis¬ 
trict  men  in  our  city  organization.  We 
have  increased  the  size  of  our  routes 
and  the  age  of  our  boys.  We  have 
been  able  to  do  away  with  the  prizes. 
By  making  our  routes  more  compact 
we  have  cut  the  time  required  for  de¬ 
livery.  Our  substation  set  up  is  much 
better  adapted  for  the  delivery  of  extras 
and  editions  at  odd  hours.  Our  changes 


in  the  country  have  enabled  us  to 
away  with  agents’  and  agencies’  cot 
missions,  placing  all  our  country 
directly  under  the  supervision  of 
district  man  and  the  office.  We  ! 
able  to  contact  our  entire  country  (j. 
rier  organization  in  one  day  and  ’ 
country  men  feel  a  larger 
and  sense  of  responsibility  toward 
creasing  and  maintaining  the  circ!;!^, 
tion  in  their  territories.  By  c  rabirLb- 
the  savings  affected  by  both  the  new 
and  country  reorganization,  we  are 
to  show  a  saving  of  over  $4,000  ■ 
year  and  yet  we  have  what  we  ejn-:' 
a  much  more  efficient  set  up.” 

Robert  C.  Furman,  Dcs  Moines  R; . 
ister  &  Tribune,  reported  the  latest  4 
velopments  on  publishers’  liability  f  - 
accidents  to  carriers.  E.  VV.  Chanie 
.\uit  Bureau  of  Grculations’  cUe 
auditor,  spoke  briefly  on  bureau  pot. 
cies  of  particular  interest  to  circulatn 
managers.  Following  are  new  membor 

Donald  J.  Walsh,  Chicago  fly. 
News;  Joseph  W.  Greene,  Mma 
(Ind.)  Evening  Press;  Byron  H 
Thompson,  Grand  Forks  (N.  0 
Herald;  L.  W.  Hurt,  Battle  Cm 
(Mich.)  Moon  Journal;  Clay  Sait 
and  Thomas  Adams,  Louisville  Herdt 
Post;  O.  R.  Springer,  Davenport  (h, 
Democrat-Leader;  Charles  F.  Rayiikw 
Dekalb  (Ill.)  Chronicle;  Herbert  L 
Bell,  Alton  (Ill.)  Telegraph;  H.  ?' 
Sell,  St.  Paul  Dispatch  &  Piotne 
Press. 


C.  S.  HAYDEN  REELECTED 

Charles  S.  Hayden,  former  Washii*. 
ton  correspondent  for  the  Naskou 
Banner,  has  been  re-elected  for  a  two- 
year  term  as  executive  secretary  of  tl« 
Democratic  Congressional  committet 


SPACE  THIS  SIZE 
KEEP  OPPORTUNITIES  OPEN 


WITH  advertiser  budgets  being  expanded, 
what  a  chance  for  newspapers! — but  with 
appropriations  spread  into  many  avenues  of  ex¬ 
penditures,  what  competition! 

Alert  publisher  and  advertising  directors  of  im¬ 
portant  newspapers  are  keenly  alive  to  the  necessity 
of  keeping  national  advertisers  and  advertising 
agents  regularly  informed  of  important  market 
changes.  They  realize  that  they  can  be  most 
promptly  and  economically  informed  each  week 
through  display  advertising  in  EDITOR  &  PUB¬ 
LISHER. 

In  these  days  of  drastic  changes  and  eternal  scrutiny 
of  media  lists,  advertisers  must  know  up-to-the- 
minute  conditions  of  local  markets. 

Keep  your  market  and  your  newspaper  continually 
in  the  minds  of  the  executives  who  can  and  will 
give  you  more  business  when  they  know  just 
what  you  have  to  offer. 

EDITOR  &  PUBLISHER  space  can  aid  your  na¬ 
tional  advertising  representatives  in  their  selling. 
It  can  build  prestige  for  your  paper.  It  can  make 
a  lasting  impression  on  the  minds  of  space  buyers 
who  last  year  spent  more  than  $160,(X30,0C)0  in 
national  newspaper  advertising.  Space  this  size, 
for  instance,  requires  only  a  very  modest  invest¬ 
ment  in  promotion. 
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SUITE  1700,  TIMES  BUILDING,  TIMES  SQUARE 
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henry  JOHN  WRIGHT, 

globe  editor,  dies 

Man  Who  Developed  Many  of  Lead¬ 
ing  Writers  Pastes  in  Bronxville, 

N.  Y.,  Home  at  Age  of  68 — 
Praised  by  Associates 


(Pbituary 


H.  J.  W'aiGHT 


Henry  John  Wright,  who  for  26 
years,  from  1897  to  1923,  was  editor- 
in-chief  of  the  Neiv  York  Globe  until 
it  was  sold  to 
Frank  A.  Mun- 
sey  and  then  went 
to  the  New  York 
Sun  as  chief  edi¬ 
torial  writer  for 
a  short  time,  died 
at  68  in  his 
Bronxville,  N,  Y,, 
home,  March  8. 
He  was  an  out¬ 
standing  figure  in 
New  York  news¬ 
paper  history, 

Mr,  Wright 
later  became  ad¬ 
vertising  direc¬ 
tor  for  the  Great  Atlantic  and  Pacific 
Tea  Company,  Last  summer  he  re¬ 
tired. 

He  was  born  in  Glasgow,  Scotland, 
and  after  a  course  in  New  York  Uni¬ 
versity,  join^  the  Nciv  York  Commer¬ 
cial  Adz'ertiser.  Four  years  later  he 
became  city  editor,  and  in  1891  was 
nade  city  editor  of  the  Evening  Post. 
Then  he  returned  to  the  Globe,  the 
new  name  of  the  Commercial  Adver¬ 
tiser, 

A  close  associate  of  Mr,  Wright, 
quoted  in  the  New  York  Times,  told 
of  the  warm-hearted  character  of  the 
tditor  in  his  contacts  with  his  staff, 
“He  was  a  remarkable  judge  tof 
mm,  especially  successful  in  the  han¬ 
dling  of  young  reporters,  bringing  out 
their  talents  and  giving  the  newspa- 
ptf  the  benefit  of  their  best  work. 
Lincoln  Steffens  and  Norman  Hapgood 
were  two  of  the  good  writers  he 
helped  develop. 

“On  one  occasion  a  young  reporter 
produced  a  human  interest  tale  which 
4e  whole  office  admired,  but  which 
caused  E.  L.  Godkin  to  enter  the  city 
room  and  demand  that  the  reporter 
who  wrote  it  should  be  fired.  Wright 
disagreed  with  Godkin,  said  the  story 
was  one  of  the  best  the  Post  had 
ever  published,  and  the  argument  was 
jming  \varm  when  Wendell  P.  Gar¬ 
rison,  editor  of  The  Nation,  came  in 
from  his  office  to  find  out  the  name 
of  the  man  who  had  written  the  story 
in  question.  The  Post  never  printed 
a  better  story  than  that,’  said  Garrison 
to  Godkin,  and  the  man’s  job  was 

BTCd.” 

In  June,  1924,  the  late  Jason  Rogers, 
publisher  of  the  Globe  when  it  was 
•old,  placed  a  full-page  advertise- 
mmt  in  the  New  York  Times  asking 
aU  persons  interested  in  the  founding 
of  a  paper  like  the  Globe  to  communi¬ 
cate  with  him.  He  said  that  he  in¬ 
tended  to  start  a  new  evening  news¬ 
paper  and  that  “Henry  J.  Wright,  the 
editor  of  the  Globe  for  many  years 
and  the  man  who  made  the  Globe  what 
It  was,’’  would  be  editor.  The  pro¬ 
ject  did  not  materialize. 

A  founder  of  the  American  Society  of 
Newspaper  Editors,  Mr.  Wright  was 
the  principal  author  of  its  Canons  of 
Journalism  adopted  in  1923. 
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CLAYTON  L.  S.  ADSIT,  60,  co¬ 
publisher,  Vacaznlle  (Cal.)  Repor¬ 
ter,  was  found  dead  in  bed  March  5  at 
his  home  in  that  city.  He  is  survived 
by  two  daughters. 

J.  H.  Galbraith,  75,  for  35  years 
with  the  Columbus  Dispatch,  and  for 
the  past  14  years  as  an  editorial  writer, 
died  in  a  Columbus  hospital,  March  8 
of  arthritis  following  a  two-month  ill¬ 
ness. 

Fred  W.  Woessner,  co-owner  and 
publisher,  Menominee  County  Journal, 
Stephenson,  Mich.,  died  at  his  home  in 
that  city  of  heart  trouble  March  5,  after 
a  short  illness. 

Arthur  J.  Meyers,  49,  financial  news 
editor  of  the  New  York  Sun  died 
March  10  at  his  home  in  Brooklyn.  He 
had  been  ill  since  last  November  follow¬ 
ing  a  paralytic  stroke.  He  started  his 
career  with  the  Brooklyn  edition  of  the 
A’ew  York  IVorld  and  had  worked  on 
the  Philadelphia  Press,  Wilmington 
Daily  News,  Baltimore  Evening  Sun, 
New  York  American  and  the  New  York 
Daily  News.  His  wife  and  a  daughter 
survive. 

Mrs.  Charles  M.  Winchester,  65, 
wife  of  the  head  of  the  J.  B.  Lyons 
Printing  company,  died  March  10  at  her 
home  in  Albany,  following  an  illness  of 
several  months.  Surviving  are  her  hus¬ 
band,  six  sons,  and  nine  grandchildren. 

John  Robinson  Hendrick,  56,  Bos¬ 
ton  Globe  reporter,  for  the  past  30  years, 
died  at  Arlington,  Mass.,  March  8.  His 
wife,  two  sons  and  a  sister  survive  him. 

George  H.  Shornhorst,  67,  owner  of 
the  Pittsburgh  printing  concern  which 
bears  his  name  died  there,  March,  7  of 
pneumonia.  He  served  his  apprentice¬ 
ship  on  the  old  Pittsburgh  Post  and 
was  composing  room  foreman  when  he 
resigned  in  1911  after  20  years  service. 

Frank  N.  Carter,  74,  dean  of  the 
Atlanta  Journal  composing  room  died 
March  6,  four  days  after  his  retirement 
upon  completion  of  46  years  continuous 
service. 

S.  G.  Smith,  74,  co-founder  of  the 
Wheeling  (W.  Va.)  News  and  formerly 
a  director  and  president  of  the  Wheel¬ 
ing  Publishing  Company  for  many  years 
died  in  the  Wheeling  hospital,  March 
7  following  a  six-week  illness.  A  son 
and  daughter  survive. 

Rex  Thomas,  24,  advertising  man¬ 
ager  of  the  Lamar  (Mo.)  Democrat, 
and  Ward  Millard,  the  pilot,  were  seri¬ 
ously  injured  when  their  airplane 
crashed  into  a  downtown  street  in 
I^mar  March  2.  Thomas,  who  also 
was  an  operator  and  reporter  for  the 
Democrat,  died  at  St.  John’s  hospital 
here  about  two  hours  after  the  acci¬ 
dent. 

J.  Clifford  Purdon,  34,  editor  of  the 
Maysville  (Ky.)  Daily  Independezit, 
died  at  Rochester,  Minn.,  March  11  after 
an  operation.  A  son  of  the  publisher, 
James  E.  Purdon,  he  had  been  associated 
with  the  Independent  15  years. 
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ROBERT  FISKE  MARDEN 


Lowell,  Mass.,  Business  Man  and 
Publisher  Dies  in  Miami 

(By  telegraph  to  Editor  &  Publisher) 

Miami,  Fla.,  March  13 — Robert  Fiske 
Marden,  58,  Lowell,  Mass.,  newspaper 
publisher,  banker  and  civic  leader,  died 
early  today  in  a  local  hospital.  He  was 
part  owner  and  assistant  editor  in  chief 
of  the  Lowell  Courier-Citizen. 

Marden  came  to  Florida  three  months 
ago,  accompanied  by  Mrs.  Marden.  He 
was  stricken  with  appendicitis  Monday 
and  submitted  to  an  operation.  The 
body  will  be  sent  to  Lowell  for  burial. 

•At  his  death  he  was  president  of  the 
Morris  Plan  Bank  of  Lowell,  a  mem¬ 
ber  of  the  firm  of  Marden  &  Murphy, 
real  estate  dealers,  and  a  director  of 
the  Appleton  National  Bank  of  Lowell 
and  the  Lowell  Institution  for  Savings. 


JAMES  TUFTS  DIES 

James  Tufts,  77,  veteran  San  Fran¬ 
cisco  editor  and  an  outstanding  biblio¬ 
phile,  died  suddenly  March  6  of  a  heart 
attack.  Several  months  ago  Mr.  Tufts 
retired  from  his  position  as  Sunday  ed¬ 
itor  of  the  San  Francisco  Chronicle  to 
devote  his  time  to  his  collection  of  books 
and  manuscripts. 


GANNETT  EXCHANGE  EXTENDED 

The  Gannett  Company,  Inc.,  an¬ 
nounced  March  13  an  extension  to 
March  31  of  the  time  in  which  holders 
of  its  debentures  may  exchange  them 
for  cash  and  preferred  stock  of  the  com¬ 
pany.  Frank  E.  Gannett,  president,  said 
the  extension  had  been  granted  in  re¬ 
sponse  to  requests  of  holders  who  had 
failed  to  take  advantage  of  the  offer  be¬ 
fore  the  original  time  expired  on  Feb.  28. 
This  offer  had  resulted  in  exchanges  of 
$364,500  debentures.  Consolidated  profit 
after  depreciation,  but  before  interest, 
amortization  and  income  taxes,  includ¬ 
ing  equity  in  controlled  companies,  $1,- 
4%, 922,  compared  with  $1,219,627  profit 
in  1933,  Mr.  Gannett  said. 


$30,000,000  SUIT  TRANSFERRED 

The  $30,000,000  damage  suit  of  the 
Cities  Service  Gas  Company  against  the 
Kansas  City  Star,  has  been  transferred 
from  the  Independence,  Mo.,  division 
of  the  Jackson  county  circuit  court  to 
the  court  of  Judge  Daniel  E.  Bird  in 
Kansas  City. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  ol  members  oF  Sijma  Delta 
Chi  in  46  states,  the  District  oF 
Columbia,  two  island  possessions 
and  three  Foreign  countries. 

They  are  trained  For  and  experienced 
in  every  branch  oF  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  From  $780  to  $1 5,000. 
Employers  oF  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testiFy  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dittetof 
136  Exciwiit*  Avtnu*  Chicafo 


NO  CHARGE  TO  EMPLOYERS 


GEORGE  BUCKLE  DEAD 


Former  London  Times  Editor  Die*  at 
Age  of  81 

George  Earle  Buckle,  one  time  editor 
of  the  London  Times  for  28  years,  a 
biographer  of  Disraeli  and  editor  of 
Queen  Victoria’s  letters,  died  in  London 
March  12.  He  was  81. 

He  became  editor  of  the  Times  at 
30  and  distinguished  himself  at  that  post, 
retiring  at  1912  after  years  of  vigorous 
championship  of  sane  imperialism. 

During  his  editorship  Mr.  Buckle 
opposed  home  rule  for  Ireland.  The 
newspaper  was  misled  into  publishing 
the  alleged  Parnell  letters,  which  sub¬ 
sequently  were  proved  to  be  forgeries. 
After  this  incident  Mr.  Buckle  offered 
his  resignation,  but  it  was  declined.  The 
inquiry  by  a  special  Parnell  commission 
resulted  in  a  heavy  financial  loss  and 
was  one  of  the  causes  which  later  led  to 
financial  reorganization  of  The  Times 
under  Lord  Northcliffe. 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

Subscription  of  S8  a  y«at  includes: 

5S  issues  of  World's  Press  News 
18  issues  of  “Photosraphy" 

1 2  issues  of  "Printins" 

12  issues  of  "Maiketins  A  Design” 

Only  British  member  of  the  A.  B.  C. 
in  ib  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

48,  Fetter  Lane  London,  E.  C  4 


FOREMOST  IN  NEW  YORK 
Established  1905 

HOTALINC’c 

New  YORK  N.V  '^ 

Dealers  and  Distributors 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 
Telephone:  BRyent  S-034t 
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WHAT  OUR  READERS  SAY 


THE  SIGMATIC  TENSE 

To  lii'iTOR  &  Pi  BLiSHEK :  Allow  me 
t(j  salute  my  c<ipy  reading  brethren  for 
winning  the  proiessional  cummendation 
of  Ur.  Manuel  Rosenblum,  language 
teacher  at  the  Buffalo,  N.  V.,  Collegi¬ 
ate  Centre. 

Xewspaiter  headlines,  sa\s  Ur.  Rosen¬ 
blum.  have  created  a  new  tense  which 
he  accords  the  academic  classification 
of  “sigmatic  present.”  He  says: 

“When  an  editor  adds  color  by  writ¬ 
ing  past  happenings  in  the  present  tensQ 
like  ‘Officials  .\gree  on  Parks  Pro¬ 
gram,’  or  ‘Court  Keeps  Boys  from 
Funeral,’  he  is  writing  in  a  new  tense 
unknown  before  headlines  were  in¬ 
vented.” 

I  am  devilishly  inclined,  however,  to 
cast  cold  water  upon  those  copy  readers 
who  experience  a  swelling  in  the  cere¬ 
bral  region  because  of  Dr.  Rosenblum’s 
kind  comments.  I  deny  the  existence 
of  genius  in  the  invention  of  the  sig¬ 
matic  tense  and  lay  its  usage  to  uncon¬ 
scious  obeisance  to  custom. 

Casually  I  inquired  of  five  of  my 
copy  reading  friends  today  how  they 
would  define  the  sigmatic  tense.  None 
made  the  feeblest  effort  to  answer, 
though  when  I  posed  a  hypothetical  set 
of  circumstances  based  on  the  lines 
quoted  by  Dr.  Rosenblum,  they  jotted 
down  headlines  of  almost  identical 
wording — AND  in  the  sigmatic  tense. 

A  lively  speculation  followed  as  to 
the  impelling  force  behind  the  constant 
changes  in  headline  fashions  which  have 
been  frequent  since  the  good  old  days 
when  the  New  York  Tribtuie  announced 
the  assassination  of  Lincoln  thus : 
HIGHLY  IMPORTANT! 

The  President  Shot 
copy  reader,  with  devil-may-care 
disregard  for  verb  conjugations,  would 
explain  the  usage  of  sigmatic  tense  by 
merely  saying,  “It’s  the  only  way  to 
put  it.  See?”  Copy  readers  are  not  so 
concerned  with  tenses,  in  a  school  room 
sense,  as  with  giving  the  story  in  ques¬ 
tion  an  up-to-date  appearance.  They 
know  the  need  of  every  story  for  polish 
and  lustre,  be  the  subject  matter  live  or 
old.  A  headline  must  be  fresh  or  it 
sometimes  follows  that  the  hand  (of  the 
reader  that  turns  the  page)  is  quicker 
than  the  eye.  Putting  a  headline  in  a 
past  tense  automatically  relegates  the 
story  to  the  past. 

For  example,  consider  the  recent 
munitions  investigation  at  Washington. 
Each  day’s  report  was  packed  with 
dynamite.  Revelations  of  a  disturbing 
character  threaded  every  paragraph  of 
the  story.  And  though  every  factual 
headline  possibility  occurred  anywhere 
from  10  to  20  years  ago,  copy  readers 
could  ill  afford  to  use  any  but  the  so- 
called  sigmatic  tense  in  their  headlines. 

When  it  was  revealed  that  du  Pont 
made  profits  of  from  500  to  1,500  per 
cent  on  certain  war-time  projects,  the 
headlines  sang  out : 

Munitions  Makers  Reap 

1500  Per  Cent  Profits 

When  it  was  declared  that  the  United 
States  suffered  during  the  World  War 
from  a  lack  of  warships  while  the 
Bethlehem  Steel  Company  allegedly 
quibbled  over  profits  from  the  govern¬ 
ment,  the  headlines  properly  read : 

Row  Over  Profits 
Delays  Building 
OF  U.  S.  Warships 

In  a  certain  sense  the  headlines  in¬ 
volved  deceit  in  that  they  may  have  in¬ 
dicated  that — right  now  and  today — the 
building  of  warships  is  being  hindered 
by  a  steel  company’s  quarrel  over 
profits.  But  the  chicanery  (if  it  be 
that)  is  pardonable  on  the  grounds  that 
the  copyreader  compelled  the  reader  to 
digest  subject  matter  of  high  impor¬ 
tance.  He  prevented  the  reader  from 
shrugging  his  shoulders  and  saying, 
“Oh,  the  devil,  it  happened  too  long  ago, 
why  should  I  waste  my  time  seeing 
what  it’s  all  about?”  Such  a  practice 
is  no  more  offensive  than  misleading  a 
child  into  taking  a  needed  dose  of  castor 


oil  by  combining  the  purgative  with 
pepiiermint. 

It  is  safe  to  say  that  if  the  impres¬ 
sion  were  conveyed  in  the  headlines 
that  the  events  of  any  story  occurred 
any  less  recently  than  yesterday,  the 
reader  might  abandon  many  an  impor¬ 
tant  chronicle  for  the  more  lively  pur¬ 
lieus  of  the  comic  page  or  legal  adver¬ 
tising  columns. 

Readers  should  thank  the  newspapers 
lor  their  invention  of  the  sigmatic 
tense  and  newspapers  should  thank  Dr. 
Rosenblum  for  lending  to  their  inven¬ 
tion  the  dignity  of  academic  approba¬ 
tion.  Without  the  sigmatic  tense,  noth¬ 
ing  would  be  so  old  as  today’s  news¬ 
paper. 

Respectfully, 

John  L.  Bowen, 

Copy  Desk,  Nezeark  (N.  J.)  Star- 

Eagle. 


NEYLAN  MOVES  PERIL  A.  P. 
NOYES  DECLARES 


(Continued  from  page  7) 


jority  of  the  entire  memltership  and  secured 
for  all  iitemhers,  large  and  small  alike,  who 
had  been  meml)ers  of  the  Associated  Press 
for  five  years,  a  right  of  protest,  theretofore 
enjoyed  by  only  a  relatively  few  metropoli¬ 
tan  papers. 

The  Committee  of  Twenty-five  will  this  year 
propose  its  program,  the  substance  of  which 
is  outlined  above,  to  the  Annual  Convention 
purely  in  the  Interest  of  the  Corporation's 
welfare  and  in  the  hope  of  thereby  reaffirm¬ 
ing  its  adherence  to  the  mutual  principles 
which  underlie  its  formation  and  under  which 
the  .Associated  Press  has  grown  to  its  present 
position  of  power  and  prestige. 


To  tliat  end,  the  Membersliip  Proxy  Co* 
mittee  of  Twenty-five  respectfully  solicits  y* 
to  execute  the  enclosed  proxy,  authorizini  a 
to  cast  your  ballot  in  favor  of  this  progn* 
For  your  convenience,  a  self-addressed  es 
velope  is  enclosed  herewith. 

Very  sincerely  yours, 

(Signed  by  the  Committee  of  25) 
By  John  Francis  Neylan 
For  the  Committee 


SECRECY  BILL  PROGRESSES 

The  bill  introduced  in  the  California 
legislature  by  Senator  Bert  Snyder  of 
Santa  Cruz  that  prohibits  the  examina¬ 
tion  of  a  publisher,  editor  or  reporter 
as  to  the  source  of  information  pro¬ 
cured  for  publication  in  a  newspaper, 
was  favorably  reported  on  March  7  ^ 
the  senate  judiciary  committee.  Wil¬ 
liam  H.  Jordan  of  the  San  Francisco 
Examiner  and  dean  of  the  state  legis¬ 
lative  correspondents,  upon  invitation  of 
the  committee,  spoke  for  the  bill. 


J.  C.  DUNN  GOING  ABROAD 

J.  C.  Dunn,  general  sales  manager  of 
the  Vulcan  Rubber  Co.,  New  York 
City,  will  leave  on  the  Berengaria 
-\pril  19  for  a  month  in  England.  Upon 
his  arrival  in  London  he  will  motor  to 
the  lake  country,  visiting  Edinburgh. 
Glasgow  and  return  to  London  via 
Manchester  with  a  stop  at  Paisely.  He 
will  be  in  London  for  King  George’s 
Silver  Jubilee,  and  will  inspect  a  num¬ 
ber  of  the  large  newspaper  plants  in 
England  and  Scotland. 


For  Sale 


AT  RIGHT  PRICE 


Goss  Presses 


from  plant  of  Cincinnati 
Times-Star 


Latest  Straightline  Type 
High-Speed 
Sextuple  or  Octuple 


For  complete  epeeifieatione, 
communicate  with 


Wood  Newspaper  Machinery 
Corporation 

501  FIFTH  AVE.,  NEW  YORK 


For  Everything  Electric 
See  General  Electric 


The  complttt  G-E  line  enables 
you  to  entrust  oru  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GENERAL  0  ELECTRIC 


HONORED  BY  FRANCE 

Frank  B.  Grundy,  former  Paris  cor- 
respondent  of  the  A’ctc  York  Sun  and 
later  the  Associated  Press,  who  was 
president  of  the  Anglo-American  Press 
Association  during  the  war,  has  bea 
decorated  chevalier  in  the  Frendi 
Legion  of  Honor,  according  to  the 
Paris  edition  of  the  New  York  Herati, 


Supplies  and  Equipment 


TRIPLE 


THE  LIFE  OF  YOUR 
RUBBER  ROLLERS 


•  Investigate  the  economies  and 
advantages  of  refinishing  your 
rollers  with  the  new  and  improved 
Cecil  Rubber  Roller  Finishing 
Equipment.  Performance  records 
in  the  plants  of  The  Kansas  City 
Star,  'The  Minneapolis  Tribune, 
The  Washington  Times  and  many 
other  leading  newspapers  and 
magazines  have  conclusively  dem¬ 
onstrated  its  efficiency,  accuracy 
...  its  time,  money  and  labor 
saving  advantages. 


•  The  Cecil  Rubber  Roller  Fin¬ 
ishing  Equipment  will  refinish  a 
roller  three  times  and  remove  no 
more  rubber  than  is  usually  re¬ 
moved  in  one  refinishing  with  an 
emery  wheel.  It  provides  fool¬ 
proof  precision  that  assures 
new-roUer  performance  after^each 
refinishing. 


•  Wire,  phone  or  write  today  for 
detailed  information. 


□ 


THE  GOSS  PRINTING  PRESS  CO. 
CHICAGO.  ILL. 


Stereotype  Room 
Elfficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sixes) 


Space  Packing  Felt 
4  ThickneMes — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


New  England  Neartpaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A 


Cable  Address  NENSCO 
Worcester,  Mass. 


New  Yoik  Offict;  SSO  EssI  Fofty.Sccond  SirttI 
Sis  Fimcitco  Officti  707  Call  Buildins 


The  Goss  Printing  Press  Company 
OF  England,  Ltd.,  LONDON,  ENG. 


Wherever  there  is  a 
Daily  Newspaper  there 
is  a  Market. 


Use  the  newspaper 
to  reach  it. 


IN 


HOE 


*  I  ’HE  finest  and  most  accurate  ma¬ 
chine  for  reducing  curved  stereo¬ 


type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  ptedse  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 

Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates. 


PRECISION 
THINNING 
&  SHAVING 
MACHINE 


Send  for  details 


R.  HOE  &  CO.,  Inc. 


138TH  STREET  AND  EAST  RIVER.  NEW  YORK  CITY 
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inquiry  sheds  light 

ON  W.  B.  SHEARER 

travel  Lobbyint’*  Propaganda  Activi¬ 
ties  Brought  Into  Open — He  Names 
Correspendents  as  What  He 
Calls  “Foreign  Agents” 


(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Mar.  13 — The 
pace-veiled  activities  of  the  super¬ 
propagandist  and  naval  lobbyist  were  re¬ 
vealed  this  week  when  William  B. 
Sltearer,  the  man  alleged  “to  have 
broken  up  the  Geneva  Disarmament 
conference  in  1927,”  gave  a  fulsome  ac¬ 
count  of  his  career  before  the  Senate 
iluiiitions  Committee  Tuesday. 

Admitting  strong  nationalistic  sympa- 
ibies,  Shearer  in  his  stormy  testimony 
jeeused  Drew  Pearson,  Washington  col- 
nnuiist,  and  Alva  Johnston,  formerly  of 
chc  Act*.’  York  IV arid,  as  having  acted 
as  foreign  agents  for  Japan  and  Great 
Britain  at  the  Geneva  conference  in 
1927.  Topping  this,  he  accused  Pearson 
of  perjury  in  the  latter's  testimony  be¬ 
fore  the  Shortridge  committee  in  1929, 
which  was  investigating  Shearer’s  ac 
til  dies  in  European  conterence.  Shearer 
laid  the  blame  for  this  alleged  perjury 
at  the  door  of  Sir  Willmott  Lewis, 
Washington  correspondent  for  the  Lon- 
doH  Times,  who  was  later  knighted  for 
this  effective  "propaganda  work,” 
chargeil  the  former  naval  lobbyist. 

Cautioned  by  the  Senate  Committee 
as  to  the  implications  of  his  charges  of 
perjury.  Shearer  refused  to  modiiy  his 
statements.  However,  he  did  qualify 
previous  assertions  concerning  Pearson 
and  Johnston,  by  stating  that  they  were 
ostensibly  writing  articles  for  Japanese 
I  and  London  new  spaiiers. 

I  He  plainly  stated  that  in  his  opinion 
the  present  Washington  correspondent 
for  the  London  Times  is  a  "foreign 
agent  and  propagandist.”  Sir  Willmott 
Lewis  had  formerly  worked  with  Sir 
William  Wiseman,  the  one-time  head  of 
the  British  Secret  Service  in  America, 
charged  Shearer. 

He  claimed  that  William  Randolph 
Htarsi  had  given  him  tinancial  and  edi¬ 
torial  support  several  times  in  the  past 
when  Shearer  was  promoting  "national 
defense”  movements,  such  as  the  estab¬ 
lishment  of  a  West  Coast  naval  base 
and  opposition  to  the  World  Court. 

"Did  Air.  Hearst  contribute  to  your 
trips  abroad  in  1920  and  1927?”  asked 
Senator  Clark  (.D.)  of  Missouri,  refer¬ 
ring  to  his  trips  to  the  Geneva  arms 
conferences. 

“No,”  replied  Shearer,  "Hearst  didn’t 
come  on  board  till  1929.” 

A  booklet  entitled  "The  Cloak  of 
Benedict  Arnold”  was  introduced,  as 
written  by  Shearer.  President  Roose¬ 
velt  was  attacked  in  the  book  as  an  ad¬ 
vocate  of  the  World  Court,  under  an 
editorial  headed :  "Knaves  or  Fools.” 

‘‘.\nd  you  likened  President  Roosevelt 
to  Benedict  Arnold.  Is  that  what  you 
mean?’  asked  Senator  Bone  of  Wash¬ 
ington. 

.  "That  is  a  Hearst  editorial,  1  plagiar- 
i  ed,”  replied  Shearer. 

“But  you  published  it  without  giving 
ay  credit?”  insisted  Bone. 

Shearer  replied  that  he  had  not  called 
the  President  a  "knave  or  a  fool.” 

“Are  you  so  cowardly  that  you  hide 
behind  the  cloak  of  I  learst  newspapers  ?” 
Bone  shot  at  him. 

Bising  from  his  seat.  Shearer  shook 
his  list  and  shouted  to  the  Senators,  “I 
don’t  like  that  word  cowardly !” 

Early  n  the  session  when  asked  to 
rompare  William  Randolph  Hearst  to 
Dr.  Xicholas  Murray  Butler,  who  was 
Wng  criticized  by  Shearer,  the  former 
lobbyist  replied : 

“Mr.  Hearst  is  a  better  American 
than  Dr.  Butler,  though  not,  perhaps, 
during  war  time.” 


JOINS  COMIC  WEEKLY 

Michael  Fielding,  formerly  of  Roche, 
Williams  and  Cunningham  advertising 
^ency,  has  joined  the  Chicago  staff  of 
Hearst’s  Comic  Weekly  as  a  member  of 
fhe  sales  organization. 


JANITOR  DIES  IN  FIRE 


Irreplaceable  Denver  Pott  File*  De¬ 
stroyed  March  12 

(By  telegraph  to  Editor  &  Publisher) 

Denver,  Colo.,  March  13 — Frank  G. 
Turner,  52,  a  janitor,  died,  and  irre- 
placable  newspaper  files  were  destroyed 
last  night  on  the  fourth  floor  of  the 
Denver  Post  building. 

The  prompt  and  efficient  work  of 
firemen  prevented  spread  of  the  fire  and 
minimized  loss. 

Turner  and  two  other  janitors  rushed 
into  the  smoke-filled  fourth  floor  stor¬ 
age  room  with  fire  extinguishers  and 
tried  to  put  out  the  tire.  The  dense, 
choking  smoke  soon  forced  them  to  re¬ 
treat. 

Bob  Davis  and  James  Anderson 
found  their  way  out,  but  Turner  missed 
the  door,  and  apparently  stumbled  and 
fell. 

He  was  suffocated  before  firemen  dis¬ 
covered  him. 

Thick  clouds  of  smoke  billowed  out 
of  the  burning  storeroom  and  spread 
over  the  downtown  district,  attracting 
a  large  crowd,  biremen  placed  ladders 
against  the  front  of  the  building  and 
ascended  to  the  roof,  fighting  the  blaze 
from  all  sides. 

The  files  that  were  destroyed  were  in 
racks  and  contained  issues  of  the  Post 
back  to  1920. 

I'iremen  spread  tarpaulins  over  the 
composing  machines  on  the  floor  below 
the  fire  and  saved  them  from  damage. 

1  en  minutes  after  the  fire  was  extin¬ 
guished  the  machines  were  operating 
again.  Xo  interruption  of  publication 
resulted. 

The  fire  is  believed  to  have  started 
from  sixHitaneous  combustion  in  a  metal 
drum  that  contained  rags.  The  loss 
was  covered  by  insurance. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SO  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7S  per  I^ 

4  Times  —  .00  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


Buying,  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash- 
viile,  Mich.,  or  J.  W.  Mapoies,  Murphy’s 
Hotel,  Richmond,  Va. 


Itesiruble  Weeklies — New  England,  New 
York,  New  Jersey.  Pennsylvania,  Mary¬ 
land,  Kentucky,  Florida.  Well  established, 
well  equipped,  earning  profit,  not  over¬ 
priced.  J.  B.  Shale,  Times  Building,  New 
Y’ork. 


For  Paclile  Coast  Daily  and  weekly 
newspapers,  write  M.  C.  Moore,  News- 
paper  Broker,  Beverly  Hills,  Calif. _ 


Publisher’s  Representative 


Do  You  Need  active  intelligent  representa¬ 
tion  In  New  York?  Experienced  man  (IS 
yrs.  selling  national  advertising)  will 
represent  2  or  3  dailies.  Salary  or  com¬ 
mission  basis.  Personalized  service.  N.  L. 
Huebsch,  67  W.  44th  St,,  N,  Y,  C. _ 


Circulation  Promotion 


Better  Bally  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C,  circulation  in¬ 
crease  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


H.  DePrIest  &  Associates,  World’s  Record 
Circulation  Builders,  246  5th  ave.,  N.  T.  C. 


Newspaperdom’sLeadlngCIrculatlonBullders 
Morrison  Plan 

•’The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 


Insurance 


Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Write 
Jim  G.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company.  Chicago.  Illinois. 


236-PAGE  OIL  EDITION 


Kilgore  (Tex.)  Daily  News  Issues 
Huge  Annual  Review 

(.Special  to  Editor  &  Publisher) 

Kilgore,  Tex.,  Alarch  17 — The  Kil¬ 
gore  (Tex.)  Daily  Xeu’s  issued  its 
third  annual  oil  edition  March  10.  Its 
236  pages  containing  a  review  of  the  in¬ 
dustry  in  the  East  Texas  field  for  the 
last  four  and  a  half  years. 

The  edition  was  assembled  by  the 
regular  staff.  It  contained  217  display 
advertisements,  22  double  pages  and 
4o  single  pages.  One  feature  was  an 
eight  page  section  of  one  advertiser. 

L.  X.  Grim  Theatres  of  Kilgore.  The 
edition  was  in  27  sections. 

Tom  E.  Foster,  owner  and  publisher, 
founded  the  paper  four  years  ago  at  the 
beginning  of  the  East  Texas  oil  boom. 

M.  E.  Terry  is  business  manager  and 
Ted  Read  editor. 

A.  F.  A.  TO  PALMER  HOUSE 

'Hie  Palmer  House,  Chicago,  has  been 
selected  as  the  scene  for  the  31st  an¬ 
nual  Convention  of  the  .Advertising  Fed¬ 
eration  of  .America,  to  be  held  June  9 
to  12  inclusive. 


Help  Wanted 


.'VsBlstunt 

Mechiinlcal 

Superintendent 

Metropolitan  midwest  daily  will  con¬ 
sider  applications  from  men  having  the 
following  qualifications:  Man  with  ex¬ 
pert  knowledge  of  all  phases  of  me¬ 
chanical  newspaper  operation  Includ¬ 
ing  engraving,  stereotyping,  press  oper¬ 
ations,  and  training  which  would  en¬ 
able  him  to  secure  the  best  printed 
reproduction. 

This  man  should  be  about  35  years 
old,  with  a  training  which  would  qual¬ 
ify  him  to  become  assistant  mechani¬ 
cal  superintendent. 

Give  full  particulars  of  previous 
experience,  salary  expected,  references, 
etc.,  and  state  if  familiar  with  press 
assembly  work.  B-664,  Editor  &  Pub¬ 
lisher. 


Circulation  Contest  Man — Must  be  thor 
oughly  experienced  in  all  modern  clrcula 
tion  puzzle  contests  and  continuously  en 
gaged  In  such  work  for  past  five  years. 
Desire  man  capable  of  conducting  contest 
series  for  both  daily  and  Sunday  editions 
running  for  one  year.  Address  Edwin  P. 
Russell,  Morning  Ledger,  Newark,  N.  J. 


Circulation  Ideas  Wanted — Short  original 
articles  on  successful  methods  to  promote 
circulation  through  carrier  boys.  Regular 
rates  paid.  Also,  special  rate  for  best 
500-word  article  on  ‘‘What  I’d  do  to  In¬ 
crease  circulation  In  (any  month).”  Ad¬ 
dress  Editor,  Circulation  Bulletin,  814 
Lemcke  Bldg.,  Indianapolis,  Ind. 


Local  Advertising  Manager.  Man  about  40 
years  of  age  who  has  had  experience  In 
that  capacity.  State  experience  and  for¬ 
mer  connections  in  full,  age,  education  and 
salary  expected.  B-660,  Editor  &  Publisher. 


Situations  Wanted 


.Advertising,  Editorial  or  Business  Dept, — 
Productive,  successful  worker  desires 
change  from  present  situation;  excellent 
record  and  references  will  show  him 
qualified.  Write  B-639,  Editor  &  Pub¬ 
lisher. 


Assistant  Business  Manager — 10  years’  ex¬ 
perience  with  leading  New  York  and  mid- 
western  dailies  as  Asst.  Business  Mgr., 
office  Mgr.  and  Clrc.  Dept.  Full  knowl¬ 
edge  of  accounting,  mechanical,  and  cir¬ 
culation  operation.  Salary  secondary  con- 
slderatlon.  B-638.  Editor  &  Publisher. 

Advertising  Man — Manager — Live  wire,  37. 
with  fine  record  of  accomplishments,  seeks 
opportunity.  Copy  and  sales  ability.  Now 
employed.  B-645,  Editor  &  Publisher. 

Advertising  Manager — Capable  executive. 
15  years  in  charge  of  all  departments — 
classified,  local  and  national.  Excellent 
record.  References.  Now  employed. 
Seeks  connection  with  daily  10,000  to  60,- 
000.  B-642.  Editor  &  Publisher. 


Advertising  Manager — Thoroughly  experi¬ 
enced,  young,  energetic  advertising  man, 
now  employed,  seeking  change.  24  years 
old,  married,  no  children.  Well  educated, 
keen  knowledge  of  merchandising,  sales 
promotion  and  department  store  advertls. 
ing.  Excellent  fundamentals  of  swift, 
simple  copy  and  original  layouts.  Mag¬ 
netic  personality,  no  bad  habits.  Reliable, 
competent,  equal  to  responsibilities.  Ex¬ 
cellent  references.  Prefers  position  on 
dally  paper  In  town  8,000  to  15,000  popu¬ 
lation.  B-617.  Editor  &  Publisher. 


Situations  Wanted 


Advertising  Salesman,  12  years’  experienca 
all  branches  local  and  national.  Metro¬ 
politan  trained,  morning,  evening  publica¬ 
tions.  Interested  in  connection  offering 
future.  .Age  37.  Present  employment 
agency.  R.  W-  Brooks,  213  N.  14th,  St. 
Louis,  Mo. 


Business  Manager — Now  in  charge  of  med¬ 
ium-sized  daily.  .Advertising  trained  ex¬ 
ecutive,  knowing  mechanical,  editorial  and 
circulation  problems  and  how  to  get  pro¬ 
duction  and  coordination  from  each  de¬ 
partment.  Successful  16-year  record,  ex¬ 
cellent  character  and  ability  references. 
B-652,  Editor  &  I’ublisher. 


Cartoonist — Editorials,  sport,  caricature. 
Samples  on  request.  Will  go  anywhere. 
B-619.  Editor  &  Publisher. 


Circulation  .Manager — 20  years  metropoli¬ 
tan  and  smaller  city  newspaper  experi¬ 
ence.  Organized  and  trained  home  deliv¬ 
ery  carriers  and  branch  managers  and 
canvassers,  handled  mall  and  delivery  de¬ 
partments,.  also  subscription  departments. 
Complete  knowledge  of  circulation  coat 
records.  Unquestionable  references.  Ex¬ 
cellent  record.  Steady  position  preferred 
to  large  salary.  B-649,  E.  &  P.  Personnel 
Service. 


Clussilled  .Manager — Doing  excellent  job  on 
Mid-West  metropolitan  dally.  13  years 
newspaper  experience;  local,  national, 
classified.  Organizer,  Builder.  Promoter, 
32  years  of  age.  Can  furnish  references 
from  leaders  in  newspaper  business.  Mar¬ 
ried.  B-658.  Editor  &  Publisher. 


Copy  and  Idea  Man — Early  30’s.  7  years’ 

agency  experience;  account  executive — 
production  man — theatrical  exploitation. 
Seeking  connection  with  N.  Y.  Agency  or 
Adv.  Dept,  of  established  firm.  Refer¬ 
ences.  B-626,  Editor  &  Publisher. 


Editor,  thoroughly  experienced,  who  writes 
exceedingly  well;  in  his  forties;  fine  record 
in  N.  Y.  and  medium  sized  cities;  wants 
permanent  connection.  Has  handled  big 
staff  and  knows  news  and  mechanical  rs- 
quirements;  Is  a  newspaperman  of  a  news¬ 
paper  family,  well  educated  and  reliable. 
Go  anywhere,  daily  or  weekly.  B-S51, 
E.  &  P.  Personnel  Service. 


Fklltorial — Alert  and  energetic  young  man. 
experienced  as  news  reporter  and  editor  of 
magazine  of  national  circulation,  seeks 
to  exchange  good  services  for  a  good  Job, 
editorial  or  reportorial.  College  graduate. 
Has  contributed  to  several  leading  maga¬ 
zines.  A-1  references.  B-659,  Editor  St 
Publisher. 


Editorial — Experienced  proof  reader,  copy 
editor,  writing  ability,  now  employed. 
Phlla.,  New  York,  vicinity.  B-653,  Editor 
&  Publisher. 


Editorial — Special  writer,  features,  unusual 
assignments  or  re-write:  age  29,  Ameri¬ 
can,  college.  Broad  experience  in  all 
kinds  of  writing,  background  two  metro¬ 
politan  papers.  Particularly  suited  to  at¬ 
mosphere  and  color  stories.  Samples  of 
work  gladly  submitted.  In  or  out  of  New 
York.  B-657,  E.  &  P.  Personnel  Service. 


In  Any  Capacity — I’ve  recently  sold  my 
interest  in  a  New  York  State  dally  news¬ 
paper,  and  am  seeking  a  newspaper  posi¬ 
tion  as  Salesman.  Circulation,  Advertising 
or  Business  Manager.  I’ve  had  my  train¬ 
ing  with  three  of  the  large  and  outstand¬ 
ing  publishers  and  will  submit  references 
as  to  past  performances  to  them.  Thor¬ 
oughly  familiar  with  problems  confront¬ 
ing  the  business  today,  and  will  go  any¬ 
where  for  Interview  without  obligation 
and  at  my  own  exnense.  An  opportunity 
for  Investment  would  be  welcomed  though 
that  Is  not  a  requisite.  Thoroughly  ex¬ 
perienced  in  labor  and  purchasing  prob¬ 
lems  and  a  complete  understanding  of 
copy  and  selling  technique.  Five  years 
experience  In  one  of  country’s  largest  de¬ 
partment  stores  gives  me  a  fine  perspec¬ 
tive  of  merchants’  point  of  view.  B-64g, 
Editor  &  Publisher. 


News  Writing,  or  any  connection  with 
newspaper  or  magazine  wanted  immedi¬ 
ately  by  young  woman,  27;  B.  J.  and  two 
years  successful  correspondent  experience. 
Good  typist.  B-65S,  Editor  &  Publisher. 


Reference  Librarian — 11  years  library, 
reportorial  work  metropolitan  papers.  Can 
organize  book,  clip,  cut,  photo  flies  and 
news  Index.  Now  employed,  desires  ap¬ 
pointment  chief  librarian  or  contract  for 
reorganization  for  paper's  subsequent  man¬ 
agement.  B-643,  Editor  &  Publisher. 


Mechanical  Equipment  For  Sale 


Engraving  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  SuIIebarger  Co., 
116  John  Street,  New  York  City. 


Mechanical  Equipment  Wanted 


Wanted  to  Buy — Press,  modern  unit  type 
sextuple,  not  over  39  feet  long  or  10V4 
feet  high.  Give  complete  specifications  and 
price  first  letter,  indicating  age,  condition. 
Inclusion  of  rubber  rollers,  drive,  auto¬ 
matic  tensions.  B-604,  Editor  &  Publisher. 


Will  pay  spot  cash  for  one  or  more  used 
Duplex  tubular  4-page  press  decks,  two- 
to-one  type.  Address  Post  Office  Box  6717, 
Cleveland,  Ohio. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishers  Supply,  Box  131,  'West 
Lynn.  Mass. 
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By  MARLEN  PEW 


Great  newspapermen  beget  great 
oewapaper  people.  Fremont  Older 
discoyer^  and  developed  such  leading 
figures  in  newspaper  work  as  Tad, 
Hype  Igoe,  Herb  Roth,  Earnest  J.  Hop¬ 
kins,  Robert  L.  Duffus,  Max  Stem, 
Rose  Wilder  Lane,  Sophie  Treadwell, 
Lem  Parton,  Maxwell  Anderson,  Bessie 
Butty,  Eleanor  Meherin  and  Harrison 
Fisher.  As  Joe  Mulcahy,  managing 
editor  of  San  Francisco  Call-Bulletin, 
recently  said  to  this  writer :  “As  the 
alchemist  with  power  to  transform 
something  common  into  something  pre¬ 
cious  Mr.  Older  hunted  out  talent  and 
developed  it.  He  thought  quickly  and 
straight.  He  was  able  to  tell  true  from 
false,  good  from  bad. 

“Being  of  the  people,  he  knew  how 
jieople  mought.  He  knew  the  likes  and 
disliku  of  the  reader.  It  was  an  in¬ 
spiration  to  have  worked  for  him.  Wise¬ 
ly,  by  example  and  direction,  he  guided 
the  beginner  and  in  calm,  simple  manner 
kept  going  in  the  right  direction  more 
experienced  men  who  threatened  to 
stray  from  the  good  newspaper  paths. 

“No  longer  is  he  at  his  desk  in  the 
Call-Bullc^n  office,  but  to  those  who 
worked  with  him  he  will  never  die.” 

*  *  * 

<i'  |~'ERRORISM  by  radio”,  meaning 
A  that  many  evening  hour  radio 
programs  have  been  converted  into  stuff 
fit  to  scare  the  daylights  out  of  little  kids 
and  inculcate  all  manner  of  neurotic 
tendencies  among  school  children,  is  be¬ 
ing  hotly  attacked  in  IVashington  Eve¬ 
ning  Star.  In  a  series  of  articles,  writ¬ 
ten  by  Thomas  R.  Henry,  it  is  shown 
that  the  ^htly  air  parade  of  gunmen, 
spies,  _  kidnapers,  screaming  women, 
groaning  “victims”,  smart  alec  detective 
master-minds,  and  all  the  rest  of  the 
demoniac  ha-ha-haers,  has  produced  a 
dangerous  state  of  juvenile  hysteria 
against  which  is  rising  a  tide  of  parental 
indignatkxi. 

Mr.  Henry  has_  interviewed  psychi¬ 
atrists,  psychologists,  educators  and 
parents  and  finds  unanimous  worriment 
over  the  effect  on  children  of  so-called 
“mystery”  program  material.  “I  be¬ 
lieve  these  programs  are  causing  many 
^otioral  wrecks  among  children,”  said 
Dr.  Mitchell  Druse,  professor  of  psy¬ 
chology,  University  of  Georgetown:  “I 
advise  graduate  students  who  are  school 
teachers  to  take  the  matter  up  with 
their  parent-teacher  associations  and 
u^e  the  leaders  to  write  to  the  sponsors 
of  such  programs  in  the  hope  that  the 
protests  may  have  some  effect  in  chang¬ 
ing  th«r  character. 

It  is  a  fact  that  children  come  in 
from  healthy,  outdoor  play  in  the  late 
afternoons  to  listen  to  this  horrible  rot. 
It  is  especially  bad  since  it  tends  to 
throw  the  children  into  a  highly  emo- 
^nal  stete  just  before  they  go  to  bed. 
The  children  naturally  associate  them¬ 
selves  with  the  gangsters  and  murderers 
on  these  programs  and  may  often  spend 
nights  of  terror.” 

*  *  * 

Among  the  VVashln^on  psychi- 
.  atrists  who  voice  indignation  was 
Dr.  Winifred  Richmond  of  St.  Eliza¬ 
beth  s  Hospital,  one  of  the  country’s 
foremost  authorities  on  the  personality 
development  of  adolescent  girls. 

“I  cannot  help  hearing  parts  of  these 
programs  myself,”  said  Dr.  Richmond, 
“and  when  I  go  to  bed  with  the  mem¬ 
ory  of  screams,  pistol  shots  and  all  that 
in  my  ears  I  dream  about  them  and 
spend  a  restless  night.  Certainly,  the 
effect  must  be  worse  on  children. 

“But  then  comes  a  little  boy  of  my 
acquaintance  and  tells  me  what  ‘his 
gang’  is  doing  at  school — and  he  is  as 
wholesome  a  child  as  I  ever  have  known, 
who  has  been  broueht  up  in  the  most 


wholesome  of  atmospheres.  He  tells  me 
all  the  horrible  things  the  gang  is  go¬ 
ing  to  do  to  the  fellows  who  are  not 
in  the  gang  and  I  wonder  what  perni¬ 
cious  thing  is  operating  on  the  inno¬ 
cent  mind  of  this  little  fellow.  It  has 
all  been  suggested  by  these  programs 
over  the  radio. 

“And  when  it  comes  to  the  point 
where  the  children  actually  are  urged  to 
lay  down  the  law  to  their  parents  as  to 
what  they  shall  eat  and  what  medicines 
they  shall  take — it  seems  to  me  high 
time  somebody  does  something  about  it. 
It  is  a  situation  which  may  result  in  a 
great  deal  of  harm  to  the  coming  gen¬ 
eration.” 

*  *  « 

IT  might,  of  course,  be  added  that  cer¬ 
tain  comic  strips  are  making  an  al- 
juring  amusement  out  of  gunplay,  gang¬ 
ing  and  bizarre  underworld  stuff,  caught 
up  from  news  columns.  It  is  argued, 
in  defense,  that  the  hero  always  wins 
and  the  villain  always  agonizingly  pays 
for  his  crimes.  Whether  this  moral  is 
a  more  powerful  influence  on  the  child 
mind  than  the  seeming  fun  the  villain 
gets  out  of  his  adventures  remains  a 
question.  It  is  also  argued  that  normal, 
robust  American  children  have  always 
enjoyed  playing  dangerous  games— In¬ 
dian,  pirate,  stagecoach  robber,  Jesse 
James,  and  that  the  present  comic  char¬ 
acters  only  bring  such  figures  up  to 
date. 

However,  science  frowns  on  this  form 
of  play,  for  many  reasons.  Clara  Bas¬ 
sett,  of  the  National  Committee  for  So¬ 
cial  Hygiene,  in  a  book  entitled  “Men¬ 
tal  Hygiene  in  the  Community,”  con¬ 
demns  movies,  radio,  newspapers,  maga¬ 
zines  and  shows  which  “present  a  whol¬ 
ly  cheap,  false  and  shallow  philosoi^y  of 
life  and  bruisers,  murderers,  adventur¬ 
esses  and  outlaws  in  dives,  hangouts  and 
night  club  settings,  which  stimulate  un¬ 
healthy  imaginations  and  unwholesome 
desires.”  She  upbraids  commercial  ex¬ 
ploitation  of  innocent  childhood  and 
points  to  an  unholy  harvest  of  results 
to  be  found  in  the  psychiatric  clinics  of 
the  cities. 

It  seems  to  me  that  purveyors  of  en¬ 
tertainment  have  no  greater  responsi¬ 
bility  than  providing  safe  and  stimula¬ 
tive  play  material  for  the  children  of 
the  race.  No  doubt  there  is  a  lot  of 
apron-string  nonsense  current  about  the 
effects  of  robust  games,  but  it  is  also 
not  to  be  doubted  that  certain  vicious 
patterns  drawn  on  the  printed  page, 
screen  or  over  the  air  can  disastrously 
influence  children. 

*  *  * 

The  follozLnng  are  our  definitions 
of  printing  and  newspaper  office  terms 
in  the  quiz  published  on  this  page  last 
week.  Compare  these  with  your  se¬ 
lections  to  determine  your  familiarity 
with  newspaper  office  terminology. 

A  “take”  is :  A  piece  of  copy  handed 
to  a  printer  for  composition. 

Miiline  rate:  Advertising  rate  per 
agate  line  per  million  copies  circulated. 

Masthead:  Names  of  paper,  corpora¬ 
tion,  publisher,  editor  and  subscription 
rates,  address,  date,  etc.,  usually  run  at 
top  of  editorial  page. 

Banner-line:  Headline  running  across 
top  of  first  page. 

30  means :  End  of  trick,  copy  or 
day’s  work. 

Bull -dog:  Edition  printed  out  of  reg¬ 
ular  publishing  hours:  , 

Wiring  overhead:  Messages  sent  over 
commercial  wires  instead  of  leased 
wires. 

Leg-man:  Reporter  who  covers  out¬ 
side  assignments  and  telephones  news. 

Handout:  Manuscript  supplied  by 
press  agent. 


Dingbat:  Freak  ornament  or  heading. 

Boiler-plate:  Shallow  stereotypes  of 
textual  matter  supplied  to  country 
weeklies. 

Boil:  To  condense  meaning. 

Clip-sheet:  A  syndicated  paper  con¬ 
taining  a  collection  of  reprinted  ar¬ 
ticles  or  matter  from  which  an  editor 
can  select  miscellany. 

Dog-watch:  Assignment  out  of  pub¬ 
lishing  hours  pending  news  break. 

Flash:  Bare  announcement  of  a  news 
break  for  information  of  editors. 

Fourth  Estate:  Edmund  Burke’s  ref¬ 
erence  to  the  reporters’  gallery  of  Par¬ 
liament. 

Blind  interview:  Interview  with  un¬ 
identified  person. 

Half-tone:  Cut  made  from  photo¬ 
graph  or  wash-drawing  by  photograph¬ 
ing  through  a  screen  to  separate  masses 
of  light  and  shade  and  produce  a  print¬ 
ing  surface. 

Rotogravure:  Intaglio  printing. 

"Spot  news”:  News  of  current  events. 

"New  lead”:  A  revised  introduction 
to  running  story. 

“Sacred  Cow”:  Person  or  institution 
receiving  special  editorial  favors. 

“Grapevine”:  News  or  comment 
picked  up  from  other  newspapers. 

“Hell-box”:  Container  for  refuse 
metal. 

Imposing  stone:  Make-up  table. 

Kill:  To  discard  an  item. 

Flush:  Type  justified  to  meet  a  mar¬ 
gin. 

Fudge-box:  A  space  left  open  in  a 
form  for  the  insertion  of  late  news. 

Stereotype:  Type  high  metal  cast 
molded  in  papier  mache  matrix. 

Ears:  Notices  such  as  weather  re¬ 
ports  or  edition  designations  run  on  op- 
piisite  sides  of  newspaper  title. 

Deadline:  Designated  time  prior  to 
press  time  when  copy  setting  ceases. 

Bank:  Type  matter  held  in  reserve. 

BOM:  News  which  the  business  office 
says  must  be  printed. 

Glossy:  Shiny  photographic  print. 

Indent:  To  justify  lines  of  type  with 
marginal  white  space. 

Live  Matter:  Ms.  or  type  held  for 
second  use. 

Lobster  trick:  Regular  assignment 
out  of  publishing  hours. 

Lamppost  interview:  Anonymous  in¬ 
terview. 

Standing  type:  Tyjie  held  for  further 
use. 

Chapel:  Group  of  union  mechanical 
employees  who  enforce  union  rules. 

“F.Y.I.”:  For  your  information. 

Justify:  To  bring  type  into  proper 
alignment. 

“Mat”:  Paper  mache  matrix  for 
stereotyping. 

Overset:  Composition  in  excess  of 
requirements. 

Pica:  12  point  type. 

Ems:  Dimensional  units  of  all  types. 

DPR-NPR:  Day  press  rate — night 
press  rate. 

E.O.S.:  Extraordinary  service  by  a 
press  association. 

Quoins:  Wedges  used  to  lock  type 
forms  in  chases. 

Rim-man:  Copy  reader. 

Slot-man:  Head  of  copy  desk. 

Rewrite  man:  Office  news  writer. 

Slug:  Line  of  type  cast  on  a  type¬ 
setting  machine. 

Stet:  Reversed  kill  order. 

Tabloid:  Newspaper  format  about 
half  the  size  of  an  8-column,  21-inch 
sheet. 

Date-line:  Name  of  city  and  date  m 
a  press  service  communication. 

Chalk  plate:  Steel  plate  coated  with 
chalk  used  for  etching  and  stereotyp- 
ing. 

Caption:  Descriptive  line  below  an  il¬ 
lustration,  sometimes  called  “cut-line’’. 

Sub-head:  A  supplemental  heading  in 
the  body  of  a  newspaper  story. 

Divisional  head:  A  sub-head  used  to 
divide  sections  of  interest  in  a  running 
news  account 

Label-head:  A  head  which  classi¬ 
fies  or  characterizes  an  article. 

Slipsheet:  Sheet  of  paper  laid  on  a 
printed  sheet  to  prevent  offsetting. 

Slopover:  Type  crowded  out  of  a 
form. 

Type-high:  Exact  height  of  type,  or 
0.9186  inches. 


Swift:  Speedy  typesetter. 

Fly-boy:  Worker  at  delivery  end  o{ 
press. 

Flubdub:  Ornamental  type. 

Font:  A  complete  assortment  of  tyw 
of  one  size  and  style. 

Double  truck:  Type  or  cut  layotj 
spreading  across  two  facing  pages, 
made  up  as  single  unit. 

Drop  roller:  Attachment  to  printing 
press. 

Dragon’s  blood:  Powder  used  in 
photoengraving  room. 

Clean  proof:  Proof  containing  fea 
if  any  errors. 

Asterism:  3  asterisks  in  the  form  of 
an  inverted  pyramid. 

Autoplate:  A  stereotyping  machine 
which  casts  and  perfects  curved  plates 
automatically. 

Fat:  Composition  charges  collectedly 
the  printer  for  plate  matter  or  white 
space  matter  on  which  he  did  no  work. 

Bastard  type:  Type  which  does  not 
conform  to  the  standardized  point  sys¬ 
tem. 

Ben-day:  Designs  transferred  to  an 
engraver’s  plate  by  machine  process. 

Cut-in  letter:  Large  size  type  in¬ 
serted  at  the  beginning  of  the  first  para¬ 
graph  of  a  story. 

Curley  cue:  Fancy  type  ornament 

Crosshatching:  Crossed  parallel  lines 
to  produce  shaded  effects. 

Diacritical  marks:  Printer  marb 
used  to  show  correct  pronunciation  of 
letter. 

Scotch  rule:  Rule  with  hair-line 
paralleling  2  point  line. 

Edition:  A  single  printing. 

Ellipsis:  A  printing  mark  denoting 
omission  of  letters  or  words  from  a 
grammatical  construction. 

Epitome:  story  summarized. 

Flong:  Stereotyping  paper. 

Chase:  Steel  frame  in  which  type 
forms  are  locked. 

Electrotype:  Reproduction  of  type 
form  or  a  plate,  produced  by  tabng 
an  impression  in  wax  and  molding 
copper  on  other  metal  by  electrical  pro¬ 
cess. 

Reversed  plate:  \\  hite  letters  on 
black  background. 

Lift:  Matter  taken  from  one  form 
for  use  in  another. 

Nonpareil:  6-point  type. 

Mitered  rule:  Rule  with  corners  cut 
to  form  perfect  joint. 

Stick:  24  lines  of  nonpareil  type. 

Breve:  Curved  printers  mark  indicat¬ 
ing  short  vowel  or  particular  sound 
quality. 

Minion:  7-point  type. 

Screamer:  Exclamation  point. 

Bracket:  Two  characters  used  to  in¬ 
dicate  interpolated  or  extraneous  mat¬ 
ter  and  formed  like  parenthesis  only 
in  square  lines. 

Turtle:  Table  on  wheels  used  to  carry 
forms. 

Xylograph:  A  woodcut. 

Squeegee:  Photographer’s  device  for 
squeezing  moisture  out  of  photograph* 
prints. 

Slug-casting  machine:  Linotype  aM 
Intertype.  (Also  Ludlow  and  special 
Monotype.) 

Siderography:  Engraving  on  steel 

Bleed:  Cutting  or  trimming  into  the 
printed  part  of  a  sheet. 

Antonym:  Opposite  of  synonym. 

Daily  newspapers  have  been  pub¬ 
lished  for  more  than  3(X)  years. 

The  free  press  principle  has  bee* 
established  in  America  for  200  years. 

Cylinder  presses  have  been  in  use 
for  100  years. 

U.  S.  English  language  daily  news¬ 
papers  have  a  combined  circulation  of 
36,709,010. 

The  Post  Office  makes  an  excess 
charge  for  advertising  matter  in  sec¬ 
ond-class  postal  rates. 

First  U.  S.  daily  newspaper  was: 
Pennsylvania  Packet  and  Daily  Adve^ 
tiser  of  Philadelphia,  according  to  ^ 
newspaper  histories,  but  in  1934  .Mfr** 
M.  Lee,  Assistant  Professor  of  Jour¬ 
nalism  of  the  University  of  Kan^ 
revealed  in  Editor  &  Publisher  that 
there  had  been  a  previous,  sbort-t^ 
daily  publication  of  Benj.  Towne’s  1* 
Pennsylvania  Evening  Post,  and 
.Advertiser,  printed  in  Philadelphia  ® 
1783. 


/ 


■1 


i- 


J 


tl 


^  m 


J 


